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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
FLORIDA POWER & LIGHT COMPANY
TESTIMONY OF LONZELLE S. NOACK

DOCKET NO. 20260002-EG

MAY 5§, 2026

Please state your name, business address, employer and position.

My name is Lonzelle S. Noack. My business address is One Energy Place, Pensacola,
Florida 32520. I am employed by Florida Power & Light Company (“FPL”) as Manager
of Demand-Side Management (“DSM”) Regulatory.

Please describe your educational background and professional experience.

I received my Bachelor of Science degree in Environmental Engineering from the
University of Florida in 1995 and my Master of Business Administration degree from
the University of West Florida in 2000. I began my career in the electric utility industry
at Gulf Power Company (“Gulf’) in 1995, where I held various positions spanning
Environmental Affairs, Power Generation, Renewables and Energy Efficiency, Major
and Governmental Accounts, and Customer Service. Following the merger and
acquisition of Gulf by FPL, I transitioned to FPL, and in 2024, I assumed my current role
as the Manager of DSM Regulatory. In this position, I am responsible for supporting
FPL’s Energy Conservation Cost Recovery (“ECCR”) clause and DSM-related filings
with the Commission.

What is the purpose of your testimony in this proceeding?

The purpose of my testimony is to present the actual ECCR costs for FPL’s DSM
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programs for the period January 2025 through December 2025.

Are you sponsoring or co-sponsoring any exhibits in this proceeding?

Yes. I am sponsoring Schedules CT-5, CT-6, and Appendix A and co-sponsoring
Schedules CT-2 and CT-3 in Exhibit LSN-1. The specific sections of Schedules CT-2
and CT-3 that I am sponsoring are identified in the Table of Contents in Exhibit LSN-
1.

For the January 2025 through December 2025 period, did FPL seek recovery of any
costs for advertising that makes a specific claim of potential energy savings or states
appliance efficiency ratings or savings?

Yes.

Has FPL complied with Rule 25-17.015(5), Florida Administrative Code, which
requires FPL to file all data sources and calculations used to substantiate claims of
potential energy savings that are included in advertisements?

Yes. The documentation required by this rule is included in Exhibit LSN-1, Appendix A.
Are all costs listed in Exhibit LSN-1, Schedule CT-2, attributable to Commission-
approved DSM programs?

Yes.

How did FPL’s actual program costs for the January 2025 through December 2025
period compare to the actual/estimated costs presented in Docket No. 20250002-EG,
and approved in Order No. PSC-2025-0435-FOF-EG?

Actual program costs for the period were $168,697,310. The actual/estimated program

costs were $166,491,892; an increase of $2,205,417, or 1.3 percent (see Exhibit LSN-1,



Schedule CT-2, Page 3, Line 10). Each program’s contribution to the variance is shown
in Exhibit LSN-1, Schedule CT-2, Page 5.
Does this conclude your testimony?

Yes.
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FLORIDA POWER & LIGHT COMPANY
ENERGY CONSERVATION COST RECOVERY (ECCR)
FINAL TRUE-UP FOR THE PERIOD

Docket 20260002-EG
2025 ECCR Final True-Up
Exhibit LSN-1, Page 2 of 115

SCHEDULE CT-1

January 2025 through December 2025

(1)

@)

@)

Line No. a-2025
1 Actual End of Period True-Up (CT-3, Page 8, Lines 5 & 6)
2 Principal $2,259,654
3 Current Period Adjustment $0
4 Interest $522,326
5 Total Actual End of Period True-Up $2,781,980
6
7 Less Actual/Estimated True-Up
8 Principal $4,156,957
9 Current Period Adjustment $0
10 Interest $485,035
11 Total Actual/Estimated True-Up $4,641,992
12
13 Final Net True-Up

Note: () Reflects Underrecovery

Totals may not add due to rounding.

($1,860,012)



FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)

January 2025 through December 2025

M

&)

)

4)

®)

Line

No. ACTUAL V. ACTUAL/ESTIMATE FOR THE PERIOD Actual Actual/Estimated Difference
1 Depreciation & Return $16,481,296 $16,613,452 ($132,156)
2 Payroll & Benefits $17,235,787 $17,994,938 ($759,151)
3  Materials & Supplies $173,918 $193,870 ($19,951)
4 Outside Services $10,046,735 $9,745,309 $301,426
5  Advertising $6,873,875 $7,520,707 ($646,832)
6 Rebates $115,312,945 $112,315,615 $2,997,329
7 Vehicles $617,094 $629,083 ($11,989)
8 Other $1,955,659 $1,478,918 $476,741
9  Payments from Participants $0 $0 $0
10  Total Adjusted Program Costs $168,697,310 $166,491,892 $2,205,417
11 ECCR Revenues (Net of Revenue Taxes) $166,065,632 $165,757,518 $308,114
12 Prior Period True-Up (Collected)/Refunded this Period $4,891,332 $4,891,332 $0
13 Revenues Applicable to the Period (Line 11 + Line 12) $170,956,964 $170,648,850 $308,114
14 True-Up Provision (Under)/Over Recovery - Current Period (Line 13 - Line 10) $2,259,654 $4,156,957 ($1,897,303)
15  Current Period Adjustment $0 $0 $0
16 Interest Provision (Under)/Over Recovery - Current Period $522,326 $485,035 $37,290
17  True-Up and Interest Provision (Under)/Over Recovery - Beginning of Period $4,891,332 $4,891,332 $0
18  Deferred True-Up from Prior Period $3,826,632 $3,826,632 $0
19 Prior Period True-Up (Collected)/Refunded this Period ($4,891,332) ($4,891,332) $0
20  End of Period True-Up Amount (Under)/Over Recovery $6,608,611 $8,468,624 ($1,860,013)

Totals may not add due to rounding.

SCHEDULE CT-2
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FLORIDA POWER & LIGHT COMPANY
ENERGY CONSERVATION COST RECOVERY (ECCR)
CONSERVATION PROGRAM COSTS BY CATEGORY

SCHEDULE CT-2

January 2025 through December 2025

Q) () (©) (4) ®) (6) ) (©) ©) (10) (1) (12)

Line Conservation Programs Depreciation & Payroll & Benefits Materigls & Outside Services Advertising Rebates Vehicles Other Paymgr?ts from Total Program

No. Return Supplies Participants Expenses
1 RESIDENTIAL HOME ENERGY SURVEY $97,367 $4,858,785 $14,876 $2,763,095 $4,730,028 $0 $446,232 $411,108 $0 $13,321,491
2 RESIDENTIAL CEILING INSULATION $0 $147,601 $0 $1,662 $442,793 $1,113,420 $0 $3,371 $0 $1,708,847
3  RESIDENTIAL LOAD MANAGEMENT ("ON CALL") $9,086,683 $703,658 $136,995 $3,092,150 $650,034 $27,571,677 $20,129 $395,859 $0 $41,657,186
4  RESIDENTIAL HVAC ON-BILL PILOT $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
5 RESIDENTIAL HVAC $119,174 $442,697 $61 $1,932 $489,592 $2,680,550 $5 $8,356 $0 $3,742,367
6  RESIDENTIAL NEW CONSTRUCTION (BUILDSMART®) $0 $340,190 $0 $239,085 $18,469 $116,225 $0 $9,595 $0 $723,564
7  RESIDENTIAL LOW INCOME RENTER PILOT $0 $5,099 $0 $0 $0 $0 $0 $0 $0 $5,099
8  RESIDENTIAL LOW-INCOME WEATHERIZATION $0 $1,336,261 $12,215 $2,000,691 $2,497 $3,973,830 $97,534 $70,786 $0 $7,493,814
9  BUSINESS ON CALL $353,147 $45,291 $0 $41,553 $0 $2,136,626 $0 $5,882 $0 $2,582,499
10 COGENERATION & SMALL POWER PRODUCTION $0 $4,114 $0 $0 $0 $0 $0 ($109,452) $0 ($105,338)
11 BUSINESS LIGHTING $0 $153,773 $126 $669 $65,959 $343,794 $0 $5,861 $0 $570,182
12 COMMERCIAL/INDUSTRIAL LOAD CONTROL $0 $447,038 $212 $9 $0 $36,038,416 $15 $51,933 $0 $36,537,623
13 COMMERCIAL/INDUSTRIAL DEMAND REDUCTION $0 $404,602 $4,295 $149 $0 $34,687,756 $24 $80,402 $0 $35,177,226
14  BUSINESS ENERGY EVALUATION $354,305 $3,320,656 $1,957 $743,702 $410,690 $0 $28,965 $195,008 $0 $5,055,283
15 BUSINESS HEATING, VENTILATING & A/C $0 $543,002 $0 $214,212 $63,871 $6,650,651 $50 $16,613 $0 $7,488,400
16 BUSINESS CUSTOM INCENTIVE $0 $12,984 $0 $0 $0 $0 $0 $912 $0 $13,897
17 CONSERVATION RESEARCH & DEVELOPMENT $0 $14,611 $0 $48,500 $0 $0 $0 $388 $0 $63,499
18  COMMON EXPENSES $1,332,255 $4,455,426 $3,182 $899,326 ($58) $0 $24,140 $809,036 $0 $7,523,306
19 ENERGY SELECT ECCR $5,138,366 $0 $0 $0 $0 $0 $0 $0 $0 $5,138,366
20 TOTAL $16,481,296 $17,235,787 $173,918 $10,046,735 $6,873,875 $115,312,945 $617,094 $1,955,659 $0 $168,697,310
21

22 Note: Totals may not add due to rounding.

G171 JO  98ed ‘1-NST 1qIyxg
dn-eniy, reurd YOOI $T0¢
DH-7000920T 123900



FLORIDA POWER & LIGHT COMPANY SCHEDULE CT-2
ENERGY CONSERVATION COST RECOVERY (ECCR)
CONSERVATION PROGRAM COSTS/VARIANCE BY PROJECT
January 2025 through December 2025

(M ) (©) ) ®) ©) ) ®) ©) (10) (1) (12)

Line CONSERVATION PROGRAMS Depreciation & Payroll & Materials & | \ide Services|  Advertising Rebates Vehicles Other Payments from Total

No. Return Benefits Supplies Participants
1 RESIDENTIAL HOME ENERGY SURVEY $2,186 $155,744 $9,093 $432,415 ($944,967) $0 $25,304 $92,046 $0 ($228,179)
2 RESIDENTIAL CEILING INSULATION $0 $4,383 $0 $1,362 $82,291 $18,480 $0 ($3,457) $0 $103,058
3 RESIDENTIAL LOAD MANAGEMENT ("ON CALL") ($136,858) ($433,790) ($19,083) ($342,330) $249,086 ($62,432) ($4,758) $426,692 $0 ($323,473)
4 RESIDENTIAL HVAC ON-BILL PILOT $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
5 RESIDENTIAL HVAC ($9) ($33,978) $40 $1,932 $128,122 ($343,200) $5 $980 $0 ($246,108)
6 RESIDENTIAL NEW CONSTRUCTION (BUILDSMART®) $0 ($2,494) $0 ($15,721) ($458) ($17,155) $0 ($13,369) $0 ($49,197)
7 RESIDENTIAL LOW INCOME RENTER PILOT $0 ($679) $0 $0 $0 ($250,000) $0 $0 $0 ($250,679)
8 RESIDENTIAL LOW-INCOME WEATHERIZATION $0 ($130,207) $5,836 $60,455 ($21,998) $1,465,024 ($40,286) $19,619 $0 $1,358,443
9 BUSINESS ON CALL ($4,837) ($11,069) $0 $17,045 $0 $16,044 $0 ($8,741) $0 $8,443
10 COGENERATION & SMALL POWER PRODUCTION $0 ($122,140) $0 $0 $0 $0 $0 ($8,155) $0 ($130,295)
11 BUSINESS LIGHTING $0 $441 $0 $0 $1,419 ($148,508) $0 ($288) $0 ($146,936)
12 COMMERCIAL/INDUSTRIAL LOAD CONTROL $0 $4,656 $111 ($509) $0 ($603,290) ($730) ($4,394) $0 ($604,155)
13 COMMERCIAL/INDUSTRIAL DEMAND REDUCTION $0 $28,496 $3,341 ($254) $0 $225,241 ($351) $7,949 $0 $264,422
14  BUSINESS ENERGY EVALUATION $2,043 ($457,098) ($1,296) $19,030 ($139,690) $0 $9,327 ($27.,872) $0 ($595,556)
15 BUSINESS HEATING, VENTILATING & A/C $0 $20,101 $0 $214,212 ($570) $2,697,125 $21 ($15,241) $0 $2,915,648
16 BUSINESS CUSTOM INCENTIVE $0 $855 $0 $0 $0 $0 $0 $826 $0 $1,681
17 CONSERVATION RESEARCH & DEVELOPMENT $0 ($54,460) $0 ($30,000) $0 $0 $0 ($3,992) $0 ($88,452)
18 COMMON EXPENSES ($536) $272,088 ($17,993) ($56,211) ($66) $0 ($522) $14,138 $0 $210,898
19 ENERGY SELECT ECCR $5,855 $0 $0 $0 $0 $0 $0 $0 $0 $5,855
20 TOTAL ($132,156) ($759,151) ($19,951) $301,426 ($646,832) $2,997,329 ($11,989) $476,741 $0 $2,205,417
21

22 Note: Totals may not add due to rounding.
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Energy Conservation Cost Recovery (ECCR) Account Numbers

For the Period: January through December 2025

Docket 20260002-EG
2025 ECCR Final True-Up
Exhibit LSN-1, Page 6 of 115

SCHEDULE CT-2

Program Account Program Account
Residential Home Energy Survey 408172 Cogeneration & Small Power Production 408172
907100 908110
908110 925112
909101 926211
910100 Business Lighting 408172
925112 908110
926211 925112
Residential Ceiling Insulation 408172 926211
908110 Commercial/Industrial Load Control 408172
925112 908110
926211 910100
Residential Load Management ("On Call") 408172 925112
587200 926211
592800 Commercial/Industrial Demand Reduction 408172
598140 908110
907100 910100
908110 925112
925112 926211
926211 Business Energy Evaluation 408172
Residential HVAC 408172 907100
907100 908110
908110 909101
925112 910100
926211 925112
Residential New Construction (BuildSmart®) 408172 926211
908110 Business Heating, Ventilating & A/C 408172
925112 908110
926211 910100
Residential Low Income Renter Pilot 408172 925112
908110 926211
925112 Business Custom Incentive 408172
926211 908110
Residential Low-Income Weatherization 408172 925112
907100 926211
908110 Conservation Research & Development 408172
910100 908110
925112 925112
926211 926211
Business On Call 408172 Common Expenses 408172
587200 907100
908110 908110
910100 910100
925112 925112
926211 926211




FLORIDA POWER & LIGHT COMPANY
ENERGY CONSERVATION COST RECOVERY (ECCR)
CONSERVATION PROGRAM COSTS

SCHEDULE CT-3

January 2025 through December 2025

)

®3)

4)

(6)

(6)

@)

®)

©)

(10)

(1)

(12)

(13)

(14)

(15)

I;\i‘r: CONSERVATION PROGRAMS a-Jan-2025 | a-Feb-2025 | a-Mar-2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 a-Jul - 2025 a-Aug - 2025 | a-Sep - 2025 a-Oct- 2025 | a-Nov-2025 | a-Dec - 2025 | Total |
1 RESIDENTIAL HOME ENERGY SURVEY $1,336,706 $497,476 $799,362 $519,911 $622,918 $645,606 $809,015 $752,891 $1,322,493 $2,059,831 $2,329,112 $1,626,170 $13,321,491
2  RESIDENTIAL CEILING INSULATION $96,013 $74,248 $123,346 $115,959 $174,544 $199,103 $199,480 $180,472 $161,205 $138,058 $119,973 $126,446 $1,708,847
3  RESIDENTIAL LOAD MANAGEMENT ("ON CALL") $2,834,895 $2,628,754 $2,751,390 $4,112,726 $3,817,837 $4,031,661 $4,005,241 $4,062,632 $4,113,500 $4,088,908 $2,576,636 $2,633,004  $41,657,186
4 RESIDENTIAL HVAC ON-BILL PILOT $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
5 RESIDENTIAL HVAC $254,758 $236,154 $269,060 $309,968 $271,009 $351,430 $339,323 $321,004 $352,622 $401,904 $321,185 $313,952 $3,742,367
6  RESIDENTIAL NEW CONSTRUCTION (BUILDSMART®) $55,764 $42,934 $42,082 $74,220 $78,322 $61,118 $61,636 $54,536 $58,645 $80,072 $80,826 $33,409 $723,564
7  RESIDENTIAL LOW INCOME RENTER PILOT $0 $0 $0 $0 $0 $0 $0 $0 $492 $1,611 $1,396 $1,600 $5,099
8  RESIDENTIAL LOW-INCOME WEATHERIZATION $164,804 $335,697 $151,058 $745,879 $462,054 $259,200 $380,781 $400,449 $400,281 $406,058 $1,205,463 $2,582,090 $7,493,814
9  BUSINESS ON CALL $34,057 $37,912 $38,514 $344,912 $346,466 $342,491 $343,918 $343,655 $345,188 $339,639 $33,447 $32,300 $2,582,499
10 COGENERATION & SMALL POWER PRODUCTION $1,454 ($3,961) $8,136 $1,634 $8,481 $9,212 $18,097 $41,473 ($188,262) ($1,358) ($245) $0 ($105,338)
11 BUSINESS LIGHTING $44,593 $34,169 $22,307 $48,527 $33,947 $54,207 $41,354 $51,194 $31,964 $157,564 $32,080 $18,276 $570,182
12 COMMERCIAL/INDUSTRIAL LOAD CONTROL $2,774,672 $2,811,554 $2,740,459 $2,983,626 $3,053,539 $3,280,351 $3,165,520 $3,295,853 $3,250,047 $3,223,686 $2,910,291 $3,048,024 $36,537,623
13 COMMERCIAL/INDUSTRIAL DEMAND REDUCTION $2,410,234 $2,449,335 $2,441,003 $2,723,882 $3,007,075 $3,361,444 $3,304,052 $3,386,391 $3,318,193 $3,257,879 $2,858,571 $2,659,168 $35,177,226
14  BUSINESS ENERGY EVALUATION $444,687 $338,097 $410,955 $362,255 $458,211 $372,872 $449,920 $460,711 $476,935 $497,144 $422,626 $360,868 $5,055,283
15 BUSINESS HEATING, VENTILATING & A/C $109,807 $154,568 $175,728 $115,803 $130,655 $434,772 $151,333 $137,358 $142,097 $932,633 $368,697 $4,634,949 $7,488,400
16 BUSINESS CUSTOM INCENTIVE $0 $0 $0 $0 $801 $1,768 $1,841 $1,950 $1,923 $1,897 $1,765 $1,951 $13,897
17 CONSERVATION RESEARCH & DEVELOPMENT $230 $48,500 $20 $122,783 $100 (8120,765) $2,208 $2,015 $2,103 $1,716 $2,375 $2,216 $63,499
18 COMMON EXPENSES $482,877 $602,881 $557,074 $593,606 $594,377 $729,627 $608,499 $610,640 $697,979 $669,716 $613,325 $762,706 $7,523,306
19 ENERGY SELECT ECCR $443,081 $440,280 $437,479 $434,678 $431,878 $429,077 $426,844 $424,611 $421,811 $419,010 $416,209 $413,408 $5,138,366
20 TOTAL $11,488,631 $10,728,598 $10,967,972 $13,610,371 $13,492,213 $14,443,175  $14,309,062 $14,527,837 $14,909,215  $16,675,969 $14,293,730 $19,250,537  $168,697,310
21
22 Note: Totals may not add due to rounding.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
CONSERVATION TRUE-UP CALCULATION

SCHEDULE CT-

3

January 2025 through December 2025

) (©) 4) (6) (6) @) (8) 9) (10) (1) (12) (13) (14)
a-Jan - 2025 a-Feb - 2025 a-Mar - 2025 a-Apr - 2025 a-May - 2025 a-Jun - 2025 a-Jul - 2025 a-Aug - 2025 a-Sep - 2025 a-Oct - 2025 a-Nov - 2025 a-Dec - 2025 Total
1. Conservation Clause Revenues (Net of Revenue Taxes) $11,978,935 $12,345,861 $11,208,582 $12,431,959 $14,033,157 $15,878,394 $16,045,780 $17,175,947 $15,913,780 $14,854,860 $12,457,085 $11,741,292 $166,065,632
2. Adjustment Not Applicable to Period - Prior True-Up $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $407,611 $4,891,332
3. Conservation Revenues Applicable to Period (Line 1+2) $12,386,546 $12,753,472 $11,616,193 $12,839,570 $14,440,768 $16,286,005 $16,453,391 $17,583,558 $16,321,391 $15,262,471 $12,864,696 $12,148,903 $170,956,964
4. Conservation Expenses $11,488,631 $10,728,598 $10,967,972 $13,610,371 $13,492,213 $14,443,175 $14,309,062 $14,527,837 $14,909,215 $16,675,969 $14,293,730 $19,250,537 $168,697,310
5. True-Up This Period (Line 3-4) $897,915 $2,024,874 $648,221 ($770,801) $948,555 $1,842,829 $2,144,329 $3,055,721 $1,412,177 ($1,413,499) (81,429,034) ($7,101,634) $2,259,654
6. Interest Provision for the Month $32,529 $36,429 $39,791 $37,932 $37,055 $40,882 $46,591 $54,325 $59,341 $56,037 $48,915 $32,499 $522,326
7. True-Up & Interest Provision Beginning of Month $4,891,332 $5,414,164 $7,067,857 $7,348,258 $6,207,778 $6,785,777 $8,261,878 $10,045,187 $12,747,622 $13,811,529 $12,046,456 $10,258,726 $4,891,332
7a. Deferred True-Up Beginning of Period $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632 $3,826,632
8.True-Up Collected/(Refunded) (see Line 2) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($407,611) ($4,891,332)
9.End of Period Total True-Up (Lines 5+6+7+7a+8) $9,240,796 $10,894,488 $11,174,889 $10,034,409 $10,612,408 $12,088,509 $13,871,818 $16,574,254 $17,638,160 $15,873,088 $14,085,358 $6,608,611 $2,781,980
10.Adjustment to Period True-Up Including Interest $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
11.End of Period Total True-Up (Lines 9 + 10) $9,240,796 $10,894,488 $11,174,889 $10,034,409 $10,612,408 $12,088,509 $13,871,818 $16,574,254 $17,638,160 $15,873,088 $14,085,358 $6,608,611 $2,781,980

Note: () Reflects Underrecovery

Totals may not add due to rounding.
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FLORIDA POWER & LIGHT COMPANY SCHEDULE CT-3
ENERGY CONSERVATION COST RECOVERY (ECCR)
CONSERVATION TRUE-UP CALCULATION

January 2025 through December 2025

(1) (2) @) 4) (5) (6) @) (8) (9) (10) (1) (12) (13) (14)
Interest Provision a-Jan - 2025 a-Feb - 2025 a-Mar - 2025 a-Apr - 2025 a-May - 2025 a-Jun - 2025 a-Jul - 2025 a-Aug - 2025 a-Sep - 2025 a-Oct - 2025 a-Nov - 2025 a-Dec - 2025 Total
1. Beginning True-Up Amount $8,717,963 $9,240,796 $10,894,488 $11,174,889 $10,034,409 $10,612,408 $12,088,509 $13,871,818 $16,574,254 $17,638,160 $15,873,088 $14,085,358
2. Ending True-Up Amount Before Interest $9,208,267 $10,858,059 $11,135,098 $9,996,477 $10,575,353 $12,047,627 $13,825,227 $16,519,928 $17,578,819 $15,817,051 $14,036,443 $6,576,113
3. Total of Beginning & Ending True-Up (Line 1 + 2) $17,926,230 $20,098,855 $22,029,587 $21,171,366 $20,609,763 $22,660,035 $25,913,736 $30,391,746 $34,153,073 $33,455,211 $29,909,531 $20,661,470
4. Average True-Up Amount (50% of Line 3) $8,963,115 $10,049,428 $11,014,793 $10,585,683 $10,304,881 $11,330,017 $12,956,868 $15,195,873 $17,076,536 $16,727,605 $14,954,766 $10,330,735
5. Interest Rate - First Day of Reporting Business Month 4.36000% 4.35000% 4.35000% 4.32000% 4.28000% 4.35000% 4.31000% 4.32000% 4.26000% 4.08000% 3.96000% 3.89000%
6. Interest Rate - First Day of Subsequent Business Month 4.35000% 4.35000% 4.32000% 4.28000% 4.35000% 4.31000% 4.32000% 4.26000% 4.08000% 3.96000% 3.89000% 3.66000%
7. Total (Line 5 + 6) 8.71000% 8.70000% 8.67000% 8.60000% 8.63000% 8.66000% 8.63000% 8.58000% 8.34000% 8.04000% 7.85000% 7.55000%
8. Average Interest Rate (50% of Line 7) 4.35500% 4.35000% 4.33500% 4.30000% 4.31500% 4.33000% 4.31500% 4.29000% 4.17000% 4.02000% 3.92500% 3.77500%
9. Monthly Average Interest Rate (Line 8/ 12) 0.36292% 0.36250% 0.36125% 0.35833% 0.35958% 0.36083% 0.35958% 0.35750% 0.34750% 0.33500% 0.32708% 0.31458%
10. Interest Provision for the Month (Line 4 x 9) $32,529 $36,429 $39,791 $37,932 $37,055 $40,882 $46,591 $54,325 $59,341 $56,037 $48,915 $32,499 $522,326

Note: Totals may not add due to rounding.

G11J0 6 93ed ‘1-NST1qIyxq
dn-eniy, reurd YOOI $T0¢

DH-T0009¢0C @¥20d



FLORIDA POWER & LIGHT COMPANY SCHEDULE CT-4
ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

January 2025 through December 2025

W) () ®3) (4) (6) (6) @) (®) ©) (10) (11) (12) (13) (14) (15)

Beginning of
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 | a-Dec - 2025 Twi!;qil’:ﬂnimh
Amount
RESIDENTIAL HOME ENERGY SURVEY

1. Investments
a. Expenditures $77 $30 $31 $243 $0 $59 $10,830 $14,731 $21,241 $24,028 $24,152 $629 $96,051
b. Additions to Plant $77 $30 $31 $243 $0 $59 $0 $8 $0 $10 $0 $0 $458
c. Retirements $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $438,489 $438,566 $438,596 $438,627 $438,870 $438,870 $438,929 $438,929 $438,937 $438,937 $438,947 $438,947 $438,947

3. Less: Accumulated Depreciation $207,009 $213,570 $220,063 $226,568 $233,063 $239,561 $246,059 $252,557 $259,056 $265,554 $272,053 $278,551 $285,050

4. CWIP - Non Interest Bearing $83 $83 $83 $83 $83 $83 $83 $10,914 $25,636 $46,878 $70,896 $95,048 $95,677

5. Net Investment (Lines 2 -3 +4) $231,564 $225,080 $218,616 $212,143 $205,890 $199,393 $192,954 $197,286 $205,518 $220,261 $237,790 $255,443 $249,573

6. Average Net Investment $228,322 $221,848 $215,379 $209,016 $202,641 $196,173 $195,120 $201,402 $212,889 $229,025 $246,616 $252,508

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $1,388 $1,349 $1,309 $1,271 $1,232 $1,193 $1,186 $1,224 $1,294 $1,392 $1,499 $1,535 $15,874
b. Debt Component (Line 6 x debt rate) (2) $302 $293 $285 $276 $268 $259 $258 $266 $281 $303 $326 $334 $3,451

8. Investment Expenses
a. Depreciation (3) $6,561 $6,493 $6,504 $6,496 $6,498 $6,498 $6,498 $6,498 $6,499 $6,499 $6,499 $6,499 $78,041
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $8,251 $8,135 $8,098 $8,043 $7,997 $7,950 $7,943 $7,989 $8,074 $8,194 $8,324 $8,368 $97,367

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.
(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

1) 2 (3) 4) (5) (6) ()] (8) 9) (10) (1) (12) (13) (14) (15)
Beginning of | .1 2025 | a-Feb- 2025 | a-Mar-2025 | a-Apr- 2025 | a-May-2025 | a-dun-2025 | a-dui-2025 | a-Aug-2025 | a-Sep-2025 | a-Oct-2025 | a-Nov- 2025 | a-Dec- 2025 | TWelve Month
Period Amount Amount
LOAD MANAGEMENT ON-CALL PROGRAM

1. Investments
a. Expenditures ($102,514) $550,326 $108,417 $225,698 $343,793 ($302,634) $328,812  ($1,615,843) $644,845 $65,504 $587,058 ($2,151,436) ($1,317,974)
b. Additions to Plant ($75,127) $500,889 $65,701 $10,858 $516,674 $139,621 $558,015  ($1,673,215) $649,570 $250,748 $554,402 $451,372 $1,949,509
c. Retirements ($837,488) $0 $0 ($58,934)  ($139,897)  ($464,345) ($51,071) $0 ($74,281) ($81,563)  ($483,395)  ($494,514)  ($2,685,489)
d. Cost of Removal ($311) $0 ($249) ($104) (8737) ($740) (8982) ($520) (8724) ($247) ($318) (30) (84,931)
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $36,359,568 $35,446,953 $35,947,843 $36,013,544 $35,965,468 $36,342,244 $36,017,520 $36,524,464  $34,851,250 $35,426,538 $35,595,723 $35,666,730 $35,623,588

3. Less: Accumulated Depreciation $11,913,450 $11,672,134 $12,265,186 $12,862,711 $13,401,594 $13,861,619 $13,997,627 $14,548,186  $15,140,559 $15,649,298 $16,157,435 $16,265,671 $16,363,338

4. CWIP - Non Interest Bearing $4,609,474 $4,582,087 $4,631,524 $4,674,239 $4,889,079 $4,716,198 $4,273,944 $4,044,740 $4,102,112 $4,097,387 $3,912,144 $3,944,799 $1,341,992

5. Net Investment (Lines 2 - 3 +4) $29,055,592 $28,356,906 $28,314,181 $27,825,072 $27,452,953 $27,196,823 $26,293,836 $26,021,018  $23,812,802 $23,874,628 $23,350,431 $23,345,858 $20,602,241

6. Average Net Investment $28,706,249 $28,335,544 $28,069,626 $27,639,013 $27,324,888 $26,745,330 $26,157,427  $24,916,910 $23,843,715 $23,612,529 $23,348,145 $21,974,050

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $174,529 $172,275 $170,659 $168,041 $166,131 $162,607 $159,033 $151,491 $144,966 $143,560 $141,953 $133,599 $1,888,843
b. Debt Component (Line 6 x debt rate) (2) $37,947 $37,457 $37,105 $36,536 $36,121 $35,355 $34,578 $32,938 $31,519 $31,213 $30,864 $29,047 $410,679

8. Investment Expenses
a. Depreciation (3) $596,483 $593,052 $597,774 $597,920 $600,660 $601,093 $602,612 $592,893 $583,744 $589,947 $591,949 $592,181 $7,140,308
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $808,959 $802,784 $805,537 $802,497 $802,911 $799,055 $796,222 $777,321 $760,228 $764,721 $764,766 $754,827 $9,439,830

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1) () (©) 4) (©) (6) @) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 [ a-Dec - 2025 Amount
Amount
COMMON EXPENSES

1. Investments
a. Expenditures $515 $198 $205 $0 $0 $512,656 $0 ($108) $0 $65 $0 $0 $513,531
b. Additions to Plant $515 $198 $205 $0 $0 $512,656 $0 ($108) $0 $65 $0 $0 $513,531
c. Retirements $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $5,813,725  $5,814,240 $5,814,438  $5,814,643 $5,814,643 $5,814,643  $6,327,299  $6,327,299  $6,327,191 $6,327,191  $6,327,255  $6,327,255  $6,327,255

3. Less: Accumulated Depreciation $2,575,441 $2,604,932  $2,737,767  $2,822,517  $2,907,268  $2,992,019  $3,081,042  $3,174,337  $3,267,631 $3,360,985  $3,454,278  $3,547,571 $3,640,865

4. CWIP - Non Interest Bearing $149 $149 $149 $149 $149 $149 $149 $149 $149 $149 $149 $149 $149

5. Net Investment (Lines 2 -3 +4) $3,238,433  $3,209,457  $3,076,820 $2,992,275 $2,907,524  $2,822,773  $3,246,406  $3,153,111  $3,059,709  $2,966,355  $2,873,127  $2,779,833  $2,686,540

6. Average Net Investment $3,223,945  $3,143,138  $3,034,547  $2,949,900 $2,865,149  $3,034,590  $3,199,758  $3,106,410 $3,013,032 $2,919,741  $2,826,480 $2,733,186

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $19,601 $19,110 $18,450 $17,935 $17,420 $18,450 $19,454 $18,886 $18,319 $17,752 $17,185 $16,617 $219,177
b. Debt Component (Line 6 x debt rate) (2) $4,262 $4,155 $4,011 $3,899 $3,787 $4,011 $4,230 $4,106 $3,983 $3,860 $3,736 $3,613 $47,654

8. Investment Expenses
a. Depreciation (3) $29,491 $132,836 $84,749 $84,751 $84,751 $89,023 $93,295 $93,294 $93,354 $93,293 $93,293 $93,293 $1,065,424
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $53,354 $156,100 $107,210 $106,585 $105,958 $111,484 $116,979 $116,287 $115,655 $114,904 $114,214 $113,524 $1,332,255

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY
ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1) ) @) (4) (5) (6) (7) ®) (9) (10) () (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 | a-Dec - 2025 Amount
Amount
BUSINESS ENERGY EVALUATION

1. Investments
a. Expenditures $51 $20 $20 $162 $0 $39 $5,955 $5,951 $34,010 $29,810 $6,066 $46,115 $128,200
b. Additions to Plant $51 $20 $20 $162 $0 $39 $0 $5 $0 $6 $0 $0 $305
c. Retirements ($3,064,432) $0 $0 $0 $0 $0 ($49,600) $0 $0 $0 $0 $0 ($3,114,032)
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $4,750,055 $1,685,675 $1,685,695 $1,685715 $1,685877 $1,685877 $1,685917 $1,636,317 $1,636,322 $1,636,322 $1,636,328 $1,636,328  $1,636,328

3. Less: Accumulated Depreciation $3,352,497 $308,407 $328,714 $349,019 $369,324 $389,631 $409,938 $379,818 $399,299 $418,780 $438,260 $457,741 $477,222

4. CWIP - Non Interest Bearing $0 $0 $0 $0 $0 $0 $0 $5,955 $11,901 $45,911 $75,714 $81,780 $127,895

5. Net Investment (Lines 2 - 3 +4) $1,397,558 $1,377,268  $1,356,980  $1,336,697 $1,316,553  $1,296,247 $1,275979  $1,262,453 $1,248,924  $1,263,453 $1,273,782  $1,260,367  $1,287,002

6. Average Net Investment $1,387,413  $1,367,124  $1,346,838  $1,326,625 $1,306,400 $1,286,113 $1,269,216  $1,255,689  $1,256,188 $1,268,618 $1,267,075  $1,273,684

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $8,435 $8,312 $8,189 $8,066 $7,943 $7,819 $7,717 $7,634 $7,637 $7,713 $7,704 $7,744 $94,912
b. Debt Component (Line 6 x debt rate) (2) $1,834 $1,807 $1,780 $1,754 $1,727 $1,700 $1,678 $1,660 $1,661 $1,677 $1,675 $1,684 $20,636

8. Investment Expenses
a. Depreciation (3) $20,342 $20,307 $20,304 $20,305 $20,307 $20,307 $19,481 $19,481 $19,481 $19,481 $19,481 $19,481 $238,756
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $30,611 $30,426 $30,273 $30,125 $29,976 $29,826 $28,875 $28,775 $28,779 $28,871 $28,859 $28,908 $354,305

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1) () (©) 4) (5) (6) ) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 [ a-Dec - 2025 Amount
Amount
RESIDENTIAL HVAC

1. Investments
a. Expenditures $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Additions to Plant $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Retirements $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730 $503,730

3. Less: Accumulated Depreciation $304,599 $313,449 $322,299 $331,150 $340,000 $348,850 $357,701 $366,551 $375,401 $384,251 $393,102 $401,952 $410,802

4. CWIP - Non Interest Bearing $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

5. Net Investment (Lines 2 - 3 +4) $199,131 $190,281 $181,431 $172,581 $163,730 $154,880 $146,030 $137,179 $128,329 $119,479 $110,629 $101,778 $92,928

6. Average Net Investment $194,706 $185,856 $177,006 $168,155 $159,305 $150,455 $141,605 $132,754 $123,904 $115,054 $106,203 $97,353

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $1,184 $1,130 $1,076 $1,022 $969 $915 $861 $807 $753 $700 $646 $592 $10,654
b. Debt Component (Line 6 x debt rate) (2) $257 $246 $234 $222 $211 $199 $187 $175 $164 $152 $140 $129 $2,316

8. Investment Expenses
a. Depreciation (3) $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $8,850 $106,203
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $10,291 $10,226 $10,160 $10,095 $10,029 $9,964 $9,898 $9,833 $9,767 $9,702 $9,636 $9,571 $119,174

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1) () ) 4) (5) (6) ) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 [ a-Dec - 2025 Amount
Amount
RESIDENTIAL HVAC ON-BILL PILOT

1. Investments
a. Expenditures $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Additions to Plant $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Retirements $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

3. Less: Accumulated Depreciation $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

4. CWIP - Non Interest Bearing $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

5. Net Investment (Lines 2 - 3 +4) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

6. Average Net Investment $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Debt Component (Line 6 x debt rate) (2) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

8. Investment Expenses
a. Depreciation (3) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

1) (2) (3) 4) (5) (6) ) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 | a-Dec - 2025 Amount
Amount
ENERGY SELECT ECCR

1. Investments
a. Expenditures $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Additions to Plant $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Retirements $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Cost of Removal $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

3. Less: Accumulated Depreciation ($0) ($0) (%0) ($0) ($0) (%0) ($0) (%0) (%0) ($0) (30) ($0) (30)
a. Capital Recovery Unamortized Balance ($8,928,041) ($8,549,642) ($8,171,244) ($7,792,846) ($7,414,448) ($7,036,050) ($6,657,652) ($6,432,769) ($6,054,371) ($5,675,973) ($5,297,575) ($4,919,176) ($4,540,778)

4. CWIP - Non Interest Bearing $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

5. Net Investment (Lines 2 - 3 + 4) $8,928,041 $8,5649,643  $8,171,244 $7,792,846 $7,414,448 $7,036,050 $6,657,652 $6,432,769 $6,054,371 $5,675,973 $5,297,575  $4,919,177 $4,540,778

6. Average Net Investment $8,738,842  $8,360,444 $7,982,045 $7,603,647 $7,225,249 $6,846,851 $6,545,211 $6,243,570 $5,865,172 $5,486,774  $5,108,376 $4,729,978

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $53,131 $50,830 $48,530 $46,229 $43,928 $41,628 $39,794 $37,960 $35,659 $33,359 $31,058 $28,757 $490,862
b. Debt Component (Line 6 x debt rate) (2) $11,552 $11,052 $10,551 $10,051 $9,551 $9,051 $8,652 $8,253 $7,753 $7,253 $6,753 $6,253 $106,725

8. Investment Expenses
a. Depreciation (3) $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
b. Amortization $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $378,398 $4,540,778
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $443,081 $440,280 $437,479 $434,678 $431,878 $429,077 $426,844 $424,611 $421,811 $419,010 $416,209 $413,408 $5,138,366

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY
ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1) () (©) 4) (©) (6) @) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of Twelve Month
Period a-Jan - 2025 | a-Feb - 2025 | a-Mar - 2025 | a-Apr - 2025 | a-May - 2025 | a-Jun - 2025 | a-Jul - 2025 | a-Aug - 2025 | a-Sep - 2025 | a-Oct - 2025 | a-Nov - 2025 [ a-Dec - 2025 Amount
Amount
BUSINESS ON CALL

1. Investments
a. Expenditures (83,485) $18,711 $3,686 $7,674 $11,689 ($10,290) $11,180 ($54,939) $21,925 $2,227 $19,960 (873,149) ($44,811)
b. Additions to Plant ($2,554) $17,030 $2,234 $369 $17,567 $4,747 $18,973 ($56,889) $22,085 $8,525 $18,850 $15,347 $66,283
c. Retirements ($28,475) $0 $0 ($2,004) ($4,757)  ($15,788) ($1,736) $0 ($2,526) ($2,773)  ($16,435)  ($16,813) ($91,307)
d. Cost of Removal ($11) $0 ($8) ($4) ($25) ($25) ($33) ($18) ($25) ($8) ($11) ($0) ($168)
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $1,826,192  $1,795,163  $1,812,194  $1,814,427  $1,812,793  $1,825603 $1,814,563  $1,831,799  $1,774,909  $1,794,469  $1,800,221 $1,802,636  $1,801,169

3. Less: Accumulated Depreciation $665,900 $657,695 $677,859 $698,174 $716,496 $732,137 $736,762 $755,481 $775,621 $792,918 $810,195 $813,875 $817,196

4. CWIP - Non Interest Bearing $190,040 $189,108 $190,789 $192,242 $199,546 $193,668 $178,632 $170,839 $172,789 $172,629 $166,330 $167,441 $78,945

5. Net Investment (Lines 2 -3 +4) $1,350,332  $1,326,577  $1,325,124  $1,308,495 $1,295843  $1,287,134  $1,256,433  $1,247,157  $1,172,077  $1,174,179  $1,156,357  $1,156,201  $1,062,918

6. Average Net Investment $1,338,455  $1,325,851 $1,316,809  $1,302,169  $1,291,488  $1,271,783  $1,251,795 $1,209,617 $1,173,128  $1,165268 $1,156,279  $1,109,560

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $8,138 $8,061 $8,006 $7,917 $7,852 $7,732 $7,611 $7,354 $7,132 $7,085 $7,030 $6,746 $90,664
b. Debt Component (Line 6 x debt rate) (2) $1,769 $1,753 $1,741 $1,721 $1,707 $1,681 $1,655 $1,599 $1,551 $1,540 $1,528 $1,467 $19,712

8. Investment Expenses
a. Depreciation (3) $20,280 $20,164 $20,324 $20,329 $20,422 $20,437 $20,489 $20,158 $19,847 $20,058 $20,126 $20,134 $242,770
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $30,187 $29,977 $30,071 $29,968 $29,982 $29,851 $29,754 $29,112 $28,530 $28,683 $28,685 $28,347 $353,147

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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FLORIDA POWER & LIGHT COMPANY

ENERGY CONSERVATION COST RECOVERY (ECCR)
SCHEDULE OF CAPITAL INVESTMENT, DEPRECIATION RETURN

SCHEDULE CT-4

January 2025 through December 2025

(1 (2) ) 4) (5) (6) ) (8) (9) (10) (1) (12) (13) (14) (15)
Beginning of |\ 2025 | a-Feb- 2025 | a-Mar-2025 | a-Apr-2025 | a-May-2025 | a-dun-2025 | a-sui-2025 | a-Aug-2025 | a-sep-2025 | a-Oct- 2025 | a-Nov - 2025 | a-Dec - 2025 | TWelve Month
Period Amount Amount
RESIDENTIAL LOAD MANAGEMENT ("ON CALL")

1. Investments
a. Expenditures ($99,028) $531,615 $104,730 $218,024 $332,104 ($292,345) $317,633 ($1,560,904) $622,921 $63,277 $567,098 ($2,078,287) ($1,273,163)
b. Additions to Plant ($72,572) $483,859 $63,467 $10,489 $499,107 $134,874 $539,043 ($1,616,325) $627,484 $242,222 $535,552 $436,026 $1,883,226
c. Retirements ($809,014) $0 $0 ($56,930)  ($135,141)  ($448,558) (849,334) $0 (871,756) ($78,790)  ($466,960)  ($477,700)  ($2,594,182)
d. Cost of Removal ($301) $0 ($240) ($100) ($712) ($715) ($948) (8503) ($699) ($238) (8307) ($0) ($4,763)
e. Salvage $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
f. Transfer Adjustments $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

2. Plant In-Service/Depreciation Base $34,533,376 $33,651,790 $34,135,649  $34,199,116 $34,152,675 $34,516,641 $34,202,957 $34,692,665 $33,076,340 $33,632,069  $33,795,501 $33,864,094 $33,822,419

3. Less: Accumulated Depreciation $11,247,551 $11,014,439 $11,587,327  $12,164,536 $12,685,097 $13,129,482 $13,260,866 $13,792,706 $14,364,938 $14,856,379  $15,347,240 $15,451,796 $15,546,142

4. CWIP - Non Interest Bearing $4,419,435 $4,392,978 $4,440,734 $4,481,998 $4,689,533 $4,522,530 $4,095,312 $3,873,902 $3,929,322 $3,924,759 $3,745,813 $3,777,359 $1,263,046

5. Net Investment (Lines 2 -3 +4) $27,705,260 $27,030,330 $26,989,056  $26,516,578 $26,157,111 $25,909,689 $25,037,403 $24,773,861 $22,640,725 $22,700,448  $22,194,074 $22,189,657 $19,539,323

6. Average Net Investment $27,367,795 $27,009,693  $26,752,817 $26,336,844 $26,033,400 $25,473,546 $24,905,632 $23,707,293 $22,670,587  $22,447,261 $22,191,866 $20,864,490

7. Return on Average Net Investment
a. Equity Component grossed up for taxes (1) $166,392 $164,214 $162,653 $160,124 $158,279 $154,875 $151,422 $144,136 $137,833 $136,476 $134,923 $126,853 $1,798,179
b. Debt Component (Line 6 x debt rate) (2) $36,177 $35,704 $35,365 $34,815 $34,414 $33,673 $32,923 $31,339 $29,968 $29,673 $29,335 $27,581 $390,967

8. Investment Expenses
a. Depreciation (3) $576,203 $572,888 $577,449 $577,591 $580,237 $580,656 $582,123 $572,735 $563,896 $569,889 $571,823 $572,047 $6,897,537
b. Amortization $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
c. Dismantlement $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0
d. Other $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

9. Total System Recoverable Expenses (Lines 7 + 8) $778,772 $772,807 $775,466 $772,529 $772,929 $769,205 $766,468 $748,210 $731,698 $736,038 $736,081 $726,481 $9,086,683

(1) The Equity Component is based on the approved ROE reflected in Form 9A and grossed up for taxes.

(2) The Debt Component for the period is based on the information reflected in Form 9A.

(3) Depreciation expenses is based on the “Cradle-to-Grave” method of accounting.
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Docket 20260002-EG
2025 ECCR Final True-Up
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SCHEDULE CT-4
FLORIDA POWER & LIGHT COMPANY

COST RECOVERY CLAUSES
2025 FINAL TRUE UP FILING WACC @10.80%

Form 9A
CAPITAL STRUCTURE AND COST RATES *!
Adjusted Retail Ratio Midpoint Cost Rates Weighted Cost Pre-Tax Weighted Cost

Long term debt $22,907,234,278 32.436% 4.58% 1.4866% 1.49%
Short term debt $896,468,170  1.269% 4.86% 0.0617% 0.06%
Preferred stock S0 0.000% 0.00% 0.0000% 0.00%
Customer Deposits $583,061,522 0.826% 2.17% 0.0179% 0.02%
Common Equity ® $35,140,912,233  49.759% 10.80% 5.3740% 7.20%
Deferred Income Tax $10,308,807,613 14.597% 0.00% 0.0000% 0.00%
Investment Tax Credits

Zero cost S0 0.000% 0.00% 0.0000% 0.00%

Weighted cost $785,929,202 1.113% 8.35% 0.0929% 0.12%
TOTAL $70,622,413,018 100.00% 7.0330% 8.88%

CALCULATION OF THE WEIGHTED COST FOR CONVERTIBLE INVESTMENT TAX CREDITS (C-ITC) ¢!
Adjusted Retail Ratio Cost Rate Weighted Cost Pre-Tax Cost
Long term debt $22,907,234,278  39.46% 4.5832% 1.8086% 1.809%
Preferred Stock S0 0.00% 0.000% 0.000% 0.000%
Common Equity $35,140,912,233  60.54% 10.800% 6.5381% 8.758%
TOTAL $58,048,146,511 100.00% 8.347% 10.566%
DEBT COMPONENTS
Long term debt 1.4866%
Short term debt 0.0617%
Customer Deposits 0.0179%
Tax credits weighted 0.0201%
TOTAL DEBT 1.5863%
EQUITY COMPONENTS:

PREFERRED STOCK 0.0000%
COMMON EQUITY 5.3740%
TAX CREDITS -WEIGHTED 0.0728%
TOTAL EQUITY 5.4467%
TOTAL 7.0330%
PRE-TAX EQUITY 7.2959%
PRE-TAX TOTAL 8.8822%

Note:

(a) Capital structure includes a deferred income tax proration adjustment consistent with FPSC Order No. PSC-2020-0165-PAA-EU, Docket No. 20200118-EU.
(b) Pursuant to Order No. PSC-2022-0358-FOF-EI FPL

(c) This capital structure applies only to Convertible Investment Tax Credit (C-ITC)
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SCHEDULE CT-5

Reconciliation and Explanation of
Differences between Filing and FPSC Audit

Report for Months: January — December 2025

The Audit has not been completed as of the date of this Filing
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SCHEDULE CT-6

FPL DSM Program Descriptions

FPL’s DSM programs are designed to reduce energy consumption and growth of coincident
peak demand.

1. Residential Home Energy Survey

The Residential Energy Survey program is designed to educate customers on energy
efficiency and encourage them to participate in Florida Power & Light Company’s (FPL)
Demand-Side Management (DSM) programs, as well as implement recommended energy-
saving measures and practices that may not be included in FPL’s residential programs. In
addition to individual surveys, the program offers customer education on conservation
measures through presentations at community events and local schools. The Residential
Energy Survey program plays a crucial role in helping educate FPL customers on ways to
reduce energy consumption and costs while supporting FPL’s overall DSM efforts. The
program assists customers in recognizing potential energy savings and helps identify
candidates for other FPL DSM programs. By offering various channels for energy surveys
and promoting energy efficiency education, the program ensures that all FPL residential
customers, whether homeowners or renters, can benefit from improved energy efficiency
and cost savings. Energy surveys are offered through the following channels:

» Home Energy Survey: Conducted by an FPL representative at the customer’s home,
this in-person survey identifies opportunities for customers to improve energy
efficiency and participate in other FPL DSM programs.

* Online Home Energy Survey: Customers can perform this self-service survey using
FPL’s online system, which provides personalized recommendations based on
customer input.

* Phone Energy Survey: Conducted by an FPL representative over the phone using
FPL’s online system, this survey provides similar benefits to the in-home survey
but with added convenience.

2. Residential Ceiling Insulation
The Residential Ceiling Insulation program encourages customers to improve their home’s
thermal efficiency by providing rebates for ceiling insulation in qualifying homes. FPL
delivers this program through Participating Independent Contractors, who provide the
rebate to the qualifying customer at the time of ceiling insulation installation. The program
aims to enhance energy efficiency and reduce energy consumption in residential properties
by improving the building envelope’s thermal efficiency.
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3. Residential Load Management (On-Call)

The Residential Load Management (On Call®) program is designed to help FPL manage
energy demand by allowing the utility to turn off certain customer-selected appliances
during periods of extreme demand, capacity shortages, and system emergencies including
system frequency regulation. FPL installs equipment to control eligible appliances,
including central air conditioners/electric heating, water heaters, and pool pumps. Through
this program, customers are educated on the benefits of participating in load management
initiatives that help maintain system reliability and efficiency. By enrolling in the On Call
program, customers actively contribute to reducing peak demand and overall energy
consumption during critical periods, supporting both personal cost savings and broader
energy conservation goals. The On Call program utilizes contractors to install and service
the load control equipment necessary for participation.

4. Residential HVAC On-Bill

The HVAC On-Bill program is an option within FPL’s Residential On Call® program that
provides customers with new HVAC equipment, routine service, and maintenance for a
fixed monthly charge on their electric service bill. This program encourages the adoption
of efficient, new HVAC equipment without requiring an upfront payment from the
customer and provides cost-effective load control to FPL and the general body of
customers. The HVAC equipment installed under the program is subject to load
management in accordance with the Company’s Residential On Call® Tariff.

5. Residential HVAC

The Residential HVAC program aims to help customers reduce their heating and cooling
costs by providing rebates for the installation of high-efficiency central air conditioning or
heat pump systems. This program educates customers on the benefits of installing high-
efficiency HVAC systems to reduce energy costs and improve overall home comfort. By
providing a monetary incentive, the program encourages customers to opt for systems that
exceed federal efficiency standards, thereby contributing to energy conservation and
demand-side management goals. The goal is to encourage the adoption of high-efficiency
HVAC systems, thereby enhancing energy efficiency in residential settings. FPL delivers
this program through Participating Independent Contractors, who offer the rebate to the
customer at the time of qualifying air conditioning or heat pump installation.

6. Residential New Construction (BuildSmart®)
The Residential New Construction (BuildSmart®) program is designed to encourage
builders and developers to design and construct energy-efficient new homes that achieve
BuildSmart certification and move to achieve ENERGY STAR® qualifications, achieving
an energy performance improvement score of at least ten points better than current building
codes require. The program educates builders and developers on the benefits of
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constructing energy-efficient homes and provides technical support, regular training, and
certification processes, as well as financial incentives to builders. By promoting superior
building practices that align with ENERGY STAR® qualifications, the program leads to
significant energy savings and enhanced sustainability.

The BuildSmart program is delivered to builders, developers, and owner-builders of new
homes by FPL program specialists who certify that the homes meet the BuildSmart
program requirements. To verify that a new home achieves an energy performance
improvement score of at least ten points better than the minimum code requirements, a
program specialist calculates the home’s energy improvement score using an Energy
Gauge calculation based on construction plans or the output from a certified third-party
rater Home Energy Rating System report.

Residential Low-Income Renter Pilot

FPL’s Low-Income Renter Pilot program is designed to encourage landlords of low-
income rental properties to make HVAC energy efficiency upgrades to benefit the renter
through lower energy bills. The program provides a financial incentive to qualifying
landlords to cover the incremental cost of upgrading from a code-compliant unit to a high-
efficiency HVAC system when replacing an HVAC system. This upgrade allows renters
to receive the energy-saving benefits of more efficient HVAC equipment, resulting in
reduced energy consumption and costs. By facilitating access to high-efficiency HVAC
systems, the Low-Income Renter Pilot program supports FPL’s commitment to energy
conservation and assists low-income renters in reducing their energy costs through
improved energy efficiency. As a pilot program, FPL will allow up to 500 installations per
year over a three-year period to evaluate the program’s effectiveness and feasibility for
future expansion.

Residential Low-Income Weatherization

The Residential Low-Income Weatherization program is specifically designed to assist
low-income customers by providing direct installation of energy-saving measures. The
program operates through two distinct models. First, low-income areas are identified and
proactively canvassed to recruit qualifying customers for measure installation through
FPL’s Community Energy Saver initiative. The initiative also includes a free energy
survey to help customers identify additional low and no-cost ways to reduce energy
consumption. Second, Weatherization Assistance Providers or other FPL-approved
agencies who have installed specified measures can submit rebate requests to FPL.
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9. Business On Call

The Business Load Management (On Call®) program is designed to help FPL manage
energy demand by allowing the utility to turn off air conditioners during periods of extreme
demand, capacity shortages, and system emergencies including system frequency
regulation. FPL installs equipment to control the customer’s direct expansion central
electric air conditioners. Through this program, customers are educated on the benefits of
participating in load management initiatives that help maintain system reliability and
efficiency. By enrolling in the On Call program, customers actively contribute to reducing
peak demand and overall energy consumption during critical periods, supporting both
personal cost savings and broader energy conservation goals. The On Call program utilizes
contractors to install and service the load control equipment necessary for participation.

10. Cogeneration and Small Power Production
This program facilitates the interconnection and administration of contracts for co-
generators and small power producers.

11. Business Lighting
The Business Lighting Program encourages customers to install high-efficiency lighting
systems by providing incentives for the installation of qualifying lighting fixtures.
Customers enroll in the program by submitting project details, including the number and
size of qualifying lighting fixtures installed, and FPL provides the rebate through a direct
payment to the customer.

12. Commercial/Industrial Load Control

The Commercial/Industrial Load Control (CILC) program allows FPL to control customer
loads of 200 kW or greater during periods of extreme demand, capacity shortages, or
system emergencies. This initiative helps maintain system reliability and efficiency by
shedding large commercial and industrial customer loads as referenced in the CILC
agreement. The program is governed by the requirements in FPL CILC Tariff Sheet Nos.
8.650 — 8.659 and the applicable tariffed Agreement. The program was closed to new
participants as of December 31, 2000, and is only available to existing participants who
had entered into a CILC agreement as of March 19, 1996.

13. Commercial/Industrial Demand Reduction
The Commercial/Industrial Demand Reduction (CDR) program is designed to allow FPL
to control customer loads of 200 kW or greater during periods of extreme demand, capacity
shortages, or system emergencies. Participating customers receive monthly bill credits
based on the amount of kW they are willing to have interrupted. Participation in the
program is governed by the FPL Commercial/Industrial Demand Reduction Rider and the
applicable tariffed Agreement. Each customer enrollment is unique, determined by the
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specific amount of kW the customer agrees to have interrupted. Once a completed
agreement is executed, contractors install equipment at the customer’s premises that allow
FPL to remotely interrupt the applicable load.

Business Energy Evaluation

The Business Energy Evaluation (BEE) program is designed to educate customers on
energy efficiency and encourage the implementation of recommended practices and
measures, even if these are not included in FPL’s DSM programs. The BEE is also used
to identify potential candidates for other FPL DSM programs. This program is delivered
through three channels: (i) online through an FPL system, (ii) by phone with FPL
representatives using the online system, or (iii) on-site by FPL representatives. These
delivery methods ensure that business customers, whether they own or rent their facility,
can access the program and benefit from its services. In 2023, FPL introduced the Business
Energy Manager tool, which allows business customers to better understand their energy
usage and identify savings opportunities. Customers receive a Business Energy Evaluation
upon survey completion.

Business Heating, Ventilating & AC (HVAC)

The Business HVAC program helps business customers reduce heating and cooling costs
by providing rebates for installation of high-efficiency HVAC systems. The program
provides rebates for qualifying chillers, split/packaged direct expansion systems, and
variable frequency drives on HVAC pumps.

Business Custom Incentive

The Business Custom Incentive (BCI) Program helps business customers save energy by
providing customized rebates for the installation of unique high-efficiency technologies
not covered by other FPL DSM programs. FPL evaluates the energy and demand savings
of projects and determines any potential rebate based on the program standards.

Conservation Research & Development

This program allows FPL to continually identify and evaluate new and emerging demand-
side energy efficiency and load management technologies through collaborative research,
small pilots, and other evaluations. Projects under this program may have the potential to
be incorporated into customer DSM programs if they are determined to be cost-effective.

Common Expenses
For administrative efficiency this includes all costs that are not specifically attributable to
a particular program.
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Accomplishmentsl
Pgm 2025 Cost & Variance v.
No Program Title 2025 Inception through December 2025 Actual/Estimate’

1 JResidential Home Energy Survey Participants = 105,729 (Participants = 4,662,467 |Total = $13,321,491
Variance= ($228,179)

2 |Residential Ceiling Insulation Participants = 5,059 |Participants = 599,833 JTotal = $1,708,847
Variance= $103,058

3 JResidential Load Management ("On Participants = 5,601 |Participants = 652,942 |Total = $41,657,186
Call") Variance= ($323,473)

4 JResidential HVAC On-Bill Pilot Participants = 0 [Participants = 0 JTotal = $0
Variance= $0

5 JResidential HVAC Participants = 16,501 |Participants = 2,087,264 |Total = $3,742,367
Variance= ($246,108)

6 |Residential New Construction Participants = 4,183 |Participants = 75,902 |Total = $723,564
(BuildSmart®) Variance= ($49,197)

7 JResidential Low Income Renter Pilot Participants = 0 [Participants = 0 JTotal = $5,099
Variance= ($250,679)

8 JResidential Low-Income Weatherization [Participants = 17,128 |Participants = 87,238 |Total = $7,493,814
Variance= $1,358,443

9 |Business On Call kW = 1,121 IMW = 57 |Total = $2,582,499
Variance= $8,443

10 JCogeneration & Small Power Production Total = ($105,338)
Variance= ($130,295)

11 |Business Lighting kW = 2,867 |[kW = 331,472 |Total = $570,182
Variance= ($146,936)

12 |Commercial/Industrial Load Control Closed to new participants MW = 478 JTotal = $36,537,623
Variance= ($604,155)

13 |Commercial/Industrial Demand Reductionfk W= 7,966 IMW = 419 |Total = $35,177,226
Variance= $264,422

14 |Business Energy Evaluation Participants = 4,794 |Participants = 284,395 |Total = $5,055,283
Variance= ($595,556)

15 |Business Heating, Ventilating & A/C kW = 9,566 |kW = 480,759 |Total = $7,488,400
Variance= $2,915,648

16 |Business Custom Incentive kW = 0 [kW = 54,866 |Total = $13,897
Variance= $1,681

17 ]Conservation Research & Development |Not Applicable Not Applicable Total = $63,499
Variance= ($88,452)

18 |Common Expenses Not Applicable Not Applicable Total = $7,523,306
Variance= $210,898

19 |Energy Select (Regulatory Asset)’ Total = $5,138,366
Variance= $5,855

Notes: ' kW and MW reductions are at the generator

? Variances where actuals are less than Actual/Estimated are shown with 0)

? Depreciation & Return only
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Customers No Longer Participating on FPL’s Commercial/Industrial Load Control (CILC) and
Commercial/Industrial Demand Reduction (CDR) Rates (January through December 2025)

Customer Name  Effective Date  Prior Rate
Customer No. 1 01/02/2025 CILC
Customer No. 2 04/01/2025 CILC
Customer No. 3 04/02/2025 CILC
Customer No. 4 01/10/2025 CDR
Customer No. 5 01/24/2025 CDR
Customer No. 6 02/01/2025 CDR
Customer No. 7 02/25/2025 CDR
Customer No. 8 03/08/2025 CDR
Customer No. 9 03/19/2025 CDR
Customer No. 10 06/05/2025 CDR
Customer No. 11~ 06/25/2025 CDR
Customer No. 12 06/25/2025 CDR
Customer No. 13 08/06/2025 CDR
Customer No. 14 08/07/2025 CDR
Customer No. 15 08/18/2025 CDR
Customer No. 16~ 09/04/2025 CDR
Customer No. 17 11/25/2025 CDR

Firm Rate
Not Applicable

Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable
Not Applicable

Not Applicable

Remarks
Final Billed

Termination - Replaced with Equivalent Load (CDR)
Termination - Replaced with Equivalent Load (CDR)
Final Billed

Final Billed

Termination - Replaced with Equivalent Load

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Final Billed

Termination - Replaced with Equivalent Load
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CONSERVATION RESEARCH & DEVELOPMENT PROGRAM

FPL Conservation Research & Development (“CRD”)

CRD is an umbrella program under which FPL researches a variety of new technologies and market
strategies to evaluate their potential for reductions in peak demand and energy consumption, as
well as customer bill savings. Favorable research results from these new technologies can lead to
incorporation into FPL’s DSM programs.

FPL’s CRD program initiatives in 2025 included a smart panel pilot testing advanced end-use
control technology for residential customers; a retro-commissioning project to identify
conservation measures masked by complex commercial load profiles; and market research services.
FPL continuously evaluates emerging research opportunities and market developments to expand
the CRD program beyond these initiatives when strategic value and customer benefits are
demonstrated.

As part of a smart panel pilot approved in Docket 20210015-EI, FPL had installed 100 smart panels
in customer homes as of December 2023 to evaluate demand response capabilities. FPL collects
pilot program data through an internal software monitoring and control platform. The Smart Panel
Pilot tests the feasibility of individual breaker control for load management and measures customer
satisfaction. Through this pilot, FPL gathers technical, operational and financial feasibility
learnings to test its ability to manage load and to enhance the Company’s demand-side management
load control program. The pilot continues through December 2028.

FPL continued its retro-commissioning study at a large, multi-building church in its Northwest
service area to understand how building equipment and systems function together to improve
building energy efficiency. A local engineering firm specializing in retro-commissioning collected
building and energy usage data, developed baseline profiles, and delivered energy efficiency
recommendations. The church implemented several measures based on the study in 2025,
including chiller equipment replacement, CO; sensors for demand control ventilation, and variable
frequency drive equipment. FPL continues to partner with the church to align DSM program
incentives with retro-commissioning recommendations and will monitor installed measures for 12
months to evaluate energy efficiency impacts to inform future DSM program development.
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Residential

$254.75 annual residential customer savings based on the following:

o Replace four 60-Watt standard light bulbs that you use four hours a day with LED
bulbs

+ Save $29 ayear

e Replace one 60-Watt standard light bulb that you leave on 12 hours a night for
security with an LED bulb

+ Save $22 ayear
o Replace old showerheads with water-efficient models to cut your hot water usage
» Save $80 a year in a home with two occupants

o Reduce your water heater temperature by 20 degrees — lower the temperature
from 140 degrees to 120 degrees

» Save about $10 a year

e Turn the fan off when leaving a room — savings based on stopping one ceiling fan
from running all the time

» Save about $85 a year
e Use cold water instead of hot water when using your washing machine
» Save $30 ayear

o Use a power strip to turn off your desktop computer and accessories when not in
use

» Save $24 ayear
e Install a smart thermostat

» Save $50 a year on your cooling costs
e Enroll in our On Call® Program

» Saveupto $91.75 a year

Please note: Home comparisons made within the FPL Energy Analyzer are based upon
size, type and area of home. Comparisons are not based upon; a home's square
footage, age, number of people living in the home, or neighboring homes.
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Business

$500 annual business customer savings based on the following:

$397 per year, attributed to an average business customer with a 10 ton A/C,
replacing a 10 EER with a 12 EER unit, with the unit operating 3,869 hours per
year

$140 per year, attributed to an average business customer enrolled in the Business
On Call® program with a 10 ton A/C unit at $2 per ton per month savings for seven
months (April - October)
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Speaker 1: | am Jennifer Zeppelin, and we are taking five today with Florida Power and Light, energy
expert, Nick Singleton. Nick, thank you for joining us. Good to have you back again. Okay. So, we are
in the season where temperatures will only continue to warm up.

Speaker 2: Yes.

Speaker 1: Talking eighties and nineties. Hard to believe that after the winter that we had, um, but it's
here. Warm season's here.

Speaker 2: Yeah.

Speaker 1: So, let's talk about, um, what you recommend. How can we keep our homes cool, but at
the same time, save, um, our dollars?

Speaker 2: Yes.

Speaker 1: Because | know everybody tends to wanna, you know, inch or actually bring down their
thermometer during this time of year.

Speaker 2: Yes. A lot of times everybody wants to adjust their thermostat because, uh, it's certainly
warmer outside.

But a, a few ways to save, if you're leaving for the day, you're going, going for more than four or five
hours you wanna adjust that thermostat up at least above 75 to 78. That's gonna help save, uh,
investing in a smart thermostat so you can, you can control that temperature while you're away from
home. A lot of times the the we're, we have the tendency to want our home to stay cool the entire
day.

But in terms of saving, you want to adjust that, that thermostat and that temperature if you're going to
be away for the day.

Speaker 1: So any other tips that you would recommend with that?

Speaker 2: Something as simple as closing curtains and blinds to, to keep the heat out. Uh, I, | love
the, to see the sun come in, but sometimes during the summer, uh, a lot of, uh, heat or sun coming in,
what will certainly cause that system to run constantly.

So that's a, a simple and easy way to save is. No, keep the sun out.

Speaker 1: Well, | really love tips like that, and | think for homeowners, that's just a very simple thing

that we can do.
Speaker 2: Right.

Page 1 of 2
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Speaker 1: Um, how about vacation? Uh, we're in that season for sure. So kind of walk us through
some of the things that we can do. While we're gone for more than a few hours,

Speaker 2: Right. If, if you're gone, if you're gonna be away for, for more than four days or, you know,
a nice long summer vacation, uh, certainly consider, uh, adjusting, uh, as | mentioned your
thermostat, uh, also your hot water heater, you may consider switching that off, you know, while
you're away, just, you know that you don't want anything to happen.

Uh, you know, certainly while you're gone, uh, there may be some electronics you can unplug like
games or toasters. Uh, also that that will work while you're away.

Speaker 1: So what about those other things that we may not even think about? Like your pool, your
hot tub, all those other things that are still running or need to be running. What do you recommend
there?

Speaker 2: So, uh, if you have a pool person that comes out, just having a discussion with them in
terms of the hours or time that it runs, um, uh, everyone is different. So again, just having that
conversation with them and adjusting the, the runtime of your pool.

Speaker 1: Alright, thank you for all those fantastic tips. If you would like more information, the

website is on the screen. Again, Florida Power and Light. Such a great resource for this region. Have
a great day.

Page 2 of 2
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Speaker 1: The views and opinions expressed on this show are those that the sponsor, Florida
Power and Light.

Music: Wow. | feel good. | knew that | wouldn't. | feel good. | knew that | wouldn't. So good... So
good... I've got you. Wow...

Speaker 2: News Radio 92 3. Informative, local, dependable. Good morning. This is Meg with Pep
Talk Pensacola's expert panel. | get excited when | got experts that make me feel good. And | will just
tell y'all when that air conditioning comes on and | turn on the lights and I've got power. | feel good.
And we have our friends from Florida Power and Light here this morning, so welcome to Pep Talk.

And today we have. We got the, the, the heavy hitters in here today. | think we've got JT, who is the,
um, JT Young, who is the VP, | believe. And general manager. You were the, the big guy, right? |, do
you want me to say what?

Speaker 3: Well, I'm tall. | don't know about the big guy.

Speaker 2: And then we also have Shelley Rexdale, she's in communications and Cory Booth, who is
the area leader for Home and Business Solutions.

Speaker 2: Welcome to all of you.
Speaker 3: Thank you, Meg.

Speaker 2: So much to talk about. So, why don't we get started and first of all, um, maybe we'll start
with you JT, just talk a little bit about Florida Power and Light, because we all know that, that who,
you're the ones that provide the power. But | know from my experience at the Chamber and being in
the community for many years. Florida power and light does so much for the community. So, talk a
little bit about your mission and the things that you do in addition to providing us with power.

Speaker 3: Yeah. Thank you so much, Meg. We are, we're really honored, blessed to be here this
morning and grateful to have the opportunity to share some things with you.

And of course, you know, at FPL, we're dedicated, doing more than, as you said, in just providing, uh,
electricity. We're looking to deliver exceptional value, which we consider to be important to the
communities that we serve. And so, our commitment to deliver that value, um, uh, and deliver that
value beyond power includes certain initiatives that you'll hear about today.

Things like the Community Energy Saver Program. Shelley's gonna talk to you a little bit more about
that, which is designed to provide energy saving strategies, uh, for our customers to help them
reduce energy usage. And this event's coming up next, later this month. And so Shelly's gonna talk
more about that a little bit later.

Page 1 of 17
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And then in addition. Something else that we're doing this year, really for the first time, uh, which we
think is gonna be very exciting. Next month we're hosting what we're calling a hurricane, uh, touch a
truck expo. You know, we're, we're entering into storm season, which in Florida, when is it not storm
season?

Speaker 2: True.

Speaker 3: | mean, but, but we're entering into the hurricane season here in the next, uh, few weeks.
Uh, but we're gonna do a hurricane touch a truck expo, which is gonna be open to the community.
Uh, we're looking forward to inviting, uh, the community out, uh, to learn more about what we're doing
to help reinforce our dedication, to be ready to respond in good weather and bad, and offering
valuable storm, uh, preparedness information and resources.

Uh, we're partnering with a lot of our, um, community, uh, municipalities and others. Folks that will be
involved, you'll hear more about that. That schedule will be next month, June 14th, and there'll be
more information provided, uh, about that.

Speaker 2: So go ahead and mark your calendar for June 14th.

Speaker 3: Mark got, yeah. Block it off. It's a Saturday. Mm-hmm. Uh, it'll be from nine to one, uh,
9:00 AM to 1:00 PM uh, on that Saturday. And so we're looking forward to, uh, hosting folks, uh,
down, uh, on Bayfront Parkway. We'll sit, we'll, we'll hear more about that later.

Speaker 2: That'll be at the main building there.

Speaker 3: Yes.

Speaker 2: Mm-hmm. On Bayfront. Okay.

Okay, so that's exciting because obviously we depend totally on you during a hurricane season.
Speaker 3: Well, we, we just, yeah. And, and, and the things that our cus... company is doing to
help try to, to strengthen, uh, our system, reinforce our system, improve reliability, uh, has been
phenomenal in the last several years. And so we're going to, we're looking forward to continuing to do
that. To, uh, to help deliver value for our customers.

Speaker 2: Well, | can say that there's so many things that | just take for granted, right? So I'm
always assuming the lights are going to be on. And |, uh, this was probably several months ago. | live

over on near Scenic Highway and there was a car wreck that took out the, the, uh, utility pole, | gotta
say.

Page 2 of 17
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They had that up and running probably. 30 minutes, 45. It was remarkable. 'cause the whole, the
whole area is power went out and they were there and took No, | was very impressed. | just have to
say,

Speaker 3: Well, thank you Megan. That, that's goes to a lot of folks on our team that are doing a
phenomenal job doing things like installing smart systems to help sense outages and..

Speaker 2: mm-hmm.

Speaker 3: reroute power quickly to help us maybe not have to roll a truck as much as we used to
have to. And so there's a lot of new technologies that we're trying to deploy and doing things to try to
help deliver the value that we're talking about. So...

Speaker 2: Okay, well we have so many different things that are going on right now with Florida
Power and Light, so Corey is here. So, Corey, what are some of the tools and resources that FPL can
offer to help customers manage their energy efficiently? And I'm very interested in this question
‘cause | just shared with you this week and turned the AC on and | thought, oh boy, here goes my
power bill. That was my first. Thought.

Speaker 4: Sure.

Speaker 2: So what can | do to kind of help it stay low?

Speaker 4: Yes, thanks Meg. And like JT mentioned, we have a lot of tools and technology that
we're continuing to upgrade and I, | would highly encourage our customers to download the FPL app
'cause if you have control of your energy right there at your fingertips, if you're not able to get on the
app, we have some, uh, tools like our Energy Manager program.

That's a fantastic tool that you can go in, you can make modifications to... to the program that aligned
with how you cool and heat your home, the number of individuals that you have in your home, and
that will give you tips and recommendations on, on ways that you can save. Another great tool is our
energy dashboard.

You can see each day how much energy you're consuming, uh, and what the dollar value is...
Speaker 2: Really??

Speaker 4: associated with that. Absolutely.

Speaker 2: Oh, that's, | didn't know that was available.

Page 3 of 17
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Speaker 4: It's, it's a great free program, easy accessible from an iPad, smartphone. Uh, but those
tools give our customers the option to keep an eye on their energy usage, to monitor it. It will project
out where your bill is trending.

Speaker 2: Mm-hmm.

Speaker 4: To look at last month. You can really get down into, uh, really great details that are
specific to your home. So, the energy manager and the energy dashboard board are, are two,
primary, uh, programs | would recommend customers to use.

Speaker 2: So if | remember my mom saying, turn the lights off.

So, if | did that, and then | go back the next day and she can go look it up and say, see there?

Speaker 4: Yep. See the difference.

Speaker 2: See the difference. That's, uh, that's amazing. | never, and where would you find that?
And how do you sign up for that?

Speaker 4: So, fpl.com/ways to save. That'll be your first point of contact that'll get you in the right
direction.

And then you can simply log in with your FPL account and it'll be specific to your home and your
business needs.

Speaker 2: Oh, | love that idea. Especially right now.

Speaker 4: Absolutely.

Speaker 2: Especially right now. Okay, so then we also have, um, Cory, so how many customers,
effectively, this is the key word, prepare their homes for the approaching summer weather.\What can |

do?

Speaker 4: Oh, that's always a good question. You know, you mentioned things like turn off the
lights and while all of those things are super helpful, right?

Speaker 2: Mm-hmm.
Speaker 4: \We wanna make sure we're, uh. Doing things on the daily that make an impact on our

bill. Really, you know, looking around your home anywhere that you maybe see light coming into the
home, you know, sealing around windows, doors. any, we wanna keep that cold air in the house.

Page 4 of 17
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Speaker 2: Mm-hmm.

Speaker 4: And so if you can feel heat, you know, um, certainly seal that up. \Weather stripping in the
home, uh, those are some low cost no cost things that you can do. We, we highly recommend, you
know, if you don't have any window coverings. Those are simple drapes and blinds that'll help to keep
the heat out during the summertime.

Uh, In addition, the big consumers would be your air conditioning system. So this is the great time of
the year before it gets hot.

Speaker 2: Right?
Speaker 4: Before you know they're out running service calls to go ahead and have that AC tuned
up to make sure it's run at top performance. So those are a couple small key things that any customer

can do in their home or business.

Speaker 2: Okay. That makes a lot of sense. So we also, so some of those savings tips, then we
wanna make sure you have good insulation, correct?

Speaker 4: Absolutely.

Speaker 2: And do those kind of steps getting your air conditioner pre-checked. If you have
questions or are interested in some tips or advice or have questions for, uh, Florida Powered Light.

Our experts are here on Pensacola Expert Panel. You cantextitinat850-437-162 0. So now,
what would you say are some of the large drivers of energy consumption in homes? Well, of course,
air conditioning and so how can customers make sure they run efficiently.

Speaker 4: Sure.

Speaker 2: | mean, you say just have someone come in and check, but what else can we do?

Speaker 4: Yeah, and |, | wanna go back. You did mention something about the ceiling installation.
Those are, we do have rebates and programs out for our customers.

Speaker 2: Oh, you do? Okay.
Speaker 4: Absolutely. So, if when you go to fpl.com/ways to save, you'll be able to see some of
those savings that we have. But to go back to your question around our energy efficiency, h air

conditioning system.

Those are your big drivers, so you wanna make sure that it breathes...
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Speaker 2: mm-hmm.

Speaker 4: properly. So, changing your filter, you know, once you get it tuned up, uh, making sure
you leave your doors open to allow the system to work as it's intended. You know, you wanna cool
that space so you're paying to keep your house cool.

So, you wanna maintain the temperature in the home, keep the heat out. Um, and then certainly we
do have a air conditioning rebate that's available. So when you go to fpl.com/waystosave, you can
see some of our. Uh, resources that are out there that could come by and do a test of your system
and see if you would, uh, qualify for a, rebate

Speaker 2: oh, I'm doing that today. That's a great idea.

Speaker 4: It's good to have it tuned up before summer.

Speaker 2: That's a great idea. Okay, so we also have, um, with the, the summer weather coming
and being ready for hurricane season, are there ways to save on energy even when customers are
away, like on vacation? | always debate. We have a, usually an ongoing debate in the house to leave
the power on, leave the power off, leave the air.

There's always that debate. No, turn the air conditioner way up and we have the thermostat question.
Speaker 4: Sure.

Speaker 2: Any advice on that, Shelly?

Speaker 5: Yes. So some of the, uh, recommendations we have, if you're gonna be away on
vacation four days, five days, uh, there are definitely some things you can do. We recommend, um,
setting your thermostat, raising the temperature up to 80 to 82 degrees.

Speaker 2: Okay.

Speaker 5: That will keep the humidity down, um, but not have the system run as much. So that's a
recommendation. We, um, also recommend unplugging unnecessary electronics. So. Unplug your
gaming system, unplug your tv, your coffee maker, things of that nature. You can do that anytime, but
definitely when you're gonna be away for extended number of days, unplugging those electronics can
certainly help and you can turn off your water heater.

Speaker 2: Oh...

Speaker 5: The water heater is a big user of energy. It's probably our second highest user of energy.
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Speaker 2: | didn't even think of that one.

Speaker 5: Yeah, so you can turn that off if you're gonna be away for an extended period of time.
Um, that will save some money for sure on your energy bill.

And, um, you know, then when you get back, turn it back on. You know, give it a little bit of time and
then the water heater will be back up and running very quickly. So those are some recommendations
for vacations that are coming up this summer.

Speaker 2: Okay, so my big question, this is a personal question, I'm just gonna take advantage of
the fact that y'all are here.

Thermostats. What, what temperature should | put my thermostat on? Especially right now where
we've had these cold mornings. Warm afternoons, then it gets cooler in the evening. What I, I'm at
thermostat loss. | don't know what to do. Do you have any advice for me about thermostats and
setting them properly?

Speaker 4: Yes. So from a question,

Speaker 2: | just leave it alone. And then someone told me not to leave your fan on. 'cause
someone, | have a friend that says, leave the fan on all the time. And | have another friend that says,
no, put it on auto. Help me out here. I'm a little confused.

Speaker 4: Great question, and one of your friends is correct. I'll let you, you determine which you
have one of them.

Speaker 2: Okay?

Speaker 4: You know, from an energy efficiency standpoint, we're gonna recommend that you leave
it at 78 degrees during the summertime.

Speaker 2: Really?
Speaker 4: That's energy efficiency.
Speaker 2: okay?

Speaker 4: Every degrees that you lower the temperature is going to have an impact of about three
to 5% on the cooling portion of your bill.

So you want to be comfortable. We wanna be able to remove the humidity. And so, uh, understanding
the impact of every degrees that you go below 78 will, will have an impact on your bill. As far as
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leaving the temperature. | would recommend, and we recommend that you leave it at a set point. If
you're changing it throughout the day, it, it affects everything within the home.

Speaker 2: Mm-hmm.

Speaker 4: So your couch, your clothes, your, you're, your rugs, those temperatures are all
increasing. So if you maintain it at, let's just say 76 degrees in your house. Um, if you leave for an
hour or two, | would not adjust it if you're gonna be gone for an extended period of time.

Speaker 2: See, I'm typically gone all day.

Speaker 4: Yeah. So, for yourself, it makes perfect sense to adjust it to a higher temperature, you
know, three, four degrees.

Speaker 2: Mm-hmm.

Speaker 4: While you're gone for eight to nine hours of the day. And then have it cool down in the
evening when there's not as much heat outside. So, um, if you have a smart thermostat, that's a great
investment.

Because you can set it up to automatically adjust based on your lifestyle. Um, and in the event that
you are having companies swing by unexpectedly, you could, you could turn it down remotely from,
uh, from a location. So maintaining the thermostat. Um, runtime.

Speaker 2: Mm-hmm.

Speaker 4: The longer it runs, the more you're using. So we want you to be comfortable, uh, but we
wanna make sure that you are doing that in an efficient manner to where, you know, you can keep

your cost low. That is the number one driver in your home. Most homes is the HVAC system.

Speaker 3: And Meg, real quick, one thing I'll just add to what you hear, uh, Corey saying, um, just
remember the, the warmer it is outside

Speaker 2: Mm-hmm.
Speaker 3: If you set it on whatever you set it on. The longer your unit's gonna work to maintain that
temperature, right? Just like in the wintertime, the colder it is outside, the longer the unit's gonna work

to maintain the, the heat that you set.

Speaker 2: Right.
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Speaker 3: So just keep in mind that by setting it to that set temperature doesn't necessarily mean
your bill will always be the same, because when it gets to 95 and 98 degrees outside, even if you
leave it on a certain temperature, the unit's gonna have to work harder.

Speaker 2: Right.

Speaker 3: Because it's warmer and it's fighting against that. So just keep that in mind as well. We
want you to be comfortable, but just keep that in mind as you, as you just recognize. Some people
say, well, | left it on 75 or 78 and my bill still went up.

Well, it, it ran more because, because it's so much, it's so much hotter outside. So just keep that in
mind.

Speaker 2: Well, | do also, | take advantage of the budget billing...
Speaker 3: That's the one thing | was gonna say tell you.

Speaker 2: which is so great. That's a great, you don't, maybe someone can explain that 'cause
that's very helpful.

Speaker 5: Yeah, sure. Our budget billing program is, is a great tool, um, for customers and it helps
keep your bill approximately the same amount each month.

Speaker 2: Mm-hmm.

Speaker 5: So what it does is it averages your energy use over the past 12 months. So it, uh, takes
out the highs and lows of your bill so you don't get those huge spikes in the summer or the huge
spikes in the winter.

It kind of averages out to be about the same every month. So it. You know, averages your bill and lets
you budget so you know approximately what your bill's gonna be every month. So it's definitely a
great tool, um, to help you manage your budget and keep, um, your bills.

Speaker 2: You know, it's very helpful to me. | think it's great. And you can get that on the website.
Speaker 4: You can

Speaker 2: Get that website one more time.

Speaker 4: At fpl.com/ways to save.
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Speaker 2: Okay. Uh, another thing that | find that's really helpful is I, I'm curious too about when we
do get into those high usage seasons, which we're coming into now, is there a time that it's better to
do your laundry and run your dishwasher and all that kind of stuff? | mean, are there times, is that
make any difference?

Speaker 4: So we do, we don't have a, uh, a, a variable pricing structure today for our customers.
We, we do for like an electric vehicle program. You can find out more information about, about that
through our FPL um, EV programs. But for the most part, for our residential customers, it's it's
standard rate throughout the day.

Um, so whether you dry at, you know, seven o'clock at night or seven o'clock in the morning. It will be
generating heat. And so in the, in the evening when it's not as hot outside JT's point, you know, when
you're trying to keep that house at a certain temperature

Speaker 2: Mm-hmm.

Speaker 4: And you are running a dryer.

Speaker 2: Right.

Speaker 4: |It's putting more heat into the home. Mm-hmm. Um, so it may be better in the evening
for you, but as far as the price per kilowatt is gonna be the same rate throughout the day.

Speaker 2: Okay. You're gonna think, this is a silly question, but | do have a friend that un and uh,
this, I'm asking for a friend.

Speaker 4: Sure. Yeah, asking the unnamed friend, friend

Speaker 2: the unnamed friend that, that is debates all the time about whether | should be
unplugging my coffee maker, my other things that I'm not using.Should | do that every night?

Speaker 4: That's a, that's a common question. And that that is the vampire voltage is what it's
referred to as

Speaker 2: Because there are things that are, | see the little light on and | see it's running and I'm
thinking how much energy is that one using?

Speaker 4: That's correct. Um. We wanna focus on the big things first,
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Speaker 2: Right. Of course. Of course.

Speaker 4: And that temperature setting on your water heater, the temperature setting on your air
conditioning system, those are gonna make the biggest impact as far as unplugging a coffee maker.
It's a very small LED light. The frustration of having to reset the clock every morning is...

Speaker 2: Mm-hmm.

Speaker 4: You know, is, uh, is a challenge. And so it, is it going to save? Yes. How much? Very,
very, very minimal.

Speaker 2: Minimal. Okay.
Speaker 4: So if you had a large entertainment system with a speaker subwoofer, that's holding a
charge, you know, having that unplugged if you only use it once a month or you know, when you have

company, things like that.

But for your most part are, are our appliances are much more energy efficient with LED bulbs, LED,
you know, displays.

Speaker 2: Mm-hmm.

Speaker 4: And so, um. Dimes do make dollars.
Speaker 2: Yes.

Speaker 4: But | would focus on the big things first.
Speaker 2: The big things first.

Speaker 4: That's correct.

Speaker 2: Okay. Great advice. We were talking this morning. We have JT Young, Shelly, uh,
Ragsdale and Cory Booth, all with Florida Power and Light here on Pep Talk.

If you've got a question, textitinat8504 37 16 20, and my understanding is you have a energy
Saving community event coming up. Let's talk about that.

Speaker 3: Shelly go ahead and talk about that.

Speaker 5: Yes, we're really excited. We've got the community a free community energy saver
event coming up next thursday, May 22nd.
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Speaker 5: That's gonna be at the Langley Bell four H Center, and that's on Stefani Road in
Cantone, and it's gonna be from 4:00 to 6:00 PM Um, we invite everybody to come out to that. It's a,
again, a free event. We'll have our energy expert team there to answer questions and you can sign
up. To have our energy expert team come to your home and install some free energy efficiency items
in your home, like LED, light bulbs, low flow shower head, um, things of that nature to help keep your
bill as low as possible.

And again, that's a free event and you can sign up for free at. The event, um, a certain appointment to
come to your home when it's convenient for you, and they'll come out and do that. We'll also have at
the event, um, some other, um, community agencies like the United Way is gonna be out there.
Speaker 2: Oh, great.

Speaker 5: Um, the community resource program here in, in Pensacola.

Other resources for the community to help as well. And we're also gonna have that catered by
Smokey's Barbecue right here in Pensacola.

Speaker 2: Oh, excellent.

Speaker 5: So, um, dinner, it will be provided.

Speaker 2: That's nice.

Speaker 5: And, uh, and invite everyone to come out for that Community Energy Saver event. Learn
how to save energy and money on your bill. Help keep, um, your bill as low as possible. Again, that's
next Thursday, May 22nd.

Speaker 2: May 22nd, okay. Mm-hmm.

Speaker 5: Fourto 6:00 PM at the Langley Bell four H Center.

Speaker 2: So Langley Bell, four H I'm writing this all down four H Center. Yeah, that sounds great.
And if I'm not able to make that, can | still make an appointment to have someone come out to my
place and, and take a look at it for energy efficiency?

Speaker 4: Absolutely. We, we have our agents on standby and our care center to give 'em a call.
They can, they can pull your bill up, they can go over it with you, and then we're happy to come out to

the home and do additional, um, testing and help, help you really find ways that you can save on
energy. It's always available.
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Speaker 2: Is it normal to see a surge in your bill this time of year as we do get into the summer? Is
that something we could maybe plan for?

Speaker 4: | think JT touched on that.

Speaker 2: Yeah.

Speaker 4: Yeah.

Speaker 3: Gotcha. And | would just say that that's, that's typical when we're in a, we call these
shoulder months before we get into a spring. | mean this while we're in the spring or the fall, those are
typically lower energy usage months.

But we have had some warm days.

Speaker 2: Yes, we have.

Speaker 3: Um, and so we, it's not unusual, it wouldn't be unusual for customers to see a bit of a
spike, but again, the remedy for that might be that the, the, uh, budget billing that we talked about a
little bit earlier that | will continue to recommend to anyone. I'm on budget billing.

Speaker 2: It's great. | think's great.

Speaker 3: It's phenomenal and it has really created it. It allows you to just know what you know,
within a few dollars.

Speaker 2: Mm-hmm.

Speaker 3: One way or the other. Um, where you're gonna be. And, uh, so |, | would just encourage
folks to, uh, to sign up for that if they have not done so.

Speaker 2: It's almost the same every month for me.
Speaker 3: Just about, just about the same.

Speaker 2: So it's really nice. 'cause there's only a few, a little bit of difference, but it's, you don't see
the big peaks

Speaker 3: right.

Speaker 2: In valley, so speak, so. Okay.
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Speaker 3: |, it's a stress reducer.

Speaker 2: Yes, for sure. So, JT, we're wrapping it up here. We have about four or five minutes left
Yeah. To talk a little bit about maybe anything we haven't touched on yet this morning, or, or what you
think about all these different things we've been talking about in terms of power and energy saving.

Speaker 3: You know, Meg, I'll tell you. Um. You've heard, you've heard, uh, Shelly and Corey talk
about a lot of things that, that we're trying to do. Uh, we are working diligently, um, every day, um, to
bring more value. We're working hard to do that. Uh, we're trying to make things better. | tell people
when | talk to them that that's really our desire right now is to make things better every day.

Uh, offering those tools, rebates that you heard them talk about in programs providing valuable.
Resources to help customers manage their energy, uh, energy use effectively, and to keep the bills,
uh, as low as possible. So you heard about the community events we're trying to do, we're we'll be
announcing more of those, of course.

Um, the one next week on the 22nd, the one on June 14th, uh, the, uh, the hurricane, uh, touch a
truck event. Uh, so we invite folks to come out to that. Uh, and again, as you heard Corey talk about,
we want our listeners to, uh, explore all these opportunities to find more savings and tips at
fpl.com/waystosave.

Wanna make sure customers are aware of that, Uh, feel free to go out and, and, and investigate that.
Um, and we thank you for the opportunity to be here today. Thank you for the opportunity to speak to,
uh to the listeners and customers and, uh, we are, we are really, really, uh, excited about the
opportunity in the future ahead.

Speaker 2: Oh, | hope you come back again, especially as we get into hurricane season. I'd love to
do a show, just be, talk about that.

Speaker 3: Yeah.

Speaker 2: In hurricane preparation.

Speaker 3: Hopefully we'll have nothing to talk about at hurricanes,
Speaker 2: but | just, just like | like preparing.

Speaker 3: Yes.

Speaker 2: Nothing beyond that but just preparing.

Speaker 3: You can't... Well, and we tell people if we're not, um, responding.
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Speaker 3: And restoring after hurricane, we are preparing for one. And so every day throughout
the year, our crews, our teams are in the midst of doing that. | wanna encourage families to make
sure you got a plan. You cannot plan too early.

Speaker 2: |It's time, now's the time.

Speaker 3: It's easier to do it when you're not having to deal with, you know, 80 mile an hour winds
or the fact that you gotta evacuate or whatever.

So I'd encourage folks to be sure, to have a plan, know where they're gonna go, have the resources.
We try to encourage folks to be, be prepared for a minimum. Of about three days or so, um, if you're
gonna stay in place. But, um, make sure that you are ready to go and check on elderly, you know,
elderly parents or family members.Make sure that you have a plan for them pets.

Speaker 2: Mm-hmm.

Speaker 3: Uh, that's important as well. And so there are a lot of things to, to, to, to think about
when it comes to, uh, planning so that you can just, um, be ready to go when you need to.

Speaker 2: Well, we've got the Memorial Day weekend coming up, so you could go to your local
stores and start to stock up on batteries...

Speaker 3: Yup. Sure.

Speaker 2: flashlights. Just the basics. 'cause those first couple of days you're on your own, really.
Speaker 3: That's right. That's right.

Speaker 2: So you wanna make sure you've got everything that you need.

Speaker 3: Absolutely.

Speaker 2: And there's, generators are always great as a side thing, but y'all are pretty good about
getting that power back on quickly, | have to say.

Speaker 3: Well, thank you very much.

Speaker 2: And I'm not just saying that, | mean, I've noticed a difference.

Page 15 of 17



Docket 20260002-EG
2025 ECCR Final True-Up
Exhibit LSN-1, Page 49 of 115

Transcription | English

BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE RADIO VENDOR WNRP - AM

Speaker 3: We, we are trying and, and I, | think that it's important for our listeners and customers to
know that, uh, our teams are preparing today, even today. | watched as | was coming in today. We're
doing some transmission work right here near the station.

Uh, and again, all those things are in preparation for what's, uh, what's to come.

Speaker 2: Okay. So talking with JT Young, and we have Shelly Ragsdale here, and Corey, Shelly,
do you or Corey, do you have anything that you'd like to add this morning? Have just a couple
minutes left.

Speaker 5: Sure. So again, um, | hope to see you all at the Community Energy Saver event next
week, Thursday, May 22nd, at the Langley Bell four H Center.

Uh, that's gonna be a great event with our energy experts there to answer all your questions and give
you some more tips and information to help keep your bills as low as possible.

Speaker 2: Alright, Corey,

Speaker 4: ['ll just add, you know, we have so many things available for our customers and we want
them to understand their energy usage, so.

You know, take a look online, give our care center a call. We'll be happy to come out to the field and
do a personalized recommendation to your home. Uh, we are your energy provider. We're working for
you every single day. And we wanna make sure that you understand the product that you're using as
efficiently as possible.

Speaker 2: Excellent. So | did have a question. Someone's moving, they wanted advice on, they're
moving and rather than take that time up on the show, is there a person they could call a customer
service line that they can get that information?

Speaker 4: Our, our general customer care number, uh, will get you right in.

Speaker 2 Okay.

Speaker 4: That's just a moving...

Speaker 2: okay, so how do they find that? At the website, fpl.com?

Speaker 5: | believe it's on the website. fpl.com. lt's 8022657 97.

Speaker 2: One more time.
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Speaker4: 2225.

Speaker 5: Oh 800. Yes. 225,8022557 97. Sorry about that.

Speaker 2: |don't, they call that line often.

Speaker 4: Yeah.

Speaker 5: Sorry. | don't

Speaker 2: That's okay.

Speaker 5: | had that memorized.

Speaker 2: So thank you all so much for coming in this morning.

Speaker 3: Thank you. Thank you very much.

Speaker 2: Thank you, the energy tips are great. The big event coming up this next week, May
22nd. We also have the event for the Hurricane Preparers on June 14th, so check all that out @
fpl.com. You're on social media, I'm assuming as well.

Speaker 5: Yes

Speaker 2: So we can find all that information there too. Thank you all so much for being here.

Speaker 5: Thanks, Meg.

Speaker 2: Thanks to Florida Power and Light for all that you do for the Pensacola community. We
appreciate you especially on those top days. Thank you so much.
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Speaker 1: We are hanging out here, it is the Langley Bell 48 Center in Kolman right off
of Stefani Road. Coming out here. We're hanging out with our friends at FPL and I have
Shelly from FPL here. You're part of the communications team. What exactly are we, we
doing out here? I know you guys have some different things that you guys are helping
people out with.

Speaker 2: Yeah, we're having our Community Energy Saver event out here today from
4:00 to 6:00 PM. Um, what that is is a, a program that, um, where we can come to your
home and do an energy audit and install energy saving items in your home that will help
you save money on your bill. Um, so that's what we wanna do.

We wanna share information and tips to help you save. We've got some other, um,
resources, community resources here, like the, um. Red Cross, the United Way is here.
Um, so lots of information for you. Um, we've also got dinner, um, provided by our
friends at Smokey's Barbecue. So come on out.

Speaker 1: You heard save money and free food, you gotta get out here right now. You
guys are gonna be out here for how long today?

Speaker 2: From four to six.

Speaker 1: Alright, so come on out here. We'll have the cat out here walking around
you, get a selfie with the cat, get some delicious barbecue, and find out how FPL can
save you money on your monthly power bills. Plus, we see, some like smoke alarms and
things like that. So, you guys are really just kind of making sure everybody's well taken
care of, not just saving 'em money.

Speaker 2: Absolutely yes.
Speaker 1: So come on out here and see us again. It is at the Langley Bell 48 Center in
Kolman right off of Stefani Road. We'll see you out here again. It is out here until six

o'clock with Cat Country 98 7.

Now let's send it over to the sand shaker. That's where Brent's hanging out with our
pre-party for the Big Keith Urban concert tonight. Brent.
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Speaker 1: Este es el momento perfecto para aprender como preparar la casa con estas
temperaturas tan calida. Y hoy me acompafa Bianca Soriano. Ella es la portavoz vocera de fpl con
unos consejos muy practicos de como podemos mantener nuestras casas frescas y como podemos
mantener la factura lo mas baja posible.

Gracias. Bien que por hablar con nosotros, que calor hay. Como preparamos?

Speaker 2: Hay que preparar las casas por eso mismo, porque queremos que nuestro clientes
mantengan las cuentas lo mas vanas possible.

Speaker 1: Y que podemos hacer pues para preparados casas?
Speaker 2: Es algo muy simple. Primero que nada, se puede recorrer la casa y verificar que no hay
ningun escape de aire en las ventanas o en las puertas porque el aire cuesta mucho encenderlo y

mantener la casa fresca. Y no queremos que se escape.

Speaker 1: Un consejo muy facil y podemos aplicar a la casa a buscar a donde haya ventanas
abiertas.

Speaker 2: Correcto.

Speaker 1: Vamos a hablar de los contribuyentes mas impactantes en la factura, que, como
podemos ser eficiente y cual es?

Speaker 2: El factor principal siempre es el aire acondicionado que cuenta por el setenta por ciento
de las cuentas eléctricas.

Se le puede cambiar el filtro mensualmente y mantener, temostato entre 75y 78 grados para que la
cuenta no suba mucho y la casa se mantenga fresca.

Speaker 1: Y qué otra cosa, ademas del aire acondicionado, podemos mantenernos ahi con
atencion en la casa?

Speaker 2: El calentador de agua también consume bastante energia. Se le puede bajar la
temperatura a 120 grados.Todavia vas a tener agua calientita, pero no te sube tanto la cuenta.

Speaker 1: Y esto es son cambio que cuando vamos a salir de la casi vamos a ir, y si nos vamos de
viaje que podemos hacer?

Speaker 2: Si se va de viaje, aun se puede apagar completamente en calentador de agua en los

interruptores o si tiene un switch, se le puede apagar porque no hay necesidad de calentar agua,
sino a estar en casa.
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BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE TV VENDOR

WSCV

Speaker 1: Bien, que donde podemos conseguir estos consejos y mas sobre como podemos
mantener las facturas mas bajas?

Speaker 2: Para mas consejos, visita FPL.com/ahorra mas.

Speaker 1: Gracias, Bianca.

Speaker 2: Si, gracias, Cristina

Speaker 1: Soy Cristina Fiola para acceso total. Continuamos con mas.
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SCRIPTS
BRAND FPL
CONVERSATION FPL — ECCR 2025 Testing Video Scripts

Connected :30 (Energy Manager)

Open on a woman looking at her laptop with the FPL Energy Manager open. Begin zooming out
to show mom walking away from the laptop and grabbing snacks out of the fridge
VO: With FPL's Energy Manager, you can track your household’s energy use.

Focus shifts to the overhead light. Zooming into the light, we begin the transition to the next
scene. *
VO: That means you can stay connected to the things that matter.

Show mom walking into her kids’ playroom with the snacks. She drops off the plate and turns
off a lamp in the room. Focus shifts to the A/C vent in the room.
VO: From seeing your home’s energy use by the hour...

Show dad looking at the Energy Manager on his phone while adjusting the thermostat.
VO: ...to gaining a deeper understanding of your appliances, like your A/C.

Cut to a woman installing a new LED bulb in her living room. She goes to the switch and turns
on the light.
VO: Because making little adjustments throughout your home... will make a big difference.

Cut to a husband & wife sitting on the couch looking at FPL energy manager on the screen.
VO: To learn more visit FPL.com/WaysToSave

VO/SUPER: FPL Working for you. Every single day.
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SCRIPTS

Always on Top :30 (Energy Manager)

Woman in her kitchen opens the FPL Energy Manager app. The dashboard appears with
kilowatt usage displayed.

VO: At FPL, working for you also means giving you the tools to better manage your energy
use.

She scrolls through the dashboard, seeing usage by hour.
VO: With the FPL Energy Manager, you can easily monitor how much energy you're using.

She taps to view power usage details.
VO: Analyze which appliances consume the most energy.

She swipes to update the bulb. Energy usage trends lower on the screen.
VO: Then simulate simple changes like switching to LED bulbs or updating old equipment to
see how those choices affect your usage.

VO: Take control of your energy.
ALT: Manage your energy confidently.

VO: Try the free FPL Energy Manager today at FPL.com/EnergyPrograms

VO/SUPER: FPL Working for you. Every single day.
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SCRIPTS

Switch it... Unplug It :30 V1 (Energy Manager)

Open with a person leaving their home. The flick a light switch as the leave the home.
VO: Managing your energy use is easier than you think with the FPL Energy Manager,

VO: a free tool to help you track and manage your home's energy use, in real-time.

Close-up scenes show family members' hands busy implementing energy-saving tips
throughout the home.
VO: So, go ahead...

VO: Tap it (Turns lights off),

VO: Unplug it (Unplugs device),

VO: Turn it (Turns A/C down)

VO: Check it (Replaces filter)

VO: and click it... (Go online and save).

VO: Take control of your energy use at FPL.com/EnergyPrograms

VO/SUPER: FPL Working for you. Every single day.
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Transcription | Spanish

BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE TV VENDOR WWDT

Speaker 1: FPL puede ayudarte ahorrar energia en casa y a mantener tus facturas lo mas bajas
posible con programas de ahorro disefiados pensando en ti. Maria Quintanilla de FPL nos cuenta
cdmo pequefios cambios pueden generar grandes ahorros. Hola Maria, como estas? Bienvenida.
Speaker 2: Gracias. Un placer de estar aqui

Speaker 1: A ver cdmo podemos mantener nuestros hogares frescos y ahorrar energia durante los
calurosos meses de verano?

Speaker 2: Todo es estar en un balance entre estar como y ahorrar energia. Nosotros aconsejamos
a mantener esa aire acondicionado entre un 75 al 78 grados al mantener el aire acondicionado sobre
75 grados, uno se puede agarrar entre tres al percent en sus costos de enfriamiento.

Speaker 1: Wow, increible. Y Maria, existen programas de FPL que pueden, pues también ayudar a
los clientes ahorrar mas.

Speaker 2: Tenemos un programa que se llama “On Call”, donde si usted participa, le da la
oportunidad de FPL a pagar un equipo en su casa por un corto periodo de tiempo, pero eso le
garantiza unos ahorros de $90 al afo.

Speaker 1: A eso me encanta muchisimo. Y qué herramientas ofrece FPL a los clientes para
ayudarles a ser mas eficientes energeticamente en casa?

Speaker 2: Tenemos una experiencia muy divertida que se llama “House of Savings”, donde entras
a una casa virtual y puedes entrar en cada habitacién y ver como puedes ahorrar energia en cada
habitaciéon. Eso te puede ayudar a aprender tu mismo para tu propia casa. Y también, si te inscribes
a participar, puedes ganar premios.

Speaker 1: Y por supuesto, eso viene siendo en el sitio web, cierto?

Speaker 2: Si.

Speaker 1: Para tener mas informacion a donde pueden ir los televidentes?

Speaker 2: Para encontrar mas consejos y herramientas sobre como con ahorrar energia, puedes ir
a fpl com diagonal ahorra mas.

Speaker 1: Ya lo saben, ese sitio web aparece aqui mismo en pantalla
Mariela, Muchisimas gracias.

Speaker 2: Muchas gracias.
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Transcription | Spanish

BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE TV VENDOR WWDT

Speaker 1: Excelente consejos. Como siempre, soy Martin amado y continuamos con mas de
acceso total.
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Transcription | Spanish

BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE TV VENDOR WLTV

Speaker 1: Si usted quiere ahorrar dinero en la factura de la luz, no se puede perder el banco
telefonico de FPL es el dia de hoy hasta las dos de la tarde. Nos acompafia a a Bianca soriano de
FPL. Gracias por estar con nosotros y en el banco telefénico. Vamos a poder saber por qué en esta
época del afo llegan las facturas tan altas.

Speaker 2: Claro que si, Roxana. Quienes llamen podran averiguar acerca de recursos para hacer
mas eficientes y ahorrar dinero en las cuentas de energia. Nuestros especialistas contestaran
preguntas sobre como poder mantener nuestras casas frescas y ahorrar energia durante los meses
mas calidos. Y qué herramientas ofrece fpl a nuestros clientes para ayudarlos a ser mas eficiente en
el uso de la energia.

Speaker 1: Y Bianca, como se puede participar?

Speaker 2: Solo tienen que llamar ahora mismo y hasta las dos de la tarde al numero en pantalla,
nuestros especialistas estaran listos para atenderles.

Speaker 1: Muchisimas gracias, Bianca por estar con nosotros. Y usted ya lo sabe. Tiene hasta las

12 de la tarde para poder ahorrar con fpl. Toda la informacion esta en pantalla y nosotros seguimos
con mas.
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TV-RADIO SCRIPTS | English

BRAND Florida Power and Light DATE
CONVERSATION ECCR 2025 CCODER
TITLE ECCR TV & RADIO AIR DATE
LENGTH 30, 15 ISCI

ECCR TV & RADIO 30

Making a few small changes to how you use energy in your home can make
a big difference.

Like setting your AC. Every degree you raise it can save you up to five
percent on cooling costs.

With the FPL Energy Manager, you can easily monitor how much energy
you're using, see which appliances use the most, and how it affects your
bill.

Keep more money in your pocket by making your home more energy-
efficient.

Learn more at FPL.com/WaysToSave

ECCR TV & RADIO 15

With the FPL Energy Manager, you can easily monitor how much energy
you're using, see which appliances use the most, and how it affects your
bill.

Learn more at FPL.com/WaysToSave
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TV-RADIO SCRIPTS | Spanish

BRAND Florida Power and Light DATE
CONVERSATION ECCR 2025 CCODER
TITLE SPA ECCR TV & RADIO AIR DATE
LENGTH 30, 15 ISCI

ECCR TV & RADIO 30

Pequenos ajustes en tu uso de energia pueden hacer una gran diferencia.
Making a few small changes to how you use energy in your home can make a big difference.

Como la temperatura de tu casa. Cada grado que la subas puede ahorrarte

hasta cinco porciento en costos de aire acondicionado.
Like home’s temperature. Every degree you raise it can save you up to five percent on air
conditioning costs.

Con el Energy Manager de FPL puedes ver cuanta energia utilizas, cuales

electrodomésticos consumen mas, y como eso afecta tu factura.
With the FPL Energy Manager, you can easily monitor how much energy you’re using, see which
appliances use the most, and how it affects your bill.

Ahorra mas dinero mejorando la eficiencia energética de tu hogar.
Keep more money in your pocket by making your home more energy-efficient.

Descubre mas en FPL.com/AhorraMas
Learn more at FPL.com/WaysToSave

ECCR TV & RADIO 15

Con el Energy Manager de FPL puedes ver cuanta energia utilizas, cuales

electrodomésticos consumen mas, y como eso afecta tu factura.
With the FPL Energy Manager, you can easily monitor how much energy you’re using, see which
appliances use the most, and how it affects your bill.

Descubre mas en FPL.com/AhorraMas
Learn more at FPL.com/WaysToSave
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COPY
BRAND FPL
CONVERSATION ECCR - Nothing Small

NOTHING SMALL — APPROVED SCRIPT :30 (For Reference)

There’s nothing small about a ‘small’ business.

It's your life's work.
Your ambition.

Your dream.

And we get it. Every penny counts.

That's why our energy experts created free tools like the FPL Business Energy Manager — to

help you make informed decisions every single day.
Track, monitor, and take control of your energy usage, all in one place.

So, you can keep your eye on what really matters - growing your dream...

...into the next big thing.

Working for you. Every single day
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COPY

NOTHING SMALL - SCRIPT :15 V2
There’s nothing small about a ‘small’ business.

That's why our energy experts created free tools like the FPL Business Energy Manager — to
help you track, monitor, and take control of your energy usage,
all in one place.

FPL. Working for you. Every single day
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BRAND Florida Power and Light DATE
CONVERSATION ECCR CCODER
TITLE Balancing Life TV-Spanish AIR DATE
LENGTH 60 ISCI

BALANCING LIFE SPA SCRIPT 60 —

VO:

Encontrar el balance en nuestras vidas no es facil.
Hay que dedicarle tiempo a la familia,

sin dejar de lado el trabajo,

mientras atendemos todo lo demas.

En FPL sabemos que aunque no podemos ayudarte en todo,
si podemos ayudarte a hacer tu vida un poco mas facil.

Con el Energy Manager de FPL y nuestros consejos de consumo de energia
puedes mantener tus cuentas lo mas bajas posible.

En FPL nos dedicamos todos los dias a ayudarte a ahorrar energia y dinero
asi puedes enfocarte en lo mas importante.

Toma el control de tu consumo de energia hoy mismo en FPL.com/AhorraMas

END TAG: FPL, trabajando para ti, todos los dias.

BALANCING LIFE SPA SCRIPT 30 -
Encontrar el balance en nuestras vidas no es facil.

Hay que dedicarle tiempo a la familia,
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TV-VIDEO SCRIPT | Spanish Adaptation

BRAND Florida Power and Light DATE
CONVERSATION ECCR CCODER
TITLE Balancing Life TV-Spanish AIR DATE
LENGTH 60 ISCI

Al trabajo,

y todo lo demas.

En FPL sabemos que aunque no podemos ayudarte en todo,
si podemos ayudarte a hacer tu vida un poco mas facil.

Con el Energy Manager de FPL y nuestros consejos de consumo de energia
puedes mantener tus cuentas lo mas bajas posible.

Descubre nuevas formas de ahorrar en FPL.com/AhorraMas

END TAG: FPL, trabajando para ti, todos los dias.

BALANCING LIFE SPA SCRIPT 15 -
En FPL podemos ayudarte a hacer tu vida un poco mas facil.

Con el Energy Manager de FPL y nuestros consejos de consumo de energia
puedes mantener tus cuentas lo mas bajas posible.

END TAG: FPL, trabajando para ti, todos los dias.
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SCRIPTS
BRAND FPL
CONVERSATION ECCR - Balancing Life Scripts

BALANCING LIFE - SCRIPT RECORDED 60 (For reference)

Balancing life can be a challenge...
...from precious family time,

...to the demands of work

...and everything in between.

At FPL, we understand that while we can't manage everything, we can make your life a little easier.
With energy expert tips and FPL’s Energy Manager, you can keep your energy bill as low as possible.

At FPL, we're dedicated to

helping you save energy and money.

So you can focus on what matters most.

Take control of your energy savings today at FPL.com/WaysToSave
NWFL: Take control of your energy savings today at FPL.com/Savings

FPL... Working for you... Every single day.
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BALANCING LIFE - SCRIPT :30 V2

Balancing life can be a challenge...

...from precious family time,

...to the demands of work

...and everything in between.

At FPL, we understand that while we can’t manage everything,
we can make your life a little easier.

With energy expert tips and FPL's Energy Manager,

you can keep your energy bill as low as possible.

So you can focus on what matters most.

Take control of your energy savings today at FPL.com/WaysToSave

NWFL: Take control of your energy savings today at FPL.com/Savings

FPL... Working for you... Every single day.

BALANCING LIFE - SCRIPT :15 V2

At FPL, we're dedicated to

helping you save energy and money.

With energy expert tips and FPL’s Energy Manager

Take control of your energy savings today at FPL.com/WaysToSave

FPL... Working for you... Every single day.
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BRAND Florida Power and Light DATE
CONVERSATION ECCR CCODER
TITLE Balancing Life TV-Spanish AIR DATE
LENGTH 60 ISCI

BALANCING LIFE SPA SCRIPT 60 -

VO:

Encontrar el balance en nuestras vidas no es facil.
Hay que dedicarle tiempo a la familia,

sin dejar de lado el trabajo,

mientras atendemos todo lo demas.

En FPL sabemos que aunque no podemos ayudarte en todo,
si podemos ayudarte a hacer tu vida un poco mas facil.

Con el Energy Manager de FPL y nuestros consejos de consumo de energia
puedes mantener tus cuentas lo mas bajas posible.

En FPL nos dedicamos todos los dias a ayudarte a ahorrar energia y dinero
asi puedes enfocarte en lo mas importante.

Toma el control de tu consumo de energia hoy mismo en FPL.com/AhorraMas

END TAG: FPL, trabajando para ti, todos los dias.

BALANCING LIFE SPA SCRIPT 30 —

Encontrar el balance en nuestras vidas no es facil.

Hay que dedicarle tiempo a la familia,
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Transcription | English

BRAND Florida Power and Light INVOICE NO.
CONVERSATION ECCR Spring Segments INVOICE DATE
TITLE TV VENDOR WFLX

Speaker 1: Looking for ways to save on your electric bill this summer? Listen up. You're about to get
savvy in 60 seconds. I'm joined by Francine Freitas from FPL. Francine. What can people do to save
money this summer?

Speaker 2: During the summer months, your AC is gonna have to work overtime, so what we
recommend for customers is to set their thermostat to a comfortable level between 75 to 78.

Each degree above 75 can help you save 3 to 5% on your total cooling costs, and then use your
ceiling fan spinning counterclockwise that makes you feel about three degrees cooler.

Speaker 1: And FPL has some great programs. Tell us about that.

Speaker 2: \We have so many tools and resources for our customers. We just launched the House of
Savings, which is a virtual experience where customers can interact with different parts of the home,
different objects, tv, kitchen, and uncover practical ways that they can save on their energy.

Speaker 1: And where should customers go to learn more?

Speaker 2: All of our tools, tips, and resources are available online at fpl.com/waystosave.

Speaker 1: Thanks so much, Francine. Stay cool this summer with the help of FPL.
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