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RULES OF THE FLORIDA PUBLIC SERVICE COMMlSSiON 

0 1 /03/0 1 

CHAPTER 25-7 

PART IV - GENERAL SERVICE PROVISIONS 

25-7.072 CODES OF CONDUCT 

(1) Definition. Marketinq Affiliate means .an unrequlated business 

entity that is a subsidiary of a qas utility or is owned by or 

subject to control bv the qas utilityls parent comDany, and sells 

qas at the retail level to a transportation customer on the qas 

utilitv's system. 

(2) Application of Tariff Provisions. A qas utility will apply 

tariff provisions relatinq to qas transportation service in t h e  same 

manner to similarly situated marketers, brokers, or aqents, whether 

or not they are affiliated with the qas utility. In addition, a 

qas utility: 

(a) will not, throuqh a tariff provision or otherwise, qive its 

Marketinq Affiliate or its Marketinq Affiliate's customers, 

preference over non-affiliated marketers or their customers in 

matters relatinq to qas transportation service or curtailment 

priority, specifically includins the manner and timinq of t h e  

processins of reauests f o r  transportation service; 
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(b) will not disclose, or cause to be disclosed, to any 

narketer, broker or aqent, 

(1) Previously non-public information about a customer 

without that customer's prior authorization, or 

(2) previously non-public information t h e  qas utility 

receives throush it processinq of requests f o r  or 

provision of transportation service, 

mless such information is contemporaneously make available to 

~imilarlv situated market participants; 

( c )  will not share with its Marketinq Affiliate any of its 

employees havinq direct responsibility for the dav-to-dav operations 

Df a t h e  qas utility's transportation operations, includinq 

zmployees involved in: 

(1) receivinq transportation service requests or tariff 

sales requests from customers (customer service 

inuuirv employees) ; 

( 2 )  schedulinq qas deliveries on a the  qas utilitv's 

svstem; 

(3) makinq qas schedulinq or allocation decisions; 

( 4 )  purchasinq qas or capacity; and 

( 5 )  sellins qas to end users behind the  city sate, 

and such employees will be physically 

separated from the qas utility's Marketins 

Affiliate. 
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(d) will charge the  Marketinq Affiliate t h e  fully allocated 

msts f o r  anv qeneral  and administrative and support  services 

orovided to Marketinq Affiliate. 

( e }  will not condition or t i e  an offer or aqreement to provide 

a transportation discount to a customer to a requirement that t h e  

qas utility's Marketins Affiliate is involved in the transaction. 

( f )  will not sive preference to its Marketinq Affiliate 

resardinq temporarily available qas or capacity, but  will make 

temporarily available qas or caDacity available to a l l  similarly 

situated market participants; 

( 4 )  will maintain its books and records separately from those 

of its  Marketins Affiliate; and 

( h )  may not promote or advertise i t s  affiliate's relationship 

w i t h  t h e  utility nor allow t he  utility's loqo or name to be used  by 

t h e  affiliate in a l l  forms of media. 15 
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Man-made emergency” means an emergency caused by an action against persons or society, 
including, but not limited to, enemy attack, sabotage, terrorism, civil unrest, or other action 
impairing the orderly administration of government. 

“Natural .emergency” means an emergency caused by a natural event, including, but not limited 
0 

-.  to hurricane, a tornado, a storm, a flood, severe wave action, a drought, or an earthquake. 

“Political subdivision” means any county or municipality created pursuant to law. 

“Technological emergency” means an emergency caused by technological failure or accident, 
including, but not limited to, an explosion, transportation accident, radiological accident, or 
chemical or other hazardous material incident. 
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