
2003 Competitive Local Exchange Carrier (CLEC) Data Request 
(Due by July 3 1,2003) 

Legal company name: Cox Florida Telcom, L.P. m&cd 
D/B/A: Cox Communications 

Stock Symbol (if publicly traded) : subsidiary of Cox Communications, Inc. (COX) 

FPSC company code (e.g,, TXOOO): TA027 

Contact name & title: Jill Broome, Vice President, Regulatory A€fairs 

Telephone number: 757-369-4524 (0) 757+222-8760 (f) 

1. Please complete CLEC Table-I, AGGCSS Line Da-La (VGE basis). 

See attached. 

Please complete CLEC Table-2, Facili-t;ies-Based A c c e ~ ~  Line Counts (not VGEs), 

See a$tached. 

Please complete CLEC Table-3, Physical/Vit%ual Collocalion Da-t;a. 

2. 

3, 

5ee attached. 

P lea~e  comple%e CLEC Table-4, 5wi'cch Data (VGE Basis). 4. 

See attached. 

Please indicate the tocat number of lines over which you or an affiliate are providing 5. 
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broadband eewice in Florida, indicating t he  -type of broadband sewlce available. 

6. Are you offering or providing Voice over Internet Pro-bcol (VolP) ~ e w i c e ~  in 
Florida? If: 50, please list the  respective exchanges, wire center6 and prlce(s). 1s 
%he sewice local, long distance, or bdh? 

No, Cox le not providing VolP Getvices in Florida. 

Do you actively market; your local sewiceti -t;o Florida residen-t;ial cus-bmers? - _  7, 

No. 

(a,) If no%, please explain why. 

Cox doe5 ul0Sye-t provide any swi-khed local exchange Service in Florida. Capital cons-t;rain’c5 
and emphatiis on growing exis’cing Zelephone markets elsewhere in $he country are principal 
considera”cions, 

(b.) 
(G.) 

If 50, ivl what; geographic areas ? Not Applicable 
I f  60, what -f;ypes of marketing do you use? Plea~e check all $hat are applicable. 
None Applicable. 

Newspaper 
Radio 
w 

- Direcs Mail 
Telemarkei3ng 
Email 
Websib 

__I_ Other (pleaGe specify) 
If available, please provide marketing brochures or comparable ma’ceriab. Not 
Applica bte. 

(d.) 

8. Please describe your long-$erm (5 years) business s-t;ra-t;egy, including whe-t;her you intend 
tc~ change your method of provisioning (q,, from reealelmixed to all UNEs -t;o facilities- 
based). 

Cox’s long -berm bu5iness strategy is -t;c, provide multiple communicaCions ~ewices using 
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the  broadband network of  i t5  cable affiliates, including switched telephony. Cox Florida 
Telcom L,P,'s principal method of  provision will be facilities-based, with occasional use of  
UNEs and resale t o  reach customers not on the  Cox network. 

9, During $he last 12 months have you expanded your sewice o-fferings in Florida? If 50, please 
l is t  t he  new offerings, if they a re  residence or business (or both), %heir prices and the 
exchanges where you have offered the sewices. 

No, Cox ha5 no t  expanded i t5  service offerings in Florida during the  pas"c2 months, 

IO, Please lis% your primary line of bu5ine55 (for example, enLert;ainment, cable television, 
priva-Le linelspecial access service, interexchange service, local service, cellular service, 
paging sewice, elec%t;ric se vice, municipality, etc.) 

The primary line of  business of  Cox Florida Telcom, L,P+ is business and residential local 
and long distance telephony, including AAV service. Cox Florida Telcom, t,P. does have 
affiliation with cable affiliates in Florida, whose principal business is cable television and 
high speed Internet a c c e ~ ~ .  

11. If your company provides pre-paid local telephone service, please indicate whelher th is  is 
%he only sewice you curren-Lly provide in Florida, Also, provide an estimate as t o  the  
number of B G G ~ S S  lines sewed which cons-t;i-t;u-te pre-paid local service, 

Not applicable. 

12, Please provide information on any package plans offered and include: 

No$ applicable. 

Which sewices are offered (e,g., cable -f;elevision, local telephone sewice, long 
distauce, broadband service) 

Where s u c h  packages are being offered (exchanges or cities) 

Whether they are provided -t;hrough your company itself, an afliliate, or a business 
partner 

Examples of plan pricing or price ranges 

Terms and conditions (for example, is subscribing to both local telephone and long 
distance a condition of  providing service?) 
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13. Have you experienced any significant barriers in entering F lo r idak  local exchange markets? 
Please list and describe any major obstacles or barriers encoun’cered t h a t  you believe may 

be impeding the  g r o a h  of  local competition in t h e  state, along with any suggestions as  t o  
how $0 remove such ob~~tac les,  

Cox Florida Telcom, L.P. does no t  provide switched local exchange Sewice in Florida today, so 
does no% have experience with barriers t o  entry specific t o  Florida, However, in other 
states, aside from capital constraints generally, most barrier-to-en-f;ry issues revolve 
around $he in-t;erac’cions with ILECs, The natural relucsance of  ILECs t o  accommodate and 
-Facilita$e local exchange competition is a continual challenge, a5 is every software and 
billing change ILECs make t h a t  affects the inputs and processes of  Cox, Issues S U G ~  a5 

denying a customer $he opportuni’cy t o  switch local exchange Sewice provider5 because %hey 
may have or used to have shared D5L on their line stands in the  way of  local exchange 
competition, and is exactly backwards from the way the  ~kha’c ion should be handled. 

An area t h a t  ha5 been a major issue in o’cher Cox states, which we anticipate also will be 50 

in Florida, is access to wiring in multi-dwelling units. In other 5tates where the 1LEC either 
still own5 the  wire (riser cable) inside the building t o  t h e  cus’comer’s premises, Cox 
experiences barriers t h a t  either add greatly t o  Cox’s costs of  doing business, or  delay or 
even impede its ability t o  sewe customer5 in t h a t  building. This is an issue only for a 
facilities-based provider, such as  Cox. Cox would be interested in having $he Commission 
address the  competitive implica%ion5 of  i%s existing demarcation point rule. 

14, Have you experienced any difficul-Lies involving any agreements you may have with incumbent 
LECs? If 50, please describe any significant problems encountered. 

Not; applicable a t  th is time. Cox does no t  have any interconnection agreements with ILECs 
in Florida. 

15. Please provide any additional comments or information you believe will assist  staff in 
evaluatiflg and repading on the development of  local exchange competi-t;ion in Florida. 
This information may include comments on alternative methods t o  evaluate the level of  
cornpet!%ion in Florida (e.g., u5e o f t h e  E911 databases, etc.) as well a5 comments or 
information on intermodal local compe-Lition (e.g., wireles~, cable telephony). 

It is obvious t h a t  c~nsumers have more options for  telephone service today than they 
did in 1996. A5 a result, the role o f the  Florida Public 5ewice Commission must  change 
from one of protecting cona~mer5 directly t o  protecting con~umerd  opt;ions by insuring 
t h a t  competition flourishes. The recent Florida legislation will a55is-t the Commission in 
these effor”c5 wi%h the expedited treatment of  inter-carrier disputes. 
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To evaluate %he level of competition, $he Commission should consider how many options 
any cus’comer has, a5 well as  the number of facilities-based competitors, The 
Commission need not look a t  “cable telephony” 5eparately, since affiliates of cable 
provider5 would be cert;ificat;ed a5 ALECs, and would repoh  their business plans a5 
facilities-based. At %his point, i t  does no t  appear t h a t  %he use of 921 record5 would 
show differences between facilities-based providers and resale, and may no-L5how 
residen-t;iaI versus business differences. Wireless replacement of wireline may bear 
monitoring, bu t  probably the  be5t way of doing 50 would be via a customer survey, 
Monitoring %he yellow pages of telephone companies in a locali-t;y (how much does it 
change over time?) would also be a reasonable approach, in addizion t o  other da ta  such 
a5 NANPA NXX assignments. With thousand block pooling, th is  information is more 
reliable -t;han previously, and %he Florida Commissiun may be able to gain access t o  
utilization informa-Lion if i-t; is consolidated to mask individual company competitive 
i nforma’cion. 

16. For $he year ending December 31,2002, please ident i3  your ‘cotal revenue from local sewice, 
broken ou t  by business and residence. 

Zero. 

17. A s  of December 31,2002, how much money (in thousands of dollars) have you invessed in 
your network sewing Florida customers? 

All inves-Lmen’cs in network in $he public rights of way have been by Cox’s cable affiliates, 

10. Ha5 your company filed either Chapter 7 or Chapter 11 bankruptcy in the  pa&? Are you 
currently opera-Ling under Chapter 7 or Chapter 11 protection? If so, please provide relevant 
dates and details about the filing, including which chapter. 

No. 

19. If your company filed a Form 477 with *he Federal Communications Commission in March 
2003, please enclose a copy of  the completed form with your response t o  th is  data 
request;. (NOTE: This form only applies t o  CLECs with a minimum of 10,000 a c c e ~ ~  lines.) 

Cox does no t  meet the  10,000-access line threshold. 

Page 5 of 5 



20. If your company is publiclytraded, please provide a copy of  your (or your paren'c company's) 
mos-t; recent; annual report $0 5tockholders, and Form 10-K. 

Cox Florida Telcom, L.P. is no% publicly traded. Attached i5 a copy o f t h e  annual report; t o  
stockholders and Form 10-K for  Cox's up-the-line parent; company, Cox Communications. 
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