
MACFARLANE AUSLEY ITERGUSON & MCMULLEN 
A T T O R N E Y 5  A N D  C O U N S E L O R S  A T  L A W  

Z P 7  SOUTH CAI*OUN STFEET 

P 0 aox 391 <LIP 32302, 

IAlLA****EE. FLORIDA 32901 

(904) 224~9115 Flvi 1904) + 2 2 7 5 8 0  

March 11, 1996 

BY HAND DELIVERY 

MS. Blanca S. Bayo, Director 
Division of Records and Reporting 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Tallahassee, Florida 32399-0850 

Re: Resolution of Petition to Establish Non 
Discriminatory Rates, Terms, and Conditions- . .. 
for Interconnection Involving Local Exchange 
Companies and Alternative Local Exchange 
Companies pursuant to Section 364.162, 
Florida Statutes - Docket No. 950985-TP 

.. 
* L  Dear Ms. Bayo: 

Enclosed for filing in the above-styled docket are the 
original and fifteen (15) copies of Central Telephone Company Of 
Florida and United Telephone Company of Florida’s Second Request 
for Confidential Classification. This request covers that 
materials filed under a notice of intent on March 7, 1996. Exhibit 
“A“ to this request, which is the highlighted/confidential version 
of the documents to which this request relates, is being filed 
contemporaneously with this request under a separate confidential 
cover. 

Please acknowledge receipt and filing of the above by stamping 
the duplicate copy of this letter and returning the same to this 
writer. 

Thank you for your assistance in this matter. 

Sincerely, 

JJW / 

J 



Enclosures 
cc: All parties of record 

uLdj950985.byo 



BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

In re: Resolution of Petition to ) DOCKET NO. 950985-TP 
Establish Non Discriminatory Rates,) 
Terms, and Conditions for Inter- ) Filed: 3/11/96 
connection Involving Local Exchange) 
Companies and Alternative Local ) 
Exchange Companies pursuant to ) 
Section 364.162, Florida Statutes ) 

UNITED TELEPHONE COMPANY OF FLORIDA AND 
CENTRAL TELEPHONE COMPANY OF FLORIDA'S 

SECOND REOUEST FOR CONFIDENTIAL CLASSIFICATION 

Pursuant to Rule 25-22.006, Florida Administrative Code, 

UNITED TELEPHONE COMPANY OF FLORIDA and CENTRAL TELEPHONE COMPANY 

OF FLORIDA (collectively, "Sprint United/Centel" or the 

"Companies") file this Request for Specified Confidential 

Classification for certain information provided to the Staff in 

this docket, and say: 

1. This request covers documents submitted to the Division 

of Records and Reporting under a confidential cover on March 7, 

1996. These documents have been Bates stamped numbers 0001 to 

0164, and represent the confidential answers and documents 

responsive to the Staff's discovery requests in this proceeding. 

These confidential documents were provided to Continental 

Cablevision, Inc., MCIMetro and MFS-FL (pursuant to non-disclosure 

agreements) during the discovery phase of this proceeding. 

Pursuant to those non-disclosure agreements, Continental, MCImetrO 

and MFS-F1 have advised the Companies that those parties may offer 

some or all of these confidential documents as part of an exhibit 
OOCUHK!d' %LiMeE? -DATE 

d 2 9 5 3  HARIIX 
FPSC-F~CORCS/REPORTIMG 



or exhibits during the hearing scheduled for March 11 and 12, 1996 

before the Commission. The documents tp which this request relates 

were filed with the Division of Records and Reporting under a 

separate confidential cover and a Notice of Intent to Request 

Confidential Classification on March 7 ,  1996. 

2. In accordance with FPSC Rule No. 25-22.006, F.A.C., a 

copy of the documents with the information the Companies consider 

to be proprietary has been filed under a separate cover as Exhibit 

"A" to this request and has the confidential information 

highlighted for identification purposes. In accordance with Rule 

25-22.006, Florida Administrative Code, the Companies have appended 

hereto as Exhibit "B" one edited copy of the confidential answers 

with the confidential information blacked out ("redacted") . 

3. Commission Rule 25-22.006(4) (a) provides that a utility 

may satisfy its burden of proving that information is specified 

confidential material by demonstrating how the information falls 

under one or more of the available statutory examples. In the 

alternative, if no statutory example is available, the utility may 

satisfy its burden by including a justifying statement indicating 

what penalties or ill effects on the Companies or its ratepayers 

will result from the disclosure of the information to the public. 

The Companies have identified this confidential infomation on a 

line-by-line basis, and have appended the required line-by-line 

identification and justifications hereto as Exhibit "C." 

4 .  The information for which confidential treatment is 

requested has not been disclosed, except pursuant to a protective 



agreement that provides that the information will not be released 

to the public. 

7 .  For all the foregoing reasons, Sprint United/Centel 

respectfully urge the Commission to classify the above-described 

and discussed document as proprietary confidential business 

information pursuant to Rule 25-22.006, Florida Administrative 

Code, and as such exempt from Chapter 119, Florida Statutes. 

WHEREFORE, UNITED TELEPHONE COMPANY OF FLORIDA and CENTRAL 

TELEPHONE COMPANY OF FLORIDA move the Commission to enter an Order 

declaring the documents claimed to be confidential in this request 

are proprietary confidential business information pursuant to 

Section 25-22.006, Florida Administrative Code. 

DATED this 11th day of March, 1996 

Macfarlane Ausley Ferguson 
& McMullen 

P. 0. Box 391 
Tallahassee, Florida 32302 
(904) 224-9115 

ATTORNEYS FOR UNITED TELEPHONE 
COMPANY OF FLORIDA AND CENTRAL 
TELEPHONE COMPANY OF FLORIDA 



BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

In re: Resolution of Petition to ) DOCKET NO. 950985-TP 
Establish Non Discriminatory Rates,) 
Terms, and Conditions for Inter- ) 
connection Involving Local Exchange) 
Companies and Alternative Local ) 
Exchange Companies pursuant to ) 
Section 364.162, Florida Statutes ) 

EXHIBIT “B“ TO SPRINT UNITED/CENTEL’ s 
SECOND REQUEST FOR CONFIDENTIAL CLASSIFICATION 

Unedited Version of Interrogatory Answers 
With 

Confidential Information Redacted 
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CENTRAL TELEPHONE COMPAh'Y 07 FLORIDA 

SUMMARY OF L O C A L B I L U S E  SERVICES 
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CEtiTRAL TELEPHONE COMPANY OF FLORIDA 
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ZZFOXZ ' X Z  FLOXIDA P i B L I C  SZXVICE: CO!WISSION 

I n  re :  ?.esoLu;ion of P e t i t i o n  t o  
S s r a b l i s i  Nor. 3 i s c r i m i n a c o r y  i i a t e s ,  
lerms, and Con6 i i ions  f o r  r e s a l e  
Involv ing  Local Xxchange 
con?ar.ies a n i  A- l t e rna t ive  Local 
zxchznge Comsanies ? ~ r s i i t n t  i o  
s e c t i o n  36C .161, Flo rzca  Scar i t ies  

m 

. _  

DOCKZT h 'O.  050364-TP 

DE-TE3: 3 / 6 / 0 6  

CONFIDENTIAL V E R S : U  

C2hPTFS.L TELEPHONE CO-AhT OF PLORIDA M'3 

AhSh'ERS TO STAF'F'S 
FIRST SET O F  IhTEMOGhTORIES 

UNITE3 TELEPZOhX COK?1M"I O F  "LORIDA' S 

Central - Lele2hoT.e Co;rL?zny of Florida ( " S 2 r i n t - C e a t e l " )  

( c o l l e c t i v e l y  " s ? r i n t - U n i t e d / C e n t e l "  o r  t h e  "Com?+nies") , pursua?.= 

to &le 2 5 - 2 2 . 0 2 4 ,  'lorica Admin i s t r a t ive  Case, ? l o r i &  Z c l e  of 

C i v i l  l rocedl l re  1 . 3 C O ,  hereby  sch i t  t h e  fol loh-ing A n s w e r s  t o  

S:+ff's ?irst S e t  of Z n t e r r o g a z o r i e s  to U n i t e d  Tele?none Com?zny of 

F lo r ida  and C e n t r z l  Tele?hone Com?any of ? lor ica ,  s e r v e d  5y Z.S. 

maii on February  14, 1,C6 ("Staff's First S e t " ) .  

L .  Cerza in  or t n e  answers t o  SZaff's -2irSi: S e t  of 

I n t e r r o g a t o r i e s  ( "S'-"' CTL- s F i r s t  S e t " )  may c o n t a i n  p r o p r i e t a r y  

c o n f i d e n t i a l  b u s i n e s s  in fo rma t ion  w i t h i n  the meaning of S e c t i o n  

: ~ 4 . 1 E 3 ,  ? l o r i l a  SEat l i tes .  This v e r s i o a  of t h e  i n z e r r o g a t o r y  

answers c o i t a i r . ~  t i e  c o c f i d e x t i a l  answers to S~aff's F i r s t  S e t  cf 

i n t e r r o c a i o r i e s .  1;  as z r i e c  witn t h e  C ~ V : ~ S ~ O T :  of Zecords and 

- r  

,, . - - . . 



Repor t ing  ioaether wi:h a Notice of Inzent io Request 

Confiaenzial C1assiEica:ion. 

ANSWERS 

The mswers EO :hese interrosatories \?ere provide8 3y t. Sin 

?oao. Tie verifica:ion req-d i red by :ne r ' lo r ida  ?.u1es of Civil 

?rocedure is incluaed 2: the end of zhese ?:ZSWEZS. 

2 0159 



- CONF IDEhT I A L  

14. 

Uh'ITED / CZNTEL 
DOCKET NO. ? 5 0 9 8 C - T P  
S T h F F ' S  FIRST SET 
INTERROGATORY NO. 1 4  
PACE: ?. Or' 2 

E x p l e i n  why c u r r e z t  1 c a l  exchaxge cozipazy t a r i f f e d  s e r v i c e s  
a z e  or are no t  s u f f i c  eat f o r  kLICs to p r o v i d e  l o c a l  
exchange service. (e.5. special acces:s o r  p r i v a t e  l i n e  
loops )  

~ ~ s w p r :  I n  order  t o  be t te r  unders tand  why e x i s t i n g  s p e c i a l  
access  s e r v i c e s  a r e  ~ h e  s p p r o p r i a z e  c e z i f f e d  s e r v i c e s  for 
LZCS t o  use to p r o v i d e  l o c a l  exchang.: s e r v i c e s ,  an analogy 
t o  t h e  way s p e c i a l  a c c e s s  l i n e s   re c i i r ren t iy  used io 

example, a customer who has 2 0  E X  zrunks w 3 c h  a r e  used f o r  
both c o l l  and l o c a l  s e n - i c e s  dec ides  L O  purchase  s p e c i a l  

p u r c h a s i n s  C i r e c t  s3eciel a c c e s s  co the I X C ,  the cus;omer 
oecs a reduced  long  c5iscance c o l l  r a t e  s i n c e  the I X C  so 
l o n g e r  pays =he oricinating switched z .cc0-s~ cha rges ,  buz 
z l so  the  customer now only  needs 1 6  izxnks s i n c e  i W O  of t h e  
o r i 5 i n a l  trunks no loager  are  needed s: ince =ne c r a f f i c  f c r  
the  t o l l  c a l l s  is g o i n g  over the 6irec:t s2ecLal  a c c e s s  
l i n e s .  Tics, i n s t e a d  of paying  Unicec, 5 5 5 . 0 0  p e r  mosch ~ a c h  
f o r  cwo l o c a l  c n n k s ,  t h e  customer pays $10.00 each f o r  two 
s ? e c i a l  a c c e s s  l i n e s ,  a sav in5s  of $36,.00 per l i n e .  

Tie cuszomer draws czal t one  f o r  l o n z  c i s c a n c e  on =wo lines 
from che IXC's swi tch  and dial t one  OL. 18 lines from 
Ur.i tec 's  s v i c c h .  Tne same c a b l e  pairs, and /o r  l o o p  c a r r i e r  
equipment is s t i l l  use6 t o  e s t a b l i s h  :,he l i ~ k  becween 
Uniced's c e n i r a l  o f f i c e  l o c a t i o n  and che cus tomer ' s  premises 
L o r  a l l  2 0  l i n e s .  A t  che c e n t r a l  o f f i c e ,  16 l i n e s  terminaze 
t o  U n i t e d ' s  l o c a l  swizcn and 2 l i n e s  a , re  connected t o  t he  
I X C ' s  sw i t ch  via c o l l o c a t e d  o r  leaseo r a c i l i t i e s  b€Eh7PSn 
United's c e n t r a l  o f f i c e  an6 ;he I X C ' s  swicch.  

Under r e v i s e d  Chap te r  3 6 4 ,  F l o r i d a  Statutes, t h e  I X C  a l s o  
becomes c e r t i f i e d  as an  ALZC and inze rconneccs  i t s  swi t ch  
with U n i t e d ' s  l o c a l  network.  Tie IX;c/~izc can nod o:fer 
both t o l l  and l o c a l  s e -v i ce  t o  t h i s  same end u s e r  customer.  
Thus, where t h e  customer w a s  paying U n . i t e 5  $ 5 5 . 0 0  per month 
f o r  2 0  erunks,  o r  $ 1 . 1 0 0 . 0 0  per month, che customer can now 
s l l j s c r i b e  L O  s p e c i a l  a c c e s s  f o r  bo th  l o c a l  and t o l l  s e r v i c e s  
a t  $15.00 f o r  20  t r u n k s  and save up t o  5720 ger  month 
depenCing on how much t h e  I X C / A L ~ C  cha rges  for i t s  l o c a l  
service. . k l e e r n a = i v e l y ,  a high-capacixy >Si (24 v o i c e  

3 

prov ide  long  c i s z a n c e  t o l l  s e r v i c e s  i s :  ap2ropr iaze .  = o r  - 
access  d i r e c t  t o  che  I X C  c t h e  coll c r a f f i c .  3 1 7  

. .  

- 
~- 
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circuizs) could be used in l i e u  0‘ ih,? individual 519.00 
special access circuits. The ES1 local l o o p  :or 2 4  circuizs 
is $ 2 1 2 . 7 5  V ~ ~ S U S  =he S380.00 for 2 0  special access  l i n e s  a; 
519.00 each per month. 

A similar anelysis can be  mace f o r  re.5idence aid s i n g l e  i rne  
bcsiness services.  t h i z e d ‘ s  m o n i h l y  isl’erage r a t e s  for 
residence (E) and b-slness (31) ser?-.ices are 513.26 and 
$30.53, respectively, including ihe sii3scrijer l i n e  charse 
and :ouch cone. ?lowever, in a66i:ion io these re~’enue~, 
ihere a r e  revemes f r o m  access ckerge:~, ---L-.=&-r- ;----- - 7  i o l l  
cells, ccsiom calling, e . ~ . ,  call wai’~iq, CZ-SS, caller 13, 
cireciory assiszance, and direczory l : i s i i n g  services which 
Increase the eszimaied everace revenue access line 
p e r  monih. %is average is un6ersiezed for ihe exchanges Fn 
wzich AizCs have recJesce6 collocaiio::. tiinen ihe averzpe 
revenue of inis macnicude is cornsare8 EO ihe margii beiwesr? 

special access razes are a x i x i m ~ m  C h i s i  sh0cl5 be ckarge5 
Tor  these ur ju id led  loop sez?-ices. 

_ .  

. .  
. .  

. .  

-. S ~ P C ~ Z ?  ZCC~SS ZZT~S, ii is C~EEZ:!~ e ~ i d e n ~  thsi ihe  

- 

Tiis is especially irue w h e n  ~ T J  co~s:ider ;hat ILCs/ALZCs 

condominiums, rental aparimesis and 3iisiness complexes f o r  
narkeiing t h e i r  se---ices. In ihese CiSseS and ‘or iarge 
business u s e r s ,  IXCs/.LiZCs h - i l l  use the high-capacicy 351 
services io aggregate CUSiOmerS, f u r t h e r  kcreasin5 che 
margin of p r o f i t a b i l i i y  . 

F d r c h e r ,  since the up3uncled l o o p  can be used for both  local 
and io11 services a s  described above, se i i i nc  a cizzereni 
“ - -= - G - -  z o r  - ur3unEled looss  and ssecial isccess services creares 
an a r b i t r a g e  p r o b l e m .  

.. k.< _-_ ? 1 cargee concenirazions of sLnscr::xrs, e .  s . ,  

. .  - -  

Z i  ad8iiion to t he  above reasons, in order io f o s c e r  
faciliiies compeiiZion in ;he locai loop  market s e p e n i ,  ihe  
Comr.ission musi be careful n o i  io see i h e  ILsCs’ unbundled 
l o o p  r a t e s  i o 0  low. To do so would inceni r e s a l e  
compeiicion bui discourages izfrzsrruciure developmen: and . .  
-7  L - L ~  T Caciliiies-based compeircion. 

I 

5- 

IS 
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25 
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2 0 .  a .. For t h e  per minute of use cherge arrmgement ,  provide a 
diagrzm, i d e n t i f y  each r a t e  eleme.nt t h a t  would apply, 
and i n d i c a t e  where i t  is located i n  the  network. 

5. i d e n t i f y  t h e  rppropr ie te  r c t e  l eve l  associ i l ted with 
each r a t e  element i den t i f i ed  i n  p a r t  a t h a t  Centel  end 
United would propose t o  charge h L E C  f o r  l o c a l  
in te rconnec t ion  under the  per  minute of c s e  cherge 
arrangement. 

C .  Orovide t h e  long -ran incrementel cos t  f o r  each of t h e  
ra te  elements i d e n t i f i e d  i n  p e r t  a .  

Answer:  

a. kssumins collocazion, stcached are (1) Tandem Minute cf 
cse ciacram with charges, and ( 2 )  2nd Office minures cf 
cse ciasram w z i n  charges f c r  local interconneccion. 

b. 

Rate Elements 
hccess - Z:nd 
Tandem OCfice 

DS1 Local Charmel - 2nzrance Facility- $0.00097 $ .  00057 

Switched Common Trznsporz Per NO3 
per Mile (Tandem Facility) $0. O O O O Q  

?acilities Term5na:ion per MOU $0.00020 
(Tandem le-minazion) 

Tandem Switching $ 0 . 0 0 3 ? 9  

Local Switching $0.00380 5 . 0 0 9 8 0  

Line Ternination $0.00790 $ .  00730  

zntrance Facility is opiional; inzerconneczion may also 
be ordered on a meet-poin: o r  1-irtual collocarion basis in 
which case che specisl access or collocziion zariffs would 
be applicable, respectively. 

5 
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0 . 0 0 0 9 7  

0 . 0 0 0 0 4  

0. oooio 

C. 00068  

0 .00980  

0 . 0 0 7 ? 0  

0 . 0 0 0 9 7  

0 . 0 0 9 6 0  

0 . 0 0 7 3 0  
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

In re: Resolution of Petition to ) DOCKET NO. 950985-TP 
Establish Non Discriminatory Rates,) 
Terms, and Conditions for Inter- ) 
connection Involving Local Exchange) 
Companies and Alternative Local ) 
Exchange Companies pursuant to ) 
Section 364.162, Florida Statutes ) 

EXHIBIT "c" TO SPRINT UNITED,/CENTEL' s 
SECOND REQUEST FOR CONFIDENTIAL CLASSIFICATION 

Line-by-line Identification and Justification 

Bates No. Line Row Justification 
Melson _ _  
109-112 

Data Note 1 113 4,5 
114 
115,116 1-21 B Note 2 

1-22 C, D Note 2 
Note 2 23 Data 

117 
Note 3 118 1-4 A, B 

119 - 12 1 
1 2 2  4,5 Data Note 1 

Note 2 123-124 1-21 B 
Note 2 1-22 C, D 

23 Data Note 2 
125 3-4 A Note 4 

1,5-14 B Note 4 
126 4-7 C Note 4 

2-5 A Note 4 
1 B Note 4 

145 7-10 Data Note 5 
13-20 A- F Note 5 

14 6 1-7,9-11 Data Note 5 
14 6 8 Chart Note 5 
14 6 12 A-E Note 5 
147 3-9 A-C Note 5 
147 12 - 1 4  D-I Note 5 
14 7 16-18  Data Note 6 
14 8 1 - 8  A-F Note 6 
14 8 10-14 Data Note 6 
14 8 15 Chart Note 6 

149 4 A-E Note 6 
14 9 7-13 F - n  Note 6 

_ _  _ _  
_ _  _ _  _ _  

_ _  _ _  _ _  

_ _  _ _  _ _  
_ _  _ _  _ _  

_ _  _ _  _ _  144 

149 1 - 3  Data Note 6 



Bates No. Line Row Justification 
149 16-18 I -N Note 6 
150 
150 
150 
150 
151 
151 
151 
151 
152 
152 
152 
152 
153 
153 
154 
154 
155 
156 
127 
128 
129 
130-135 
136 
137-143 
157 
1 
2 
3 
4 
4 
4 
4 
4 
5 
6 
7 
8 
9 

10 
11 
12 
12 
12 
12 
12 
13 
13 
14 
14 
15 
16-18 
19 

2-5 
6 - 8  
9,10,12,13 
14 
3-9 
12 - 14 
18-19 
21 
1-10 
11 
14 - 15 
17 
5-8 
9-11 
1-2 
5-12 
1-25 
1-9 

1-23 
1-24 
1-23 
1-19 
1-19 

_ _  

_ _  
_ _  
6-37 
1-6 
1-3 
4-9 
10-12 
13-20 
21-23 
1-8 
1-39 
1-19 
1-15 

1-32 
1-25 
3 
6,7 
9,lO 
11,12,16 
20,21 
334 
1,5-13 
1-9 
10-12 
3-19 

1-22 

Data 

Data 
Chart 

A- F 

A-C 
D-I 
J-0 
Data 
B 
Data 
Data 
Chart 

Data 
Data 

A-F 

A-F 
A-H 
A- I 
_ _  
A- C 
A- C 
A- C 
A- C 
A-C 
_ _  
_ _  
Text 
Text 
B 
A 
Data 
A 
Data 
A, B 
Text 
Text 
B 
Data 

Text, Data 
Text, Data 
Data 
Data 
Data 
Data 
K-Q 
A 
B 
A-G 
E-G 
Data 

A 

Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 7 
Note 8 
Note 8 
Note 9 
Note 9 
Note 9 
Note 9 
Note 10 
Note 10 

Note 11 
Note 11 
Note 11 
Note 11 
Note 11 

_ _  

_ _  
_ _  
Note 12 
Note 12 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 

Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 13 
Note 3 
Note 3 
Note 13 
Note 13 
Note 13 

Note 14 
- 



Bates No. Line Row Justification 
20 1-27 A. B Note 14 
21 
22 
23 
24,25 

26 
27 
28 
29 
30 
31 
32 
33 
34 

35 

36 

37 

38 

39 

40 

41 

42 

43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 

_ _  
435 

1-21 
1-22 
23 

1-19 
1-18 
1-19 

_ _  

_ _  

_ _  
_ _  
1-10 

50011000- 
_ _  

50025145 
50025146- 
50811201 
50811300- 
50841401 
50842100- 
52306400 
52401000- 
53020000 
50011000- 
50601102 
50601103 
50825000 
50825500- 
51214002 

53015600 

1-9 

51214003- 

_ _  

_ _  
_ _  
1-14 
1-29 
1-12 
1-16 
1-16 
1-8 
1-23 
1-11 
1-44 

1-8 
1-20 
1-15 

1-12 
1-26 

_ _  

_ _  

- _  

_ -  

Data 

B 
C,D 
Data 

_ _  

_ _  
A-C 
A-C 
A-K 
_ _  
_ _  
A, B _ _  
B 

B 

B 

B 

B 

B 

B 

B 

B 

_ _  
A, B 
_ _  
_ _  
Text 
Text 
Text 
Text 
Text 
Text 
Text 
Text 
Text 

Text 
Text 
Text 

Text 
Text 

_ _  

_ -  

_ _  

_ _  
Note 1 

Note 2 
Note 2 
Note 2 

Note 15 
Note 15 
Note 15 

_ _  

_ _  

_ _  
_ _  
Note 16 

Note 17 

Note 17 

Note 17 

Note 17 

Note 17 

Note 17 

Note 17 

Note 17 

Note 17 

_ _  

_ _  
Note 18 
_ _  
_ _  
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 

Note 18a 
Note 18a 
Note 18a 

Note 18a 
Note 18a 

_ _  

_ _  

_ _  



Bates No. Line Row Justification 
64 1-12 Text Note 18a 
65 
66 
67 
68 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 
81 
82 
83 
84 
85 
86 
87 
88 
89 
90 
91 
92 
93 
94-95 
96 
97 
98 
99 
100 
101 
102 
103 
104 
105 
106 
107-108 
158-160 
161 
162 
163 
164 

1-23 
1-32 
1-14 
8,9,11 
2,4,5,6 
_ _  
1-8 
1-32 
1-46 
1-39 
_ _  
1-5 
1-33 
1-37 
1-9 
1-5 
1-5 
_ _  
_ _  
1-24 _ _  
1-32 
1-40 
1-36 
1-12 

1-31 
1-40 
1-36 
1-12 

1-18 
1-41 
1-15 

1-17 
1-46 

1-6 
1-24 
1-23 
1-10 

_ _  

_ _  

_ _  

_ _  

- _  
- _  

13 

1-9 
_ _  

_ _  

Text 
Text 
Text 
C 
A ,  B 

Text 
Text 
Text 
Text 

A 
Text 
Text 
Text 
A 
A 

_ _  

_ _  

_ _  
_ _  
A-H 

Text 
Text 
Text 
Text 

Text 
Text 
Text 
Text 

Text 
Text 
Text 

Text 
Text 

Text 
Text 
Text 
Text 

_ _  

_ _  

_ _  

_ _  

_ _  

_ _  
_ _  
Text 

B 
_ _  
_ _  

Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 

Note 18a 
Note 18a 
Note 18a 
Note 18a 

Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 
Note 18a 

_ _  

_ _  

_ _  
_ _  
Note 19 

Note 20 
Note 20 
Note 20 
Note 20 

Note 20 
Note 20 
Note 20 
Note 20 

Note 20 
Note 20 
Note 20 

Note 20 
Note 20 

Note 20 
Note 20 
Note 20 
Note 20 

_ _  

_ _  

_ _  

_ _  

- _  

_ _  
_ _  
Note 21 

Note 22 
_ _  

_ _  



Note 1: This interrogatory calls for cost data for local 
interconnection. Under price regulation, which the Companies have 
elected, the prices for services like local interconnection will be 
set via negotiation at market prices based on competitive factors. 
Cost data like this, and especially i.ncrementa1 cost data, 
constitutes valuable financial data, the disclosure of which will 
harm the Companies by making this data available to competitors and 
potential interconnectors at no cost. Disclosure of this data 
would harm the Companies by making sensitive cost data available to 
potential interconnectors during the negotiation process. 
Therefore, disclosure to the public would put the Companies at a 
competitive disadvantage in the marketplace. Entities operating in 
a competitive, unregulated market guard their cost data jealously, 
and competitors and potential interconnectors must spend a 
considerable amount of money to estimate this type of data, if they 
can do so at all. Knowing the Companies' estimate of their own 
incremental cost would allow a competi.tor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. The disadvantage 
that would be created by public disclosure of this data would harm 
the Companies; therefore, the information should be deemed 
proprietary confidential business information. 

Note 2: This information is the Companies' estimate of the cost of 
a business and residential local loop by distance and weighted as 
to the probability of having a particular loop length. It also 
shows the average loop length for a business and residential loop 
(line 23). This information as provided to the parties in response 
to questions about the LIRC and TSLIRC cost of a local loop or dial 
tone line. Under price regulation, which the Companies have 
elected, the prices for services unbundled network elements like 
loops and ports will be set via negotiation at market prices based 
on competitive factors. Cost data like this, and especially 
incremental cost data, constitutes valuable financial data, the 
disclosure of which will harm the Companies by making this data 
available to competitors and potential interconnectors at no cost. 
Disclosure of this data would harm the Companies by making 
sensitive cost data available to potential interconnectors during 
the negotiation process. Therefore, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregultated market guard their 
cost data jealously, and competitors and potential interconnectors 
must spend a considerable amount of money to estimate this type of 
data, if they can do so at all. Knowing the Companies' estimate of 
their own incremental cost would allow a competitor to make 
informed negotiating decisions as well as decisions about whether 
to compete and/or what price to charge for certain services. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 3: This information is the Companies' estimate of the cost of 
a business and residential service (R-1 and B-1) . This information 
as provided to the parties in response to questions about the LIRC 
and TSLIRC cost of basic residential and business service. Under 



price regulation, which the Companies have elected, the Companies 
will be subject to local exchange competition for certain 
residential and business services. Some of this competition may 
occur via competitors demanding unbundled network elements like 
loops and ports, the price for which be set via negotiation at 
market prices based on competitive factors. If competitors know 
the Companies' incremental cost for providing services, they will 
be able to make intelligent pricing decisions calculated to harm, 
the Companies. Additionally, competitors; will be able to make 
informed decisions about whether to enter a market to compete with 
the Companies. Cost data like this, and especially incremental 
cost data about the Companies' cost of providing residential and 
business service, constitutes valuable financial data, the 
disclosure of which will harm the Companies by making this data 
available to competitors and potential interconnectors at no cost. 
Disclosure of this data would harm the Companies by making 
sensitive cost data available to potential interconnectors during 
the negotiation process. Disclosure to the public would put the 
Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard their 
cost data jealously, and competitors and potential interconnectors 
must spend a considerable amount of money t.o estimate this type of 
data, if they can do so at all. Knowing the Companies' estimate of 
their own incremental cost would allow a competitor to make 
informed negotiating decisions as well as decisions about whether 
to compete and/or what price to charge for certain services. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 4 :  This information is the Companies' estimate of the cost of 
switching. It shows line termination costs, trunk costs, transport 
costs and other important costs. This inf'ormation as provided to 
the parties in response to questions about cost studies underlying 
the Companies estimates of the LIRC and TSLIRC cost of basic 
residential and business service, switching, terminating calls, 
loops, etc. Under price regulation, whLch the Companies have 
elected, the Companies will be subject to local exchange 
competition for certain residential and bus:iness services. Some of 
this competition may occur via competitors demanding to 
interconnect with the Companies' network and demanding unbundled 
network elements like loops and ports, the price for both of which 
be set via negotiation at market prices based on competitive 
factors. If competitors know the Companiels' incremental cost for 
providing the components of its various services, they will be able 
to make intelligent pricing decisions ca.lculated to harm, the 
Companies. Additionally, competitors will be able to make informed 
decisions about whether to enter a market to compete with the 
Companies. Cost data like this, and especially incremental cost 
data about the Companies' cost of providing residential and 
business service, constitutes valuable financial data, the 
disclosure of which will harm the Companimes by making this data 
available to competitors and potential interconnectors at no cost. 
Disclosure of this data would harm the Companies by making 
sensitive cost data available to potential interconnectors during 
the negotiation process. Disclosure to th.e public would put the 



Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard their 
cost data jealously, and competitors and potential interconnectors 
must spend a considerable amount of money t.0 estimate this type of 
data, if they can do so at all. Knowing the Companies’ estimate of 
their own incremental cost would allow a competitor to make 
informed negotiating decisions as well as decisions about whether 
to compete and/or what price to charge for certain services. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

N o t e  5 :  This data is part of a 1986 study clone by United regarding 
local usage in Florida. The study is a comprehensive evaluation of 
local usage, and includes statistics regarding calling frequency, 
minutes of use, call duration, EAS calling, time of day of calling 
and other miscellaneous information about local calling patterns. 
While this information is several years old, it shows details about 
customer consumption patterns for United’s customers. This kind of 
information is the kind of information competitors would like to 
have when determining whether, how and where to compete for local 
exchange customers with United. It is marketing data showing 
customer behavior patterns and would be very valuable to potential 
competitors seeking t o  compete with United and Centel. 

This particular information show the average numbers of 
calls placed and the percentages of local a.nd EAS calls. It shows 
the number of customers making more and less calls than average. 
It shows this data by class of service, i.e., R1, B1, Key, ROT, PBX 
and total. It contains a graph which shows call distribution and 
other analytical data about call frequency. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available to potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amount of money to estimate 
this type of data, if they can do so at a1:L. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies‘ customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

N o t e  6 :  This data is part of a 1986 study done by United regarding 
local usage in Florida. The study is a comprehensive evaluation of 
local usage, and includes statistics regarding calling frequency, 
minutes of use, call duration, EAS calling, time of day of calling 



and other miscellaneous information about local calling patterns. 
While this information is several years old, it shows details about 
customer consumption patterns for United's customers. This kind of 
information is the kind of information Competitors would like to 
have when determining whether, how and where to compete for local 
exchange customers with United. It is marketing data showing 
customer behavior patterns and would be very valuable to potential 
competitors seeking to compete with United and Centel. 

This particular information show average minutes of use 
for local calling, and the relative percentages of local and EAS 
calling. It shows the number of customers using more or less MOU 
than average. It shows this data by class of service, i.e., R1, 
B1, Key, ROT, PBX and total. It contains a graphs and charts which 
shows call distribution and other analytical data about call 
frequency on a MOU basis. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available t ,o potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, un:regulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amount of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies' customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business i:nformation. 

Note 7 :  This data is part of a 1986 study done by United regarding 
local usage in Florida. The study is a comprehensive evaluation of 
local usage, and includes statistics regarlcling calling frequency, 
minutes of use, call duration, EAS calling, time of day of calling 
and other miscellaneous information about local calling patterns. 
While this information is several years old,, it shows details about 
customer consumption patterns for United's customers. This kind of 
information is the kind of information competitors would like to 
have when determining whether, how and whe:re to compete for local 
exchange customers with United. It is inarketing data showing 
customer behavior patterns and would be very valuable to potential 
competitors seeking to compete with United and Centel. 

This particular information show average call duration 
(minutes of use  per call) for local call-ing, and the relative 
percentages of local and EAS calling. It shows the number of 
customers with durations greater and less than average. It shows 
this data by class of service, i.e., R1, B1, Key, ROT, PBX and 
total, and by exchange. It contains a graphs and charts which 



shows call distribution and other analytical data about call 
frequency on a duration basis. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available to potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amount of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies’ customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for Itheir competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 8 :  This data is part of a 1986 study clone by United regarding 
local usage in Florida. The study is a comprehensive evaluation of 
local usage, and includes statistics regarding calling frequency, 
minutes of use, call duration, EAS calling, time of day of calling 
and other miscellaneous information about local calling patterns. 
While this information is several years old, it shows details about 
customer consumption patterns for United’s customers. This kind of 
information is the kind of information competitors would like to 
have when determining whether, how and where to compete for local 
exchange customers with United. It is marketing data showing 
customer behavior patterns and would be very valuable to potential 
competitors seeking to compete with United and Centel. 

This particular information show call information by time 
of day, and peak calling activity. It contains a graphs and charts 
which shows call distribution and other analytical data about 
calling patterns by time of day. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available to potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvant.age in the marketplace. 
Entities operating in a competitive, unregulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amount of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies‘ customers would allow a competitor to make informed 
negotiating decisions as well as decisions a.bout whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 



resources to estimate this information for ,their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 9: This data is part of a 1986 study clone by United regarding 
local usage in Florida. The study is a comprehensive evaluation of 
local usage, and includes statistics regarding calling frequency, 
minutes of use, call duration, EAS calling, time of day of calling 
and other miscellaneous information about local calling patterns. 
While this information is several years old, it shows details about 
customer consumption patterns for United's customers. This kind of 
information is the kind of information competitors would like to 
have when determining whether, how and where to compete for local 
exchange customers with United. It is marketing data showing 
customer behavior patterns and would be very valuable to potential 
competitors seeking to compete with United and Centel. 

This particular information show miscellaneous calling 
information such as custom calling service subscribership and 
amount of toll calling by class of service, i.e., R1, B1, Key, ROT, 
PBX and total, and by exchange. It contains a graphs and charts 
which shows miscellaneous call information and other analytical 
data about local calling. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available to potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclos.ure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amou.nt of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and ca1li:ng tendencies of the 
Companies' customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 10: This data is part of a 1986 study done by United 
regarding local usage in Florida. The study is a comprehensive 
evaluation of local usage, and includes: statistics regarding 
calling frequency, minutes of use ,  call duration, EAS calling, time 
of day of calling and other miscellaneous information about local 
calling patterns. While this information is several years old, it 
shows details about customer consumption patterns for United's 
customers. This kind of information is the kind of information 
competitors would like to have when determining whether, how and 
where to compete for local exchange customers with United. It is 
marketing data showing customer behavior patterns and would be very 



valuable to potential competitors seeking to compete with United 
and Centel. 

This particular information show average minutes of use 
for local calling, and the relative percentages of local and EAS 
calling. It shows this data by class of service, i.e., R1, B1, 
Key, ROT, PBX and total. It is a su.mmary of much of the 
information discussed in notes 6 through 9. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available t.o potential competitors 
at no cost, when the same information f:rom competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, un,regulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amount of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies’ customers would allow a compe,titor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 11: These pages reflect a summary of local billable services 
by type of local access line service in both units and revenues, 
both in total and by rate group, and for certain specific features 
like touch tone. This information shows the extent to which United 
is participating in the market for local ex,change services by type 
of service and the amount of revenue generated by each type of 
service. A s  such, it shows valuable market share and market size 
information for the Companies’ operations. 

Disclosure of this data would harm the Companies by making 
valuable market share data available to potential competitors at no 
cost, when the same information from compe.titors is not available 
to the Companies. Thus, disclosure to the public would put the 
Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
market share information, such as numbers of customer and revenues 
by customer class and type of service, jealously, and competitors 
and potential competitors must spend a consi-derable amount of money 
to estimate this type of data, if they can do so at all. Knowing 
this type of information about the Companies’ market share and 
revenue profile would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for t,heir competitors. The 
disadvantage that would be created by public disclosure of this 



data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

N o t e  12: These two pages summarize the (Companies‘ arrangements 
with Bellcore for the use of one of its licensed costing models. 
It shows terms and conditions of a business relationship. 
Disclosure to the public would harm the Companies by making it 
difficult for the Companies to contract for similar goods and 
services on favorable terms in the future. 

N o t e  13: This data is cost support for the cost of originating or 
terminating a call for local interconnection purposes. It relates 
to the answer to Staff’s First Set of Interrogatories, No. 1, MFS- 
FL‘s First Interrogatories, No. 5 ,and MCImetro‘s First 
Interrogatories, No. 1. It was produced in response to MCImetro’s 
First POD and Staff’s First POD. These pages show the derivation 
of LIRC costs for interoffice and local tandem, as well as the 
assumptions implicit in the models and data used to compute those 
costs. It shows cost derivations for interoffice set up, SS7 set 
up, and local transport, as well as assumptions and data used to 
compute trunk side termination costs. 

Under price regulation, which the Companies have elected, 
the Companies will be subject to local exchange competition for 
certain residential and business servj-ces. Some of this 
competition may occur via competitors demanding to interconnect 
with the Companies‘ network and demand.ing unbundled network 
elements like loops and ports, the price for both of which be set 
via negotiation at market prices based on competitive factors. If 
competitors know the Companies’ incremental. cost for providing the 
components of its various services, they will be able to make 
intelligent pricing decisions calculated to harm, the Companies. 
Additionally, competitors will be able to imake informed decisions 
about whether to enter a market to compete with the Companies. 
Cost data like this, and especially incremental cost data about the 
Companies’ component costs of providing residential and business 
service, constitutes valuable financial data, the disclosure of 
which will harm the Companies by making this data available to 
competitors and potential interconnectors ,at no cost. Disclosure 
of this data would harm the Companies by mak:ing sensitive cost data 
available to potential interconnectors during the negotiation 
process. Disclosure to the public would put the Companies at a 
competitive disadvantage in the marketplace. Entities operating in 
a competitive, unregulated market guard their cost data jealously, 
and competitors and potential interconnectors must spend a 
considerable amount of money to estimate this type of data, if they 
can do so at all. Knowing the Companies’ estimate of their own 
incremental cost would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. The disadvantage 
that would be created by public disclosure of this data would harm 
the Companies; therefore, the information should be deemed 
proprietary confidential business information. 

Note 14: These pages show customer lists for mobile 
interconnection for United and Centel. It shows which companies 



are interconnecting with United and Centel for mobile 
interconnection. In the new competitive environment, LEC and ALEC 
may be competing for the right to provide mobile interconnection 
services to customers like these. 

These lists are valuable marketing information. These 
pages show valuable marketing information for the Companies' 
operations. Disclosure of this data would harm the Companies by 
making valuable marketing data available to potential competitors 
at no cost, when the same information f:rom competitors is not 
available to the Companies. Thus, disclosure to the public would 
put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
marketing information, such as numbers a:nd names of customers, 
jealously, and competitors and potential competitors must spend a 
considerable amount of money to estimate this type of data, if they 
can do so at all. Knowing this type of information about the 
Companies' customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for ,their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

N o t e  1 5 :  These schedules show directory distribution costs for the 
Companies by area served. Cost data like this constitutes valuable 
financial data, the disclosure of which wil.1 harm the Companies by 
making this data available to competitors and potential 
interconnectors at no cost. Disclosure of this data would harm the 
Companies by making sensitive cost data available to potential 
interconnectors during the negotiation process. Therefore, 
disclosure to the public would put the Companies at a competitive 
disadvantage in the marketplace. Entities operating in a 
competitive, unregulated market guard thei-r cost data jealously, 
and competitors and potential interconnectors must spend a 
considerable amount of money to estimate this type of data, if they 
can do so at all. Knowing the Companies' estimate of their own 
incremental cost would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. The disadvantage 
that would be created by public disclosure of this data would harm 
the Companies; therefore, the informat.ion should be deemed 
proprietary confidential business information. 

N o t e  1 6 :  This schedule shows the relative amount of copper and 
fiber in the Companies' networks, by major account group. This 
type of information is valuable engineering data, insofar as it can 
be used to make informed judgements about how the Companies' 
networks are configured and how it might be developed in the 
future. In the competitive environment, engineering information 
like this will be used to gauge the tec:hnical capabilities of 
competitors and how to effectively compete with theme. 



Engineering data like this constitutes valuable 
competitive data, the disclosure of which will harm the Companies 
by making this data available to competitors and potential 
interconnectors at no cost. Disclosure of ithis data would harm the 
Companies by making sensitive engineering data available to 
potential interconnectors during the negotiation process. 
Therefore, disclosure to the public would put the Companies at a 
competitive disadvantage in the marketplace. Entities operating in 
a competitive, unregulated market can be expected to guard their 
engineering data jealously, and competitors and potential 
interconnectors must spend a considerab1.e amount of money to 
estimate this type of data, if they can do so at all. Knowing the 
Companies' network configuration, i .e., amount of fiber in network, 
would allow a competitor to make informed n.egotiating decisions as 
well as decisions about whether to compete and/or what price to 
charge for certain services. The disadvantage that would be 
created by public disclosure of this data would harm the Companies; 
therefore, the information should be deemed proprietary 
confidential business information. 

Note 17: These pages reflect revenues by detailed FCC account 
numbers in dollars. It shows revenue by class of customer, type of 
service and, in some cases, by geographic area. This information 
shows the extent to which United is participating in the market for 
local exchange services by type of service and the amount of 
revenue generated by each type of service. A s  such, it shows 
valuable market share and market size information for the 
Companies' operations. 

Disclosure of this data would harm the Companies by making 
valuable market share data available to potential competitors at no 
cost, when the same information from competitors is not available 
to the Companies. Thus, disclosure to the public would put the 
Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
market share information, such as numbers c'f customer and revenues 
by customer class and type of service, jealously, and competitors 
and potential competitors must spend a considerable amount of money 
to estimate this type of data, if they can do so at all. Knowing 
this type of information about the Companies' market share and 
revenue profile would allow a competi.tor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 18: This information shows the Companies' estimate of the 
cost of access charges. It shows, by rate element, the related 
costs, such as local channel, switched common transport, facilities 
termination, tandem switching. etc. This information as provided 
to the MFS in response to a question about access rates and related 
Costs (No. 47). Under price regulation, which the Companies have 



elected, the Companies will be subject to local exchange 
competition for certain residential and business services. Some of 
this competition may occur via competitors demanding to 
interconnect with the Companies‘ network and demanding unbundled 
network elements like loops and ports, the price for both of which 
be set via negotiation at market prices; based on competitive 
factors. If competitors know the Companies’ incremental cost for 
providing the components of its various services, they will be able 
to make intelligent pricing decisions calculated to harm, the 
Companies. Additionally, competitors will be able to make informed 
decisions about whether to enter a market to compete with the 
Companies. Cost data like this, and especially incremental cost 
data about the Companies‘ cost of providing residential and 
business service, constitutes valuable financial data, the 
disclosure of which will harm the Companies by making this data 
available to competitors and potential interconnectors at no cost. 
Disclosure of this data would harm the Companies by making 
sensitive cost data available to potential interconnectors during 
the negotiation process. Disclosure to the public would put the 
Companies at a competitive disadvantage! in the marketplace. 
Entities operating in a competitive, unregulated market guard their 
cost data jealously, and competitors and potential interconnectors 
must spend a considerable amount of money to estimate this type of 
data, if they can do so at all. Knowing the Companies’ estimate of 
their own incremental cost would allow a competitor to make 
informed negotiating decisions as well as (decisions about whether 
to compete and/or what price to charge for certain services. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 18a: These pages are copies of contr,3cts with other LECs on 
directory assistance services and toll center services. These 
pages show the exact terms and conditions (including price), and 
actual contract language, for those services. As competition 
develops, thee may be more than one provide]: for these services and 
competition is expected in these areas. D.isclosure to the public 
would harm the Companies by making it diff.icult for the Companies 
to contract for similar goods and services on favorable terms in 
the future. 

Note 19: These studies show the relative amount of traffic 
terminating on various LEC networks ,as a result of EAS 
arrangements. It shows that traffic is not in balance. It also 
shows details about customer consumption patterns for United‘s 
customers. This kind of information is the kind of information 
competitors would like to have when deterniining whether, how and 
where to compete for local exchange customers with United. It is 
marketing data showing customer behavior patterns and would be very 
valuable to potential competitors seeking to compete with United 
and Centel. 

Disclosure of this data would harm the Companies by making 
valuable customer behavior data available to potential competitors 
at no cost, when the same information from competitors is not 
available to the Companies. Thus, disclosure to the public would 



put the Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
customer behavior data jealously, and competitors and potential 
competitors must spend a considerable amou:nt of money to estimate 
this type of data, if they can do so at all. Knowing information 
about the behavior patterns and calling tendencies of the 
Companies‘ customers would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicily available for use  by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 

Note 20: These pages are copies of contracts with other LECs on 
extended area services and toll center services. These pages show 
the exact terms and conditions (including price), and actual 
contract language, for those services. As competition develops, 
thee may be more than one provider for these services and 
competition is expected in these areas. Disclosure to the public 
would harm the Companies by making it diff:icult for the Companies 
to contract for similar goods and services on favorable terms in 
the future. 

Note 21: This data point shows average revenue per access line per 
month. This information shows the extent to which United is 
participating in the market for local exchange services, and, 
together with the costs information provided in this packet, can be 
used to estimate profitability for United/Centel and potential 
competitors. As such, this data point is valuable market 
information for the Companies’ operations. 

Disclosure of this data would harm the Companies by making 
valuable market share data available to potential competitors at no 
cost, when the same information from competitors is not available 
to the Companies. Thus, disclosure to the public would put the 
Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregulated market guard 
market share information, such as numbers of customer and revenues 
by customer class and type of service, jealtously, and competitors 
and potential competitors must spend a considerable amount of money 
to estimate this type of data, if they can do so at all. Knowing 
this type of information about the Companies’ market share and 
revenue profile would allow a competitor to make informed 
negotiating decisions as well as decisions about whether to compete 
and/or what price to charge for certain services. Since this 
information about competitors is not publicly available for use by 
the Companies, the Companies would have to spend considerable 
resources to estimate this information for their competitors. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 



Note 2 2 :  This information shows the Companies' estimate of the 
cost of access charges. It shows, by rat.e element, the related 
costs, such as local channel, switched common transport, facilities 
termination, tandem switching. etc. This information as provided 
to the Staff in response to a question (about access rates and 
related costs (No. 20). Under price regulation, which the 
Companies have elected, the Companies wilt1 be subject to local 
exchange competition for certain residential and business services. 
Some of this competition may occur via competitors demanding to 
interconnect with the Companies' network and demanding unbundled 
network elements like loops and ports, the price for both of which 
be set via negotiation at market prices based on competitive 
factors. If competitors know the Companies' incremental cost for 
providing the components of its various services, they will be able 
to make intelligent pricing decisions calculated to harm, the 
Companies. Additionally, competitors will be able to make informed 
decisions about whether to enter a market to compete with the 
Companies. Cost data like this, and especially incremental cost 
data about the Companies' cost of providing residential and 
business service, constitutes valuable financial data, the 
disclosure of which will harm the Companies by making this data 
available to competitors and potential interconnectors at no cost. 
Disclosure of this data would harm the Companies by making 
sensitive cost data available to potential interconnectors during 
the negotiation process. Disclosure to the public would put the 
Companies at a competitive disadvantage in the marketplace. 
Entities operating in a competitive, unregul-ated market guard their 
cost data jealously, and competitors and potential interconnectors 
must spend a considerable amount of money to estimate this type of 
data, if they can do so at all. Knowing the Companies' estimate of 
their own incremental cost would allow a competitor to make 
informed negotiating decisions as well as decisions about whether 
to compete and/or what price to charge for certain services. The 
disadvantage that would be created by public disclosure of this 
data would harm the Companies; therefore, the information should be 
deemed proprietary confidential business information. 
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Andrew I). Lipman 
Metropolitan Fiber Systems of 
FL, Inc. 
One Tower Lane, Suite 1600 
Oakbrook Terrace, IL 60181- 
4630 

Richard D. Melson * 
Hopping Boyd Green et al. 
Post Office Box 6526 
Tallahassee, FL 32314 

J. Phil]-ip Carver 
c/o Nancy H. Sims 
BellSouth Telecommunications 
150 S. Monroe Street, Suite 400 
Tallahassee, FL 32301 

John Murray 
Payphone Consultants, Inc. 
3431 NW 55th Street 
Ft. Lauderdale, FL 33309-6308 

Patricia Kurlin 
Intermedia Communications of FL 
3625 Queen Palm Drive 
Tampa, FL 33619 



Gary T. Lawrence 
City of Lakeland 
501 East Lemon Street 
Lakeland, FL 33801-5079 

Jill Butler 
Digital Media Partners/ 
Time Warner Communications 
2773 Red Maple Ridge 
Tallahassee, FL 32301 

Graham A. Taylor 
TCG South Florida 
1001 W. Cypress Creek Rd., 
Suite 209 
Ft. Lauderdale, FL 33309-1949 

Clay Phillips 
Utilities & Telecommunications 
Room 410 
House Office Building 
Tallahassee, FL 32399 

Greg Krasovsky 
Commerce & Economic 
Opportunities 
Room 4265 
Senate Office Building 
Tallahassee, FL 32399 

Charles Beck 
Office of Public Counsel 
111 West Madison Street 
Room 812 
Tallahassee, FL 32399-1400 

Nels Roseland 
Executive Office of the 

Office of Planning & Budget 
The Capitol, Room 1502 
Tallahassee, FL 32399 

Paul Kouroupas 
Director, Regulatory Affairs 
Teleport Communications Group 
Two Teleport Drive, Suite 300 
Staten Island, NY 10311 

Floyd R. Self * 
Messer, Caparello, et al. 
Post Office Box 1876 
Tallahassee, FL 32302 

Governor 

Michael W. Tye * 
AT&T 
101 N. Monroe Street. 
Suite 700 
Tallahassee, FL 32301 

Robin D. Dunson 
1200 Peachtree Street, NE 
Promenade I, Room 4038 
Atlanta, GA 30309 

Sue E. Weiske * 
Time Warner Communications 
160 Inverness Drive West 
Englewood, CO 80112 

Laura L. Wilson * 
FCTA 
310 North Monroe Street 
Tallahassee, FL 32301 

Ken Hoffman 
Rutledge, Ecenia, et. a1 
215 S. Monroe Street, Suite 420 
Tallahassee, FL 32301-1841 

Jodie Donovan-May 
Eastern Region Counsel 
Teleport Communications Group 
1133 21st Street, NW, Suite 400 
Washington, DC 20036 

Mark K. Logan 
Bryant, Miller and Olive 
201 S. Monroe Street, Suite 500 
Tallahassee, FL 32301 

Timothy Devine 
Metropolitan Fiber Systems 
6 Concourse Pkwy., Suite 2100 
Atlanta, GA 30328 
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