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CERTIFICATE OF SERVICE 

 I HEREBY CERTIFY that STAFF'S SEVENTEENTH SET OF INTERROGATORIES 

TO FLORIDA PUBLIC UTILITIES COMPANY (NOS. 117-124) has been served by electronic 

mail to Beth Keating (bkeating@gunster.com), Esquire, 215 South Monroe Street, Suite 601, 

Tallahassee, Florida, 32301 and that a true copy thereof has been furnished to the following by 

electronic mail this 14th day of August, 2014: 

 

J.R. Kelly/ P. Christensen/ E.Sayler 
c/o The Florida Legislature 
111 W. Madison Street, Room 812 
Tallahassee, FL 32399-1400 
Kelly.jr@leg.state.fl.us 
Christensen.patty@leg.state.fl.us 
Sayler.Erik@leg.state.fl.us 
 

 

Cheryl Martin 
1641 Worthington Road 
Suite 220 
West Palm Beach, FL 33409-6703 
cheryl_martin@fpuc.com 
 
 
  

/s/ Suzanne Brownless 
SUZANNE S. BROWNLESS 
Senior Attorney, Office of the General Counsel 
 
FLORIDA PUBLIC SERVICE COMMISSION 
2540 Shumard Oak Blvd. 
Tallahassee, FL 32399-0850 
(850) 413-6199 
Sbrownle@psc.state.fl.us 
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	STAFF'S SEVENTEENTH SET OF INTERROGATORIES TO 
	FLORIDA PUBLIC UTILITIES COMPANY (NOS. 117-124)
	INTERROGATORIES
	117. Why is it appropriate for FPUC to deviate from the Commission practice of calculating income tax expense for regulated utilities on a stand-alone basis?
	118. If non-regulated subsidiaries of CUC incurred losses or earned tax credits in an FPUC test year and were expected to do so in the future, should the tax benefits associated with those circumstances be passed on to FPUC customers in the form of lower tax expense when setting rates?
	119. If the Commission used a stand-alone tax rate of  34 percent for FPUC and applied it consistently for tax expense, depreciation, and the reserve for deferred taxes, would the Commission be in violation of IRC Section 168(i)(9)? Please explain your answer.
	120. If the Commission decides to use a stand-alone tax rate of 34 percent for FPUC, what adjustments would be necessary to the filing?
	121. Please refer to Cheryl Martin’s Rebuttal Testimony, page 6, Table CMM 1.0.  This table lists by cost type an estimated itemized listing of remaining projected costs in the eCIS project.  Please provide in detail the components included for each cost type and the associated costs both total project estimate and remaining costs to be spent on Project.
	122. For the following questions, please refer to the rebuttal testimony of FPUC’s witness Matthew Kim:
	a. Refer to page 14, lines 9-18.  During the last five years, actuarial projections have been used by other IOUs in Florida to project their pension expense.  Why is it appropriate for FPUC to use a different method for projecting its pension expense, that is based on a four-year average, instead of the Company’s most recent actuarial projections?
	b. Refer to page 16, lines 4-13.  Please identify any regulatory rulings where an averaging methodology, as proposed by FPUC, has been used in utility rate regulation to determine the appropriateness of a utility’s pension expense?
	c. Refer to page 25, lines 19-21.  Please identify the positions of the five people and their associated salaries, who were added to the IT Department to strengthen its help desk, system administrator, and business analyst functions, and provide the amount of the associated costs allocated to FPUC’s electric operations in 2014 and the 2015 projected test year for these positions. 
	d. Refer to page 25, line 21 through page 26, line 4.  Please identify the “10 additional employees that Chesapeake plans to recruit to increase its help desk functions . . .,” “and to increase its system administrative support staff,” and provide the percentage and amount of the associated costs allocated to FPUC electric operations in 2014 and the 2015 projected test year for these positions.  
	e. Refer to page 26, lines 8-10.  Please specify when Chesapeake plans to hire an in-house resource to manage cyber security and provide the amount of the associated costs that will be allocated to FPUC electric operations in 2014 and the 2015 projected test year for this position.
	f. Refer to page 29, lines 16-19.  Please specify the amount of costs associated with the two communication specialist positions and the department director’s position that will be allocated to FPUC in the 2015 projected test year.   
	g. Refer to page 35, lines 8-16.  Please provide a breakdown, by type of costs, included in the $115,848 test year expenses for the Strategic Development department, and identify the two additional resources that are projected to be added in the 2015 projected test year.  

	123. For the following questions, please refer to the rebuttal testimony of FPUC’s witness Aleida Socarras:
	a. Refer to page 3, lines 5-13.  Is FPUC’s asserting that activities that allow the Company to convey information regarding its utility programs and “related messages” that are cost-effective are not image-enhancing?  If your response is yes, please explain why those activities are not image enhancing.
	b. Refer to page 3, lines 5-13.  How does FPUC decide which events and activities to make donations and sponsorships to, and how does the Company determine whether those sponsorships and activities, such as a golf outing, is a cost-effective way of advertising?
	c. Refer to page 3, line 17 through page 4, line 1.  Please explain why FPUC believes that sponsorships and golf tournaments are the “optimal” way to convey information to its customers in small rural areas when the costs associated with those activities are passed on to the Company’s customers.
	d. Refer to page 4, lines 8-14.  Please state the approximate number of FPUC customers that the Company disseminates information to, and makes one-on-one contact with, at community events, such as golf tournaments, where banners, flyers and novelties are used to advertise various programs and service offerings.
	e. Refer to page 4, line 14 through page 5, line 2.  Please explain what FPUC considers to be a “wide section of its overall customer base,” and identify the type of public event that the Company is referring to in that statement. 
	f. Refer to page 5, lines 6-18.  Witness Socarras asserts that since the 1990’s “event marketing” has grown faster than overall corporate advertising because it is a cost-effective means of communicating with targeted audiences.  Apart from participation at community events such as golf tournaments, please state how many “event marketing” events FPUC has provided to its customers where information was shared with its targeted audience. 
	g. Refer to page 7, line 18 through page 8, line 8.  Do the Company’s shareholders receive benefits from its sponsorships and participation at the Shrimp Festival?  If yes, please explain why the total costs for the festival should be allowed in rates and passed onto FPUC’s customers instead of being borne by the shareholders, or shared by the shareholders and ratepayers. 

	124. For the following questions please refer to the rebuttal testimony of FPUC’s witness Cheryl Martin:
	a. Refer to page 17, line 21 through page 18, line 9.  What were the established goals that those employees who worked on the Marianna Litigation and Settlement had to meet to qualify for the Marianna Litigation Bonus?
	b. Refer to page 18, lines 11-20.  Please describe how the Marianna Litigation Bonus payouts were consistent with FPUC’s Performance Plan.
	c. Refer to page 18, lines 3-9.  Were those employees who received incentive pay for additional efforts with the Marianna Litigation required to meet the same goals that FPUC used for other bonus incentive pay?  If not, please identify and describe the specific goals that had to be met for the Marianna Litigation Bonuses.
	d. Refer to page 18, lines 3-9.  How did FPUC determine the bonus amounts for those employees who received a portion of their incentive pay for working on the litigation and settlement?
	e. Refer to page 18, lines 3-9.  Please identify those employees who received a bonus for additional efforts on the Marianna Litigation and state the amount of the $24,000 that was awarded to each employee.
	f. Refer to page 18, lines 3-9.  What percentage of the employees salary did the Marianna Litigation Bonus payout represent, and was the amount awarded the maximum amount of incentive pay that an employee could receive under the Company’s incentive pay plan?
	g. Refer to page 18, lines 11-20.  Which of FPUC’s Performance Plan goals did those  employees who worked on the Marianna Litigation have to meet to be eligible for the bonus payout?





