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Michelle A. Robinson 
Assistant Vice President 
Regulatory Affairs Florida 

August 5,2002 

Ms. Roberta S. Bass, Chief 
Office of Marketing Monitoring 
and Strategic Analysis 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Tallahassee, FL 32399-0850 

One Tampa City Center 
Post Office Box 1 10, F LTCO616 
Tampa, Florida 33601-01 10 

Phone 813 483-2526 
Fax 8 13 223-4888 
michelle. robinson@verrzon.com 

ru 

Re: Year 2002 Local Competition Report Data Request 

Dear Ms. Bass: 

As instructed in your letter of July 3, 2002, Verizon Florida Inc. (Company Code TX624) 
is returning the first page of the data request indicating that the Company is not offering 
service at this time. 

If you need additional information, please contact Linda Rossy at (813) 483-2525. 

Sincerely, 

Michelle A. Robinson 
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Attachment 



“Not o f f e r i n g  service” 

2002 Alternative Local Exchange Carrier (ALEC) Data Request - 

Legal company name: Verizon F l o r i d a  Inc .  
D/B/A: 
FPSC company code (e.g., TX000): TX624  
Contact name & title: Michelle Robinson, Assistant Vice President 
Telephone number: (813) 4 8 3  -2526 
E-mail address: Michelle. RobinsoneVerizon. corn 

Florida Statute 364.02(2) defines basic local service as follows: 

‘‘Basic local telecommunications service” means voice-grade, flat-rate residential 
and flat-rate single line business local exchange services which provide dial tone, 
local usage necessaryto place unlimited calls within a local exchange area, dual tone 
multi-frequency dialing, and access to the following: emergency services such as 
‘‘9 1 1 ,” all locally available interexchange companies, directory assistance, operator 
services, relay services, and an alphabetical directory listing. For a local exchange 
company, such terms shall include any extended are service routes, and extended 
calling service in existence or ordered by the commission on or before July 1 , 1995. 

1. 

2. 

Are you currently providing residential or business service to customers in Florida that 
complies with the above definition of basic local service? If yes, continue with Question 
#1; if no, continue with Question #2. 

a. To how many residential customers are you providing basic local service in 
Florida and what are your current rates? 

b. To how many business customers are you providing basic local service in Florida 
and what are your current rates? 

Are you currently providing types of local service (business or residential) in Florida that 
may not meet Florida’s statutory definition of basic local service ? (Examples could 
include: multi-line business users; services with toll or usage restrictions; mandatory 900 
blocking; limited amount of local calling included in the monthly charge; bundled service 
offerings; etc.) If yes, continue with question #2; if no, skip to Question #3. 

a. Please describe each of the forms of local service you are providing to residential 
customers in Florida, where you are offering these services (e.g., in which cities 
or areas), and indicate your current rates. 

b. Please describe each of the fonns of local service you are providing to business 
customers in Florida, where you are offering these services (e.g., in which cities 
or areas), and indicate your current standard rates. 


