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RESPONSE: 

d. 

RESPONSE: 

e. 

RESPONSE 

f. 

RESPONSE: 

Not applicable 

Are you currently pmiding other forms of local servia to business customers in 
Florida7 

Yes 

Ifthe response to d. is -ve, please describe the fom oflocal service you are 
providing to business customera in Florida. of available, please provide brochures or 
comparable materials.) 

Sprint provides local senice to customers based on their volume driven business needs 
These needs may lead them to request multi-lines, DSl, or ISDN services. 

Ifthe response to d. is aflimwive. Please iudicate your cunent standard rates for the 
senices indicated in response to e. 

3. Please describe the method(s) you are using to provide telephone scnices (e.g., resale, 
interconnection, unbundled network elemeuts, facility-based, etc.) 

RESPONSE: 
fadlities. Sprint is usisg its own c m t d  d c e  switch and, where accessible, Sprint-owned fiber optic 
facilities. 

Sprint is providiog setvice via unbundled network elements as well as by its om 

a. 

RESPONSE: 

b. 

RESPONSE: 

C. 

RESPONSE 

Please indicate, by exchange, the uamber ofLEC access lines you are resew to 
residential customeIs. 

m (Propnetpry) 

Please indicate, by exchange, the number of LEC access lines you are reselling to 
business customers. 

m QroprietW 

Please indicate, by exchange, the types of nnbundled nmork elements, if any, you are 
obtainiug from the incumbent L E .  

d. Please indicate, by exchange, the number of UnbundIed local loops, if any, y w  are 
obtaining from the incumbent LEC. 



h 

RESPONSE: 

e. 

RESPONSE: 

f. 

RESPONSE: 

g. 

RESPONSE: 

h. 

RESPONSE 

- proprietary) 

Please indicate the types of facilities deployed by your company in Florida to p m d e  
local telephone senices, and indicak wtrcre these facilities ~ I C  deployed. 

~-. (Pmpridpr?) 

If known, pleasc indicate the number of access lines, sepsrately for residenbal and 
business ~ s l o m e ~ ,  provisioned solely over wmpany-owned facilities. 

Zero for Rsidential and = for Business. (Proprietary) 

Please imbcme, by exchange, the number of business access lines you serve that are 
pmvrded to internet SeMCe prcrvidm. 

r n P r o p r i e t a r ? . )  

Please indlcabe, by exchange, the number of b u s i i  access lines you serve that are 
provided to voicemail ~ M c e  providers. 

(Proprietary) 

4. Please indicate the number and location of switches you have located in Florida, if any, used to 
provide senices to customers in Florida. 

RESPONSE: m r o p r i e t a r y )  

5.  For each exchange where you are prwiding any form &&dentiid local telephone seMw, please 
identify by exchange (a list of exchanges is attachad), the number of residential access lines served 
as of June 30.2000. 

RESPONSE: Not applicable. 

6. For each exchange where you are pmvidiog any form of business local tekPhOW senicff, Please 
identify by exchange (a list of exchanges is attached), the number ofbusiness access lines served 
as of June 30, ZOOO. 

RESPONSE =exchange: -business lines. (Proprietary) 

7. ForbillingandacmllIuingaountingp\nposts, doyoudifferenriattbetwefflresidentialandbusiness 
customers7 

RESPONSE: Not applicable. 

a. Are you auremly offering any enhanced senrices? If yes, what are thy? 

RESPONSE: Not applicable 

b. Have you experienced any signi6can1 Mers  in entering Florida's local exchange markeis? 
Please list and describe any ob~-Wles or barriers encountered. 

RESPONSE: Sprint fras encountered several significant baniers in entering Florida's ld exchange 
Markets. Thetoptlueearesummanzed ' asfouows: 



.- h. 

Cumbersome ordering snd paisioning prarss for mibuudled network elements. 
The pmcm for purchasing unbundled network elements continues to be mostly a 
manual, labor intensive snd administratively burdensome process 
Installation intervals are a signiftcant competitive challenge for a facilitica based 
ALEC who also purchaser unbundted network dements fium an ILEC. C m e d y  
BeUSoutb provides an interval for unbundled loops which is 5 days from receipt of 
an order. Yet, they will commit to a 2  or3 daytimefnune for their retail customers. 
When you addany time forthe ALECto plocess the order, a simple one line 
W o n  takes at least 7 days rather than thc 2 or 3 days being provided by BellSouth 
to its retail customers. Considering fintha that BellSouth is provisioning the switch 
and cable facilities foritsexistingbusiness cnstomers in 2 or 3 days, it is 
UnaOoeptaMe to the ALECtaatthey be allowed 5 days to provision only tk d i e  
facility for the ALEC. Simply acknowledging receipt of the AL.EC’s order is 2 
days. 
Obtaining the ability to connect Spriut’s fiber facilitie to multi-tenrmt buildings in 
order to serve customers has been a significant bcmia to competition. While the 
propermownersdiscussmanyco~onprotectingthe~privatepropertyn~ 
andthechallengeofallowingmultiplevendorsintotheirbuilding$ Sprint’s 
experienceistbatitismoreoftenaquestionofcompensationrathertbanp~ 
concern. Sprint has attempted to negotiate acceptable fees to reimburse the 
property owners for their adminishative and infraantctore concern and found most 
property owners more interested in obtaining a share of the telecommunications 
co~y’srevermetbanthq.aninrecaveringtheiradministrativeaod 
~ ~ c o s t s .  

c. [No question asked for 7.~1  
d. Have you eqerienced any ditfiiculties involving any agnements you may have with 

incumbent LECs? If so, please describe any significant problems enmmtered. 

RESPONSE: Sprint is currently inwlved in a dispute with BellSouth for their failuFe to live up to their 
obligation to p y  reciprocal compensation on terminating tratl6c as stated in OUT inmme3ion agreement. 
Bellsouth is refusing to pay r e c i p d  wmpmation on ISP terminating !diic. 

e. Do you anticipte that your lag-tenn manner of providing senice wiU differ from your 
cunwxt practice? If so, do you expa% becoming a 11l scale faCilties-ba.4 provider? 

RESPONSE: Sprint is m y  a full scale facilities-bssed provider. 

f. Have youbeen assigned your own NXX Eodes7 If yes, how many codes have you been 
assigned and for each code. as of January 31,2000, how many numbers have been assigned 
fmmthecode? 



. .  
h n. 

8. If you are not m t l y  pmviding local telephone service in Florida: 

a. Please explain wby you are not pmvlding local telephone service. For example: have you 
experienced marketing or billing difhdties? Lack of capital? Cnstotners arc not willing to 
try so- new? Lack of expertk in t e l m d c a t i o n s ?  Ditficulties dealing with the 
LECs? Insufflciem profit margin? 

RESPONSE: Not applicable 

b. Do you anticipate providing local telephone Service as some future date? Ifyes, please 
indicate when (e.&, first quarter 2ooO) 

RESPONSE: Not applicable 

c. Piease describe the most impartam faao*i tbat you believe are inhibiting your ability to 
prmide local telephone service, and describe how these factors have ah.efiely affected your 
entry. 

RESPONSE: Not applicable 

d. Are you cunently m & g a n y  other tel~mmunications services in Florida (i,e., 0th than 
local service)? If yes, please list the senices provided. 

RESPONSE: Not applicable 

9. 
Wspd ~coess service, inexcbange service, local senice, cellular senice, paging service, elearic 
service, municipality, etc.) 

RESPONSE: LocalSeMce 

10. At any timc mying the last 12 months, have you prwided local telephone Sania~ in Florida and then 

Please list your primary line ofbvsiness (for example, en maimmt, cable television, private 

withdrawn the service? If yes, please dlscuris the na8011S for this decision. 

RESPONSE: No. 

1 1. If you or an m t e  provides cable television in Florida, do you offer any package plans combining 
cable television and local telephone services? If so, please indicate where such packages are being 
O & d .  

RESPONSE: Not applicable. 

12. If you or an affWte provides long distance telephone Sanice in Florida, do you offer any package 
plans combining long distanct and local telephone senices7 If so, please descrii any such plans and 
their terms and conditions Is subscribing tobothlocal telephone and long distance a condition of 
providing service? 

RESPONSE: No. 

13. If you M an af6liate’s pimary businas is unrelated to the -on oftelec41mmuni~tions, plea% 
indicate the nature of such ~ b u s i i e s ) .  Examples of suchbusinesses coutd include, but are 
not limited to: pawn shaps, title loan companies, alternative antomobile financin& inter& service 
providers, or check cashing services. 



RESPONSE: Not Applicable 

14. Please describe any actions -le to the Florida Public Senice Commission which you believe 

RESPONSE The Commission should continue to work toward itnplemenling meanuanenfs fbs ILK 
service to CLECs similar to the senice measurements in piace today for the ILECs’ paformance to their 
retail customers. These wonld deal with such issuts as instaliation intervals, repair nsponsivenas and loop 
availability. 

should be taken to foster local exchange competitive market entry. 

15. Please descrii any actions available to the Florida legislature which you believe should be taken to 
faster local excbaoge competitive miuket entry. 

RESPONSE: obtaining the ability to connect Sprint’s fiber facilities to multi-tenant buildings in order to 
serve customers has been a si@can~ Mer to competition. While the property owners discuss many 
comans on pmtecting their private property rights and the challenge of allowing multiple vendors into 
their buildings, Sprint’s experienoe is that it is more often a qneaion of compensation rather than property 
comm. Sprint has attempted to negotiate acceptable fees to reimbme the property owners for their 
adrmtllstratveandMmamctm co~oems and found most pmperty ownersmore interested inobtahinga 
shareofthetetecommunicationscompany’srevenuethanthcyarein~~gtbeiradministrativeand 
infrastructure costs. Sprint believes that it will require legislative action to develop a consistent a d  
competitive approach to building-. 

. .  

16. please provide any additiod comments or information you believe will assist Min evalmting and 
reporting on the development of local exchauge competition in Florida In pmticular, we are seeking 
comment on obstacles tbat you believe may be impeding the gmwtb of local competition in the state 
and any suggestionS you may have on how to remove such obstacles. 

RESPONSE: As a competitive provider, Sprint is very collcemed about the proposed application ofbilling 
format and bill blocking rules to CLECs. Sprint recognizes that customers want bills that are easier to read 
and which give them adequate information to make intelligent choices in an incressingly competitive 
envimunenc and Sprint’s ILEC @on& at considerable expense, revid its customer bills. S e t  is 
coucernedthat the pmposedanm&nem to the FPSC‘s billing rules wil l  mnstiMe abanier to competition 
by CLECs. Sprint believes that its Senioes - including the format of its bills -in the competltrve 
marketplace in which its CLEC segmertts operate - saw our customers. A d ,  where customers are not 
saw thq have choice8 to selea alternative providers. Because of this exbtence of choice the 
intenention of regulation should only be imposed where a clear and oowincing need exists and where 
competitive forces are m e n  to be ineffective. 

In general, Sprint objects to the application ofthe rule amendments because, without justification or any 
costkueiit analysis, they impose unnecessary and harmful costs upon the competitive telecommunications 
marketplace. This constilutes a barrier to competitive enbants and in- prices to end user customers. 
CLEC Operations are highly COnpRtitive and depend on the exercise of competitive choice by the customex 
for bnildmg their mpective customer bases. Sprint is uuaware of any compelling need for the application 
of billing or service rules to compehtive telecommunication compauies which must win every customer in 

. .  

the marketplace. 


