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2011 Competitive Local Exchange Carrier (CLEC) Questionnaire 
(Due by April IS, 2011)' 

Legal Company Name: MASSCOMM. Inc. 

D/B/A: I&% Pw,, VMUK*% C , L  --'. 
FPSC Company Code (e.g., TXOOO) TY023-10-0-R 

Contact name & title: Darren Mass. President 

Telephone number: 212-201-8000 

E-mail address: dmass@masscommgroup.com 

Stock Symbol (if company is publicly traded): 

Services Provided in Florida 

1. 

2. 

3. 

4. 

Do you provide local telephone service in Florida? Please check yes or no. 

Residential Business 
Yes Yes 

-- X No -x-.- No 

Please complete all applicable data tables. Please indicate which column on Table 1 
commingled loops are included. 

If you submitted data tables in 201 0, please provide an explanation below of any differences 
in the number of access lines by category that occur in your 201 1 submission that exceed 10 
percent. 

How is your local service provisioned? Please mark the appropriate response(s). 

Resold lines from ILEC 
Wholesale platform (formerly known as UNE-P) 
UNEs (other than wholesale platform) from ILEC 
Elements (e.g., loops, switching) from other than ILEC (e.g., other CLECs) 
Completely self-provisioned 
Other (please describe) 

The due date is established by Section 364.386( l)(b), Florida Statutes. Failure to comply with this 
rule may result in the Commission assessing penalties of up to $25,000 per offense, with each day of 
noncompliance constituting a separate offense per Section 364.285(1), Florida Statutes. 
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5 .  What services, other than local service, does your company currently provide in Florida? 
Please check all that apply. 

Private line/special access 
__ VoIP 
__Wholesale transport 
- Interexchange service 
- Cellular/wireless service 

-Wholesale loops 
__Fiber or copper based video service 

Cable television 
~ Satellite television 

Broadband Internet access 

6 .  This question concerns prepaid local telephone service in Florida. Please place a check by 
the response that most accuratelyreflects whether or not you provide prepaid local telephone 
service. 

Company provides ONLY prepaid local telephone service in Florida 
Company provides prepaid AND non-prepaid local telephone service in Florida 
Company does NOT provide prepaid local telephone service in Florida 

Bundled Services 

7. What percentage of your Florida residential and business customers purchase bundled (Le. 
voice service packaged with additional services such as internet or video service) offerings? 
Please provide the percentage below. Do not include bundles of telecom-only services. If 
you do not offer bundled services, indicate “not applicable.” 

Residential 
Business 
Not applicable 

VoIP 

8. 

- 
Indicate below whether you are providing or offering VoIP service to end users in Florida. 
VoIP service is defined as IP-based voice service over a digital connection. Please check all 
that apply. 

Not providing VoIF’ service to end users 
Providing VoIP services to business end users 
Providing VoIP services to residential end users 
Offering business VoIP services, but have no business VoIP end users in Florida 
Offering residential VoIP services, but have no residential VoIP end users in 
Florida. 
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9. If you are providing VoIP service in Florida, please check all that apply: 

__ Peer-to-Peer only (no interconnection with PSTN) 
_. Use of public Internet 
~ Use of private IP network 

Broadband 

10. Do you offer broadband to residential customers in Florida? Please check the applicable 
answer. 

YeS 
No 

1 1. If you do offer broadband to residential customers in Florida, please provide your best 
estimate of the percentage of residential end user premises in your Florida service area for 
which your broadband services are available. 

12. How many residential broadband subscribers do you have in Florida? 

13. Please list the method(s) of broadband provisioning utilized in Florida by your company (Le. 
DSL, cable modem, fiber, etc.). 

What are the typical downstream and upstream speeds for your most subscribed to broadband 
service? 

What is the monthly price for your most subscribed to residential broadband service? 

14. 

15. 

Fiber Deployment 

16. Did you deploy fiber to homes or businesses in Florida between January 1, 2010 and 
December 31,20107 

Yes 
No 

17. Please provide the number of new residential and business subscribers served by Fiber-to- 
the-Home, Fiber-to-the-Premises, and/or Fiber-to-the-Curb technology since the last 
reporting period. 

Residential Subscribers 
Business Subscribers 
Total 
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1 8. Please provide your company’s total number ofresidential and business subscribers currently 
served by Fiber-to-the-Home, Fiber-to-the-Premises, andor Fiber-to-the-Curb technology. 

Residential Subscribers 
Business Subscribers 
Total 

Miscellaneous 

19. In calendar year 2010, how much money did you invest in your network directly serving 
Florida’s local service customers? Please check the applicable answer. 

I .  $0 
2. $1 - $249,999 
3. $250,000 - $999,999 
4. $1,000,000 - $9,999,999 
5 .  $10,000,000 or more 

20. Are you currently operating under Chapter 7 or Chapter 11 bankruptcy protection? Please 
check yes or no. 

Yes 
No 

21. PleaseprovideacopyoftheForm477 you filed withtheFCC withdataasofDecember31, 
2010. 

Comments 

22. Have you experienced any significant barriers in entering Florida’s local exchangemarkets? 
Please list and describe any major obstacles or barriers encountered that you believe may be 
impeding the growth of local competition in the state, along with any suggestions as to how 
to remove such obstacles. Any additional general comments or information you believe will 
assist staff in evaluating and reporting on the development of local exchange competition in 
Florida are welcome. 
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Table 2: Resold Lines Provided to Unaffiliated Telecommunications Carriers on a Voice-Grade Equivalent (VGE) Basis 

MASSCOMM, Inc. 
Company Name: 

w023 
Company Code*: 
* Yaur Campany mde Is M n  on the late amxed to he envelope in which lhis w s  mailed and on the myer letter. 

THIS TABLE IS TO ONLY CAPTURE RESOLD LINES PROVIDED TO UNAFFILIATED TELECOMMUNICATIONS CARRIERS. 

(1) 
NPA-NXX 

i.e.(850413) 
1I.B. Voice telephone SeM'cethat you provided to 
unaffiliated telecnmmunications carrier$ categorized 
by: 
\Lines and channels under Resalearrangements 

I 
I 

(2) 1 (a) 
Res or Bus Total VGE lines 

and VGE wireless 
channels in 

service 



Table 3: UNE Loops Without Switching Provided to Unaffiliated Telecommunications Carriers d o t  on VGE Basis 

(1) 
NPA-NXX 

i.e.(850413) 
1I.C. UNE Loops that you provided to unafiliated 
telecommunications carriers, categorized by: 

Lines and channels under a UNE Imp arrangement, 
where you did not provide switchingfor Me line. 

MASSCOMM, Inc. Company Name: 

(2) 
Res of Bus 

TY023 

' Ywr Campany code is shown on the label a f ied  63 

Company Code': J 
en=@ in nhich this was mailed and on the cover lem. 

THIS TABLE IS TO ONLY CAPTURE UNE LOOPS WITHOUT SWITCHING PROVIDED TO UNAFFILIATED TELECOMMUNICATIONS CARRIERS. 

(a) 
Total lines and 

wireless channel: 
(do not canvert tc 

VGEs) 



a
 
3
 

m
 

- Gig
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Table 5: VolP Access Lines on a Voice-Grade Equivalent WOE) Basis 

MASSCOMM, Inc. Company Name: 
~ 

NO23 Company Code': 
. Your Company d e  !s EM on the label affued b the e n ~ b p  m which mb was matled and OR the a v e r  kner 

I THIS TABLE IS TO ONLY CAPTURE VolP LINES. DO NOT INCLUDE LINES REPORTED IN TABLE 1. 1 

Total VGE 


