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May 15, 2000

Charles A. Guyton
850.222.3423

Blanca S. Bay, Director By Hand Deliverv':
Records and Reporting = B
Florida Public Service Commission R = :l’
4075 Esplanade Way, Room 110 ]
Tallahassee, Florida 32399-0850 2 -
Re:  Petition for Approval of True-Up -:5 '@
Amount in Docket No. 000002-EG

Dear Ms. Bay¢:

Enclosed for filing on behalf of Florida Power & Light Company in Docket No. 990002-EG
are the original and ten copies of Florida Power & Light Company’s Motion For Protective Order
Regarding Confidential Information Required To Be Filed As Part Of True Up Filing. Please note

that the original copy of the motion has an Attachment, Attachment A, which contains
CONFIDENTIAL INFORMATION. Therefore, FPL. is filing the original motion in a separate

envelope stamped CONFIDENTIAL. The remaining copies of the motion do not contain
Attachment A or any other confidential information.

In its motion FPL seeks confidential classification of the confidential information contained
in Appendix A to Exhibit BS-1 in Docket No. 000002-EG, which is being filed with the Commission
today. FPL has to file this information with the Commission to comply with Rule 25-17.015, Florida

Administrative Code. However, to avoid damaging public disclosure, FPL has filed its motion for
protective order and provided in Exhibit BS-1 redacted copies of Appendix A.

If you or your staff have any questions regarding this transmittal, please contact me at 222-
2300.

[ I

P’ £ -
D'W“ e gy
oy _

fp.,.»( ST o Very truly yours,

Ut

Charles A. Guyt

TAL_1998/34304-1

DOCUMENT MUMBER-DATE

05988 MAY IS8

Miami Wast Palm Beach Tallahassee Naples Key West Londen Caracas éao Eaug; F {,?j&dq .Jauslr,@ PO Rs]arf}‘gommgo
l i



BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In Re: Energy Conservation Cost Recovery ) Docket No. 000002-EG
Clause ) Filed: May 15, 2000

Florida Power & Light Company’s
Motion For Protective Order Regarding Confidential
Information Required To Be Filed As Part Of True Up Filing

Pursuant to Florida Administrative Code Rule 25-22.006 and Section 366.093, Florida
Statutes (1999}, Florida Power & Light Company (“FPL”) requests confidential classification of
portions of Appendix A to Exhibit BS-1 filed this day with the Commission in Docket No. 000002-
EG. FPL further moves that the Commission issue a protective order (1) acknowledging that FPL
has served redacted copies of Appendix A on all parties, (2) requiring any party or person who
desires to review the confidential material in Appendix A to file with the Commission, pursuant to
Rule 25-22.006(7)(a), Florida Administrative Code, a petition to inspect and examine the
confidential information in Appendix A to Exhibit BS-1, (3) requiring that the confidential
information in Appendix A be returned to FPL after the close of this proceeding if not admitted into
the record, and (4) finding that if Appendix A is admitted into the record in this proceeding, that FPL
has shown good cause for the confidential information in Appendix A to continue to be classified
as confidential for a period of thirty-six months. As grounds for this motion, FPL states:

1. Rule 25-17.015(5), Florida Administrative Code, requires that when a conservation
advertisement for which a utility seeks conservation cost recovery “makes a specific claim of

potential energy savings or states appliance efficiency ratings or savings, all data sources and

calculations used to substantiate these claims must be included in the [true-up] filing....”
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2. FPL is filing contemporaneously with this motion its true-up filing, and FPL is
seeking cost recovery of advertising expenses for advertisements which make specific claims of
energy savings. Consequently, in Appendix A to Exhibit BS-1, the exhibit attached to the Testimony
of FPL witness Barbara Santos, FPL has included all the data sources necessary to satisfy this rule
requirement.

3. Part of the information which FPL has been required to file in Appendix A to Exhibit
BS-1 to comply with Rule 25-17.015(5) is confidential. The purposes of this motion are (a) to seek
a Commission determination that certain information identified by FPL in Appendix A to Exhibit
BS-1 should be classified as confidential information and (b) to seek a protective order which
establishes that the procedure for any party or person desiring to review the confidential information
should be the procedure set forth in Rule 25-17.006(7)(a): the filing of a petition to inspect, and
either the return of the confidential information if it is not included in the record or the continued
confidential classification of the information if it is included in the record.

Justification of Confidential Classification

4. All the information in Appendix A to Exhibit BS-1 for which FPL seeks confidential
classification is customer specific information. FPL has a corporate policy not to disclose or release
customer specific information without the consent of the customer. None of the FPL customers
referred to in this information have consented to the release of their customer specific information.
In addition, much of the information for which FPL seeks confidential classification is information
which is confidential and proprietary to customers, the release of which would harm the customers'
business operation, and has not been disclosed other than to the contractors which have performed

work for the customers (and then only at the customers’ direction). This information may, in some



instances, constitute trade secrets to the customers, and is certainly information relating to the
customers’ competitive interests, the disclosure of which would impair the competitive business of
the customers. Information of this nature is proprietary confidential business information within the
meaning of Section 366.093(3), Florida Statutes (1999).

4, To satisfy the requirements of Rule 25-17.006, FPL has prepared four Attachments
to this motion. Attachment A is a copy of Appendix A to Exhibit BS-1 which has all the confidential
information highlighted. Only the original copy of this motion contains a highlighted copy of
Attachment A; the remaining copies served upon the Commission and the parties do not contain a
copy of Attachment A. Attachment B is a copy of Appendix A to Exhibit BS-1 with the confidential
information redacted. Attachment C is a line by line justification of the confidential status of the
confidential information in Appendix A to Exhibit BS-1. Attachment D is the affidavit of Mr.
Dennis Brandt explaining why the information FPL seeks to prevent from disclosure is confidential.
All copies of this motion have Attachments B - D.

Request For Protective Order

5. FPL is required to include in its true-up filing very detailed information which
supports claimed energy savings in its conservation advertisements. At the time the rule amendment
requiring this filing was adopted, it was recognized by every party to the rule making that the
information was of interest only to the Staff of the Commission. FPL has filed this confidential
information so that the Staff of the Commission will have immediate access to the confidential
information, but it has served upon the parties to this proceeding redacted copies of the confidential
information. Many of the parties to this proceeding clearly have no interest in the customer specific,

confidential information required to be filed pursuant to Rule 25-17.015(5). For instance, other



electric utilities not serving such customers have no conceivable interest in this customer specific
information. Because of the limited interest in this confidential information, FPL seeks a protective
order from the Commission acknowledging FPL’s service of the confidential information solely on
the Commission and providing that other parties to the proceeding desiring to review the confidential
information filed with the Commission follow the procedure set forth in Rule 25-17.006, Florida
Administrative Code, by filing a petition to review and inspect the documents. This procedure
minimizes the initial disclosure of confidential information, avoids parties not interested in receiving
confidential information from having to undertake measures to prevent such disclosure, and provides
a means by which those parties seeking to review the confidential information to seek review under
terms necessaty to prevent the disclosure of such information.

6. The information for which FPL seeks confidential classification shall continue to be
confidential after 18 months. It will still be treated by FPL as confidential as a matter of policy, and
the information regarding customers’ electrical usage and electrical equipment will continue to be
competitive information the disclosure of which may injure the customers’ competitive interest even
after 18 months. Therefore, FPL requests that the Commission rule, as permitted by Section 366.093,
Florida Statutes (1999), that the confidential information in Appendix A to Exhibit BS-1 continue
to be classified as confidential for a period of thirty-six months from the original confidential
classification. At present it is not FPL’s intent to offer Appendix A to Exhibit BS-1 into evidence;
FPL is filing the Appendix only to satisfy the requirements of Rule 25-17.015(4), Florida
Administrative Code. If Appendix A is not admitted into evidence in this proceeding, FPL asks that
the protective order issued by the Commission require the return of Appendix A to FPL. However,

if these advertisements become subject to dispute and the confidential information in Appendix A



is introduced into the record in this proceeding, FPL asks that the Commission determine that FPL
has demonstrated good cause for the confidential information to continue to be classified as
confidential for thirty-six months from the original classification.

WHEREFORE, FPL respectfully moves that the Commission (a) rule that the information
identified by FPL as confidential in Appendix A to Exhibit BS-1 filed on May 15, 2000 be given
confidential classification by the Commission and be exempt from disclosure, and (b) the
Commission issue a protective order (i) that any parties to this proceeding desiring to review and
inspect the confidential information in Appendix A to Exhibit BS-1 follow the procedure set forth
in Rule 25-17.006(7)(a), (ii) that the confidential information in Appendix A be returned to FPL after
the close of this proceeding if not admitted into the record, and (iii) if Appendix A is admitted into
the record in this proceeding, that FPL has shown good cause for the confidential information in
Appendix A to continue to be classified as confidential for thirty-six months from the original

classification.

Respectfully submitted,

Steel Hector & Davis LLP
Suite 601, 215 S. Monroe St.
Tallahassee, Florida 32301

Attorneys for Florida Power
& Light Company

By:
Charles A. Guyton



CERTIFICATE OF SERVICE

I HEREBY CERTIFY that a true and correct copy of Florida Power & Light Company's
Motion for Protective Order Regarding Confidential Information Required to be Filed as Part of
True-Up Filing was served by Hand Delivery (when indicated with an *) or mailed this 15th day of

May, 2000 to the following:

Donna Clemons, Esquire*

Division of Legal Services

Florida Public Service Commission
2540 Shumard Oak Boulevard
Gunter Building, Room 370
Tallahassee, Florida 32399-0850

Lee L. Willis, Esquire
James D. Beasley, Esquire
Ausley Law Firm

227 South Calhoun Street

Tallahassee, Florida 32302

Jeffrey A. Stone, Esquire

G. Edison Holland, Esquire
Beggs & Lane

Post Office Box 12950
Pensacola, Florida 32576-2950

Joseph A. McGlothlin, Esquire
Vicki Gordon Kaufman, Esquire
McWhirter, Reeves, et al.

117 South Gadsden Street
Tallahassee, Florida 32301

John W. McWhirter, Jr., Esquire
McWhirter, Reeves, et al.

Post Office Box 3350

Tampa, Florida 33601

Stephen Burgess, Esquire
Office of Public Counsel
111 West Madison Street
Room 812

Tallahassee, Florida 32399

Kenneth A. Hoffman, Esquire

Rutledge, Ecenia, Underwood,
Purnell & Hoffman

Post Office Box 551

Tallahassee, Florida 32302-0551

Norman Horton, Jr., Esquire
Messer, Caparello, et al.

2135 South Monroe Street, Suite 701
Tallahassee, Florida 32301

Wiggins Law Firm

Wayne Schiefelbein, Esquire
P.O. Drawer 1657
Tallahassee, Florida 32301

Debbie Stitt

Energy Conservation Analyst
St. Joe Natural Gas Company
Post Office Drawer 549

Port St. Joe, Florida 32456

James A. McGee, Esquire
Florida Power Corporation
Post Office Box 14042

St. Petersburg, Florida 33733

Michael Palecki, Esquire
City Gas Company of Florida
955 East 25th Street

Hialeah, Florida 33013-3498



Colette Powers

Indiantown Gas Company

Post Office Box 8

Indiantown, Florida 34956-0008

Peter Martin

South Florida Natural Gas Company
101 NW 202 Terrace

Post Office Box 69000-]

Miami, Florida 33269-0078

Legal Environmental Assistance
Foundation, Inc.

Gail Kamaras, Esquire

1114-E Thomasville Road

Tallahassee, Florida 32303-6290

TAL_1998/34281-1

Sebring Gas System, Inc.
3515 highway 27 South
Sebring, Florida 33870-5452

Stuart L. Shoaf

St. Joe Natural Gas Company, Inc.
Post Office Box 549

Port St. Joe, Florida 32457-0549

Ansley Watson, Jr., Esquire
Macfarlane, Ferguson & McMullen
P.O. Box 1531

Tampa, Florida 33602

Charles A. Guyton
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TV COPY & '

- [ asrecoroeo ]
CLIENT: FPL — :
TITLE: Salon 2000 - Savings ' '

PRODUCT: CATV

BOB: Hi, 'm Bob from FPL-here with Lynn Proper at Salon 2000.

LYNN: Hi Bob.

BOB: What are some of the challenges you faced here opénlng your o;rvn :
business? ’ =

LYNN: The coaling of the salon. The salon was very hot- | called FPL énd_ | S
asked them if they'd come out and take a look at the Salon.

80B: What did FPL suggest?

LYNN: They said that the lights had to be changed.

BOB: What kind of results did you see?

LYNN: Monthly | save 20% on my cooling costs ~ Yearly | save $775 dollars.

ANNCR;: Call (1-800-FPL-5566) for a free business energy evaluation.

808: { don’t have a very famous face, but my hand is on camera a lot.

LYNN: You need a manicure.

BOB: 1 do?

LYNN: Yes, you do.




FLarida Power & Light Co.
(@s-1)

Page 1-B

Salon 2000

The lighting retrofit savings for Salon 2000 was calculated as follows: |

*Salon 2000°s average bill prior to the retrofit was
the retrofit, comparable months’ bills have averaged

é
7
8 savingso
q

This -epmmts a 20% savings.

*See Page 1-C

h/month or After
an average monthly




Comparable months average bill post
retrofit

Average bill prior to tighting retrofit

Average monthly bill savings - $

Average monthly bill savings - % of
bill prior to retrofit

Decket No. 000002-EG
Exhibit No.

Florida Power & Light Co.
(8s-1)

Appendix A

Page 1-C

20% (3)/(2)
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TV COPY

........

CLIENT. FPL

YITLE: . ElDorado Fumlture Sa\nngs
PRODUCT: CflTV S b

BOB: “Hi, 'm Bob from FPL — we're here wuth Pedro Capo at El Dorado
o F(u‘mture Boulevand .

PEDRO: o ‘Hi Bob | . E “ |

808. What are your main concems \mth energy tssues?

PEDRO: Being such a big store-we have 60,000 square feet of showroom- A==,
efficiency was definitely one of the key issues here. We actually have g
‘done some retrofitting with the lighting system in all of our stores,and 7%
FPL came in and gave all they had to offer as far as savings is T
concemed. [n this particular building, | can tell you because of the
efficiency of the A/C units we have about $1200 of savings a month

ANNCR: Cali (1-800-FPL-5566) for a free business energy evaluation

808: Any other benefits?

PEDRO:

Yeah, you get to be in a commercial.




RADIO COPY

CLIENT: FPL

TITLE: El Dorado Savings (LITE-3903)
PRODUCT: 60 VCqmmerci;UIndustrial

BOB: M, i ' Bob fhom FPL, and we'ce here 'mth 'Pedro Capo at E1 Dorado
Elmmlte Bouleva:d <

PEDRO: - ,

BOB: ' Good. Now,whaxare yourmmnooncemswuhmgymm? _

PEDRO: =Well, aaually efficiency. Being such a big stote insucha big place, we
l_ywe 60 000 square feet of showroom, and lt‘s 27 feet high. We have a lot

o pnece of fumiture.

BOB: Mmhmm

PEDRO: If: you don t have it right, you're not gonna sell it. And we actuaily have
done some retrofitting with the lighting system in all of our stores, and it
has given us excellent savings.

BOB: Wow. :

PEDRO: A lot of money. In this particular building, I can tell you we put super
high-efficiency a/c units. Because of the efficiency of the a/c unites, we
have about $1,200 of savings a month.

ViO: FPL is helping businesses save big money. To find out how, cail 1-800-
FPL-5566 for a free Business Energy Evaluation.

BOB:

Any other benefits that you see from consuiting with FPL?
PEDRO:  Yeah,yougettobeinacommercial. Lol
BOB: Well, that's good. | SRR
PEDRO:

Call for your free Business Energy Evaluation. 1-800-FPL-5566.




Docket No. 000002-EG

Exhibit No.
Florida Power & Light Co. .
(B8-1) g o
Appendix A o
El Dorado Furniture Ad Page 2-C 2t
Savings are based on the combined cffects of HVAC and lighting retrofits. =
HVA
| DX units were instailed. ombined kw reduction The approximate monthly kwh is
2 With operating hours of this amounts to about is was calculated by:

Calculation:

3 The combined reduction of kw is

T8 Lighting
([+]
]

Total combined Savings  $2,589.10 per month

Although the savings worked out to be more than $2,500 a month the customer felt comfortable in quoting _
a $1,200 per month savings.
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CUENT:  FPL =5 = -eicl
TITLE: Augustan Wine Savmgs

PRODUCT: CATV

BOB:

lmports

PROAL:

80B:

PROAL:

B80OB:
PROAL:
B80OB:
PROAL:

ANNCR:
BOB:

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f 305.854-7686

_HlBob - 7.', R AR
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Florida Power & Light Co.
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Appendix A

Page 3-A
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AS RECORDED &

Hi, I'm Bob from FPL- we're here with Proal Perry at Augustan Wme .

s

warehouse?

Well, the greatest enemy to wine is heat. So | contacted FPL to do an
energy evaluation. The major change was to insulate the ceiling here.
The incentive they offered lowered our cost in doing the insulation job.

What kind of savings are we looking at?

We estimated that the savings would be in the 15-20% range.
Has it worked out that way?

It sure has.

Call (1-800-FPL-5566) for a free business energy evaluation.

Life is a cabemnet, ol' chum.
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Docket No. 000002-EG
Exhibit No.
Florids Power & Light Co.

" (BS-1)
. ' Appendix A
RADIO COPY

CLIENT: FPL

TITLE: Augustan Wine Savings (LITE-3893)
PRODUCT: :60 Commercial/Industrial

BOB:

Hi, I'm Bob from FPL. We’re here wuh Proal Perry at Augustan W‘ne
PROAL:

BOB:

PROAL: Well, the greatest enemy to wine is hee(, and its shelt'-hfe is greaﬂy
extended if it’s maintained ata ptoper temperature
i e =P,
When we moved into the warehouse, I knew [ wanted to take measures to
msulate it properly, so [ contacted FPL to do an energy evaluanon

BOB: Mm hmm.

PROAL: The representative from FPL made recommendations, and the major
change was to insulate the ceiling here. They offered a rebate, which
lowered our cost in doing the insulation job.

BOB: What kind of savings are we looking at on your cooling costs?

PROAL: We estimated that the savings would be in the 15 to 20 percent range

BOB: And has it worked out that way?

PROAL: It sure has, and we've been very pleased with the savings.

V/O: FPL is saving small businesses big money. To find out how, call 1-800-
FPL-5566 for a free Business Energy Evaluation.

BOB:

But the wine’s not sitting here for long?
PROAL: No, hopefully not.

BOB: Life is a cabemet, old chum.

V/O:

Cill for your free Busmess Energy Evaluation. 1 -800-FPL-5566.




Augustan Wine Imports Inc.

)
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FLorida Power & Light Co.
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Appendix A
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A LA FPL LE ENCANTARIA SENTARSE CON USTED .

A HABLAR DE NEGOC!OS.
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Decket No. 000002-EG

Exhibit No.
Flovida Power & Light Co.
(BS-1)
Appendix A
El Dorado Fumniture Ad Page4-8
Savings are based on the combined effects of HVAC and lighting retrofits.
- HVAC
| DX units were installed, combined kw reduction The approximate monthly kwh is
2 With operating hours of! ! this amounts to about This was calculated by:

Savings come from.

(excluding ballast factor) with factor savings is greater.
16  New operating lighting cost is

Savings:
2 T8 change-out
11 HID Lighting
23 HVAC

Total combined Savings

$2,589.10 per month x 12 months = $31,069.20 per year.




CLIENT
PROJECT
LENGTH
TmEe
LAGUAGE

ALBERTO

PEDRO
ALBERTO

PEDRO

ALBERTO

PEDRO

ALBERTO
PEDRO

ALBERTO
PEDRO

ALBERTO
PEDRO
ALBERTO
PEDRO
ALBERTO

FPL 0 heSA
" Business o Business, radio T

 Definitivamente.

) z,!quépbnsahacermestedmexkaqueseahona&edro?

80
'HDorado Savings, Rev.2(LlTE-4663)

¢ Tlenen necesidades especlales como negocio?

81, jcdmo not, definitivamente. Con fos aires acondidonados con las luces, cml&
vez que hay un aire en las ofras tiendas que se ha echado a perder, pues o

hemos reempiazado con aires acondicionados nuevos, y ahl es donde entrd la'
FPL para ahorramos dinero.

Muy bien. ;Y cuanto dinero se ahora mensualmente?

Bueno, en esta tienda cerca de $700.00 dolares mensuales. Y en el restodefa -
tiendas, todas juntas, mensuaimente, casi $3,000.00 dolares.

LY anuaimente? |
Alrededor de $35,000 délares entre una casa y ofra.

e R

Ahh, Pedro, ¢le recomendaria usted a otros negocios pequefios iamar a la_FPL"Z |

Yasaben.llamenalaFPLpamquelemvmnosunmanualgmmﬂo quele
‘ensefiara a ahorrar energla.




Bt Dorado Fumniture Ad s
Savings are based on the combined effects of HVAC and lighting retrofits.

DX uaits were installed. The combined kw reduction
Withopegjﬁngho\n:of&lh'namoumstolb«n

The approximate monthly kwh is
is was calculated by:
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Oecisions. Decisions. Decisions.

You've made the most important one - — 0 buy s new
mmnmmmummhmh
you want tile, carpet or boh; what about the kitchen
Mmmnmm,m‘,ﬂm Pl
itk also the best time . ,
tobuild energy
ﬁquhm
‘mhme.FPL
_Gnhdp-whh

Sonstruction. FPL inspects and rates the efficiency of °
hnsh-admd\cSmowa&&uumm
Hu(ﬂl).m-g&msmpu.,umdm
mm“mwmmm&
The lower the EPY, the less energy your home will use.
The improved rating can be achieved through a variety
d‘m"mﬂ-ndtsl-NACmumh.
tion, windows, water heating and moxe.

Hodéhiy
. EPX aner ;q
rating nvin’g’s‘ £
?0orbelow 3.qz
Milv-r 80-71 aox
- éronze 10-31 10%
i L , ¥y .
‘Mmhdmarmw heating and water
mmnmuumhw
‘3 savings will vary hndanduquﬂyo{

it oo i in the home,
mmm eyl house
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beber/silverstein & partners

3361 s.w. third ave. miami, fl 33145 p 305.856.9800 f305.854-7686

TV COPY

CLIENT:

TS e
Y L o S s,

“%.About an hour ago.

808: : o Really By Wrappiﬁg your 6[& water héa.t-e.r in an i'ns'ulatioﬁ. jacke
maintain hot water temperature longer and may save you up to §
year. , o o

WOMAN: Will it reaily?

BOB: Yeah. TN
WOMAN: Everything helps. S
BOB:

Yeah, you can get yourséif another leopard shirt like that.

WOMAN: That's right. Matching skirt, right?

808: 'Oh yeah, exactly. You know for more ways to éave money and energy. |
just call (1-800-DIAL-FPL) for a free Home Energy Survey. What else
are you gonna be doing tonight? S . : :

WOMAN: ~ Hopefully dancing.

~ Then you cpuid really use'_a_) cold show'n;er. rlght‘?



beber/sﬂverstem & paﬂrtners:

336! s.w, third ave, n'uum, f 33145 p 305.856 9800 f305.8$4—7686

' ?‘HI. l'm'Bc_ob from FPL."
HiBob i

‘ You did?
WOMAN: Sure.

You probably don't use a lot of hot water. do you?

Well, when 1 have company. and that s qu:te oﬂen

Speaking of hot water, by wrapping your old water heater in an insulation
jacket, it'll maintain hot water temperature longer and may save you up

to $20 a year. You know how you can ﬂnd more ways to save money
. and energy?

WOMAN: . How? I'd love to know



o

Domestic Hot Water Heater Tank Insulation
Potential Savings
June 10, 1998

FPL customer avcrage annual water heatmg usage
Addmg R-11 lmulauon to stock water heatets saves up to

mgewswmermthanutsung hot walertank. Sa\n
hrgerand!oroldertankswouldexoeedthlsamoum. o

Source of Int'ormanon.

SRC SmdnyPR.l, 1991
FPL 1990 Home Energy S‘nrvey




: w %t’@
> 10 Adding fi~11 insulstion 12 810Ck waier heaters resutts in 12% savi

.

.

- REGION: All Regions
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FPL Residential Customer Annual Caollng Usage
i ‘ In1992 -
for Central Alr Ccmdltlaners

|Percent Change per Degree 9%
Methodology ' D e e
Based on models developedaspattof FPL's end use evaluation efforts, R
selected Miamt weather from the period 1989-1995, coincident

estimated operating factors for that same period of time, and typical home

size, simulations were done to estimate change in HVAC usage based on
thermostat set points.
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Insulation & Weatherization Tips
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. Based on tl’ide average m:denual energy consumptlon of 1,000 kwh ]

. monthly, which equates to 12,000 kwh annually, coolmg"c'c')'ii's" are
40% of total consumption 04,800 kwh. When instailing £

R-19 insulation where there was previously no msulatton pment,
savmgs may be as great at 91 5 kwh or 20%.




Attachment C

Line by Line Confidentially Justification of
Confidential Information in Appendix A to Exhibit BS-1

Docket 000002-EG
PAGE | CONF. | LINE NOJ/
DESCRIPTION [ NO. Y/N COL. NO. JUSTIFICATION
Salon 2000 1A N
1B Y Lines 1-9 Each data entry is customer specific

information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential
information within Section
366.093(3)(e), Florida Statues. The
confidential information within is
the calculation of the savings
experienced by the customer, which
includes such sensitive competitive
information such as the number of
light fixtures, the efficiencies of
fixtures, the kW and kWh
consumption of the fixtures and
resulting costs of the old and new
fixtures. All this information
would be valuable to a competitor
of the customer and its disclosure
would harm the customer’s
business interests.
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1C

Lines 1-6;

Cols. Aand B

Each data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential

information within Section
366.093(3)(e), Florida Statues. The
name, address, customer number
and meter number of each customer
are customer specific information
the disclosure of which would
violate the customer’s privacy. The
disclosure of billing determinants
and the resulting bill amounts,
whether by month or on average, is
competitive information disclosure
of which would harm the
customer’s business interests.

El Dorado
Furniture

2A

2B

2C

Lines 1-23

Each data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprictary confidential

information within Section
366.093(3)(e), Florida Statues. All
information identified as
confidential is information related
to the nature and extent of the
retrofit projects the customer
undertook and the resulting savings
the customer experienced.
Disclosure of this information
would be the disclosure of sensitive
competitive information which
would harm the customer’s
business and competitive interests.

Augustan Wine

3A

3B
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3C

Line 1

The data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential
information within Section
366.093(3)(e), Florida Statues. The
savings experienced by the
customer is competitive
information, disclosure of which
would injure the customer’s
business interest.

3D

Lines 1-7

Each data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential
information within Section
366.093(3)(e), Florida Statues.
FPL does not disclose customer
account numbers, and competitor
could use such information to
solicit from FPL more detailed
information about the customer.
Installation costs and square
footage are competitive
information the disclosure of which
would injure the customer’s
business interests. The remainder
of the information shows the
calculation of the savings and
payback to the customer, the
disclosure of which would injure
the customer’s business interests.
The disclosure of the rate under
which the customer takes service
would also injure the customer’s
business interests.

El Dorado Venta

4A
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4B

Lines 1-23

Each data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential

information within Section
366.093(3)(e), Florida Statues. All
information identified as
confidential is information related
to the nature and extent of the
retrofit projects the customer
undertook and the resulting savings
the customer experienced.
Disclosure of this information
would be the disclosure of sensitive
competitive information which
would harm the customer’s
business and competitive interests.

El Dorado
(Spanish ) Radio

5A

5B

Lines 1-23

Each data entry is customer specific
information which FPL has a policy
to treat as confidential and not
disclose. This information is
proprietary confidential

information within Section
366.093(3)(e), Florida Statues. All
information identified as
confidential is information related
to the nature and extent of the
retrofit projects the customer
undertook and the resulting savings
the customer experienced.
Disclosure of this information
would be the disclosure of sensitive
competitive information which
would harm the customer’s
business and competitive interests.

Buildsmart

6A

6B

Leopard Shirt
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Company Often

7B

7C
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Keep Your Cool
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ATTACHMENT D

BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In re: Energy Conservation )
DOCKET NO. 000002-EG

Cost Recovery Clause )
STATE OF FLORIDA )

) AFFIDAVIT OF DENNIS BRANDT
MIAMI-DADE COUNTY )

BEFORE ME, the undersigned authority personally appeared Dennis Brandt
who, being first duly sworn, deposes and says:

My name is Dennis Brandt. | am currently employed by Florida Power &
Light Company (FPL) as Director of Sales and Marketing Product Support and
Services. | am a resident of the State of Florida, am over eighteen (18) years and

make this affidavit based upon my personal knowledge.

Florida Power & Light Company has a corporate policy not to disclose
customer specific information. This policy includes, but is not limited to: customer
names, addresses, telephone numbers, account numbers, meter numbers, rates, billing
determinants (kW and kWh usage), bills, conservation retrofit information, conservation
savings in KW, kWh and bills, chiller efficiency reports, costs of equipment retrofits,
incentives paid, operating hours, lighting codes for fixtures installed or removed by
customers, the kW per fixture of installed or removed fixtures, operating hours of
equipment, the payback of conservation installations, and the identity of contractors
performing customer specific installations. FPL treats such information as confidential

and does not disclose it, except as required by law, to entities or persons other than the



customer without the permission of the customer. FPL’s policy is premised upon
customers’ right to privacy and the potential that the disclosure of customer specific
information may harm some customers’ competitive interests or disclose their trade

secrets.

o
&

Dennis Brandt

Before me the under signed authority personally appeared, on this day the
< day of Many Zoe0 , Dennis Brandit, who is personally know to me.

AW

Notary Public, State of Florida

Aewmy Smephoest
Print Name of Notary

Q5 Aa5

Commission Number

REID SMITRJRST

T i . Noary Punlic - State of Fiorida
My Commission Expires: My Comerission Expires Nov 24, 2001
Commission # CCAP8A57






