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March 6, 1998 

Director, Division of Records and Reporting 
Florida Public Service Commission 
2540 Shumard Oalc Boulevard 
Tallahassee, Fl32399-0850 
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Re: Docket No. 971399-TP Uftlng of Mart<etlng Restrictions 
Imposed by Order No. PSC-96-1669-FOF·TP 

Dear Ms. Bay6: 

Enclosed Is an original and fifteen copies of Ba11Sou1h 
Telecornmunlcatlor.s. Inc.'s Direct Testimony of Hilda Geer. which we ask that 
you file in the above-captioned matter. 

A copy of this lettar is enclosed. Please mark it to indicate that the 
original was filed and return the copy t.o me. Copies have been served to the 
parties shown on the attached Certificate of Service. 
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CERTIRCATE OF SERVICE 

Docket No. 971399-TP 

I HEREBY CERTIFY that a true and correct copy of the foregoing wes served 

by U.S. Moll this 6th day of March, 1998 to the following: 

Staff Counsel 
Aorida Public Service Commission 
2540 Shumard Oak Blvd. 
Tallahassee, FL 32399-0860 

Thomas K. Bond 
MCI Telecommunications Corp. 
780 Johnson Ferry Road 
Suite 700 
Atlanta, GA 30342 

Richard D. Melson 
Hopping Green Soma & Smith 
Post Otfico Box 6628 
Tallahassee, FL 32314 
Atty. for MCI 

Jot.eph A. McGlothlin 
VIcki Gordon Kaufman 
McWhirter, Reeves & McGlothlin, 

Davidson, Rief & Bakas 
117 South Gadsden Street 
Tallahassee, Floride 32301 
Attys. for FIXCA 
Attys. for FCCA 
(860) 222-2626 

Mershe Rule 
AT&T Communications of tho 

Southern States. Inc. 
101 North Monroe Street 
Suite 700 
Tallahassee, FL 32301 

Brian Sulmonettl, President 
Florida Competitive Carriers Assoc. 
151 5 South Federal Highway 
Suite 400 
Boca Raton, l'l 33432 

Peter M. Dunbar, Esq. 
&rbara D. Auger, Esq. 
Pennington, Moore. Wilkinson 

& Dunbar, P.A. 
P.O. Box 10095 
Tallahassee, FL 32302 
Tel. No. (8601 222·3533 
Fox. No. 18601 222-2126 

Carolyn Marek 
V.P. ·Regulatory Affairs 
S.E. Region 
Tlma Warner Comm. 
P.O. Box 210706 
Nashville, Tennessee 37221 
Tel No. (615)873· 1191 
Fax No. (6161 673-1192 
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BELLSOUTii TELECOMMI.JNICA TIONS. INC. 

DIRECT TESTIMONY OF HILDA GEER 

BEFORE TliE FLORIDA PUBLIC SERVICE COMMI!'SION 

DOCKET NO. 971399· TP 

MARCH 6. 1998 

PLEASE STATE YOUR NAME. ADDRESS AND POSITiv N Wlnt BELl.SOUru 

TELECOMMI.JNICA TIONS, INC. ("Bf..LLSOUTH" OR "1 HE COMPANY") 

My name Is Hilda Gccr. I am employtd by BeiiSouth u Dir<ctor ·Consumer· South 

l'lorid&. My business address is 600 N.W. 79th Avenue. Miami. Florida. 

PLEASE GIVE A BRIEF DESCRIPTION OF YOUR BACKGROUND AND 

EXPERIENCE. 

I am a snduate of the Univenity of Miami wilh a degRe in Mathcrnouics and 

Payeholol)l. I havo 26 yean oflervicc wllh BeiiSoulh. My ~r "'lh BeiiSoulh 

began in Eoglnecring and has continued on 10 assignments in Network. Sales and 

MarUting. Human Resources and various Customer Services organizations. Most of 

che lw 19 yean has been spenl in position.s of lncrcuins responsibility in lhe 

CllSIXM!Ier Servlect environment. Business. lnter-uchangc Carrier. and Residenlial 

Servicca. 

WHATIS ntE PURPOSE OF YOUR TESTIMOI'Y? 

· 1· 
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The pui"J)OSC of my lcstimony is1o d~monSITIItc ~I !he marbling restriction• 

imposed on BeiiSoulh by lbc florida Public ScTVi" Commission ("Commiuioo:') 

&hould be mnoved. I will provide evi~n" !hat, a) a thriving competitive 

inlftl.A TA IOU mukct e:xiatJ in FJocida; b) lbc restrictions have resulted in much 

CODSUmcr confusion; IIOd c) !his o:wi~n" justin~ !he lining of ecru in morkcti11g 

ratri«ion.s impoted by 1bc Com>.Jiulon' s 0n1cr No. PSC-96-1 S69-FOF • TP in 

Docket Not. 930330. TP and 9606SI-TP. 

DID THE MARX.EllNO RESTRICTIONS IMPOSED ON BELLSOUTH BY THE 

COMMISSION PERTAIN TO NEW AND EXISTING CUSTOMERS 7 

Yu. The Commission onkred that BeiiSoulh be prohibited from marketing 

intral.A TA toll KTVicu to cxistinl8 customers for a period of eighteen ( 18) months. 

Therefore, lbc rcstrictioos for existina customers will expire in June of 1998. 

However, !he <A>mmission' t Order did not contain such term limilations for !he 

restrictions imposed on BeiiSocnh for mukcting intral.ATA toll KTVicu to new 

customers. 

ONEN rnA T THE RESTRICTIONS FOR MARKE11NO TO EXISTING 

CUSTOMERS WllL EXPIRE IN JUNE OF 1998. IS BI!LLSOUTH REvUESTING 

IU!UEf FROM THE SPECIFIC RESTRICTION WlTIIIN rnA T ORDER 

R&.ATIVE TO NEW CUSTOMERS? 

·2· 
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Yes. lkiiSoutb Is JPC>Cirteally rcqt1csdna nllcf from lhc rcwklion that Bell South 

CliJliiO( market llllntral.ATA tollsetVIcc to a new cUSIOI'Mr unless !he customer 

introduca lbe &ubject. 

WHAT WAS THE INTENT OF THE RESTRICTION ON BEI.L.'>OlJTI I 

REGARDfNO NEW CUSTOMERS? 

lkiiSoutb believes t1w it wu tbc Commission's Intent to promote 111tral.A T A toll 

competition wkh tbc imposition of nwbtina ratrictiocs on lkiiSoutb. B> I'CSinCllnl 

B<:IISoutb'& ability to nwlc.cc ita intral.A TA toiiKTVicc:s to new custom:rs. !he 

compctina intral.ATA Qtricn would be affonleclan opponuniry to establish !heir 

presence in the Intra LATA toll marlcet. 

WHY SHOULD THE MARKETING R.ESTRJCTIOI'-1 FOR NEW CUSTOMER.'i BE 

UFTED? 

The first "'buyina experience" or intefactiOII betvo'ecn a company and a new customer 

i.s ctueial. Ocntrally, lhiJ first experience creates an imprcnion !hat luiS throughout 

tbc n:Litioclllllp. Therefore a company's ability to educate customers •bout iu 

prodiiCIIIIId SCtVIces durinalhc lint contact iJ an essential cornerstone in developing 

•Joaa·tmn relationship built on 1n11t. New customers who call BciiSoulh for the 

first time may noc kMw of lhc tcrvlcct the Company hu to offer. The m&rltcllna 

resuictions impoted on B<:IISoulh preclude the Company from explain ina in detail 

products and savlcealhat can benefit coruumcrs. These ratrlctiOIU r ave virtually 

silenced lkiiSoutb dllriJia CUStomer cqotiatlons ror lntral.A T A toll and ha>c had an 
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iml*l oa customcr choices foe various local services. C~tly, u I will 

demOOSinle lat.cr in my ~CJtimony. (OIIJutnm often m&ke 11ninfonncd chokes 

WILL AlLOWING BI!LLSOU1lf TO ONCE AGAIN MARKET ITS INTRA LATA 

TOLL SERVICES TO NEW CUSTOMERS S1lMVV. TE COMPETITION AND 

INNOVATION IN THE fNTRALATA TOLL MAR.KET'l 

Yes. Allowioa Bel !South 10 once qain rn.vllet its intral.A TA loll savcccs 10 nc:w 

CUSIOIIICrS will stim11latc competition. Foe ocarly cwo yean now 8ciiSo11th lw b«n 

Wl&blc 10 dilcuss ill intral.A TA loll~erviccs during ncgociations widl iu new 

eunomm. BciiSouth't compctlton have enjoyed an unshackled opportunity 10 pin 

rn.vllet share, and u I will demonstrate, they have done vuy well. Allowing 

BeiiSolrtb 10 rn.vllet once qaln will act u an inccndvc for other intral.A'r A providers 

10 develop competilivo rates and calling plans and not rest comfortably on !heir !.un:ls 

unckr lhe guiJe of•procectivo regulalooo·. 

IS IT BELLSOUllf'S POSI1l0N TI-IA T COMPETING CAJUUERS HAVE 

EST ABU SHED lHEJR PRESENCE IN THE INTRALA TA TOLL MARKET'/ 

Yes. BeiiSoulh huevaluatcd lntral.ATA presubscription swlstic1 rrom January, 

1997,10 the ptaent and concludclthal eocnpctillon is thriving in Florida (Exlolbh 

HO-I). 

Exllilrit HO-I wmmariu:J all LPIC cbanac dala CXlJ1ICtcd froc- !he CARE (CuJiocncr 

Ac:oounts RM:ords Exdl&n&e) IYJictn durin& the JIUdy period from January I, 1997 

-~ 
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1 lbtollib Febnwy 21. 19CII. CARE is die mc..hlnized LPIC change •nlml« ~ttn 

2 lkiiSooth &lid tbt inlernchanae r.anicn. Noc Ol!ly docs CARE pnl\'idc !he 

3 mecbaDbed Input for LPIC chlnac onlcn from inleruchanae cllricn. II aiJo 

4 providn coaftnn&lion 10 !he m:e ivina and los ina carrien when a chlnac hu ~en 

5 processed ~JIIIdlm ofwl>cthcr Lhc chlnae order originaled lhrough CARE or 

8 throii&J! !he lkiiSoulh bulincas ofl"tce. II Is lhio iatler functlooallry !hal allows CARE 

7 10 pcovido !he lt&lis1ics fet all LJ>IC cbange ectiviry during !he time pcnod !hal is 

8 swnmmz.d In Exhibit HO-I and discuuecl below. 

9 

10 During the Sllldy perioJ.IkiiSoulh wu noc !he cuJIOmcr's selccuon ofhls loal toll 

11 carrier on 3~ of new midentlal llnes and 20% of new business lines. These figures 

12 repcuentiOIIlloacs during !he atudy period; !he data indicau: thai for the spccll1c 

13 monlhs of Januuy. 1991 and Februuy. 1998, lkiiSouth local toll Hrvitc los1e11 on 

14 new mldentlalllnes were 39% and 4lt'o, ~ivcl). New busmcu lines lou.cs 10 

15 loc:al10ll <:Ompctltion wtf'll 27% during Januuy. 1991 and 21% during Fcbtualy. 

18 1991. 

17 

18 The IIIJC'I of compctlton nwitctlna acu' lry appcan to ~ exist ina cu>1omcrs 

19 Approxim&~ely S 1% or all mldmtial LPIC activity and 3S% of business LPIC 

20 Adiviry during !he Jtucly period wu generated by cbanges on txistinglines. 

21 lkliSoutb was not !he local toll carrier of choice on 14% oflhcr.o rcsidenllsllPIC 

22 changes and 92% of !he bullneu LPIC chanaes. The last cau:gory summarized! 

23 dutlna the sludy period wu moves (from one address 10 another addrcu) These 

24 ehanpl reprciCliiOd a lou 10 Bell South u tllc lol:aliOIII:II'ricr for 2S% of !he 

25 re:sideatialllnet cbanpd and 21% of !he business lines chana· .. 
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Wbm coasldcring all of the 4,S69.797 LPIC cb.anges from Janu.uy. 1997 tluouaJ! 

Febnwy, 1991. BciiSouth wu not the lntni..ATA toll canier on S7% of the 

re1lclcntlalllncs and 46% of the buJIMu lines. This clearly dcmonnraces that 

intral.A TA toll com~iclon IJ thriving In Florida. 

In ldditioa. !be Commiulon m:cntly •arced that cla1a provided by BciiSouth in ill 

pctitioo 10 Rquestlll\ina of the reslrictJons • .. .does indicate dunged corcumsunces 

that may demonstrate that the purpose or our earlier Order hu been met.• (FPSC 

Order No. f'SC.91-0l93·FOF·TP, paacs 2·3. in Ooeltct 971399·TP.) 

WHATQUAN1TTA1lVE DATA 00 YOU HAVE TO SUBSTANTIATE YOUR 

ARGUMENT ? 

A compuiloo of intn.I..A TA toll com~idoo results shows that in Florida. BciiSouth 

losl30% oriu residcntW, 26% or its compla business and 32% of its inl&ll business 

intral.A TA toll ple-.ble linn as or Janu.uy JO. 1991. 

AI snviously dcmonsu.tcd in Exhibit HG-1. anothu imporunc comparison relates co 

the averaae of new customm that arc chooting a canier other chan DeiiSouch. From 

J:lnu.uy I, 1997 until February 21. 1991. BciiSouch Florida numbet11 'how that an 

averap ofll% of new mlclcnlial c:urtome.rs aod 20% or busincu customm chose a 

wm.. ot11er than BeiiSouth 
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WH.A T INTRALA TA TOLL SUBSCRJPTION BUSINESS OFFICE PRACTICES 

AND PROMPTS WOULD BELLSOUTH ADOPT FOR FLORJDA if 1liE 

CURRENT RESTRICTIONS ARE LIFTED? 

BciiSoutb would continue Its cum:nt promptS but would abo advi~ the customer that 

BcliSoutb can pnwlde local toll service. As a rcr..otement. th~ promptS call for 

advisiQJ tho cuJlomcr on ·~o following poini.J in the order lbtcd: 

1. BeliSouth would advise the customer that he has an op1ion of selecting a long 

dilUnce carri~ for local toll calls. 

2. BcUSouth ll.'OUid advise the c:uS10mer that BciiSouth can provide hiJ local toll 

service. 

3. BciiSouth would offer to read to the customer the list of a\'ai lablc ~anicrs. If 

the cuJiomcr mponds affmnatively,then the list should be read. 

HAVE THE MA.RX.ETING RESTIUCTIONS RESULTED IN CONSUMER 

CONFUSION ? 

Yes. Bee&~ BciiSouth Is prohibited from edueatina new c.onsumen about its 

~e~VIocs, eustomm arc makina uninfonncd choices with rcaard to tboir local service 

opllonJ. 

BcllSoutb has two types of local calling planJ. f irst arc the»c plaru If or which tho 

eustomet pays only wllen the ~rvice is used: Lc. ECS (EX!endcd Calling Service). 

ECS Is nponcloc! c:alllng wltich ineludcs additional exchal\gcs in a customors existing 

·1· 
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1 callillauu. The ECS cxch&nacs become a pan cf~ cUJIOmer'sl()(al call ina aru_ 

2 For reddc:nc:e C\ISiomcn a ptt mcssaae charae applies. For bosiMSJ cUJIOmen, a !Itt 

3 minute cbarac applies to all calli In l.bc ECS cxch&nac. FOf cumplc, cuscomcn on 

4 Stcinbalclloc, Florida have ECS co Oaincsvlllc, Florida. This means chat. for calls 

'5 from Sccinhalcboc 10 Oaincsvillc, a rcsldcnclal ,UJ10mcr i1 etwacd :2S cents for thai 

8 call and boslncss eus10mcn are cllarJcd 10 cents for the fine minute and 6 cents fOf 

7 e.:b edditional minute. 

8 

9 The Kcood type oflocal callina plan involves a euscomer payinaa monthly n.c n~ 

10 amount, no lll&li.Ct bow oft.en he uses~ JCtVice. Examples of ~se local callina 

11 plans Include opdonal EAS (Ex~ndcd Alu JCtVicc) and Area Plut. (Of rcsidcncial 

12 cu~omen and Busineu Plus, for botincu customers. 

13 

14 Under the Cornmiulon rutrkclons. when a c:UJ10mcr c:ootKU BciiSouth. chc 

15 Compeny it prohibited from diJcuuina iu incral.ATA coiiJCtVtccs unlcu the subj«C 

18 is lnlrOduced by die euscomcr. ~ucocly. when a new cUJIOmu selects an 

17 intral.A TA toll carrier ocher chan BciiSoutb, the Compeny is rcstticlcd from cducaltn& 

18 l.bc CUSIOmcr aboullbe impacc of lhat choice oo the local c:alhna plan he may have 

19 chosen or 10 which ho hu acceu. Au result. new euscomcn "'bo choose an 

20 incralA TA toll c:arricr ocher chan Bell South will not know how 10 obu.ln clte bene fill 

21 of the tint type of local plan previously ducrlbcd. F~r. whh ~ occond cypc of 

22 local call in& plan I have duc:ribcd. a new customer will be payina for a ICfVice fOf 

23 which be has rucivul no benefic. 

24 

25 
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Rcpnlill& cbe laacr c.ax. BcllS<Iuth made a ckclsioo some ume q o lh.at 10hcn a 

'USIOmer pays a mocllhly flal rate fee for a local pial!, BcllSouth will advise the 

CUSIOmet of cbe mCihod 10 reach that JCtViec nen with an inual.A TA toll camer other 

than BeiiSouth. If Bell South did not cduatc the customer in the second type of plan . 

BcliSouth would be avii'Y or lfaud. 

It is impoc1aallh.al BciiSouth be ai!OIO'cd to educ.tte customen Qln«mcna the fint 

type or local calllq plan. BciiSouth must disclose thai. to bale lit from the ECS rates. 

lhc CUSIOmetmust dlaliOISI24 (BciiSouth's Camet Accen Code) plus the number 

lhc ~lCr is calllq. This dial around must occur prioc to uch and C'\ cry call The 

only othcT option Is to !'IC to BciiSouth. 

CAN BEL.LSOUlli EDUCATE NEW CUSTOMERS WHO ARE I'IC'D TO 

ANonmt CAR.RJI!Jt ABOUT lliE LOCAl. CAUJNG PLANS? 

BecaUJC BciiSoudl Is fcwced 10 remau1 Silent. the l)'pical way lh.ala CIUiomcr ,.,11 

Introduce lhc subject Is durinaa Nbtcquent call. Gmcrally. this is on the form of a 

complaint. 

WHAT IS l1iE OENl!RAL NA lURE OF SUCH COMPLAINTS ? 

Generally t.hc customers uc upset because theY believe they were not completely 

lnfornMd of their optloru. Monover, !hey believe that BciiSouth I<J>o,.lnJly allovocd 

!hem to IIUblcribe to a pial! thlt billed thm1 a hlahet per minute of usc ch&tJcs than 

lboM .vailablc from BciiSouth'a ECS This cmua a me c than uncomfonable 
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di&lope bctvtc:cn die Ccmpc~y's savke rcpmcnwivc and~ ~UJIOm~r As a 

ruult. tbc relalloNbip bdwffn ~ Compc~y, ~ CUSIOCII:r and the ocher catricr u 

noecfleq1y oomprom!Nd. Unlc:u ~ mattctina rewictions apaM Bell South are 

lifted, !he cUI10mcr may ncvcr bcc:omc aware ofBciiSoulh'saltemativu such u ECS, 

audl u wu the cua In lhc public hearin' on EAS In S~einhatchec. 

At Ibis bcvina. .evcral of die public wiUICSICS were asked if ~i Lncw that ~Y had 

ECS to Gainesville. The majority .. id no and upon funber invcstipt ion it v.u found 

that !hey were pteSUbtuibcd 10 I e&lli~r ochCT than 8c11Soulh (Of ~ir IOUitOII 

calliq. (Traateripe of~. Florida Public Hcarina. FPSC Docket 9302JS. 

n.. January 29, 1991; pp. I), 32, 96-97) 

IF mE MARKEn'NO RESTRJcnONS ARE LIFTED. Will A NEW 

CUSTOMER. BE ADVISED OF CONFLICTS Wlnl SUBSCRIBED OELL!:"lUTil 

seynCES BASED UPON THE INTRAl.A TA CAJUUER TilA T I IE HAS 

SELECTED? 

Yes. lfBcUSouth b allowed to m&ttct itJ lntral.ATA toll services, customcn c:an be 

CU110mets of such connicu without having to wait "until ~ subject b Introduced by 

lbo CUIIOmer." BciiSouth wllllnfonn th~ cuJtOfller In u «lttlpclitlvely neutral a 

manner u poulblo. 

ARE llfEJU> 01liER EXAMPL£5 OF RECURJUNG CUSTOMER CONFUSION 

1llA T HAVE RESVL TED FROM TilE MAJlKETlNG R" STRJCTIONS 7 

-10-
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Yes, BcliSoulh hu 8llaChcd IQCIIt clWIIplts oflhc kind of misonfomuuon lhatlJ 

being pracnted to tho customer (Eahlbil HG-2). These l...cUcr of Authuru.atlon 

(l..OA) eumpla conc.aln IUkmtntJ to the ctfett lhat only ont long diJWI(C company 

may bo designated for the telephone number that Ia provided on the LOA. This Is 

clearly no1 die casein F'lorida and It mistc.dlng to die c:ustomtr. The customer 11 

cnrltlcd 10 complete, accutaiC Information on which to bate his detis1011 BcHSoonh 

abou1d bo Cree 10 educaiC die c:ustocncr 10 that be c:an be bdkt onfonned u to hlJ 

options and tbUJ make a beuer clccislon about hiJ lntral.A T A vnlcc . 

WOULD YOU PU!ASE SUMMARIZE YOUR TESTIMONY 7 

For nearly twO yc«n BciiSoulh ku botn prohibited from markcdng its Intra LATA 

toll scrvlc:a. The dac.a conc.alncd in my tatlmony is C'Yidcnc:c lhat compcthlon In the 

intral.ATA market It flowishlna in Florida. Absent any marltcting rcJttictions. 

competition for this market will conunue to C'YOivt and Oourish. 

While 1hc lll&lbt.l4a rcsuic:tloDJ ha\ t been 1~ place. Olbet intral.A fA ICI' ICC 

provlden have pined aalanlncant amount of the intral.A TA to ll marltct, though 

largely Ill the expense of tho oonaumer in twO arcu. The filii area is. that of c:onaumer 

cocl\aion. Forwc!IO remain ailcnt unlesa the cUSIOmer was "lucky enough" to PY the 

rlabt warda. BciiSoulh haJ been put In 1hc uncomfortable poaitlon or allo .. ona 

coosumcn10 Jtloct c:allina plans containina beocfitJ that may nevtr be realiz.cd unleu 

tha eustomer complaJned. Thcac typcl of allllaUonJ only aar,vate LIM CUl lom en 101\d 

jcopanfiD any loaJ·tcrm rcwlonshlp that BciiSoulh might at:empc to eslabllsh. 

-11-
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Secondly, thouab it appears to c:onsumen (by BeiiSouth 's siltncc) !bat othtr 

ahmlllivu ue available to them, it is 1101 cleat that these other providas have been 

quick to ~lop comptdtivc calling plans to ~win customers". Winning CUllom en is 

tbe comcr1UliiC of a c:ompetidvc environmenL llY; alttrna~lvc lnttal.A T A provid•n 

have enjoyed two yeatS of IJC'()tcctivc Rgulation. Cenainly they have gained market 

shuc, unalnly with the mukcting restrictions m<lf'e al~mativcs ~appear" to be 

available, but those CUllOm en hAve not been won. They have In esSCt~~:C bern 

"hanlkd over". By lifting the marketing reJtriclions imposed on Bell South, the 

Commission would insure !bat the lnclwuy would not rest on its laureiJ. Unleashing 

lkiiSouth now would unainly stimula~ innovation and f~~eilitatc the further 

development of compctbivc rates and calling plan.s. Only then will eonsumen real ire 

the ccooomic benefits of competition in the intraLA TA market. 

DOES ntiS CONCLUDE YOUR TESTIMONY? 

Yes. 
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Florida LPIC Activity From 111/97 • 311198 

Now Service Conn~ona 
ToBST 
To Other 

ExlaUng Service Changes: 
To BST 
To Other 

VIa Bualn ... Offic:e 
ToBST 
To Other 

VIa CARE 
ToBST 
To Other 

Changes Through Mov .. 
ToBST 
To Other 

TOTAL 
ToBST 
To Other 

Re1ldenc:e 

Aeceaa 
Lines % 

1,017,359 
688,802 68% 
328,567 32% 

1,832,841 
255,661 16% 

1,377,180 84% 

205,388 
155,954 76% 

49,434 24°.4 

1,427,4&3 
99,707 7% 

1,327,748 93% 

578,735 
436,.C53 75% 
142,282 25% 

3,228,845 
1,380,918 43% 
1,848,029 57% 

Bualn .. a 

!1.eeeas 
Linea 

735,663 
567,625 BO% 
147,638 20% 

474,941 
38,648 6% 

436,293 92% 

115,857 
38,451 33'~ 

77,406 67% 

359,08-4 
197 0% 

358,887 100% 

130,2.48 
102,372 79% 
27,876 21% 

1,340,852 
728,845 54% 
612,007 48% 

BeliSoutb Td«ommWlicatious. l111t. 
FPSC Dockd 971399-TP 
Exhibit HG-1 
Paae 1 >Or 1 

Total 
Aceets 
Linea 

1,7153,032 
1,276,627 73% 

476,405 27% 

2,1107,782 
2'94,309 14% 

1,613,473 86% 

3.21,246 
194.405 61% 
t.26,840 39% 

1,786,537 
99.904 6% 

1,886,833 94% 

7•08,983 
538,825 76% 
170,156 24% 

4,569,797 
2,109.761 48% 
2.480,036 54% 
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[·~,X/I:ICI; 'IQ,/\1~1 · J.();~i l;~h~~:~.~ R>U .a :nd~~~~ · .. 

• • • :<. . AN~~ I'JCK l 'P ~)f~¥E MINUTES. · . ;· ··. 
' . ·~ , ~: 

W!.o...,...,,.... cal--- vi free ..... diotmca-- -*I,.... ... _ 
'f'CCbl? M>rbc • W.way friend or &.mJy 
IIIOIIbcJ! 11'1 up 1D,.... lloca\IJC ttDW, ..,_ 
,.... awilch ,.,.., ~ .._ ... .<1111', ,.... .. 
a~~~om>tblly act ,...., llnt 60 mlnuceo ol dirUI· 
dWed ~ dllunce com.. pet I1ICII'II!1 lor free­
lor lhroe ~ Thal'a 180 fro<~ You 
eon ..,. )'OUt frte m1nuta ach monel> 10 aD 
""rcnc.IIIJ""h<ro, an)do!f )W'd like. 
Due .,.., only 1..:1 dw ..., 

You'll U.O .. doc 
....,..,.-.~ tlm.,ao~~~, oL-.< low note. 

The AJ1II' One lilt: 1'1111 can maloe ,...., .W.O· 
dl&l<d ~ ............. f""" home ............ ,.... .. - ... ~ ... "*"' aboul ... YOu'l poy fuM I Sf 1 mlnute-24 houn • day, 7 cLays 1 
•ttk- on alb m.td< co anywllue In lhc U.S 
No rcatlaiono. No ~ minimum. No 
Jlmmlck.t And no loa. Comp.,c: th11 ""'" 
olhcr ~· "1\a-mc' pl.w. wttlctl ronw 
"""~-day-.""""""' lea, 
' ""-~ ~lr<l'rw:nU 

SWIIOUNGJSSIMPIJ!...AND FR.EE.JUSTCAU 1800 242·1019, EXT. J64St, TODAY. 
Or compklc ond mum lhc r<JIIy lorm below 

-·- ... 
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BdiSouth Tcleeomm~t:nicatioru, Inc . 

.!,~,C Dockd 971399-TP 
~blt HC-1 

Paa~s of5 

. 
l!f'ib1 Switch me to mer today roc free, 

sne me!Jr; 180 minutes~ free calls, and enroll me 
, in )001" simpe new Ami' One Rate Plan. · 

' \. • : A.P\11 

-
orr -( ) 

fndorocmcnl ollblo ......tl<t ....,.._ ,...., lana clbw>cr tavlcc 10 AT&T. \boc:t>c1 mw1 be 

eftdorRd 10 "" wild. ~ upjts 6/Y)N1. 

,___, __ 
'rbwt ~ ~ lllllr• ..... ,..... .... .......,. lilt'I'ICir to A3f .... ..:~, ro- tot..lldrrptwllw ~ 
o/,.._ .~to ....._..I/JIIf DW•I 1..otw ~ ~ 

\\
"""_..,. __ .., ... .....,_.., ... __ ,........,. .. _.......,. .. ,_,II 
... .,..., ... .....- II 

1
1 ,._....,..__..,-..,... , ,..,......,.,.......,.....,._... r ....... _... . j ! ...... _ ............ _,.. __ ,__~ 1 

i .,...,.,_,......,. __ ·-·-·"'"""""'oNr'"'""""'-- E 
I .._.... -AIIIT--~- .. .,......T...,..,..C 6- l 

0 '"'"""' .. ....,...-- $ .......... ...,.w.-

, 
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