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Ms. Blanca S. Bay0 
Director 
Division of Records and Reporting 
Florida Public Service Commission 
2450 Shumard Oak Boulevard 
Tallahassee, FL 32399 

April 28, 2000 

Re: Docket No: 000221-TX 
Order No: PSC-00-0677-SC-TX 
Certificate Number 4866 

Dear Ms. Bayo: 

In September of 1998, Orlando Digital Telephone Corporation began discussions with 
what is now, USA-Digital, Inc., whereby USA-Digital, Inc., would acquire 100% of the 
stock of Orlando Digital Telephone Corporation. By February of 1999, an agreement 
was signed and all books and records were delivered to the now, President of USA- 
Digital, Inc., Mr. Mark D. Cobb. 

By mid summer of 1999, it was agreed by all parties that the agreement needed to be 
rescinded which was finalized in October of 1999 along with the removal of the Central 
Office Switching System that was delivered to this location, but never installed. 

During this period, Mr. Cobb was in control of all books and records pertaining to Public 
Service Commission matters and to this date, we have still not received a number of 
documents back from USA-Digital, Inc. 

C>FA .--+ecause we had not yet begun to resell Local or Long Distance Service, and all 
,.pp 
.aJ.F' ., .--..yvenue figures equated to $0.00, we did not have a full understanding of the 
cxdlb! - d q u i r e m e n t s  to report. I would however mention that we have had more than one 
&% --&enversation with the Commission regarding the necessity of filing the forms when we 

yet in service. We have had conflicting answers. It is now quite clear from your 
ondence that it is necessary even though we have not yet installed our first line. 
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We anticipate that by 2"d Quarter, 2000, we will be in receipt of our Bell South "Q- 
Account" and that we will be actively reselling both Local and Long Distance Service 
within Florida. 

Until that time, we can only apoligize for any miscommunication(s) and vow to keep all 
required documentation up to date. 

I hope that we may continue to move forward with this complex business plan with the 
help and support of the Florida Public Service Commission 

Thank you. 

," ' Jack 

Orlando Digital Telephone Corporation 

J J W/md 
Enclosures 
Cc: File 



Answers to 1999 ALEC Data Request 
Orlando Digital Telephone Corporation - Certificate Number 4866 

la .  Not yet 
lb .  None 
IC. N/A 
Id.  Not yet 
le .  None 
I f .  N/A 

2. No 

3a. 
3b. 
3c. 
3d. 
3e. 
3f. 
3g. 
3h. 
3i. 

Will soon provide Services as a Reseller through BellSouth 
None 
None 
Not yet 
No 
Yes - Establishing a "Q-Account" with BellSouth 
Yes - Establishing a "Q-Account" with BellSouth 
Yes - We do intend to become a Facilities Based Provider 
No 

4a. 
4b. 
4c. 
4d. No 

5. 

6. No 

Establishing a "Q-Account" with BellSouth has been next to impossible. 
Yes - 2"d Quarter of 2000 
BellSouth has made it confusing as to what is necessary to begin reselling. 

Telecommunications Equipment Sales, Installation and Maintenance 

7. NO - N/A 

8. NO - N/A 

9. N/A 

loa. Help in establishing and easy to understand list of guidelines between ILECs and 
ALECs . . _ _  A sort of 1, 2, 3 punch-list of everything that is needed by the ILEC. 

lob. No Opinion 

11. 

12. 
13a. $0.00 
13b. $0.00 

See Answer to Question loa. 

We are a privately owned company 
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1999 ALEC Data Requr t  

n 

Florida Statute 364.02(2) defines basic local service as: 

'Basic local teleCOmmUniCatlOnS service' means voicegrade. flat-rate 
residential and flat-rate single line business local exchange services which 
provide dial tone, local usage necessary to place unlimited calls within a local 
exchange area, dual tone multi-frequency dialing, and access to the following: 
emergency services such as '91 1 ,* all locally available interexchange 
companies. directory assistance, Operator services, relay services. and an 
alphabetical directory listing. For a local exchange company. such terms shall 
include any extended are sefvice routes. and extended calling service in existence 
or ordered by the commission on or before July, 1 1995. 

1. 

2. 

a. Am you providing service to service to residential customers in Flonda that complies wrth 
the above definition of basic local servlco? 

b. To how many residential customers are you providing bask local sorvko in Florida? 

C. 

d. 

What are your current rates for providing residential bask kul srrvko? 

Are you providing seMce to business customem in Florida that complies with the above 
definition of bask kcrl urvko? 

e. 

f. 

To how many business customers am you providing bask k u l  sorvko in Florida? 

What am your current rates for providing business bask local sorvke in Florida? 

Are you currently providing other forms of local sewiw (business or residential) in Florida that 
may not meet Florida's stalutory definition of bask local rorvko 7 (Examples could include: 
multiline business usem; services with toll restrictions of usage; mandatory 900 blocking; limited 
amount of local calling included in the monthly charge; bundled sewice offerings; ab.) 

(If yes. continue wilh question R; if no. skip to Question #3) 

a. 

b. 

C. 

d. 

e. 

f. 

AN you currently providing other forms of local sewice to residential customem in 
Florida? 

If the response to a. is affirmative, please describe the forms of local service you are 
providing to residenthi customers in Florida. (If available, please provide brochures or 
comparabb materials.) 

If the response to a. is affirmative, please indicate your current rates for the services 
indicated in response to b. 

Are you currently providing other forms of local service to business customers in Florida? 

If the response to d. is affirmawe, please describe the forms of local service you are 
providing to business customers in Florida. (If available, please provide brochures or 
comparable materials.) 

If the response to d. is afirmatjve, please indicate your current standard rates for the 
services indicated in response to e. 

1 
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b 

Please descnbe the methcd(S) you are using to provide telepnone services (e g resale 
interconnecbon. unbunbled ne(wor(c elements. facility-based, etc ) 

For each exchange where you are providing any form of residenbal local telephone 
service. please IdenMy by exchange (a list of exchanges is altached). the number of 
residenbal access lines served (See example below) 

For each exchange where you are prowding any form of business local telephone 
services. please identlfy by exchange (a list of exchanges IS attached). the numoer of 
business access lines served (See example below) 

C 

Examples 

Mmnr Exchange. 
Wee Exchange. 

Resdenbel Access Lines - 154 
Resdenbal Access Lines - 16 1 

Business Access bnes - 255 
&Ismess Access Lines - 202 

d. For billing and accounting puqmes. do you differentiate between residential and 
business customers? 

e. 

f. 

Are you currently offering any enhand sarVia9s7 If yes, what am thw 
Haw you experienced any signilkant banien in entering Florida's kcol exchanw 
markets? Pkase list and d m b e  any obstades or barriers mcountemd. 

Have you experienced any dimcullim inwiving any agmmh, you may haw m 
incumbent LECs? If so, please describe any signiticant problem encauntemd. 

Do your anticipate hat your long-tenn manner of providing service will d i r  from your 
current practice? If so, do you expect b m i n g  a full scale facilis-based provide0 

Haw you been assigned your own NXX coder? If yea. how many codes haw you been 
assigned and for each code, as of June 30,1999, how many numbers have been 
assigned hum the code? 

g. 

h. 

1. 

4. If you are not cumt ly  providing kcpl telephone sewice in Florida: 

a. Please explain why you am not providing local telephone sewice. For example. have you 
experiend marketing of billing diuHjes7 Lack of capital? Customers am not willing to 
try something new? Lack of expertise in t e ~ m u n i c o t i o n s ?  D i u h  dealing with the 
LECs? I n m t  plofit margin? 

Do you anticipate providing kcpl telephone servica at some future dam? If p, please 
i n d i i  when. (e.g., tint quahr 2000) 

Pbase describe the most important faaon that you b e i i i  am inhibang your ability to 
provide local telephone sewice, and describe how these facton have advmely affected 
your entry. 

Are you currently providing any other telecommunications services in Fbrida (Le.. other 
than local service)? If yes. please list the setvices provided. 

b. 

c. 

d. 
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5. Please list your primary line of business (for example, entertainment. cable television. private 
line/special access service. interexchange service. local service, cellular service. paging service, 
electnc service. municipality, etc.). 

6. At any time during the last~l2 months have you provided local telephone services in Florida and 
then withdrawn the service? If yes. please discuss the reasons for this decision. 

If you or an amliate provides cable television in Florida, do you offer any package plans combining 
cable television and local telephone services? If so. please indicate where such packages are 
being offered. 

If you or an affiliate provides long distance telephone service in Florida, do you offer any package 
plans combining long distance and local telephone services? If so. please describe any such 
plans and their terms and conditions. Is subscribing to both local telephone and long distance a 
condition of providing service? 

If you or an affiliate's primary business is unrelated to the provision of telecommunications, please 
indicate the nature of such primary business(es). Examples of such businesses could include, but 
are not limited to: pawn shops, We loan companies, alternative automobile financing. internet 
seMce providers, or check cashing services. 

7. 

8. 

9. 

10. a. Please describe any actions available to the Florida Public Service Commission which 
you believe should be taken to foster local exchange competho market entry. 

Please describe any actions which you may believe should be taken by the Florida 
legislature that would foster local exchange competitive market entry. 

b. 

11. Please provide any additional comments or information you believe will assist staff in evaluating 
and reporting on the development of local exchange competition in Florida. In particular. we are 
seeking comment on obstacles that you believe may be impeding the growth of local competition 
in the state and any suggestions you may haw on how to remove such obstacles. 

Please provide a copy of your (or your parent company's) most recent annual report to 
shareholden and Form IO-K 

12. 

13. a. Please indicate your gross Florida intnstata operating revenues for the year ending 
12/31/98. If available, please separate between residential and business. 

Please indicate your companfs 1998 assessable revenues, as reported for Florida 
revenue assessment fees. 

b. 

i 
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