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Blnncn S Bay6. Director 
Records nnd Reporting 
Florida Public Service Commission 
4075 Esplanade Way. Room II 0 
Tallahassee. Florida 32399.0R5u 

June 30. 11J9R 

Rt: Petition for Appro\•al or Trur-Up 
Amount in Docktt No. 980002-EG 
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Enclosed for filinH on behalf of Florida Power & L1ght Company ("1-1'1 ") 111 Docket No 
IJS0002-EG nrc the original and ten copies of Florida Power & Ltght Curnpnny"s Motion Fnr 
Protective Order RegMding Confidential lnform.ation R•oquired To Be l·olcd "' l'.trt nf Tnoc-llp 

Filmg Please note that the original copy of the rnollon has r..t 1\uachmcnt. ,\uachmcm A. \\h1ch 
emu a ins CONFIDENTIAL INFORM/\ TION Therefore. FPL 1s filmg the onttntnl mnt1on m .1 

separate envelope stamped CONFIDENTIAL The rcmatntng cop•cs of tile mutum dn nut cuntatn 
Auachment A or any other confidential tnformallon 

In its m01ion FPL seeks confidential classlficattun of the confidcnttal mlillmattnn cunuuncd 
m t\ppcnd1x i\ to Exhibn LMB·I tn Docket No 980002-EG. "Inch IS bctng lilcd '"th the 
Comrmssion today FPL has to file this tnformauon \\1th the Commtss•on tu cmnpl\· \\lth Rule~; . 

--;1""'7 0 15. Florida Admmistrative Code However. to ovo1d damagtng public d"clu~urc. Fl'l h.t~ lilcd 
--+i4iiB motion for protective order and pro\'idcd tn Exhib1t LI\IB-1 rcd"ctcd cnp1cs uf 1\ppcnd" t\ 

If you or your staiThavc any qucslions rcgardmg th1s trnnsrntttal , plcnsc cuntnct me at 2~:!-
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BEFORE THE FLORJDA PUBLIC SERVICE COMM ISSION 

In Re: Energy Conservation Cost Recovery 
Clause 

) 
) 

Florida Po~er &. Llgbt Cmupany'J 

Docket No. 930002-EG 
Filed: June J O, 1993 

Motion For Prottcdvt Order Rtearding Confidential 
Information Rt:quiffit To Rf' Filed AJ Part Of True Up Filing 

Pursuant to Florida Adminislllltive Code Rule 25-22.006 and Secuon 366 093, Florida 

Statutes ( 1997}, Florida Power&. Light Company ("FPL") requests confidenual closs•ficauon of 

portions of Appendix A to Exhibit LMB-1 filed this day with the Commiss1on 1n Docket No. 

980002-EG. FPL further moves thAt the Commission issue a protective order ( I) acknowledging 

that FPL has served redacted copies of Appendi" A on all parties. (2) requiring any party or 

person who desires to review tho confidential material in Appendix A to file with the 

Commission, pursuant to Rule 25-22 006(7)(a). Florida Administrative Code, a petition to 

inspect and examine the confidcntial1nfonnation in Appendix A to Exhibit LMB-1 , (3) 

requiring that the confidential information in Appendix A be returned to FPI. ufler the: close of 

this proceeding if not admitted into the record, and (4) finding that if Appendix A is admitted 

into the record in this proceeding. that FPL has shown good cause for the confidential 

information in Appendix A to continue to be clusified as confidential after the expiration of 

eighteen months. As grounds for this motion, FPL Slates 

COCl:t·" • · ,• I 1.' I r 

6 8 69 ~J/130;:: 



I. In November J997 the Commission amended Rule 25-17.0 15. Florid!! 

Administnltive Code, by cre~~ting a requirement in subsection (S) that when n conservation 

advertisement for which a utility seeks conservation cost recovery .. makes a specific claim of 

potential energy savings or states appliance efficiency ratings or savings, all data sources and 

calculations used to substantiate these claims must t>.: included in the (true-up) filing ...... 

2. FPL is filing contemporaneously \vith this motion iu first true-up filing since the 

adoption of this new rule provision, and FPL is seeking cost recovery of advertising expenses for 

advertisements which make specific claims of energy savings. Consequently. in Appendix A to 

Exhibit LMB- I. the exhibit nuachcd •o the Testimony of FPL witness Leon or M. Busto, FPL has 

included all the data sources necessary to satisfy this new rule requirement. 

3. J>art of the infomtation which FI'L ha.s been required to file in Appendix A to 

Exhibit LMB-1 to comply with the new provision in Rule 25- 17 0 I S(S) is confidential The 

purposes of this motion nrc (a) to seck n Commission determination that the information 

identified by FPL in Appendix A to Exhibit LMB-1 should be cla.ssified as confidential 

information and (b) to seek a protective order which establishes that the prtY~ure for any party 

or person desiring to review the confidential information should be the procedure set forth in 

Rule 25-17.006(7)(a), the filing of a petition to inspect untl examine, and which provides for 

either the return of the confidential infoemtion if it is not included in the record or the comiuned 

confidential classification oftlte informat ion if it is included in the record 
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Justification of Confidential Classification 

4. All the information in Appendix A to Exhibit LMB-1 for which FPL seeks 

confidential classification is customer specific information FI'L has u corporate policy not to 

disclose or release customer speci fic informDtion wi thout the ror.scnt nfthe customer None of 

the FPL customers referred to in this infommtlon h: ve consented to the rcleue of their customer 

specific :nforOUition. ln addition. much of the infomllltion for which FPL seeks confidential 

classification is information which is confidential and proprietary to customers. the release of 

which would harm the customers' business operation, and has not been disclosed other than to 

the contractors which have performed work for the customers (and then only at the customers' 

direction). This infomllltion may, in some instnnces. constitute trade secrets to the customers, 

and is cenainly information relating to the custome111' competitive interests, the disclosure of 

which would impair the competitive business of the customers :nformation of this nnturc is 

proprietary confidential business information within the meaning of Section 366 093(3 ). Florida 

SllltllfCS ( 1997) 

4. To satisfy the requirements of Rule 25-17 006, FPL has prepared four 

Attachments to this motioQ Attachment A is a copy of Appendix A to Exhibit LMB-1 which has 

all the confidential information highlightt.-d. Only the original copy of this motion contains a 

highlighted copy of Attachment A; the remaining copi~ scrYcd upon the Commission and the 

parties do not contain a copy of Attachment A Attachment 13 is a copy of Appendix A to 

Exhibit LMB-1 with the confidential infom1ntion redacted All copies of this motion have 

Allachment B. Artachmcnt C is a line by line justification of the confidential status of the 

confidential information in Appendix A to Exhibit LMB·I Attachment Dis the affidavit ofMr 

3 



r 

Dennis Brandt explaining why the information FPL seeks to prevent from dtsclosure tS 

confidential 

Request For Proltctivt Ordtr 

S FPL is required to include in ots true-up filing \ 'e.t')' detailed informatiOn which 

suppons claimed energy saving.s in its consc:rvatton ar!.enisements At the wnc tho. oulc 

amendment requiring this filing was eJopted, it was recogmzcd by every party to the rulemaking 

that the information was of mterest only to the Staff of the CommtsSJon FP!. has filed th1s 

confidential information so that the Staff of the Commission will have immedtate acc-ess to the 

confidential information, but it has s. 'Ved upon the panics to this procttding redacted coptes of 

the confidential information. Many of the panics to this proceeding clearly have no Interest in 

the customer specific, confidential information required to be filed pursuant to Rule 25-

17 OIS(S) For instance, other electric utilities not scr\ing such customers have no concetvable 

interest in this c.ustomer specific information Because of the limited interestm this confidential 

mformation, FPL seeks a protective order from the Commission ackno~» ledgmg FPL · s serv1ce of 

the: confidential information solely on the Commtssion and providing that other panu:s to the 

proceedmg desiring to review the confidential information filed w1th the: Conmusston follow the 

procedure oet fonh in Rule 25-17 006, Florida Administrative Code. by filing a petition to review 

and inspect the documents Thi• procedure nun1mitc!l the i1Ut1al disclosure of confidential 

mformAt1on, avoids panics not interested in recen~ng confidential information from IUI\~ng to 

undcnake measures to prevent such disclosure. and pro•1des a means by ••htch tho•sc p1111u:s 



seeking to review the confidential information to seek review under terms necessary to prevent 

the disclosure l.. such information. 

6. The information for which FPL seeks confidemial classification shall continue to 

be confidential after 18 months. It will still be trc11tcd by FPL as confidential as a matter of 

policy. end the information regarding customers electrical usn~e and c:~,.trical equipment · . .ttll 

continue to be competitive infommion the disdosurc of which may rnjure the customers' 

competitive interest even after ll! months. Therefore, FPL requests that the Commission rule that 

tlte confidential information in Appendix A to Exhibit LMB-1 continue to be classi fied as 

confidential after the expiration of eir~teen montils as permitted by Section 366 093. Florida 

Statutes (1997). At present it is not FPL's intent to oncr Appendix A to Exhibi t LMB·I 11110 

evidence; FPL is filing the Appendix only to satisfy the requirements of Rule 25-17 0 IS( 4 ), 

Florida Administrative Code. If Appendix A is not admitted into evidence in this proc~ing. 

FPL asks that the protective order issued by the Commission require the return of Appendix A to 

FPL. However, if these advertisements bec~me subject to dispute and the .:onfidential 

infom1ntion in Appendix A is introduced into the record in this proceeding. FPL asks that the 

Commission determine that FPL has demonStrated good cause for the confidential information to 

continue to be classified as confidential beyond 18 months 

WHE REFORE. FPI. rt!Spectfully moves that the Commission (a) rule that the infomlBtion 

identified by FPL a.s confident.inl in Appendix A 10 Exhibit LMB-1 filed on June: 30, 1')98 be 

given confidential classificalion by 1hc Cornmisston and be cxcmpl from disclosure, and (b) the 

Commission issue a prolective order (i) that any panics lO.lhis proceeding desi ring to review nnd 

s 



inspect the confidential information in Appendix A to E.'thibi t LMD-1 follow the pr~~edure stt 

forth in Rule 25-1 7.006(7)(a), (ii) that the confidential information in Appendix A be rctumed to 

FPL after the close of this proceeding if not admitted into the record, and (iii) if Appenurx A is 

admiued into tbe record in this proceeding, that FPL has shown good cause for the confidential 

infomu~tion in Appendix A to continue to be clnssiliet! "s confidential a Ocr tl oc expir auon of 

eighteen months. 
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Respectfully submitted, 

Steel liector & Davis LLP 
Suite 60 I, 215 S Monroe St 
Tallaha.ssec, Florida 3230 I 

Attorneys for Florida Power 
& Light Company 

By !U~¥, CharbA~ n 



CERDf]CATE OF SERYICE 

I HEREBY CERTIFY that a true and correct copy of Florida Power & Light Company's 
Motion for Protective Order Regarding Confidentiallnfonnation Required to be Filed as Pan of 
True-Up Filing was served by Hand Delivery (when indicated with an •) or mailed th1s 30th 
dny of June, 1998 to the following: 

Roben V. Elias, Esquire• 
Division of Legal Services 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Gt:nter Building. Room 3 70 
Tallahassee, Florida 32399-0850 

Lee L. Willis, Esquire • 
J&lllH D Beasley, E&quire 
Ausley Law Finn 
227 South Calhoun Street 
Tallahassee, Florida 32302 

Jefl'rey A Stone, Esquire 
G Edison Holland, Esquire 
Beggs& Lane 
Post Office Box 12950 
Pensacola, Florida 32576-2950 

Joseph A McGlothlin. Esquire • 
Vicki Gordon K&lfinan, Esquire 
MeWhiner, Reeves, et al 
I 17 South Gachden Street 
Tallahassee, Florida 32301 

John W. McWhiner, Jr., Esquire 
McWhiner, Reeves, et al. 
Post Office Box 3350 
Tampa, Florida 33601 

Jack Shreve, Esquire • 
Roger Howe, Esquire 
Office of Public Counsel 
II I West. Madison Street 
Room 812 
Tallahassee. Florida 32399 
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Kennetll A. Hoffinw1, F•qui1e • 
Rulledge, Ecenia, Underwood, 
Purnell & HotTman 

Post Office Box 55 I 
Tallahassee, Florida 32302-055 I 

Norman Hon on. Jr , Esqu1rc • 
Messer. Capardlo, e1 al 
21 S South Monroe Street, Su1tc 70 I 
Tallahassee, Florida 3230 I 

Kenneth Gatlin, Esquire • 
Wayne L. Schiefelbein, Esquire 
Gatlin, Schiefelbein & Cowdery, P A 

330 I Thomr;villc Road, Suite 300 
Tallahassee. Florida 32312 

Debbie Stitt 
Energy Conservation Analyst 
St Joe Natural Gas Company 
Post Office Drawer 549 
Pon St Joe, Elonda 32456 

James A McGee, Esquire 
Florida Power Corporation 
Post Office Box 14042 
St Petersburg. Florida 3 3 7J3 

Michael Palccki, Esqui1e 
City Gas Company of Flonda 
955 East 25th Street 
Hialeah. Florida 33013-3498 



Colette Powers 
Indiantown Gas Company 
Post Oft1ce Box 8 
Indiantown, Florida 34956-0008 

Peter Martin 
South Florida Natural Gas Company 
101 NW202 Terrace 
Post Office Box 69000-J 
Miami. florida 33269-0078 

Legal Environmental Assistance 
Foundation, Inc. • 

Gail Kamaras, Esquire 
1114-E Thomasville Road 
Tallahassee, Florida 32303-6290 

Mollie Lampi 
Pace University Energy Project 
122 South Swan Street 
Albany. New York 121 1 0 

TAI./252.35-t 
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Sebring Gas System, Inc. 
3 515 highway 27 South 
Sebring, Florida 33870-5452 

Stuart L. Shoaf 
St. Joe Natural Gas Company. Inc 
Post Offie~: De:-: 549 
Pan St. Joe. Florida J2.:!57-n54 ') 

Ansley Watson, Jr., Esquire: 
Macfarlane, Ferguson & McMullen 
P.O. Box I 531 
Tampa, Florida 33602 
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St. Lucie Count:.' Schools 

Savings Calculated on Comparison of Energy Usage using same 
effective rates. 

1 School #1 
2 School#2 
.3 School#3 
tt School #4 

Before 
Retrofit 

9126/95 
to 8/23196 

Annual Cost $692,332 

Monthly Cost $57,694* 

Average Monthly Savings: $4,612. 
Percentage Savings: 8% 

See Pages 1-C through 1-J for details. 

• numbers rounded for presentation 

After 
Retrofit 

9/24/96 
to 8/25197 

$636,989 

$53,082 

CC~~FIOHlTI~.L 
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Deoc:bf NL -Z.£C 
~QlbtcNo._ 
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Sarasota Memorial Hospital 

Avemge summer AIC load • 3422 tons (183 daya) 
AYOrlgCIWIIItor AIC load •1500 101'11 (1~dlyl) 

P!1or to chango-out: 

Sumtne(: 
183X24• ·~Holn 

I CI\Rler I 5 
2 Chller 1 e 
3 Chller l 7 

"' 
Usage: 

~ 
7 Ton hOuri .. _ 

Wlnt.or: 
182X24• 4,3e8 Holn 

8 Chiller I 3 

" Chller l 4 

1.0 Chller l 5 

U.ege: 
I I 
/Z. ,, ,., 

Ton houri• 

1'5 Tolal usago • 
1 1. TotaJion hootS • 
1 ; Average kW/Ion • 

Attor Chllftr 14 chang.-out: 

Summer: 
183 X 24 • 4.392 Holn 

Cl'IUior t1 2 
ChRior I 3 

-

-Tons 
.Tons 

Dec:lld No. ti0001-£C 
IAIWCHo. __ 
P1Mi6o Powtt It U&IU Co. 
(Uoll-1) 
...... ~A 
Papl-8 
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Usage: 

Tonheln·-
WlnUif: 

182X2A• 4.- Haws 
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" 10 

II 

ll. 
I ~ 

I~ 

Chlllrl2 
Chlllrl 3 
Ctllllr' 4 
Chllefl s 
Usage: 

l$ TOWU18QI 
I C. TOW ton 110Ut1 
J1 Aver ego kW/Ion 

t'l Energy reduction • 1&..4•4 

Dodo.tt He.. 91M01-EC 
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o..t&n No. 910C101-t:C 
bUIHNo. _ 
FIArida Powtr & Llpt Co. 
(l.MI-1 ) 
AppoMh A ,.,.J.r; 
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Motorola 

O.U..C Ho. HOWl· EO 
EUIIIICI'Io._ 
f'l.orida Poww II Utbt c ... 
(LMB-1 ) 
Appt~NIIJA 
PapJ-8 

I The Motorola lighting retrofit cover4eparate lighting projects. A summary 
'l of tl'l.obs is Included below: 

Job# 

® 

Date 
Completed 

9/17193 
10/8/9J 
11 /22193 
3/4194 

Cost to 
Customer 

SAVINGS: 

Savings 

$206,158 

FPL 
Rebate 

These savings are only attributable to the lighting retrofit and do not account 
for additional savings that the customer receives through the reduction of 
HVAC usage. 

See Pages 3-C through 3-F for detaJis. 
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beber/silverstein & -partners 
3361 s.w. third ave. miami, n 33145 p 305.856.9800 f 305.854·7686 

T V COPY 

CLIENT: FPL AS RECORDED 

TITLE: El Dorado Furniture • Savings 
PRODUCT: Cll TV 

BOB: 

PEDRO: 

BOB: 

PEDRO: 

ANNCR: 

BOB. 

PEDRO. 

HI, I'm dob from FPL - we're here w1th Pedro Capo at El Dorado 
Fum1ture Boulevard. 

HI Bob. 

What are your main concerns with energy 1ssues? 

Be1ng such a big store-we have 60,000 square feet of snowroom· 
efficiency was definitely one of the key 1ssues here. We actually have 
done some retrofitting with the lighting system in all of our stores, and 
FPL came in and gave all they had to offer as far as savings Is 
concerned. In this particular building, I can tell you because of the 
efficiency of the AJC units we have about $1200 of savings a month 

Call ( 1-800-FPL-5566) ror a free business energy evaluation 

Any other benefits? 

Yeah. you gel to be In a commercial. 



lleUel ,. .. ¥10001-&0 
IUIIIII No. _ 
F'IM'Icl• Powrr 4- Ualu Co. 
CLMB-11 
ApptftdiJA , ...... 

beber/silverstein & partners 
3381 s.w. third ave. miami, n 33m p 305.856.9800 1305.854-7686 

RADIO COPY 

CUENT: FPL 
[ AS ~E4:0ROED ] 

TITLE: El Dorado Furniture - Sa>:;ngs 
PRODUCT: CJI Radio 

BOB: 

PEDRO: 

BOB: 

PEDRO: 

BOB: 

PEDRO: 

ANNCR: 

BOB: 

PEDRO: 

BOB: 

PEDRO: 

Hi, I'm Bob from FPL -we're here with Pedro Capo at El Dorado 
Furniture Boulevard. 

HI Bob, how are you? 

Good, what are your ma:in concerns with energy issues? 

Well. actually efficiency, being such a big store. in such a big place-we 
have 60,000 square feet of showroom- and It's twenty-seven feet high. 
We have a lot of lighting. The li~hting has to be perfect for the right 
mood for the right piece of furniture. If you don't have it nght your not 
going to sell it. a lot of money. We actually have done some retrofitting 
with the lighting system In all of our stores. and it has given us excellent 
savings. 

Wow. 

A lot of money. In this particular building, I can tell you. we have out a 
super-high efficiency AJC unit. Because of the efficiency of the AJC units 
we have about $1200 of' savings a month. 

FPL Is helping businesses save big money. To find out how. call (1-800· 
FPL-5566) for a free business energy evaluation. 

Any other benefits that you see since you've been at FPL? 

Yeah, you get to be in a commercial. 

Oh, that's good. 

Call for your free business energy evaluation. 1 -800-FPL-5566 



El Dorado Furniture Ad 

Savings are based on the combined effects of HVAC and lighting 
retrofits. 

~ 
/0 
II 

HVAC 

Calculation: 

savings /month for HVAC 

T8 Lighting 

Calculation: 

Savings come from: 

17 

• 

ned kw reduction 
operating hours of 

savings is greater. 

, B New operating lighting cost ls­

Jq Total savings 



I 
l. 
3 

HID Lighting 

Savings: 

't T8 change-out 
S HID I~ting 
Co HVAC 

Total Combined Savings $2,589.10 per month 

Although the savings worked out to be more than $2,500 a month, the custor,;ar 
felt comfortable In quoting a $1 ,200 per month savings. 
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beber/silverstein & -partners 
3381 s.w. third ave . mlamf, n 33146 p 305.856.9800 f 305.854-7686 

T V COPY 
AS RI!COROED 

CU ENT· FPL 
mLE: Augustan Wine • Savings 
PRODUCT: Cll TV 

BOB. 

PROAL. 

BOB: 

PROAL. 

808 

PROAL. 

BOB· 

PROAL. 

AN NCR: 

BOB. 

HI. I'm Bob from FPL· we're here wtth Proal Perry at Augustan Wine 
Imports. 

HI Bob. 

What were some of the changes you made when you moved here to this 
warehouse? 

Well, the greatest enemy to wine is heat. So I conracted FPL to do an 
energy evaluation. The major change was to Insulate lhe ceiling here. 
The 1ncentive they offered lowered our cost in dotng the .nsulahon JOb. 

VVhat kind of savings ore we looking at? 

We estimated that lhe savings would be tn the 15·20% range 

Has 11 worked out that way? 

It sure has. 

Call (1 ·800-FPL-5586) for a free buSiness energy evaluation. 

Ufe Is a cabemet, ol' chum. 



IMotlLtt No. llliOOOl ·EC 
~No._ 

fLMida hwor II Llpl Co. 
(t.Ma.l ) 
A,....SI&A 
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beber/silverstein & partners 
3361 s.w. thirr. ave. miami. n 33145 p 305.856.9800 f 305.854-7686 

RADIO C OPY 

CUENT: 
TITLE: 
PRODUCT: 

BOB: 

PROAL: 

BOB: 

PROAL: 

BOB: 

PROAL: 

BOB: 

PROAL: 

AN NCR: 

BOB: 

PROAL: 

BOB: 

AN NCR: 

FP.L 
AS RECORDED ) 

Augustan Wine - Savings 
C/1 R adio 

HI, I'm Bob from FPL· we're here with Proal Perry at Augustan Wine 
Imports. 

Hi Bob. 

What were some of the changes you made when you moved here to this 
warehouse? 

Well, the greatest enemy to wine Is heat. and it's shelf life is greatly 
extended if it's maintained at a proper temperature. When we moved 
into the warehouse, I knew I wanted (:) take measures to insulate it 
properly. So I contacted FPL to do an energy evaluation. The 

representative from FPL made recommendations. and the major change 
was to Insulate the ceiling here. They offered a rebate which lowered 
our cost In doing the Insulation job. 

What kind of savings are we looking at on your cooling costs? 

We estimated that the savings would be in the 15-20% range. 

Has it worked out that way? 

It sure has. And we've been very pleased with the sav•ngs. 

FPL is saving small businesses big money. To find out how. call (1-800· 
FPL-5566) for a free business energy evaluation. 

Well, the wine's not sit1Jng here for long. 

No. hopefully not 

Life is a cabemet, ol' chum. 

Call for your free business energy evaluation. 1-800-FPL-5566. 



Augustan Wine Imports Inc. 

FPL estimated t~ energy cost savings derived fr,om this 
Installation to be~ee Page 5-D). 

At that time, the customer oxpected this to represent 15 to 20% of his 
annual energy bill. 

At the time of the Insulation installation the customer was new to this 
location, so only two months of billing history was available. 
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beber/silverstein &--partners 
3361 s.w. third ave. miami. n 33145 p 305.856.9800 f 305.854-7686 

TV CO PY 

CLIENT: FPL [ AS RECORDED _____ __) 

TITLE: Salon 2000 - Savings 
PRODUCT: C/1 TV 

BOB: 

LYNN: 

BOB: 

LYNN: 

BOB: 

LYNN: 

BOB: 

LYNN: 

AN NCR: 

BOB: 

LYNN: 

BOB. 

LYNN: 

Hi. I'm Bob from FPL-here With Lynn Proper at Salon 2000. 

Hi Bob. 

What are some of the challenges you faced here openmg your own 
business? 

The cooling of the salon. The salon was very hot- I called FPL and I 
aaked them if they'd come out and take a look at the Salon. 

What did FPL suggest? 

They said that the hghts had to be changed. 

What kind of results did you see? 

Monthly I save 20% on my cooling costs - Yearly I save $775 dollars. 

Call (1-800-FPL-5566) for a free busmess energy evaluat•on. 

I don't have a very famous face. but my hand •s on camera a lot 

You need a manicure. 

I do? 

Yes. you do. 



Ootbt No. 91000!-EC 
Esllll>ll ,., .. -­
FLorida Pow.,..:. upc Co. 
(LM8-J) 
API'ft'dla A 
l'ltt 6-11 

beber/silverstein & partners 
3361 s.w. third ave. miami, n 33145 p 305.856.9800 1305.854·7680 

RADIO CO P Y 

CUENT: FPL 
AS RECORDED 

T1TLE: Salon 2000 • Savtngs 
PRODUCT: C/1 Radio 

BOB: 

LYNN: 

BOB: 

LYNN: 

BOB: 

LYNN: 

BOB: 

LYNN: 

LYNN: 

AN NCR: 

BOB: 

LYNN: 

808: 

AN NCR: 

HI, I'm Bob from FPL-here with Lynn Proper ot Salon 2000. How are 
you, Lynn? 

How are you, Bob. 

What are some of the challenges you faced here opening your own 
business? 

The cooling of the salon. The salon was very hot- I called FPL and I 
asked them if they'd come out ant! take a look at the Salon. 

What did FPL sugge.st? 

They said that the lights had to be changed. They were drawing 75 
watts of electric a piece. It was creating such a oven effect In here. 

So how dk:t it tum out? Were they telling the truth. or what? 

They were telling the truth. The lights that FPL suggested I use had 
given me better light and more light. It's actually made the salon brighter. 
As soon as you went In and turned on the lights you could see that the 
shop remained cool. 

Monthly I save 20% on my cooling costs - Yearly I save $775 dollars. 
Juat on the lighting. 

FPL Is saving small businesses big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation 

t don't have a very famous race. but my hand is on camera a lot. 

You need a manicure. 

I do? 

Call for your free business energy evaluation. 1-800-FPL-5566 



Salon 2000 

Oect..c He. tiM01-IG 
~He._ 
n....w. , .. .., • u,~, c .. 
(LMI-11 
AflPOMI• A 
..... K 

The lighting retrofit savings for Salon 2000 was calculated as follows: 

I old 
'l new 

5 

1.. "Salon 2000's average bill prior to the· retrofit was-kwh/month or 
I -After the retrofit, comparable months bill~ averaged­
e an average monthly saving of-

• See Page 6-D. 



Comparable ,..,,mthl average biU pos1 
rtltOill 

Average bill prior lo lighting rotrollt 

Average monthly blU savings - s 

Average monthly bar savings - 'Yo ot 
bil prior to retrofit 

Oec.kft No. 9100o1-EC 
!.Oibll No._ 
F'Loriclo Powu lc Upc c .. 
(l.MI-11 
A ...... IIA 
Pace-.D 

·-4 

._ 5 

s 

20% (3Y{2) 
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beber/silverstein &-partners 
3361 s .w. third ave. miami. n 33145 p 305.856.9800 f 305.854-7686 

TV CO PY 

CLIENT: 
TITLE: 
PRODUCT: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

FPL 
"Company on..· 
RCS Man-On-Tha-~t~t 1V 

Hi, I'm Bob from FPL 

HI Bob. 

Hey, when was the last time you took a cold shower? 

This morning. 

You did? 

Sure. 

You probably don't use a lot of hot water, do you? 

Well. when I have company, and that's qurte often 

Speaking of hot water. by wrapp1ng your old water heater m an 1nsulat1on 
jacket, it'll mamtaln hot water temperature longer and may save you up 
to $20 a year. You know how you can find more ways to save money 
and energy? 

How? I'd love to know 

Just caii 1·800-DIAL FPL We'll show you ways how you can save 
energy and money, and stay comfortable all summer 

FantastiC, I'm very 1ntereste<l. I thank you very much for the 11p 



l 
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beber/silverstein & partners 
3361 s.w. third ave. miami. fl 33145 p 305.856.9800 f 305.854-7686 

TV CO P Y 

CLIENT: FPL 
TITLE: "Leopard Shirt" 
PRODUCT: RCS Man-On-The-Street TV 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB: 

WOMAN: 

BOB. 

WOMAN: 

HI, I'm Bob from FPL. 

Hi Bob. 

Hey, when was the last time you felt you needed a cold shower? 

About an hour ago. 

Really. By wrapping your old water heater in an insulation jacket, it will 
maintain hot wat.or temperature longer and may save you up to $20 a 
year. 

Will it really? 

Yeah. 

Everything helps. 

Yeah. you can get yourself another leopard sh1rt like that. 

That's nght. Matching skirt, nght? 

Oh yeah, exactly. You know for more ways to save money and energy, 
just call (1-800-DIAL-FPL) for a free home energy survey. What else are 
you gonna be doing tonight? 

Hopefully dancing. 

Then you could really use a cold shower nght? 

That's right. 



.. 

Domestic Hot Water Heater Ta.nk lnlulAtloo 
Potentilll Snvlngs 
June I 0, 1998 

FPL customer nvcrage nnnual water beating usage = 
Adding R·ll Wulilioo to IIOCk wa&cr bcaum &aves up to • 
KWH savings for average customer ,. 
Savings@ $.09/kwb a: 

Oedld Na. ,..z.~:c 
lUIIoit Ne. __ 

PlArida ,....,. " LJpt c .. 
il.M&.I ) 

""""'"' A hlw1.C 

1,660 kwh 
12% 
199 
$17.93 

The S 17.93 Is for an average cuatomer with ao existing bot water tAnk. Savings for customers with 
larger a.nd/or older taob would excccd this amouoL 

Sourc~ of Information: 

SRC Study/EPRI, 1991 
FPL 1990 Home Energy Survey 
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. 
DSM TECHNOLOGY: [WH-6] DHW Heater Tank Insulation 

SECTOR: Residential 
REGJON: All Regions 

PRIMARY END USE:Wator H~t 
UNITS: Household 

DATA OU.6JJTY: 1 
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AlTACHMENT C 



DESCRIPTION 

, SL LUCie :scnools 

AltatbllltDI c 
Uot by Unt ConOdutbUI)' Ju•IIOcollon of 

Coarodtalut loformallon In Apptadh A 10 Esblbll Ll\!8- t 
Do<bl No. 911000l·EU 

PAGE CONF. LINE NO. 
NO. YIN I COL NO. JUSTIFICATION 

- -
1A iN 
tiS IY 'COla A and 8 , lnea 

1 Each <leta ""''~ cualomer epocmc 
1-4 lnloonauon wh 1-;:L "as e polq t:. ~nat 

1)4 confldenllal and not to dtSCIOM 
Dttclosure would violate tho cuatome(a right 
to pnvacy Customer data wtuch FPL does 
not dlSdose end which It confiden!Jel 
Includes. the amount ol the cuatomert' bills. 
the customer~' eccount numbers end meter 
numbers. tho rates under which tho 
customer takes service. the cuatomert' 
billing detem'llnanll: and tho customers' 
addresses end teleohone numbers 

1C-1U y LlnH ' -ti_. cols A·H, tacn oata enlly Is cuetomer specific 
linea 7-19 t11lormatlon which FPL has 1 poltey to tftll 

as conlldenllal end not to disclose 
Disclosure would violate the customer's nght 
to privacy. Customer date whiCh FPL does 
not dtsdose and which ., contlclentlal 
lncludH: lhe amount of lhe customers' bills, 
the customera' eccount numbers end meter 
numbers: the rates under which the 
customer lakes aeMCe. lhe cuatomera' 
billing detetm~ntnll, end tile cullomera' 
addresses and to roumbert 

1E-1H IY lltnea 1-... COli A·H. 
lines 6-18 

Each data enlly Is customer lpeclflc 
informabon which FPL hut policy to ttut 
as confldenllal and not to diSClose 
Oisdosure would violate the cuatomer'a nght 
to pnvacy Customer data which FPL does 
not disclose end which Ia contlclenbll 
Includes· tile emount olthe cuatomers' btns. 
tho customers' account numbers and meter 
numbers: the rates under which tho 
customer takes aervice, the cuatomera' . billing determlnanta, and the cuatomers· 
I addresses and · numbers 



11-1J y linM 1-6; cols. A-H, lEach data enlly is cuttomer specifiC 
llnM 7-19 Information which FPL has a policy to treat 

as confidential and not to dltclose. 
Oisclosuns would viol8te the cuttomer's right 
to J)(ivacy. Customer data which FPL does 
not disclose and which Is confidential 
Includes: the amount of the customers' bills; 
the customell' accoont nurnbef-1 and m~~ter 
numbers; the rates under which the 
customer takes aervlce: the cuttomers' 
billing determinants: and the customers' 
addresses and te nlnlbera 

sarasota Memorial 2A N 
2B y llfnea 1-19 IEiidl data er'll.y Is customersp..~ifiC 

lnlorrTII'!!on which FPL has a policy w tr•-at 
as confidential and not to dlsclo$e The 
confidenllliJ lnfonnation on this sheet 
Includes operating hours of equipment. the 
size of equlpm~~n~ the elficlency of 
equiPm~tn~ and the ultimate WJ demand of 
and kWh usage to power the equfpm~~nl 
This lnfonnation relates to the cur~tomer'a 
competitive Interests: thensfons, It is 
J)(otected by Soetlon 366.093(3)(e). Florida 
Statutes. Thlt lnfomlatlon may also 
constitute tarde aecreta of the customer; 
therefore. it may also be J)('Oie<:ted by 
Section 366.09-lll)(a), FlOrida Statutes. 

2C IY !lines 1-18 IEiCh data en11y Is cuslomers~nc 
information which FPL has a policy to treat 
as confidential and not to disclose. The 
confidential Information on this sheet 
Includes operating hOurs of equipment. the 
size of equipment, the etficlency of 
equipmen~ and the ultimate W'J demand of 
and k'Ml usage to power the equipment. 
This Information nslates to the customer's 
competitive Interests; thensfore. it is 
protected by Section 366.093(3)(e). Flooda 
Statutes. This lnlonnaUon may also 
constituta tarde sec~ets of the customer; 
therefore. rt may also be proteded by 

I~ ... ., 366,tlQ't1'1\/a \ FlOrida 

2 



2U y Line 1; colA lines 2- lEach data enlty Is cus~r a~ 
6; col. B.linM 7·15; iniOfmation which FPL has a policy to treat 
cots. C a.nd 0 fines as confldenbal and not to disclose. FPL 
16-19 ; hnM 20.24 does not dasclose customer addresses (Qne 

1 ). FPL does not d1sclose the results of 
Clliller Test Repons, as thiS informaliOn, lf 
disclosed, has the potential to injure the 
competitive interests of FPL's customers 
FPL also does not dasclose the name ot the 
contractor Of person conducting tt.e Chiler 
Teet Repn.1 as disclosure mz.y provide a 
competitor of the Cu11tomer a lead to lty to 
tracl< down conlidentiallnlofmation about 
the customer. This lnfOfmatlon Is 
proprietary confidential information within 
Section 366.093i3Hel. Florida Statutes . 

2E y Lines 1·5 . Each data enlty Is customer specific 
Information which FPL has a policy to treat 
as confidential and not to disclose. The 
specifiC Information In question Is a list of 
chUier efflc:lencies which, If disclosed. will 
provide sensltlve competitive lniOfmatlon to 
the customers' compelltors about the 
customers' costs of operation. This 
Information Is proplietary confidential 
lnformatten wtthln Section 366.093{3)(e), 
Florida StaMos. 

Motorola 3A N 
JB y LineS 1 an<! 2 ; COIS. , tach oat a entry 11 customer spedfiC 

A·D, lines 3-6 Information which FPL has a policy to treat 
as confidential end not to disclose. This 
Information Is proprietary confidential 
information within Sectlcn 366 093(3)(e). 
Florida Statutes Disclosure of the number 
of llghtlng projects would provide 
competitive Information about the scope of 
the retrofit elfM. DisClosure of Job 
nuiTIOOrs may ptOVide information which a 
competitor could usa to sollclt from FPL tho 
aCidltlonaJ confldenllal lniOfmation about 
customer costs. savings and rebates (A 
competitor armed with that number could 
use it to contact FPL to sollclt the job 
Information.) The cost to the customer. 
savings and FPL rebates are ell sensitive 
competitive Information. the daaclo$ure of 
which would provide a competitor with 
information wh~ ~81d use to compete 
rnor" elf · 

) 



3(; IY I lines 1-15 ·Each data ently~ CU$10mer specific 
Information which FPL has a policy to !teal 
as confidenllal and not to disclose. This 
Information Is proprietary confidential 
Information within Section 366.093(3)(e). 
FlOrida Statutes. Disclosure of the job 
number would Pf0"1de information which a 
competitor coold ute to IOilat add111onal 
Information about the job from FPL 
Dl!ldosure of !hi! cu:!'>!Tier account number 
would r:ovlde a competllo• wilh information 
it ceutd use to sollclt from FPL COfnJ'GlltT<" 
Information about the customer. FPL does 
not disclose cuatomer addresses. The 
name. address and vendor number of the 
conlrllctor whi<;h performed WOfk for the 
customer are sensitive In that there 
disclOsure would provide a lead for a 
competitor to solielt information sensitive to 
the customer. Disclosure of the information 
regarding the retroftt - lighting codes. 
numbers of fixtures, kW per fixture. annual 
operating hours. annual kWh savings, cost 
of the system • annualuvlngs, the Incentive 
fkw reduction and the Incentive provided • 
are an items of senlltlve competitive 
information. the disclosurtt of which would 
I harm the c buslneu lntl'lreats 

L 



30 IY Lines 1-29 IEocll data enuy ts customer~~ 
Information which FPL has a poltey to treat 
as confidential and not to disclose. This 
Information Is proprietary confidential 
information within Section 388.093(3)(e), 
Florida Statutes. Olsdosure of the job 
number would orovide inlormetlon which a 
competitor could use to soUcil additional 
Information about the job from FPL. 
Disclosure of the customer account numOOI" 
woo,t:l provide a comoetitor with lnlorntatlon 
11 could use to ao;;d! from FPI c.xnpelltive 
Information about the customer. FPL does 
not disclose customer addresses. The 
name, address and vendor number of the 
contractor which performed worl\ lor the 
customer are sensitive In thai there 
disclosure would provide a lead lor a 
compe~tor to solidi Information sensitive to 
the customer. Oisdosure of the lnlormetlon 
regarding the retrofit - lighting codes. 
numbers of ftxtures. kW per fix1ure, annual 
operating houl'li. annual kWh savings, cost 
or the system • annual savings, the Incentive 
~ reductlon and the Incentive provided -
are all items of sensitive compeWve 
lnlormetlon. the disclo1ure of which would 
hArm the 'business interesiS 

s 



jJE IY jLines 1·23 
1 E.adl data entry rs customer ·~ 
Information which FPL has a policy to treat 
as confldentlaland not to dlldose This 
lnfonnation Is proprietal)' confidential 
Information within Section 3S6.093(3)(e). 
Florida StaMos. Disclosure of the job 
number would provide Information which a 
eompebtor could use to 10bcit additional 
Information about the )ob from FPL. 
Disclosure of the customer account number 
would pro111de a (.o.."'t!'!M!tllor with lnfonnalion 
"could use to 10Hclt fron. "PL competitivf' 
Information about the cuatomer. FPL doea 
not dladose customer addreuea The 
name. addresa and vendor number of thol 
contractor which performed work for the 
customer are sensitlve In that there 
disclosure would provide a lead for a 
competitor to solicit Information aensitlve to 
the customer Disclosure ot the lnt0fl1181i.>n 
regarding the retrofit • lighting codes. 
numbers ot fixtures. kW per fixture, annual 
operating houri, annual k'Nh S!Wings, cott 
of the syatem • annual 58VIngs, the Incentive 
lkw reducborl and the Incentive provided • 
are all Items of aensitlve competitive 
information. the dlsdosure of wh.ich would 
harm the customer'~ ht"rne~ interests 

6 



IJF y Linea 1·18 IEoch dote entry Is customer·~~ 
lnformatlon which FPL has a policy to traat 
as confidential and not to disclose ThlS 
onformallon Is proprietary confidential 
Information within Section 366.093{3Xe). 
Florida StaMes. Disclosure or the job 
number would provide Information which a 
competitor could use to ~ addttional 
informatlon about the job lrom FPL. 
Disclosure of the customer account number 
would provide !I Cl\fTlPtUtOr with lnlorma~on 
It could use to solldtlrom FPL competitive 
tnf~:matlon about the customer. FPL ~;. 
not d•sclose customer addnnses The 
name. address and vendor number of the 
contractor which performed wor1c for the 
customer ere aenaltlve In that lllere 
disclosure would provide a lead for a 
compehtor to solicit lnlormatlon sensitive to 
the customer. Olsclosure of the lnlormatlon 
regarding the retrofit • llghtl"' codes, 
numbers of fixtures, 'rNI/ per f dUra. annual 
opera.bng hours, annual kWh savings, cost 
of the system , annual savl"' s. the incenliVe 
lkw redUdJon and the fncenll\te prOIIIded, 
are all Items of sensitive competilille 
Information, the disclosure of which would 
harm the customer's buaineas interests. 

t:l uorado 4A N 
Furniture 

48 N 
4C y unes 1-19 1 Each data entry IS customer 

1nformallon which FPL has a policy to treat 
as conrtdentlal and not to do.aose Th<S 
lnformatJon is proprietary confidential 
lnformaliOn Within Section 3C.6.093{3)(e), 
Florida Statutes. All the lnformatlon 
Identified as confidential is lnformatlon 
relllled to the nalure and extent of the rel!ofit 
projects the customer undertooll and the 
resulting savongs the customer experienoed. 
DiSCloSure of this lnlormatlon would be the 
dlSdosure of sensit!Ye competitive 
lnformatlon which would harm the 
customer's buslnen and competitiVe 
Jnlftrftsls 

7 

l 



4U ,Y LineS 1~ 1 E.ach data enuy IS customer 
lnfolmation wtllch FPL has 1 policy to trell 
es confidential end noc to dltdoM This 
111folmation II propoetaty conftdentlel 
lnformallon wltnln Section 3M 0113(3)(e). 
Florida Statutes All the Information 
idenblied as confidential Is informatiOn 
related to the nature and extent ol ~ retrofit 
projeets the customer undertoo« and the 
resulting savings the cutlomer expenenced. 
Olsc~uru of tnit Information would be !:'.o 
~tsclosure of aenslll•O <'OITIP8~tive 
Information which would harm the 
customefa husineu and compeWve 
mterests 

~ustan'Mne A 
B 
c lt.m1 The data enuy Is cuatomer ·~ 

111formabon which FPL has a policy to treat 
as confidenual end noc to diSClose This 
111formabon is propoetary confidential 
informatiOn W11hln SectiOn 366.093(3)(e), 
Florida Statules The savings expenenced 
by the customer is c:ompebllve Information. 
the disclosure of which would injure tho 
customefa bualness lntereata 

50 IY I Lines 1·7 I Each data enuy IS cuatomer apectliC 
Information which FPL has a poliCY to treat 
as confidential and not to dtsclose This 
Information Is proprietaty confidential 
Information W1lhln Section 366 093(3)(e). 
FlorKla Statutes FPL does noc disclose 
customer account numbera, and a 
compebtor could use .ueh InformatiOn to 
50llclt from FPL more detailed Information 
about the customer lntlallallon COlts a'ld 
SQuare footage are compebtlve informatiOn 
the diSClosure of which would Injure the 
custornefs busonesa lnteresta The 
remaonder of the Information lhOW$ the 
calculabon of the aavlnga and payback to 
the customer, the disclosure of which would 
InJUre the customefs bualneaa lnlorosta. 
Tho disclosure or the rote under which the 
customer takot service would also Injure tho 
cus.tome( s ~~ lntereats 

Salon2000 ;: N 
N 

' 



16C y Unes 1-9 1 Each data entry Is customer specific 
Information which FPL has a policy to treat 
as confidential and not to disclose. This 
Information Is pr..,.metary confidential 
Information within Section 366.093(3)(e). 
Florida Statu1es. The confidential 
information is the calculation oflhe savings 
experienced by the customer, which 
includes such sensi1Jve competitive 
information such as the number of light 
rooures. the efficiencies ofllxtures. 1M 'tW-1 
and KWH consumption of the fbt.~rea snd 
lho resulting w ; !' olthfl old and new 
fixtures. All thus information would be 
valuable to a compebtor of the customer and 
Its disclosure would harm the customer's 
business Interests. 

160 y Lines 1-6; cots A Each date entry Is customer specific 
and B Information which FPL has a policy to treat 

as confidential and not to disclose. This 
Information Is proprietary confidential 
Information within Section 366.093(3}(8), 
Florida Statut.ea. The name, eddre&S, 
customer number and meter number of 
each customer are customer specific 
Information the disclosure of which would 
violate the customer's privacy. The 
disclosure of blttlng determinants and the 
resulting bill amounts, whether by month or 
on average, Is competitive Information the 
disclosure of which would harm the 
custorl'ktr's business Interests. 

~ompanv Orten 17A N 
eopard Shirt 178 N 

'(.; N 
'D N 
'E N 
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ATfACHMENT D 



AITACDMENTD 

AFFIDAVIT OF DENNIS BRANDT 

STATE OF FLORIDA ) 
) 

COUNTY OF DADE ) 

BEFORE ME, the undersigned authority lhis day personally appeared Dennis Brandt, 

who, being firs. duly sworn, depo!.CS and says: 

My name is Dennis Brandt 1 am employed by Florida Power & Light Company in the 

position ofManager of Sales and Marketing Product Support . I am 11 resident of the State of 

FloridA, am over eight.een ( 18) yea. '1 and make this affidavit based upon my personal knowledge. 

Florida Power&. Light Company has a corporate policy not to disclose custome. $pecific 

information. This policy includes, but is not limited to: customer names. addresses, telephone 

numbers, account numbers, meter numbers, rates, billing deterMinantS (leW and kWh usage). oills, 

conservation retrofit information, conservation savings in kW, kWh and bills, chiller efficiency 

reports, costs of equipment retrofits, incentives paid, ope.rating hours, lighting codes for fixtures 

installed or remover by customers, the kW per fixlure of installed or removed fixtures. operating 

hours of equipment, the payback of conservation installations, and the identity of ICOntractors 

performing customer specific installations. FPL treatS such information as confidential and does 

not disclose it, except as required by law, to entities or persons other than the customer without 

the permis.sion of the customer. FPL's policy is premi~ upon customers' right to priv&<.')' and 

th'! potential thac the disclosure of customer lpeci6c information may harm some customers' 

competitive interests or disclose their trade secreu. 



I have reviewed Florida Power&: Ught Co~·s Motion For Protective Order 

Regarding Confidential Information Required To Be Filed As Pan Of True Up Filing and 

Attachments A and 8 to the Motion. The infonnation identified therein as confidential falls within 

FPL's corporate policy of not disclosing customer ~pccific info'l!Ultion. 

I have reviewed the detailed justification of ro,lfidentiality in Attachment C to Florida 

Power&: Ught Company's Motion for a Protective Order Regarding Confidential Information 

Required To Be Filed M Part OfT rue Up Filing , and the factual representations therein are 

accurate ooth as to the scope of FPL's policy not to disclose customer specific information and to 

the potential injury of customers due to the disclosure of competitive information or potential 

trade secrets. 

The infonnation for which FPL seeks confidential classification in iu Motion will continue 

to be confidential after the expiration of eighteen months. FPL d ll continue to treat all this 

customer specific information as confidential until released by the customer. The customers' 

competitive interests which would be damaged by the rdease of this information will still exist 

after eighteen months. Most of this equipment and the related information about 'Usage and 

efficiencies will continue to be relevant for years to come, and its disclosure would injure the 

customers' competitive interests. The retu.m of this information to FPL after the tCiose of the 

hearing. if not admitt.ed into evidence, wc'Jld protect the interests of the customers. If the 

confidential infonnation in Appendix A to Exhibit LMD·I is admitted into the record. then the 

potential injury from disclosure of competitive interests will last longer than eighteen months and 

warrants the Commlssion finding that its confidential classification should not be limited to 

eighteen months. 



l 

Dennis Brandl 

Before me the undersigJ.ed authority penonally appeared, on this lhe JOih day of June, 
1998, Dennis Brandt, who is personally known to me. 

Commission Number 

My Commission expires: 
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