Legal Department

Nancy B. White
General Counsel — Florida

BellSouth Telecommunications, Inc.
150 South Monroe Street

Suite 400

'Tallahassee, FL 32301

{305) 347-5558

July 15, 2005

Mrs. Blanco Bayo

L :tvision of the Commission Clerk
#£ Administrative Services

540 Shumard Oak Boulevard
Tallahassee, FL 32399-0850

RE: Undocketed Matter
2005 Local Competition Report Data Request (ILEC)

Iiear Mrs. Bayo,

Enclosed are an original and fifteen copies of BellSouth Telecommunications,
tnc.’s public responses to 2005 Local Competition Report Data Request (ILEC).

A copy of this letter is enclosed. Please mark it to indicate that the original was
filed and return the copy to me. Copies have been served to the parties shown on the
attached Certificate of Service.

Sincerely,

P
A A N s
e DRty
Nancy B. White ’

”

CC:  All Parties of Record
Roberta Bass
Beth Salak
R. Douglas Lackey
Jerry D. Hendrix



2005 Incumbent Local Exchange Carrier (ILEC) Data Request
(Due by July 15, 2005)

Company: BellSouth Telecommunications, Inc.
Contact name & title:  Nancy H. Sims, Director

Telephone number: 850 222-1201

E-mail address: Nancy.Sims@bellsouth.com

Stock Symbol (if company is publicly traded): BLS

Bundled Services

i. Please complete the following table. For each residential and business package of bundled
services you sell, list its name (.e.g., Sprint Solutions), mark the included services, and enter the
srice and take rate. The take rate is calculated by dividing the number of customers who have
subscribed to the corresponding package by the number of customers that can obtain that package
from your company. Examples have been shaded.

3 g LD Video Take
Residential Name of Package Local Broadband Wireless Service Price Rate
Resphone v v v $69.99 35%
Value Answers — local/ld X X $13.75- 18.2%
$108.9
Internet Answers - i x X $24.75- 7%
local/data $149.90
Internet Answers - x b X $28.70- 11.2%
local/ld/data $153.85
Wireless  Answers - [ x X $49.57- | 1%
local/wireless $194
Wireless Answers -1 X X X $53.74- 5%
local/ld/wireless 199.89
Ultimate Answers i X X X $64.74- A%
local/wireless/data $238.93
Ultimate Answers X X X X $68.69- T%
Local/ld/wireless/data $243.88
Locallvideo X X 51.79-
136.94
Locallvideo/wireless X X X 91.78-
166.93
Local/Video/data X X X 70.69-
185.84
Locallvideo/wireless/data X X X X 106.73-
198.92
Local/ld/video X X X 55.74-
140.89
Local/ld/video/data X X X X 70.69-
185.84
Local/ld/video/wireless X X X X 96.73-
170.88
Local/id/video/dataliwireless | X X X X X
q Long Video Take
Business Name of Package Local | Distan | Broadband Wireless Service Price Rate
ce
Buservice v v v $89.99 25%




Classic Answers

$59.00

X X
Wireless Answers X X $94.99
Internet Answers X X X (DSL 3.0) $113.95
Combined Answers X X X (DSL 3.0) 149.94

RESPONSE: Residential bundle prices and takes rates are based upon April 2005 data.
Residential Bundle Prices are based on statewide average basic service rates, $39.99 Cingular
Wireless Plan, and most popular feature service. Prices set forth as broadband include dial-
up internet access. Take rates are not available for video (DTV) bundles.

Business bundle prices are reflect the purchase of BellSouth Complete Choice for Business
and affiliate products and services. The prices set forth above reflect a 36 month contract
discount. BellSouth does not track the number of business customers that are purchasing
both BellSouth products and affiliate products. Therefore, take rates cannot be calculated

for business bundles.

VolP

2. Indicate below whether you are offering or providing VoIP service to end-user customers in
Florida. For purposes of this question, VoIP service is defined as IP-based voice service provided
over a digital connection. VolIP calls under this definition may or may not terminate on the PSTN.

____Not offering VoIP service in Florida.
X Offering business VolP services.
~_ Offering residential VolP services.

If you are offering or providing VolP service in Florida:
(a)) Provide the exchanges where you are offering VolP service.

RESPONSE: BellSouth offers Enterprise Voice Over Network (VON) service in the

Miami Rate Center.

(b.) Provide residential price(s) for VolP service.

RESPONSE: Not Applicable.

(c.) Provide business price(s) for VolP service.

RESPONSE: BellSouth’s Enterprise VON is not a tariffed service. This service,
including the rates, is negotiated with BellSouth’s customer.
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(d.) List all call features included with the service, e.g., call forwarding, caller ID, voice
mail, etc.

RESPONSE: Enterprise VON call features depend on specific user requirements but
will include messaging and web-based functionality.

(e.) Check all that apply to your VolIP service:
Offer wireless VolP service.

x___ Offer wireline VolP service.
911 (Location information not provided automatically to PSAP).
x__ E911 (Location information provided automatically to PSAP).
X CALEA (Communications Assistance for Law Enforcement Act).
Telephone Relay Service.
Power Backup (If so, identify time duration below, e.g., 4 hours, 8 hours).
Time duration of power backup (in hours).
x___ Directory Assistance.
X___ Operator Services.
Equal Access to long distance providers.
Local Number Portability.
Local Calling.
x__ Long Distance Calling.
X___ International Calling.
x___ Contribute to Universal Service Fund.
x__ Require VolP subscriber to also purchase Broadband service.
x  Offered as primary line service.
Offered as secondary line service only.
X Interconnected with PSTN.
Peer-to-Peer only (no interconnection with PSTN).
Xx__ Use of public Internet.
X_ Use of private IP network.
Call uptime 99.999%.
x _ Use of numbers from the North American Numbering Plan Administrator.

(f) If you are not offering or providing VoIP service to end-user customers in Florida,
do you anticipate doing so? If yes, identify rollout month/year.

RESPONSE: Not Applicable.

Broadband Internet Access
3. Information provided in your response to this question will be reported on an aggregate,
statewide basis, not on a company-specific basis.

(a.) Please provide the percentage of residential households to which your broadband
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service is available in your service area.
RESPONSE: 84%

(b.) Provide the total number of residential lines and wireless channels over which you or
an affiliate are providing broadband service in your service area.

RESPONSE: 744,958

(c) Provide the total number of business lines and wireless channels over which you or an
affiliate are providing broadband service in your service area.

RESPONSE: 122,620

(d.) What type(s) of broadband connection(s) do you provide?
X xDSL
____ cable modem
_ satellite
fixed wireless
mobile wireless
____ Broadband over power line
____ Other (Specitfy)

(e.) Please fill out the following table providing the downstream and upstream data transfer
rates and the monthly price for each tier of broadband service you offer.

Data Transfer Rate — Broadband Service

Residential Downstream Upstream $ Price/month

Up to 256k Up to 128k $34.95

Up to 1.5M Up to 256k $42.95

Up to 3.0M Up to 384k $54.95
Business Downstream Upstream $ Price/month

Up to 256k Up to 128k $49.95

Up to 1.5M Up to 256k $79.95

Up to 3.0M Up to 384k $89.95

384k 384k $199.95

768k 512k $219.95
Form 477

4. Please provide a copy of the Form 477 you filed with the FCC with data as of December 31,

2004.

RESPONSE: Document responsive to this request is provided in the enclosed Public CD-
ROM.



Fiber Deployment
5. Do you have any fiber deployment projects to homes or businesses in Florida? If yes, please
answer the following questions.

(a.) Where (e.g., name of development, wire center, and exchange) and what type of
project (e.g., Fiber to the Home/Fiber to the Premise/Fiber to the Curb).

RESPONSE:

New

FTTC
Wire Center Locations

BOCA RATON-BOCA TEECA

BOCA RATON-MAIN

BOCA RATON-SANDALFOOT

BOYONTON BEACH

BROOKSVILLE

BUNNELL

CANTONMENT

CHIEFLAND

COCOA BCH.-MAIN

COCOA MAIN

COCOA-MERRITT ISLAND

CORAL SPRINGS

DAYTONA BCH.-FENTRESS

DAYTONA BCH.-MAIN

DAYTONA BCH.-PORT ORANGE

DEERFIELD BEACH

DELAND

DELRAY BEACH

DELTONA

EAU GALLIE-BOWE GARDENS

FERNANDINA BEACH

FLAGLER BEACH

FORT PIERCE

FT. LAUDERDALE-MAIN RELIEF

GAINESVILLE MAIN

GAINESVILLE-NORTHWEST

HOLLY NAVARRE

HOMESTEAD

HOMESTEAD-EAST

HOMESTEAD-NARANJA

JACARANDA

JACKSONVILLE BCH.- ATLANTIC

JACKSONVILLE BCH-SAN PABLO

JACKSONVILLE-ARLINGTON

JACKSONVILLE-BEACHWOOD

O'll\)(»)—-‘T\J\IUISC.H(OOB(JON—\CHJ}-—XI\JOJ—‘I\J—‘f\)@—‘(ﬂ!\)—‘l\)-—\bm—\—\—*
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JACKSONVILLE-CLAY
JACKSONVILLE-FT. CAROLINE
JACKSONVILLE-LAKE FORREST
JACKSONVILLE-NORMANDY

JACKSONVILLE-OCEANWAY
JACKSONVILLE-SALISBURY
ROAD

JACKSONVILLE-SAN JOSE
JACKSONVILLE-WESCONNETT
JUPITER
KINGS POINT
LAKE CITY
LYNN HAVEN
MANDARIN
MANDARIN-AVENUES
MANDARIN-LEMONWOOD
MARATHON-VACA KEY
MARGATE
MELBORNE MAIN
MIAMICANAL
MIAMI-HIALEAH
MIAMI-POINCIANA
MIAMI-WEST DADE
MIDDLEBURG
MILTON
NEW SMYRNA BEACH
NEWBERRY
NORTH DADE-BRENTWOOD
NORTH DADE-GOLDEN GLADES
ORANGE PARK
ORANGE PARK RIDGEWOOD
ORLANDO-AZALEA PARK
ORLANDO-PINE HILLS
ORLANDO-PINECASTLE
ORLANDO-SAND LAKE
OVIEDO
PACE
PANAMA CITY BEACH
PEMBROKE PINES
PENSACOLA-BELMONT
PENSACOLA-FERRY PASS
PENSACOLA-HILLCREST
PENSACOLA-PERDIDO BAY
PENSACOLA-WARRINGTON
PERRINE
PLANTATION
POMPANO FEDERAL
PORT SAINT LUCIE-MAIN
PORT SAINT LUCIE-SOUTH
SANFORD MAIN

6
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SEBASTIAN-MAIN
ST AUGUSTINE - REMOTE
SWITCH

ST. AUGUSTINE-BEACHSIDE
ST. AUGUSTINE-MAIN

ST. AUGUSTINE-SHORES
STUART

SUNRISE

TAMERAC

TITUSVILLE

VERO BEACH-BEACHLAND
VERO BEACH-MAIN

W. PALM BCH.-GARDENS

W. PALM BCH.-GREENACRES
W. PALM BCH-ROYAL PALM BH
W. PALM BEACH-HAVERHILL
W. PALM BEACH-RIVIERA BCH
WEEKIWACHEE-HIGHLAND
WEEKIWACHEE-SPRING HILL
WELAKA

WEST HOLLYWOOD

WESTON

YULEE

w

NN a2 N=22ANONRENNOOWLAORRNOTOG

(b.) How many customers do you expect to serve in each project?
RESPONSE: 200-300 Homes per location
(c.) What services do you expect to offer in each project?

RESPONSE: Standard BellSouth voice and data offerings.

Mergers
6. Several mergers have been announced in the past year, e.g., Sprint-Nextel, SBC-AT&T, and

Verizon-MCIL
(a.) Do you anticipate more mergers? Why or why not?

RESPONSE: BellSouth has no basis for anticipating or not anticipating
additional mergers.

(b.) What effects do you believe these mergers (if approved) will have on local
competition in Florida?

RESPONSE: BellSouth believes that the SBC-AT&T and Verizon-MCI
mergers are generally likely to enhance local competition in Florida.
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(c.) Has your local competition strategy changed as a result of the merger
announcements? If so, please explain how.

RESPONSE: BellSouth's local competition strategy has not changed as a result
of the merger announcements.

(d.) How will these mergers (if approved) affect your local competition strategy in
Florida?

RESPONSE: BellSouth anticipates that these mergers will generally cause
BellSouth to increase its efforts to remain a leading, robust local competitor in
Florida.

Comments

7. Please provide any comments, suggestions or information you believe will assist staff in
evaluating and reporting on the development of local exchange competition in Florida. We would
appreciate any comments or information on intermodal local competition (e.g., wireless, cable
telephony), reports or studies you have completed on CLEC market share, or anything else that you
believe to be relevant.

RESPONSE:
Wireless Competition:
Today, there are over 11.9 million wireless subscribers* in Florida according to the FCC's
December 2004 Local Telephone Competition: Status as of June 30, 2004. According to
this report, the number of wireless subscribers surpassed the number wireline access lines
by June 30 2004. The following chart depicts this milestone in intermodal competition:




Wireless vs. Wireline - Florida

13,300,000

12,300,000

11,300,000

10,300,000

9,300,000

EEE Wireline

8,300,000 —— Wireless

7,300,000

6,300,000

5,300,000

4,300,000

3,300,000
Jun-02 Dec-02 Jun-03 Dec-03 Jun-04

According to the same report, Florida is served by at least 12 wireless providers*. Also,
the Cellular Telecommunications and Internet Association (CTIA), in a December 2003
study, reported that wireless minutes of use per subscriber increased from 119 minutes
per month at year end 1995 to 507 minutes per month at year end 2003. However, over
the same period of time, the FCC reports that average minutes of use per subscriber per
month jumped even higher to 599 minutes, or 10 hours of use for the average subscriber’
Another recent report indicates the significance of wireless competition. In-Stat/MDR, a
market research firm, release a February 2004 report that finds that 14.4% of US
consumers currently use their wireless phones as their primary phone. Of those
consumers that still use their wireline phone as their primary phone, 26.4% say they
would consider replacing their wireline service with a wireless phone. They go on further
to state that the data demonstrates a significant potential for wireline displacement over
the next five years.

A recent report by CIBC World markets Corp issued May 3, 2005, titled Transfer of
Coverage: We Favor Wireless and Cable Over Wireline, projects a 9.7% wireless
substitution for wireline rate in the United States by year end 2005.

1 FCC’'s Ninth Report, WT Docket No. 04-216, released September 28, 2004,

181,

Footnote 485, NextGen VII, at 22.
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Cable Competition:

Cable TV companies are well positioned to take significant market share provide
telephone service to their subscribers. The largest cable telephony provider nationally is
Cox Communications. It provides telephone service to over 1.4 million of its cable
customers nationally. Comcast is the second largest provider nationally with 1.2 million
customers. Cox and Comcast both provide cable telephone via circuit switched
technology. Cox serves Ft. Walton Beach and the Gainesville/Ocala area. However, they
are not currently providing cable telephony to these areas yet. Comcast serves
Jacksonville and Pompano Beach. They are currently providing cable telephony to
customers in these areas.

Cable TV companies are not only providing telephony to their customers via circuit
switched technology but also are utilizing a new technology, VolP, to provide local
telecommunications to their customers. Advanced Cable is providing telephone service
through VolP in partnership with Vonage in Coral Springs and Weston. Bright House
Networks is providing VoIP service in Tampa/Pinellas County and Orlando. Bright
House Networks has partnered with Cisco and Motorola for the equipment to support
VoIP.

Unlike heavily regulated telephone companies, Cable companies can provide what is
known in the industry as the triple play - voice, data, and video - to their customers.
Competition is increasing significantly as more and more competitors sell bundles of
multiple services including the triple play. Cablevision just recently announced that it
had dropped its one-year for its voice, video and data bundle to $89.95 per month.
Previously, combined introductory prices for the same three services totaled $104.80
monthly for the first six months and $119.80 for the second six months.

The Cable TV industry has the greatest market share in the high speed internet access
market. The FCC's High Speed Report (released December 2004) reveals that Cable
providers have 52% of the market for high speed internet access in Florida. It also states
there are eight providers for high speed lines by coaxial cable.

Impacts of Intermodal Competition:

According to the FCC's August 2003 Trends in Telephone Service report, interstate
switched access minutes of use (MOU) declined dramatically from 2000 to 2004. Total
2000 switched access minutes were 567 billion while total 2002 switched access minutes
were only 486 billion. The latest Trends in Telephone Service (June 2005) continues to
show that interstate switched access minutes are dropping. They dropped nearly 5% from
EOY 2003 (444 billion) to EOY 2004 (422 .4 billion). BellSouth interstate MOUs have
also tremendously declined over this period.
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Interstate MOUs - BellSouth Florida

6,000,000,000
5,500,000,000
5,000,000,000
4,500,000,000
4,000,000,000
3,500,000,000
3,000,000,000

DO Interstate Qtrli}

* - Providers with less than 10,000 subscribers are not required to report.

Wircline Competition:

isellSouth uses the quantity of E911 listings as an estimate of CLEC lines which are not served
by BST end offices. The chart below shows CLEC wireline market share. CLEC line quantities
are resold lines, UNE-P lines, and CLEC E911 listings. (Note that UNE Loops are included in
CLEC E911 listings.)

BST - Florida
CLEC Wireleine Market Share

A1% U — S SR—— e

- 2%

R - — — T T B g BT
ar% S S
o
259 _ - e __ . — -
32% R S
S e
W l—ee% e _ —_ —
L 25%

C 2%

% r T ¥ ™
Dec-01 Mar-02 Jun-02 Sep-02 Dec-02 Mar-03 Jun-03 Sep-03 Dec-03 Mar-04 Jun-04 Sep-04 Dec-04 Mar-05

r ~#— CLEC Market Share - Bus CLEC Total Market Share —&—~ CLEC Market Share - Res J
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FCC Form 477 -- Local Competition and Broadbard Reporting

Caover Page - Name & Contact Information OMB NO: 3060-0818

All filers must complete Items 1 - 11 of this Cover Page. File dats as of
1. Filing status Meet broadband and local competition thresholds
2. Company BellSouth Telecommunications, Inc.

3.

11.

Indicate the category that best describes the operations covered by this filing.

Wireline Local Exchange Carrier

Filers must report separate data for ILEC and non-ILEC operations.

Use the following drop-down box to indicate whether this worksheet contains data

for ILEC or for non-ILEC operations.

|ILEC operations

Use the following drop-down box to select your company, parent or controlling
entity name, Select "not shown" if it is not in the list. See instructions
Section IV-B-1 for information on preparing file names.

|BellSouth Corporation

If you selected "not shown" above, then provide the following:

Name of company, parent or controlling entity.

State. IFIorida

Contact person (person who prepared the data contained below).

IKen Minzenberger

Contact person telephone number and e-mail address.

phone  |404-927-1397

e-mail [ken.minzenberger@bellsouth,com

Indicate whether this is an original or revised filing.

[Original Filing

Indicate whether you request non-disclosure of some or all of the information in this file

[Decaroor 31,2000

because you believe that this information is privileged and confidential and public disclosure
of such information would likely cause substantial harm to the competitive position of the filer.

ml data in this report may be made public

Indicate if this is a complete file or a redacted version of a complete file.

|Complete version of file

EXPIRATION DATE: 01/31/2007

Please review instructions hefore completing form.

Reminders:

1) Ensure files are virus free by using up-to-date virus detection
software. Filers are encouraged to submit files via e-mail (address:
FCC477@fcc.gov).

2) If you are filing original or revised data for an earlier
semi-annual reporting period, do not use this particular
form (which is only for data as of December 31, 2004).
See reminder 4.

3) You may not insert or delete columns or rows, move
cells, or edit text or numbers outside the cells provided
for data entries. Files that cannot be opened in
EXCEL97, files whose structure has been altered,
and files with improper names will have to be refiled.

4) I you have questions about the form, contact the
Wireline Competition Bureau, Industry Analysis and
Technology Division at (202) 418-0940; via e-mail
at 477INFO@fcc.gov; or via TTY at (202) 418-0484.

5) You must submit a Certification Statement signed by
an officer of your company. A single statement may
cover all files submitted. See Instructions sections IV & V.

6) If you request non-disclosure of some data, you must
file a public version of the form with such information
redacted. See Instructions sections IV.B and IV.C
for information on preparing a redacted file.

Name your files as specified in Instructions section IV.B.1. To assist
you, complete this Cover Page to generats an "example” name,
below. Replace the character "#" in this example name with a
sequence number as specified in the instructions. This numb

Example >>>|_FL_B#DO4BeII§@th Telecomrpunicationg_l_n_c. XLS |
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FCC Form 477 -~ Local Competition and Broadband Reporting

Part li: Wireline and

Fixed Wireless Local Telephone

EeIISouth Teleg_g_rr_l_munications, !n_c_._II_._I:-_'C_:cEeraEPn_s_fgrfb_ri_d_a_D_e_ce_m_Ee_r_al _%O_(_)_4_

Complete Part Il if you and all affiliates (including commonly controlled entities) provide 10,000 or more voice-grade equivalent lines or wireless voice-grade equivalent
channels used for local exchange or exchange access service in the state. See instructions for definitions of "voice telephone service”,
"voice-grade equivalent lines", “residential and small business", "owned facilities”, “COLO switching centers”, and "end users”.

If you provide data in Part il, you must provide in Part V a list containing the 5-digit Zip Codes of the end-user locations in which you provide the

wireline or fixed wireless voice grade services reported herein. See instructions.

Data as of December 31, 2004

A.  Voice telephone service provided to end users.
Il-1.  Total lines and channels you provided to end users.
B.  Voice telephone service provided to other communications carriers, categorized by:
li-2. Lines and channels that you provided under a Total Service
Resale arrangement. See instructions.
- 3. Lines and channels you provided under cther resale
arrangements, such as resold Centrex.
C.  UNE loops, special access lines, and those private lines that
connect to carriers, categorized by:
- 4. Lines and channels that you provided under a UNE loop
arrangement, where you do not provide switching for the line.
Ii-5. Lines and channels that you provided under a UNE loop
arrangement, where you also provided switching for the line.
II-8. Special access lines not provided as broadband and
private lines that connect an end-user premises to a
telecommunications common carrier and is not provided
as broadband.
D. Total wireline voice-grade equivalent lines & fixed wireless

voice-grade equivalent channels in service.

I1-7.  Total lines and channels provided. [line Il-1+line I1-2 + line 1I-3}

OMB NG 2060-0816

EXPIRATION DATE; 01/31/2007
— IR VN WY W WA S G e S W S e S e e e s wme e §
(a) Percentages of lines and wireless channels reported in (a)
Total voice-grade (b) (c) (d) (e)
equivalent lines % of (a) % of (a) % of (a) % of (a)
and voice-grade used for provided provided in
equivalent residential & over your over ILEC COLO
wireless channels small business own UNE switching
in service service facilities loops centers
[ 5,273,196 | [ 84%| | 100%! | 0%] | 91%|
l 40,121 | l 83%| | 100%]
I 0] [ 0%| | 0%] | 0%] | 0%]
(a)
Total lines and
wireless channels
L 154,480 |
I 734,649 |
[ 18,639 | [ 0%)] | 100%] | 0%| | 91%]
Percentage of channels reported in (a), carried over the following types
of facilities categorized by the technology used in the part of the line or
wireless channel at the end-user location
(f) (9) (h)
Cable coaxial Wireless All other including
traditional wireline
[ 5313317] | 0%)] 100%
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FCC Form 477 -- Local Competition and Broadband Reporting Part V: Zip Code Listings OMB NO: 3060-0816

EXPIRATION DATE: 01/31/2007
ETST RS TR IE (R REE B e SRR 200 T T I TIIIIIIIIIIIIIIIIIIIIIIIN

Filers completing Part | or Part Il must supply a list of 5-digit Zip Codes in which the filer has at least one customer.
Do not provide customer counts by Zip Code.

Data as of December 31, 2004 (a) (b)
Broadband Wireline & fixed
V-1,  5-digit Zip Codes in the state in which you provide service to end-user locations: service wireless exchange
telephone

1 32003 32003

2 32009 *32008

3 32024 32009

4 32025 32011

5 32033 32024

6 32034 32025

7 32043 32033

8 32054 32034

9 32055 32040
10 32065 32043
11 32068 32044
12 32073 32046
13 32080 32052
14 32082 32053
15 32084 32054
16 32086 32055
17 32092 32058
18 32095 32081
19 32096 32083
20 32097 32065
21 32110 32066
22 32112 32068
23 32114 32071
24 32117 32073
25 32118 32080
26 32119 32082
27 32124 32084
28 32127 32086
29 32128 32087
30 32129 32091
31 32130 32092
32 32131 32094
33 32132 32095
34 32136 32096




