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Promotional Offerings 
 

The Company may, from time to time, elect to offer promotional programs to its customers that are 
designed to retain existing customers, to stimulate existing customer usage, to attract new customers, 
to win back former customers, or to increase awareness of the Company's services. Such offerings 
may be limited to certain dates, times, and/or locations. 
 

 

 
 

 

 
 
14.1   Win-Back Promotion 
 

Win Back is targeted for residential customers who have left GTC, Inc./FairPoint 
Communications and ported their number to a digital phone or wireless provider for their local 
service.  Under this campaign, the company will waive any service connection or service restoral 
charges when the customer chooses GTC, Inc./FairPoint Communications to again be their local 
telephone service provider.  As part of this campaign, Full House and Full Hose with TV will be 
discounted as shown below.    

  
 
 

All Areas Win Back  Line Connection Charges 09-15-07 
   Permanent 
    
All Areas Win Back Full House 09-15-07 
  Without TV Permanent 
  $17.00  
    
All Areas Win Back Full House 09-15-07 
  With TV Permanent 
  $27.00  

 
 
 
 
 
 
 
 
 
 
 
 
(M) Previously in Section 14 on Page 351. 
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14.2   25% OFF - ExpansionPAK II (EPAK II) Bundles Promotion 
During the period of March 17 through June 14, 2014, business customers may be eligible to  
receive a discount of 25% off standard EPAKII Bundle rates.  

 
Eligibility rules:  
 Only business customers are eligible 
 Customers must purchase service within this timeframe to qualify for this 

promotion 
 New business customers purchasing services under this promotion 
 Existing business customers that are: 

o adding new business lines  
o who are upgrading to EPAKII Bundle 
o who are within 3 months of expiration of current EPAKII term 

 Customers MUST purchase HSI at 2M or higher 
 Customers must also purchase ExpansionPAK II In-State Calling Plan from an 

affiliate company 
 Bundles may be purchased MTM or Term; discount rate in effect for 12 months 
 Customers subscribing to this promotion are also eligible to purchase voicemail at 

a discount. 
 

Discount will be applied: 25% off voice, long distance and HSI product. 
 

This promotional offering will be made under the terms and conditions of this price list and will 
not extend beyond June 14, 2014. The rates, terms and conditions for the services in this 
promotional offer apply except to the extent provided in this promotion.  This promotional 
offering cannot be combined with any other discount or promotion except as authorized by 
FairPoint Communications. 
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