
From: 
Sent: 
To: 

John Plescow 
Thursday, September 08, 2022 1 :36 PM 
Consumer Correspondence; Diane Hood 
FW: To CLK Docket 2021001'! 

CORRESPONDENCE 
9/8/2022 
DOCUMENT NO. 06105-2022 

Subject: 

Follow Up Flag: Follow up 
Flagged 

0 1 ~ ,,fq/i,,_ 
Flag Status: 

Please, add to docket 20220001. 

From: Consumer Contact <Contact@PSC.STATE.FL.US> 

Sent: Thursday, September 08, 2022 9:59 AM 
To: John Plescow <JPlescow@PSC.STATE.FL.US> 
Subject: To CLK Docket 20210015 

From: c martin <cismartin.art@gmail.com> 

Sent: Thursday, September 08, 2022 8:39 AM 
To: Consumer Contact <Contact@PSC.STATE.FL.US> 

Subject: rate increase 

Today I heard on news that another rate increase is up for consideration in November. 

To save on my power bill I do not cut the air on ..... all summer I have tolerated the high temperatures in order to pay my 
power bi ll on time. 

At the same time, I have watched back to back TV ads promoting the wonderful Florida Power and Light contribution to the 
environment and how I can decrease my bill. 

If Florida Power and Li ght completely cut their ad budget for TV ads and billboard ads trying to convince me how 
wonderful they are ... .. would probably cover their supposedly need for more operating expenses/ rate increase. 

So exactly what are these ads for ..... .. just a waste of money to me. 

Mary Martin 
Pensacola Florida 
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