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Dear Ms Bayo:

Enclosed for filing on behalf of Florida Power & Light Company (“FPL”) in Docket No
980002-EG are the original and ten copies of Florida Power & Light Company’s Motion For
Protective Order Regarding Confidential Information Required To Be Filed As Part of True-Up
Filing Please note that the original copy of the motion has & Attachment, Attachment A, which
contains CONFIDENTIAL INFORMATION. Therefore, FPL is filing the onginal motion in a
separate envelope stamped CONFIDENTIAL  The remaining copies of the motion do not contain

Attachment A or any other confidential information

In its motion FPL seeks confidential classification of the confidential information contaimed
in Appendix A to Exhibit LMB-1 in Docket No 980002-EG, which is being filed with the
ACK Commission today  FPL has to file this information with the Commussion to comply with Rule 25-
——47 015, Flonida Administrative Code. However, to avoid damaging public disclosure, FPL has filed
AFA s motion for protective order and provided in Exhibit LMB- 1 redacted copies of Appendix A
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In Re: Energy Conservation Cost Recovery ) Docket No. 980002-EG
Clause ) Filed: June 30, 1998

Florida Power & Light Criapany's
Motion For Protective Order Regarding Confidential
Information Required To Be Filed As Part Of True Up Filing

Pursuant to Florida Administrative Code Rule 25-22.006 and Section 366 093, Florida
Statutes (1997), Florida Power & Light Company (“FPL") requests confidential classification of
portions of Appendix A to Exhibit LMB-1 filed this day with the Commission in Docket No.
980002-EG. FPL further moves that the Commission issue a protective order (1) acknowledging
that FPL has served redacted copies of Appendix A on all parties, (2) requiring any party or
person who desires to review the confidential material in Appendix A to file with the
Commission, pursuant to Rule 25-22.006(7)(a), Florida Administrative Code, a petition to
inspect and examine the confidential information in Appendix A to Exhibit LMB-1, (3)
requiring that the confidential information in Appendix A be returned to FPL after the close of
this proceeding if not admitted into the record, and (4) finding that if Appendix A is admitted
into the record in this proceeding, that FPL has shown good cause for the confidential

information in Appendix A to continue to be classified as confidential after the expiration of

eighteen months. As grounds for this motion, FPL states.
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1. In November 1997 the Commussion amended Rule 25-17.015, Florida
Administrative Code, by creating a requirement in subsection (5) that when a conservation
advertisement for which a utility seeks conservation cost recovery “makes a specific claim of
potential energy savings or states appliance efficiency ratings or savings, all data sources an<
calculations used to substantiate these claims must bs included in the [true-up] filing .."

2. FPL is filing contemporaneously with this motion its first true-up filing since the
adoption of this new rule provision, and FPL is seeking cost recovery of advertising expenses for
advertisements which make specific claims of energy savings. Consequently, in Appendix A to
Exhibit LMB-1, the exhibit attached 'o the Testimony of FPL witness Leonor M. Busto, FPL has
included all the data sources necessary to satisfy this new rule requirement.

3. Part of the information which FPL has been required to file in Appendix A to
Exhibit LMB-1 to comply with the new provision in Rule 25-17 015(5) is confidential The
purposes of this motion are (a) to seek a Commission determination that the information
identified by FPL in Appendix A to Exhibit LMB-1 should be classified as confidential
information and (b) to seek a protective order which establishes that the pro~=dure for any party
or person desiring to review the confidential information should be the procedure set forth in
Rule 25-17.006(7)(a), the filing of a petition to inspect and examine, and which provides for
either the return of the confidential infoemtion if it 1s not included in the record or the contiuned

confidential classification of the information if it is included in the record




Justification of Confidential Classification

4. All the information in Appendix A to Exhibit LMB-1 for which FPL seeks
confidential classification is customer specific information FPL has a corporate policy not to
disclose or release customer specific information without the consent of the customer None of
the FPL customers referred to in this information have consented to the release of their customer
specific information. In addition, much of the information for which FPL seeks confidential
classification is information which is confidential and proprietary to customers, the release of
which would harm the customers' business operation, and has not been disclosed other than to
the contractors which have performed work for the customers (and then only at the customers’
direction). This information may, in some instances, constitute trade secrets to the customers,
and is certainly information relating to the customers' competitive interests, the disclosure of
which would impair the competitive business of the customers  information of this nature is
proprietary confidential business information within the meaning of Section 366.093(3), Flonda
Statutes (1997)

4. To satisfy the requirements of Rule 25-17 006, FPL has prepared four
Attachments to this motion. Attachment A is a copy of Appendix A to Exhibit LMB-1 which has
all the confidential information highlighted. Only the onginal copy of this motion contains a
highlighted copy of Attachment A the remaining copies served upon the Commission and the
parties do not contain a copy of Attachment A Attachment B is a copy of Appendix A to
Exhibit LMB-1 with the confidential information redacted  All copies of this motion have
Attachment B. Attachment C is a line by line justification of the confidential status of the

confidential information in Appendix A to Exhibit LMB-1  Attachment D is the affidavit of Mr




Dennis Brandt explaining why the information FPL seeks to prevent from disclosure is

confidential

Request For Protective Order

- 1 FPL is required to include in its true-up filing very detailed information which
supports claimed energy savings in its conservation arvertisements At the tisc the ule
amendment requiring this filing was adopted, it was recognized by every party to the rulemaking
that the information was of interest only to the Staff of the Commission. FPL has filed this
confidential information so that the Staff of the Commission will have immediate access to the
confidential information, but it has s. ~ved upon the parties to this proceeding redacted copies of
the confidential information. Many of the parties to this proceeding clearly have no interest in
the customer specific, confidential information required to be filed pursuant to Rule 25-
17.015(5). For instance, other electric utilities not serving such customers have no conceivable
interest in this customer specific information  Because of the limited interest in this confidential
information, FPL seeks a protective order from the Commission acknowledging FPL's service of
the confidential information solely on the Commission and providing that other parties to the
proceeding desiring to review the confidential information filed with the Commission follow the
procedure set forth in Rule 25-17 006, Florida Administrative Code, by filing a petition to review
and inspect the documents. This procedure minimizes the initial disclosure of confidential
information, avoids parties not interested in receiving confidential information from having to

undertake measures to prevent such disclosure, and provides a means by which those parties




seeking to review the confidential information to seek review under terms necessary (o prevent
the disclosure . such information.

6. The information for which FPL secks confidential classification shall continue to
be confidential after 18 months. 1t will still be treated by FPL as confidential as a matter of
policy, and the information regarding customers  electrical usage and ciz~trical equipment wll
continue to be competitive information the disclosure of which may injure the customers’
competitive interest even after |8 months. Therefore, FPL requests that the Commission rule that
the confidential information in Appendix A to Exhibit LMB-1 continue to be classified as
confidential after the expiration of eithteen months as permitted by Section 366 093, Flonda
Statutes (1997). At present it is not FPL's intent to offer Appendix A to Exhibit LMB-1 mto
evidence, FPL is filing the Appendix only to satisfy the requirements of Rule 25-17.015(4),
Florida Administrative Code. If Appendix A is not admitted into evidence in this proceeding,
FPL asks that the protective order issued by the Commission require the return of Appendix A to
FPL. However, if these advertisements become subject 1o dispute and the confidential
information in Appendix A is introduced into the record in this proceeding, FPL asks that the
Commission determine that FPL has demonstrated good cause for the confidential information to

continue to be classified as confidential beyond 18 months

WHEREFORE, FPL respectfully moves that the Commission (a) rule that the information
identified by FPL as confidential in Appendix A to Exhibit LMB-1 filed on June 30, 1998 be
given confidential classification by the Commission and be exempt from disclosure, and (b) the

Commission issue a protective order (i) that any parties to this proceeding desiring to review and




inspect the confidential information in Appendix A to Exhibit LMB-1 follow the procedure set
forth in Rule 25-17.006(7)(a), (ii) that the confidential information in Appendix A be returned to
FPL after the close of this proceeding if not admitted into the record, and (1) 1f Appenuix A is
admitted into the record in this proceeding, that FPL has shown good cause for the confidential
information in Appendix A to continue to be classified as confidential after tic cxpiianon of
eighteen months.

Respectfully submitted,

Steel Hector & Davis LLP

Suite 601, 215 S Monroe St
Tallahassee, Flonda 32301

Attorneys for Florida Power
& Light Company
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CERTIFICATE OF SERVICE

| HEREBY CERTIFY that a true and correct copy of Florida Power & Light Company's
Motion for Protective Order Regarding Confidential Information Required to be Filed as Part of
True-Up Filing was served by Hand Delivery (when indicated with an *) or mailed this _30th

day of June, 1998 to the following:

Robert V. Elias, Esquire®
Division of Legal Services

Florida Public Service Commission

2540 Shumard Oak Boulevard
Gunter Building, Room 370
Tallzhassee, Florida 32399-0850

Lee L. Willis, Esquire *
James D. Beasley, Esquire
Ausley Law Firm

227 South Calhoun Street
Tallahassee, Florida 32302

Jeffrey A. Stone, Esquire

G. Edison Holland, Esquire
Beggs & Lane

Post Office Box 12950
Pensacola, Florida 32576-2950

Joseph A. McGlothlin, Esquire *
Vicki Gordon Kaufman, Esquire
McWhirter, Reeves, et al.

117 South Gadsden Street
Tallahassee, Florida 32301

John W. McWhirter, Jr., Esquire
McWhirter, Reeves, et al.

Post Office Box 3350

Tampa, Florida 33601

Jack Shreve, Esquire *
Roger Howe, Esquire
Office of Public Counsel
111 West Madison Street
Room 812

Tallahassee, Flonida 32399

Kenneth A. Hoffman, Fsquire *

Ruiledge, Ecenia, Underwood,
Purnell & Hoffman

Post Office Box 551

Tallahassee, Flonda 32302-0551

Norman Horton, Jr., Esquire *
Messer, Caparello, et al

215 South Monroe Street, Suite 701
Tallahassee, Florida 32301

Kenneth Gatlin, Esquire *

Wayne L. Schiefelbein, Esquire
Gatlin, Schiefelbein & Cowdery, P A
3301 Thomezsville Road, Suite 300
Tallahassee, Florida 32312

Debbie Sttt

Energy Conservation Analyst
St. Joe Natural Gas Company
Post Office Drawer 549

Port St Joe, Flonda 32456

James A. McGee, Esquire
Florida Power Corporation
Post Office Box 14042

St. Petersburg, Flonda 33733

Michael Palecki, Esquire
City Gas Company of Florida
955 East 25th Street

Hialeah, Flornda 33013-3498




Colette Powers

Indiantown Gas Company

Post Office Box 8

Indiantown, Florida 34956-0008

Peter Martin

South Florida Natural Gas Company
101 NW 202 Terrace

Post Office Box 69000-)

Miami, Flornida 33269-0078

Legal Environmental Assistance
Foundation, Inc.*

Gail Kamaras, Esquire

1114-E Thomasville Road

Tallahassee, Flonida 32303-6290

Mollie Lampi

Pace University Energy Project
122 South Swan Street
Albany, New York 12110

TAL/25235-]

Sebring Gas System, Inc.
3515 highway 27 South
Sebnng, Flonda 33870-5452

Stuart L. Shoaf

St Joe Natural Gas Company, Inc
Post OTice Do 549

Port St. Joe, Florida 32457-054%

Ansley Watson, Jr., Esquire
Macfarlane, Ferguson & McMullen
P.O. Box 1531

Tampa, Flonda 33602
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Docket No. 980002-EC
Exhibit No.
FlLorids Power & Light Ca.
(LMB-1)

Appendix A

Page 1-A

|F FPL HELPED FOUR ST. LUCIE COUNTY SCHOOLS

CUT IHHF ENERGY BILL BY 8% AND THEIR ENERGY BHLL WAS
557,500 PI NTH, HOW MUCH MONEY IS FPL HELPING
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Decket No. 980001-FEC
M.N.'
Power & tCa
(LMB-1) -
Appendiz A
- Page 1-B

St. Lucie County Schools -

Savings Calculated on Comparison of Energy Usage using same
effective rates.

Before After
Retrofit Retrofit
9/26/95 9/24/96
to 8/23/96 to 8/25/97
! School #1
7 School #2
3 School #3
th School #4
Annual Cost $692,332 $636,989
Monthly Cost  $57,694* $53,082

Average Monthly Savings: $4,612°
Percentage Savings: 8%

See Pages 1-C through 1-J for details.

* numbers rounded for presentation
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Docket No, 980001-EG
Exhibit Ne.

—_—

FlLarida Power & Light Co.
(LMB-1)
Appendiy A
Page I-F
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YRLY § SAVINGS:
YRLY % SAVINGS:

This Raie Analysls ts based on
Past Rates of 41997, 41994 AND [0- |8




Docket No. 980001-EC
Exhibit No.

Florida Power & Light Co.

(LMB-1)

Appendiz A
Page 1-G
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Decket No. 980002.EG
Exhibit No. _____
FlLerids Power & Light C
(LMB-1) e le.
Appendix A

Page 1-1
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Facility Rental Charge Is Included!

YRLY § SAVINGS:
YRLY % SAVINGS

Tz Rate Analysts is based on
Past Rates of 41997, & 1996 AND 18-1996
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Docket No. 980002-EC
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Appendiz A
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Decket No. 980001-EC
Exhibit No.
FlLorida Power & Light Co.
(LMB-1)

Appendl A
Page 1-B

Sarasota Memorial Hospital

Average summer A/C load = 3422 lons (183 days)
Average winter A’C load » 1500 fons (182 days)

Prior 1o change-out:

Summer:
BIX24= 4392 Hours
Chillgr # 5 oru
2 Chiller # 6
3 Cnier# 7

i
z
4

o —

182 X 24 = 4,368 Hours
£ Chiller# 3 hours Tons
q Chiller # 4 hours ons
o Chiller# 5 hours ons

Usage:
)]
1Z
I3

4

|5 Total usage
{ Total ton hours
|77 Average kWion

After chiller #4 change-out:

Summer:
183X 24 = 4,392 Hours

B Chillar & 2
19 Chiller # 3 Tun:

~pnrinraTial

had " .
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Dezket No. 980002-EG
Exhibit No

Florida Power & Light Ca.
(LMB-1)

Appendiz A

Page 2-C
Chiller # 4
Chiller# 5

Tﬂ'lhtu'l-

182X 24 = 4,368 Hours

J Chiller # 2 -
Chilier # 3 e

1 Chiller # 4 s
" Usage:

12

13

i
I5 Total usage

I & Total ton hours
17 Average kWhon

1% Energy reduction ;— 18.4%
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Appendin A

Page 2-D

-

L CHILLER TEST REPORT ™™ ~4*—

OUBTOM N.AME: ta He; = Csatial En-_g Center
' Aooress (S ——

TERTINSTRUMENT DATA: B

INGTRUMENT, CAUBRATION DATE | CALIBRATION EX
Flowmeler  APo 135/60" guags B/17/92 2/17/92
Thermomeler 39.'.;&;__ 8/17 3-1_ ' anun_
Ammelar Car der Chiller| — 371792 _2uer T
Voltmeter Gercise Ohlller] _e/if52 iy
Wattmeter - e LU I i —tA -
P.F, Meter - NA NA NA

NAME PLATE DATA: (1 evaitable)

E mmum« === R

S Beorlal Number

(® Yeoar Bullt (or estimated Qo)

7 OHWe P Liioa

: CHWR F

! Delts P P8ID

’l Flowrale . GPM

I Ti i ] L

o w ;m Tons = (GPM * Delta T) / 24

3 OWR F

4 Deka P PSID

15 Flowrate aPM

PF’) 1 1000

D)

Namepiste Vols C
Nameplate Ampe i
Nameplsie Phase - —
KWew (VYA= 170"
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One of the quickest and

easiest wavs 1o dramatically
reduce overhead is directh
over head

It worked for Motorola. Their 600,000 square
foot Plantation facility is saving almost a quarer
of a million dollars annually, thanks 1o Facilin
Manager Chuck Cobb
who got Florida Power

& Light's business energy
experts involved

But lighting was just
the Beginning of the savings for Motorola. FPL
consulted with them on power tssues and conducted
energy audits which led to additional savings
Ol

These envergy -wise improvernents are paving for
themselves through reduced electrie bills and FPL
incentives. Samular improvements oould pay off
for vou. Becawse we know lots of ways to save big
companies big monev. To find out more abaut nur
lighting program of other busines energy senice

sl prve us 3 call at 1-B)0-FPL-530h

THE POWER TO IMPROVE
YOUR BUSINESS ™
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Deociet No. 980i01-EG

FLerids Power & Light Co.
(LMB-1)

Appendix A
Page J-B

Motorola

| The Motorola lighting retrofit oovareo.aparate lighting projects. A summary
2 of th'obs is included below:

Job # Date Cost to Savings FPL
Complsted Customer Rebate

® © @
9/17/93
10/8/83
11/22/93
3/4/94

SAVINGS: $206,158

®

6w

These savings are only attributable to the lighting retrofit and do not account

for additional savings that the customer receives through the reduction of
HVAC usage.

See Pages 3-C through 3-F for details.




Fionida Power & Lght Company

ol e, P g e s 1A

SELICTPAYEL.  ##, VENDOA D)
[ ——Ta S

Ueckat No. YEOUUL-b0
Exhiblt No. __
Florida Power & Light Co.
(LMB-1)

Appendix A

Page 3-C

COMMERCIAUINDUS TRIAL LIGHTING INCENTIVE CERTIFICATE N

- O T g
FOR AFTUR 130 DAry P
CATT OF FFL PR e i

CUSTOMER |

R L TR, e ——

o =

——— ]
e ——————

m-‘r-u'

LT g Ardasy Adlg, IOOETOP | A HCENTAY
L O | owsiban | eveTeu § Raveai A REOLIC ikl ]
0 EasTMNG -l-.pﬂ'_-,,-_l_, "-.‘_'l“l.'l- :'-:."
TOTAL KW CLLOS
l AEDUC TN ABOR
AREALEYSTEM 2:
LIOHTead R W g L T AL, 11-- 2k At SCOMTNY
[ == 4] o FETUNES | Formund TORAL W OFPR rouee | o sl SYRTEM § LAvieOS A PO CENTRE
e e 1, .
EXsTHG |StH—T1: 170 iy .
isH—1=106 I | I
TOTAL oW HCLLCH S
REDUCTION gl @
AREASYSTEM 3:
LT ¥ T o il gy, L, ¥ CONT OF rre S ENTAY
OO o FaTURES | PaTuna TOTAL mwr OPER wOLPE | W AW I § Bavway LA DL e L]
EXISTM:G |
PROPOSED I | I
TOTAL KW Lo
REDUCTION vscs O
AREABYSTEM 4
LT AR o L st AL VOETOF | avbag AN T
#0008 o PR | Pamuee TOTAL oW PR rouAd | eweiiay | SvETEM 1 LA W AR OLE ORI
ExsmTeG
]
« PROPOSED ’
TOTAL KW
=

4 CUSTOMER ACCEPTANCE
FEFECTON Chll 1D b o L
T L e e T -
_.-:':.:'.:'.:“..__'*".:m_:‘m‘._..... -
S kg e
2O LER ICOMS fee R R — - 1T
] 2 [ oo o

2
/‘I/r’ B oarnet Cacepecn 2008 Send Crea To

SUTHORITD Fom Pl st

cS(-E"A?—:;

-

Paid Though Warkang Fung

et 2]
Chaca Mo




0B/26/08 09:14 DI05 552 3732 FPL Rog. Affalrs +<s SHD TALLY Qooz/002
Docket No. 980002-EG
Exhibit Na.
FLorida Power & [ight Ce.

(LMB-1)
Appendis A
Page -D
. Y Fionda Power & Light Cempany i 'rT '.f f_' ﬂ oy LA
l i COMMERCIALINDUSTIIAL LIGHTING INCENTIVE CERTIFICATE Wil '
Foom gty Pan Washanl has 140 CATE O P, PR APeOvai
Fo, CUSTOM ER ACCOUMT BEORUATION BILECT Pavil PP VENOOA B CusTomiA o |
CVELE ] [1°T] [ [] o ———
2 . 5
CUSTOMIAFACLITY BULJING TryRg ! b
el ]
‘7’ ] m.::-ha r '2
4 8
[ [ > bar = = q
antation W 23227 |
10 AREASYSTEM 1
AL, AN, ORI I mEgving
CPER el | s R EYETEW B LAwmass A D | i bl
1} |
rn

gl ]

- 1CoSTOr | aseas Im |
shifaw | BvETOM | ) emoa s R wcovTy |

e B

i’m m:lfur[ [ ] ]
e LA SV | 1 RAveam AW A S el BT

R

11 bbb L LN L™
- T o W L R A Ly

Fa 4 pabeeny ACD B § sy £ = Frm Cevmre SR e P



Florida Power & Light Company

L T TN S P S L
BELECT PAYEE.

¥ c |

FPL YENDOR

i ———

COMMERCIALINDUSTRIAL LIGHTING INCENTIVE CERTIFICATE

e ] o Famuees | Famung AL W orgn eoueg | ewad e | SYETEM | S A O T
CETMNG 4 R
TOTAL oW MD
REDUCTION LABCH
REATBYSTEM 4:
LERHTIND ML Y par AR, AR, L af-J L NCENT A
. il o PETUNE | FETURS TOTAL e PR, FOLME | e ETETTN § BAveem T T = ]
s i Sy
TOTAL KW
LASC

mmmmuw#

@®/,/95 18

* ' CUSTOMER ACCEPTANCE OF MST % njz2j9s a
Gt
'!I--h-.'l::-— '“::-ﬂ_' - Sy
Lo £
COMP SECIVC | cone SENOORNG. a3
0| oss |res
Rmhupmm Sarad Chaos Ta 1 Aé




Docket No. 980001-EC
Exhibit

Flarida Power & Light Co.

{LMB-1)
Appendix A
Page J-F

Florga Power & Lignt Comgany -
COMMERCIALINDUS TRIAL LIGHTING INCENTIVE CERTIFICATE O COTAN
Foem by e, s | B TLwy ::m :mmm:
M SELECT PAYER

L

L

e e —

FPL VENDOR |7

CUSTOMER |

h‘.—_"“h s -——-

| f [T [lnun. L= = T BTy
.’ [ i o FOTLSES | Farrues TOAL ey OMIA WOLPE | e v IvVETEa 1 Rbwrparyy L g AT
' posTee } e
sanecrr o . s | | | I
TOTAL kv ln,umlD
AEDUCTION LAl
AREASYSTEM 4:
I LGHTRG A W ™ ey ICONT O | measm SN
fo0ne) o POTLNES | rurmung MO e | oA roumm | wowes g ITETEM 1 bvriy AW B L raCENTIE
il .
PRCECEED [ 1
TOTAL KW
.ﬁmm pHoEIIH REDUCTION |
‘%ﬂﬂ‘_ﬂhﬁ}_ CUSTOMER APPAOVAL FOR IS TALLATION e
| - (<24
: P ] . 2
CUSTOMER PTANCE
" EPECT Oy Ol D s, i ine Garg
[T ey bW Paslasape _-ﬂm [ ]
:-:-:'::-:';—..-nm -:_Il-mﬁl.- o
LOCN
48 AC ] AMOUNT — T
1T 91000 02| o oes |7ee 18
'H:Hn:a'mﬂnﬂ-l arg ﬂ PLEALS PogyT) [re—y— Cmsa
O Past vougn woring Fung Check Mo J
oAty
P e ALD

Pt § (Cararyi Ca

L L T Tpe——

It
(]




Uocket No. VBU001-E(
Exhibit No.

FLorida Power & Light ¢
(LMB-1) .
Appendiz A

Page 4-A

beber/silverstein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686

TV COPY
o i [ ASRECORDED ]
TITLE: El Dorado Furniture - Savings

PRODUCT: CATV

BOB: Hi, I'm dob from FPL - we're here with Pedro Capo at El Dorado
Furniture Boulevard.

PEDRO: Hi Bob.

BOB: What are your main concerns with energy issues?

PEDRO: Being such a big store-we have 60,000 square feet of snowroom-

efficiency was definitely one of the key issues here. We actually have
done some retrofitting with the lighting system in all of our stores, and
FPL came in and gave all they had to offer as far as savings is
concemed. In this particular building, | can tell you because of the
efficiency of the A/C units we have about $1200 of savings a month.

ANNCR: Call (1-800-FPL-5566) for a free business energy evaluation
BOB: Any other benefits?

PEDRO: Yeah, you get to be in a commercial.
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beber/silverstein & partners

3361 s.w. third ave. miami, i 33145 p 305.856.9800 [ 305.854-7686

RADIO COPY

CLIENT:  FPL [ Aswrecomoen |

TITLE: El Dorado Furniture - Savings
PRODUCT: C/ Radio

BOB: Hi, I'm Bob from FPL - we're here with Pedro Capo at El Dorado
Furniture Boulevard.

PEDRO: Hi Bob, how are you?

BOB: Good, what are your main concerns with energy issues?

PEDRO: Well, actually efficiency, being such a big store, in such a big place-we

have 60,000 square feet of showroom- and it's twenty-seven faqt high.
We have a lot of lighting. The lighting has to be perfect for the right
mood for the right piece of furniture. If you don't have it right your not
going to sell it. a lot of money. We actually have done some retrofitting
with the lighting system in all of our stores, and it has given us excellent

savings.
BOB: Wow.
PEDRO: A lot of money. In this particular building, | can tell you, we have put a

super-high efficiency A/C unit. Because of the efficiency of the A/C units
we have about $1200 of savings a month.

ANNCR: FPL is helping businesses save big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation.

BOB: Any other benefits that you see since you've been at FPL?

PEDRO: Yeah, you gel to be in a commercial.

BOB: Oh, that's good.

PEDRO: Call for your free business energy evaluation. 1-800-FPL-5566
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El Dorado Furniture Ad i

Savings are based on the combined effects of HVAC and lighting
retrofits.

HVAC
| X units were ins combined kw reduction e
Z onthly kwh ith operating hours of amounts
3 to about This was cal :

Calculation:

c® o=~ TOLE

. savings /month for HVAC

T8 Lighting

Calculation:

Savings come from:

I7
Wor savings is greater.

18 New operating lighting cost is-
(9 Total savings is (N
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HID Lighting

Endr

|
1
3

Savings:

T8 change-out
HID lighting
HVAC

Total Combined Savings $2,589.10 per month

60 ¢

Although the savings worked out to be more than $2,500 a month, the custorar
felt comfortable in quoting a $1,200 per month savings.
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beber/silverstein & partners

3361 s.w. third ave. miami, i 33145 p 305.856.0800 f305.854-7686

TV COPY
CLIENT: FPL

AS RECORDED ]

TITLE: Augustan Wine - Savings

PRODUCT: CnTV

BOB:

PROAL.

BOB:

PROAL.:

BOB.
PROAL:
BOB.
PROAL:
ANNCR:
BOB:

Hi, I'm Bob from FPL- we're here with Proal Perry at Augustan Wine
Imports.

Hi Bob.

What were some of the changes you made when you moved here to this
warehouse?

Well, the greatest enemy to wine is heat. So | contacted FPL to do an
energy evaluation. The major change was to insulate the ceiling here.
The incentive they offered lowered our cost in doing the insulation job.
What kind of savings are we looking at?

We estimated that the savings would be in the 15-20% range.

Has it worked oul that way?

It sure has.

Call (1-800-FPL-5566) for a free business energy evaluation,

Life is a cabernet, ol' chum,
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beber/silverstein & partners

3361 s.w. thirc ave. miami, i 33145 p 305.856.9800 f305.854-7686

RADIO COPY

( AS A

CLIENT:  FPL L RECORDER )

TITLE: Augustan Wine - Savings

PRODUCT: C/ Radio

BOB: Hi, I'm Bob from FPL- we're here with Proal Perry at Augustan Wine
Imports.

PROAL: Hi Bob.

BOB: What were some of the changes you made when you moved here to this
warehouse?

PROAL.: Well, the greatest enemy to wine is heat, and it's shelf life is greatly

extended if it's maintained at a proper temperature. When we moved
into the warehouse, | knew | wanted !> take measures to insulate it
properly. So | contacted FPL to do an energy evaluation. The
representative from FPL made recommendations. and the major change
was lo insulate the ceiling here. They offered a rebate which lowered
our cost in doing the insulation job.

BOB: What kind of savings are we looking at on your cooling costs?

PROAL: We estimated that the savings would be in the 15-20% range.

BOB: Has it worked out that way?

PROAL: It sure has. And we've been very pleased with the savings.

ANNCR: FPL is saving small businesses big money. To find out how, call (1-800-
FPL-5566) for a free business energy evaluation.

BOB: Well, the wine's not sitting here for long.

PROAL: No, hopefully not.

BOB: Life is a cabernet, ol' chum.

ANNCR: Call for your free business energy evaluation. 1-800-FPL-5566
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Augustan Wine Imports Inc.

FPL estimated the annual energy cost savings derived from this
installation to be ee Page §-D).

At that time, the customer sxpected this to represent 15 to 20% of his
annual energy bill.

At the time of the insulation installation the customer was new to this
location, so only two months of billing history was available.
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Root / Calling Insulation Worksheet
(For Qualifying Roet / Celling Area Only)

Prepared For = Auwrluunhm |
Prepared By Date

Propossd Insulation Type: (Circle One) . mmwum__ 2
Reoot (Rigid Board or Slabs) / Celling (Pici o Sprayed)
Added RValue 3 0 Pioal Reed System A-Valus

Area Description ALL

wmummnm- 3
huwaq-— mm_ﬁﬂﬁ-u Incantive ($/84. Foot) Q..'S" 4
B e B B LY o LA AW AT T s
Sualiting eef/CalingAres  Savings Factor

fillllog Charpey
- Qe+ _1S36 - G - SEEEEED S

Suenmer Kwd o ! 1000 * . e

a T » ! A
8 (Tithe Ot Gurronas Kamty [+ a
Wirster Kwd o f. 1000 * . o B =3 ~d A
] (e Orm, Pramar Knety b

Tetal Annual Energy Cost Savings = q_“
duiFets
Installation m Annual
mw-*-" / “z-_‘l’-n 0

“Table One
Aversge Savings Factors
Ext Susreoes Eerd Wirtes Kl
Roel insuiation Add R-7.0 orGrastsr 1141 0828 0.754
Rool Insulstion  Add R-12.0 or Graster 1457 1.1mM 0.197
Calling insulstion Add R-11.0 or Greater 1457 1.7 0.167]
(Coliing inulstion AddR-10.0 or Grester 18538 1241 0207

Mo, IOH wred KA aavAngR weeats sated sbows are ssiimaed oy, Al Gl SneryY AN eheci e Cosl ESxQE Ly VA
M“Mﬂh_-uﬂiﬂipﬂ-—ﬂuh—mwm
Bavingt eSUTRESS Y Kr & Typcal” cssomar,
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beber/silverstein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686

TV COPY
CLIENT: FPL [ S ARIREED ]
TITLE: Salon 2000 - Savings

PRODUCT: CATV

BOB: Hi, I'm Bob from FPL-here with Lynn Proper at Salon 2000.

LYNN: Hi Bob.

BOB: What are some of the challenges you faced here opening your own
business?

LYNN: The cooling of the salon. The salon was very hot- | called FPL and |
asked them if they'd come out and take a look at the Salon.

BOB: What did FPL suggest?

LYNN: They said that the lights had to be changed.

BOB: What kind of results did you see?

LYNN: Monthly | save 20% on my cooling costs - Yearly | save $775 dollars.

ANNCR: Call (1-800-FPL-5566) for a free business energy evaluation.

BOB: | don't have a very famous face, but my hand is on camera a lot

LYNN: You need a manicure.

BOB: 1 do?

LYNN: Yes, you do.
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beber/silverstein & partners

3361 s.w. third ave. miami, Il 33145 p 305.856.9800 1 305.854-7686

RADIO COPY

CLIENT:  FPL (__AsRecoroe |
TITLE: Salon 2000 - Savings
PRODUCT: C/l Radio

BOB: Hi, I'm Bob from FPL-here with Lynn Proper at Salon 2000. How are
you, Lynn?

LYNN: How are you, Bob.

BOB: What are some of the challenges you faced here opening your own
business?

LYNN: The cooling of the salon. The salon was very hot- | called FPL and |
asked them if they'd come out and take a look at the Salon.

BOB: What did FPL suggest?

LYNN: They said that the lights had to be changed. They were drawing 75
watts of electric a piece. It was creating such a oven effect in here.

BOB: So how did it turn out? Were they telling the truth, or what?

LYNN: They were telling the truth. The lights that FPL suggested | use had
given me better light and more light. It's actually made the salon brighter.
As soon as you went in and turned on the lights you could see that the
shop remained cool.

LYNN: Monthly | save 20% on my cooling costs — Yearly | save $775 dollars.
Just on the lighting.

ANNCR: FPL is saving small businesses big money. To find out how, call (1-800-
FPL-55686) for a free business energy evaluation

BOB: | don't have a very famous face, but my hand is on camera a lot.

LYNN: You need a manicure,

BOB: | do?

ANNCR: Call for your free business energy evaluation. 1-800-FPL-5566
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Salon 2000 .

The lighting retrofit savings for Salon 2000 was calculated as follows:

| old

2 new

3 difference:
4
5

L *Salon 2000's average bill prior to the retrofit was kwh/month or
T fter the retrofit, comparable months bills have averaged -
© an average monthly saving of-

qQ This-represants a 20% savings.

* See Page 6-D.
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Comparable manths average bill post l- 4
retrofit

Average bill prior 10 lighting retrofit - 5
~ Average monthly bill savings - § $ — b

Average monthly bill savings - % ol 20% (3IV(2)
bill prior 10 retrofit
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beber/silverstein & partners

3361 s.w. third ave. miami, i 33145 p 305.856.9800 f305.854-7686

TV COPY

CLIENT: FPL
TITLE: “Company Ofien”
PRODUCT: RCS Man-On-The-street TV

BOB: Hi, I'm Bob from FPL.
WOMAN: Hi Bob.
BOB: Hey, when was the last time you took a cold shower?
WOMAN: This moming.
BOB: You did?
WOMAN: Sure.
. BOB: You probably don't use a lot of hot water, do you?
WOMAN: Well, when | have company, and that's quite often.
BOB: Speaking of hot water, by wrapping your old water heater in an insulation

jacket, it'll maintain hot water temperature longer and may save you up
to $20 a year. You know how you can find more ways to save money

and energy?
WOMAN: How? I'd love to know.
BOB: Just call 1-800-DIAL FPL. We'll show you ways how you can save

energy and money, and stay comfortable all summer

WOMAN: Fantastic, I'm very interested. | thank you very much for the tp.
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eber/silverstein & partners
3361 s.w. third ave. miami, i 33145 p 305.856.9800 f 305.854-7686

TV COPY

CLIENT: FPL

TITLE: *Leopard Shirt”

PRODUCT: RCS Man-On-The-Street TV

BOB: Hi, I'm Bob from FPL.

WOMAN: Hi Bob.

BOB: Hey, when was the last time you felt you needed a cold shower?

WOMAN: About an hour ago.

BOB: Really. By wrapping your old water heater in an insulation jacket, it will
maintain hot water temperature longer and may save you up to $20 a
year.

WOMAN: Will it really?

BOB: Yeah.

WOMAN: Everything helips.

BOB: Yeah, you can get yourseif another leopard shirt like that.

WOMAN: That's night. Matching skirt, nght?

BOB: Oh yeah, exactly. You know for more ways to save money and energy,

just call (1-802-DIAL-FPL) for a free home energy survey. \What else are

you gonna be doing tonight?
WOMAN: Hopefully dancing.
BOB: Then you could really use a cold shower, night?

WOMAN: That's right.
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Domestic Hot Water Heater Tank Insulation -

Potential Savings

June 10, 1998

FPL customer average annual water heating usage = 1,660 kwh
Adding R-11 insulation to stock water heaters saves up 10 = 12%
KWH savings for average customer B 199
Savings @ $.09/kwh = $17.93

The $17.93 is for an average customer with an existing hot water tank. Savings for customers with
larger and/or older tanks would exceed this amount.

Source of Information:

SRC Study/EPRI, 1991
FPL 1990 Home Energy Survey
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DSM TECHNOLOGY: [WH—6] DHW Heater Tank Insulation

SECTOR: Residential

REGION: All Regions

PRIMARY END USE:Water Hazat

; UNITS: Household
DATA QUALTY: 1

MW
- Capital ($/unit) 0 o 0
: installation ($/unit) 0 0 0
_*M_Tuw 0.00 0.00 0.00
echnology Share (%) | Refer lo utility - specific data table. '
Lt Hﬁi 1! 1! 1& 2
instaflation ($/uni) (4] 0 0
EXISTING 0.00 0.00 0.00
Technology Share (%) | Refer 1o utility -specific data tabls. '
- mh"“ 1’ L'—d b
P}__mﬂ Loay: m% DHW Huvnlq; Insulation
(3/unit) 1 18 18] 2
Installatidn ($/unit) 10 10 10| 4
NEW h Maintenanca ($/unit) 0.00 0.00 0.00
Technically Feasibie (%) | Refar to utility —specific data table.
Current Penetration (%) | Refer to utility —specific data tabie. ]
Life (yrs) 10 10 10| 7
Annual Energy Savings (%) 5 5 5| e
Summer Poak Demand Savings (%) ] 5 1N
L ]
1& 18 18| 2
instaliztion ($/unk) 20 20 20| «
EXISTING 0.00 0.00 0.00
Technically Feasible (%) | Refer to utility —specific data table. s
Current Penstration (%) Rater to utility —specific data table, [
Life (yrs) 10 10 10| »
Annual Energy Savings (%) 7 7 - Tlre
Summer Peak Demand Savings (%) 7 7 T
Wintet Peak Demand Savings (%) 7 7 Tl

! Percantage of alectric water heatars that are the tank—type modeis with electic resistance elements.
2 Typical Wetime range: 8-20 years, depending on water hardnass, ¢ic. 15 years assumed.

J Typical cost of R~ 11 tank wrap.

4 Estimate of typical contractor instaiaticn cost.

5 Lxiihy - spectic penetration of stancard tanks (FPSC Survey).
& Uity - specific current penetrations of exiamal tank wraps (FPSC Survey).

7 Typical Wetime same as that for water heater.

8 Adding Ri— 11 insulation 10 new water heaters results in 5% 10 8% savings (EPRI, 1991).
g Same aavings used for cemand as for energy.

-

r
LE | ' Parcentage savings used for cemand as for energy.

F-18

TECH —WH 15

percemage
0 Adding R=11 insulation 10 Stock water heaters results in 7% 10 12% savings (EPRI, 1991). <&——
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FPL Commercial Water Hedting Information

[Averoge Howsencid stze —
¥ of Ccoupants
Sngle Mamber Households 21.8%
2 Mamisar Housahaolsds Ad L
3 or more Member Households pilyl
Home Cremership
Oy TL1%
Rt Mo
Hotme Oecupancy
Permonent Resides s 87.7%
famonal Residents 12.3%
% HHs with no membea 37.0%)
Distibaufion of FPL Population
Less than 10 yeors okd 1215
10-19 9.8%)
099 12.3%)
029 1d.4%
DG 11.3%)
5050 103
SO-45 13.7%
70-79 HJE
B0-87 415
S0+ . 0.4%)
Houtehald Income
|_Averoge HH Income 535742
Less than §15.000 2
$15.000-529.999 29.7%
£30.000-549 999 25.2%)
£50.000+ prigd
Hectric Waler Healer Saturation BA BT
Location of Water Healer
Condifionad Soace 48 51|
Uncondifionad Soace A7 5L
Dion' Know p oy 1
tawmmumw 1y
Ammmﬂﬂﬂim 1540
Weter Heater Capacity
I.-nth:nmgur. 495
3039 gotiors .
A0-49 paliorn I
&0+ galora 11

% of BuBings with Dleciric Woler Heating
Smol Office IT%
220 e b
|estouront . Jen
.08 Relol !
Levge Retol %
Grocery 7.
Worshoune
Worshoune
o
s1.0%
Hosprtal 10.1%)
Haalth M.
Lodging 07
Maceloneows

Sowrce: 1990 Commaercid Seclor Survey
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NO.

PAGE CONF.

YIN

Allachment C

Line by Line Confidentiality Justification of
Confidential Information in Appendix A to Exhibit LMB-1
Docket No. 980002-EU

LINE NO.
/COL. NO.

JUSTIFICATION

St Lucie Schools

1A

N

1B

Y

Cols. Aand B, lines
1-4

Each data entry Is customer specilic |
inforrnation which FFL has a policy ' treal
=s confidential and not to disclose.
Disclosure would violate the customer's night
to privacy. Customer data which FPL does
nol disclose and which is confidential
includes: the amount of the customers’ bills;
the customers’ account numbers and meter
numbers, the rates under which the
customer takes service, the customers’
bﬂudchﬂinlﬂh;mdﬁomﬂormu'
addresses and telephone numbers

iC-1D

Lines '-6, cols. A-H,
lines 7-19

Each data entry Is customer specific
information which FPL has a policy to treat
as confidential and not to disclose.
Disclosure would violate the customer’s nght
to privacy. Customer data which FPL does
not disclose and which s confidential
includes: the amount of the customers’ bills,
the customers’ account numbers and meler
numbers; the rales under which the
customer takes service, the customers’
billing determinants, and the customers’

addresses and telephone numbers
1E-1H Y Lines 1-u, Cols. A-H, [Each dala entry is customer specific
lines 6-18 information which FPL has a policy 1o treat
as confidential and not to disclose.

Disclosure would violate the customer's night
to privacy. Customer data which FPL does
not disclose and which is confidential
includes: the amount of the customers’ bills,
the customers’ account numbers and meter
numbers. the rates under which the
customer takes service, the cuslomers’
billing determinants, and the cuslomers’
addresses and telephone numbers.




1-1J

Y

Lines 1-6, cols. A-H,
lines 7-19

Each data entry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose.
Disclosure would violate the customer's right
to privacy. Customer data which FPL does
nol disclose and which is confidential
includes: the amount of the customers’ bills,
the customers’ account numbers and meter
numbers; the rates under which the
customer takes service; the customers’
billing determinants, and the customers’
addresses and telephone numbers

Sarasota Memonal

Lines 1-19

Each data enly is customer spe-ific
informat:on which FPL has a policy tw tr=at
as confidential and not to disclose. The
confidential information on this sheet
includes operating hours of equipment, the
size of equipment, the efficiency of
equipment, and the ultimate kW demand of
and kWh usage to power the equipment.
This information relates to the customer’'s
compelitive interests, therefore, it is
protecied by Section 366.093(3)(e). Florida
Statutes This information may also
constitute tarde secrets of the customer,
therefore, it may also be prolected by
Section 366 093(3)(a), Fiorida Statutes

2C

Lines 1-18

Each data entry is customer specific
information which FPL has a policy o treat
as confidential and not to disclose. The
confidential information on this sheet
includes operating hours of equipment, the
size of equipment, the efficiency of
equipment, and the ultimate kW demand of
and kWh usage to power the equipment.
This information relates to the customer’'s
competitive interests, therefore, it is
protected by Section 366.093(3)(e). Flonda
Statutes. This information may also
conslitule tarde secrets of the customer,

therefore, it may aiso be protected by

Section 366 093(3)(a), Flonda Statules

L]




20

Line 1; col A, lines 2-
6; col. B, lines 7-15;
cols. C and D lines
16-19; lines 20-24

Each data entry is customar specific
information which FPL has a policy to treat
as confidential and not to disciose. FPL
does not disclose customer addresses (line
1). FPL does not disclose the results of
Chiller Test Reports, as this information, if
disciosed, has the potential to injure the
competitive interests of FPL's customers
FPL also does not disclose the name of the
contractor or person conducting the Chiller
Test Repnit as disclosure may provide a
competitor of the Cusiomer a lead to try lo
track down confidential information about
the customer. This information is
proprietary confidential information within
Section 366.093(3)(e), F'arida Statutes

2E

Lines 1-5

Each data entry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose. The
specific information in question is a list of
chiller efficiencies which, if disclosed, will
provide sensitive compelitive information to
the customers' competitors about the
customers’ costs of operation. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes.

=} Z]

Lines 1 and 2, cols,
A<D, lines 3-6

Each data entry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose. This
information is proprietary confidential
information within Secticn 366 093(3)(e),
Florida Statutes. Disclosure of the number
of lighting projects would provide
compelitive information about the scope of
the retrofit effort. Disclosure of Job
numbers may provide information which a
competitor could usa to solicit from FPL the
additional confidential information about
customer costs, savings and rebates (A
competitor armed with that number could
use it to contact FPL to solicit the job
information.) The cost to the customer,
savings and FPL rebates are all sensitive
competitive information, the disclosure of
which would provide a competitor with
information which it could use to compete
more effectively with the customer, |




Lines 1-15

Each data entry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose. This
information is proprietary confidential
information within Section 366.083(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
compelitor could use lo solicit additional
information about the job from FPL.
Disclosure of the custnmer account number
would rrovide a competito with information
it eculd use to solicit from FPL coinpatitive
information about the customer. FPL does
not disclose customer addresses. The
name, address and vendor number of the
contractor which performed work for the
customer are sensitive in that there
disclosure would provide a lead for a
competitor to solicit information sensitive lo
the customer. Disclosure of the information
regarding the retrofit - lighting codes,
numbers of fixtures, kW per fixture, annual
operating hours, annual kWh savings, cost
of the system , annual savings, the incentive
fkw reduction and the incentive provided -
are all tems of sensitive competitive
information, the disclosure of which would

harm the customer's business interests |
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Lines 1-28

Each data entry is customer specific
information which FPL has a policy to treal
as confidential and not to disclose. This
information is proprietary confidential
information within Section 386.093(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
compelitor could use to solicit additional
information about the job from FPL.
Disclosure of the customer account numbai
would provide a competitor with inforrnation
it could use to sui.c# from FPL competitive
information about the customer. FPL does
not disclose customer addresses. The
name, address and vendor number of the
contractor which performed work for the
customer are sensitive in that there
disclosure would provide a lead for a
competitor to solicit information sensitive to
the customer. Disclosure of the information
regarding the retrofit - lighting codes,
numbers of fixtures, kW per fixture, annual
operating hours, annual kWh savings, cost
of the system , annual savings, the incentive
/kw reduction and the incentive provided -
are all items of sensitive competitive
information, the disclosure of which would
harm the customer’s business interests |
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Lines 1-23

Each data entry is customer specific
information which FPL has a policy lo treat
as confidential and not lo disclose. This
information is proprietary confidential
information within Section 366 093(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
competitor could use to solicit additional
information about the job from FPL.
Disclosure of the customer account number
would rruvide a comoetitor with information
it could use to solicit froni FPL competitive
information about the customer. FFL does
not disclose customer addresses. The
name, address and vendor number of the
contractor which performed work for the
customer are sensitive in thal there
disclosure would provide a lead for a
competitor to solicit information sensitive to
the customer. Disclosure of the informauon
regarding the retrafit - lighting codes,
numbers of fixtures, kW per fixture, annual
operating hours, annual kWh savings, cost
of the system , annual savings, the incentive
fkw reduction and the incentive provided -
are all items of sensitive competitive
information, the disclosure of which would
harm the customer’'s bsiness interests
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Lines 1-18

Each data entry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose.  This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. Disclosure of the job
number would provide information which a
competitor could use to solicit additional
information about the job from FPL
Disclosure of the customer account number
would provide a competitor with information
it could use to solicit fruin FPL competitive
infrimation about the customei, FPL dacs
not disclose customer addresses. The

disclosure would provide a lead for a
competitor to solicit information sensitive to
the customer. Disclosure of the information
regarding the retrofit - lighting codes,
numbers of fixtures, kW per { «ure, annual
operating hours, annual kWh savings, cost
of the system , annual saving s, the incentive
few reduction and the incentive provided.
are all items of sensitive compelitive
information, the disclosure of which would
harm the customer’s business interests.

El Dorado
Furniture

73
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Lines 1-18

Each data entry is customer specific
information which FPL has a policy lo treat
as confidential and not to disclose. This
information is proprietary confidential
information within Section 306 093(3)(e),
Florida Statutes. All the infcrmation
identified as confidential is i1 formation
related to the nature and extent of the retrofit
projects the customer underiook and the
resulting savings the customer expenenced
Disclosure of this information would be the
disclosure of sensitive competitive
information which would harm the
customer's business and competitive

interests
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Lines 1-6

Each data entry is customer specific
information which FPL has a policy to treat
o5 confidential and not to disclose. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. All the information
identified as confidential is information
related to the nature and extent of the retrofit
projects the customer undertook and the
resulting savings the customer experienced
Disclosuie of this information would be e

disclosure of sensitive ~ompetitive
information which would harm the
cuslomer's husiness and competitive
interesls.

Augustan Wine

Z| T Z

Line 1

The dala entry is cuslomer specific
information which FPL has a policy to treat
as confidential and not fo disclose. This
information is propnetary confidential
information within Section 366.083(3)(e),
Flonda Statutes. The savings experienced
by the customer is competitive information,
the disclosure of which would injure the
customer's business interests

50

Lines 1-7

Each data entry s customer specific
information which FPL has a policy to treat
as confidential and nol to disclose. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statutes. FPL does not disclose
customer account numbers, and a
competitor could use such information to
solicit from FPL more detailed information
aboul the customer. Installation costs and
square foolage are competitive information
the disclosure of which would injure the
cuslomer's business inlerests. The
remainder of the information shows the
calculation of the savings and payback to
the customer, the disclosure of which would
injure the customer's business inlerests.
The disciosure of the rate under which the
cuslomer takes service would also injure the
cuslomer's business interests

Salon 2000
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Lines 1-9

Each data enlry is customer specific
information which FPL has a policy to treat
as confidential and not to disclose. This
information is propnetary confidential
information within Section 366 .083(3)(e),
Florida Statutes. The confidential
information is the calculation of the savings
experienced by the customer, which
includes such sensitive competlitive
information such as the number of light
fixtures, the efficiencies of fixtures, ths KW
and KWH consumption of the fixtures and
the resulting custs of the o!d and new
fixtures, All this information would be
valuable to a competitor of the customer and
its disclosure would harm the customer's
business interests.

6D

Lines 1-6, cols. A
and B

Each data entry Is customer specific
information which FPL has a policy lo treat
as confidential and not to disclose. This
information is proprietary confidential
information within Section 366.093(3)(e),
Florida Statules. The name, address,
customer number and meler number of
each cuslomer are customer specific
information the disclosure of which would
violate the customer’s privacy. The
disclosure of billing determinants and the
resulting bill amounts, whether by maonth or
on average, is competitive information the
disclosure of which would harm the
customur's business interests.

Company Often _
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Leopard Shirt
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ATTACHMENT D




ATTACHMENT D

AFFIDAVIT OF DENNIS BRANDT

STATE OF FLORIDA

T e

COUNTY OF DADE

BEFORE ME, the undersigned authority. ihis day personally appeared Dennis Brandt,
who, being firs. duly sworn, depoecs and says:

My name is Dennis Brandt. 1 am employed by Florida Power & Light Company in the
position of Manager of Sales and Marketing Product Support. I am a resident of the State of
Florida, am over eighteen (18) yes s and make this affidavit based upon my personal knowledge.

Florida Power & Light Company has a corporate policy not to disclose customer specific
information. This policy includes, but is not limited to: customer names, addresses, telephone
numbers, account numbers, meter numbers, rates, billing determinants (kW and kWh usage), pills,
conservation retrofit information, conservation savings in kW, kWh and bills, chiller efficiency
reports, costs of equipment retrofits, incentives paid, operating hours, lighting codes for fixtures
installed or remover by customers, the kW per fixture of installed or removed fixtures, operating
hours of equipment, the payback of conservation installations, and the identity of contractors
performing customer specific installations. FPL treats such information as confidential and does
not disclose it, except as required by law, to entities or persons other than the customer without
the permission of the customer. FPL's policy is premised upon customers’ right to privacy and
the potential that the disclosure of customer specific information may harm some customers’

competitive interests or disclose their trade secrets.




I have reviewed Florida Power & Light Company's Motion For Protective Order
Regarding Confidential Information Required To Be Filed As Part Of True Up Filing and
Attachments A and B to the Motion. The information identified therein as confidential falls within
FPL’s corporate policy of not disclosing customer specific information

I have reviewed the detailed justification of coafidentiality in Attachment C to Florida
Power & Light Company's Motion for a Protective Order Regarding Confidential Information
Required To Be Filed As Part Of True Up Filing , and the factual representations therein are
accurate both as to the scope of FPL's policy not to disclose customer specific information and to
the potential injury of customers due to the disclosure of competitive information or potential
trade secrets.

The information for which FPL secks confidential classification in its Motion will continue
to be confidential after the expiration of eighteen months. FPL vill continue to treat all this
customer specific information as confidential until released by the customer. The customers’
competitive interests which would be damaged by the release of this information will still exist
after eighteen months. Most of this equipment and the related information about usage and
efficiencies will continue to be relevant for years to come, and its disclosure would injure the
customers’ competitive interests. The return of this information to FPL afier the close of the
hearing, if not admitted into evidence, weuld protect the interests of the customers. 1f the
confidential information in Appendix A to Exhibit LMB-1 is admitted into the record, then the
potential injury from disclosure of competitive interests will last longer than eighteen months and
warrants the Commission finding that its confidential classification should not be limited to

cighteen months.
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Dennis Brandt

Before me the undersigned authority personally appeared, on this the 30th day of June,
1998, Dennis Brandt, who is personally known to me.

Nomy; Public, State ufﬂnﬁd%r

[ sl

Printed Name of Notary
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Commission Number
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My Commission expires:
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