Legal Department

JAMES MEZA IlI

Senior Regulatory Counsel
BellSouth Telecommunications, Inc
150 South Monroe Street

Rooem 400

Tallahassee, Florida 32301

(404) 335-0769

October 14, 2004

Mrs. Blanca S. Bayé

Division of the Commission Clerk and
Administrative Services

Florida Public Service Commission

2540 Shumard Oak Boulevard

Tallahassee, FL 32399-0850

Re: Docket No.: 040353-TP

Dear Ms. Bayo:

Enclosed are an original and fifteen copies of BellSouth Telecommunications,
Inc.’s Direct Testimony of Kathy Blake, Robert Pitofsky, W. Bernard Shell and Dr.
William E. Taylor, which we ask that you file in the captioned docket.

A copy of this letter is enclosed. Please mark it to indicate that the original was
filed and return the copy to me. Copies have been served to the parties shown on the
attached Certificate of Service.
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CERTIFICATE OF SERVICE
DOCKET NO. 040353-TP

| HEREBY CERTIFY that a true and correct copy of the foregoing was served via
First Class U.S. Mail and Electronic Mail this 14th day of October, 2004 to the following:

AdamTeitzman

Staff Counsel

Florida Public Service
Commission

Division of Legal Services

2540 Shumard Oak Boulevard

Tallahassee, FL 32399-0850

Telephone: (850) 413-6199

ateitzma@psc.state.fl.us

Steve Chaiken (%)

Assistant General Counsel

Supra Telecommunications & Info Sys
Legal Department

2620 S.W. 27th Avenue

Miami, Florida 33133

Telephone: (305) 476-4248

Fax: (305) 443-1078
Steve.chaiken@stis.com
bchaiken@stis.com

Ann Shelfer, Esq.

Supra Telecommunications and
Information Systems, Inc.

1311 Executive Center Drive

Koger Center - Ellis Building

Suite 200

Tallahassee, FL 32301-5027

Telephone: (850) 402-0510

Fax: (850) 402-0522

ashelfer@stis.com

(*) Signed Protective Agreement

Yomws My ai /B

U James Mezallll
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BELLSOUTH TELECOMMUNICATIONS, INC.
DIRECT TESTIMONY OF KATHY K. BLAKE
BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
DOCKET NO. 040353-TP

OCTOBER 14, 2004

PLEASE STATE YOUR NAME, YOUR POSITION WITH BELLSOUTH
TELECOMMUNICATIONS, INC. (“BELLSOUTH”) AND YOUR BUSINESS

ADDRESS.

My name is Kathy K. Blake. I am employed by BellSouth as Director — Policy
Implementation for the nine-state BellSouth region. My business address is 675

West Peachtree Street, Atlanta, Georgia 30375.

PLEASE PROVIDE A BRIEF DESCRIPTION OF YOUR BACKGROUND
AND EXPERIENCE.

I graduated from Florida State University in 1981, with a Bachelor of Science
degree in Business Management. After graduation, 1 began employment with
Southern Bell as a Supervisor in the Customer Services Organization in Miami,
Florida. In 1982, 1 moved to Atlanta where | have held various positions
involving Staff Support, Product Management, Negotiations, and Market
Management within the BellSouth Customer Services and Interconnection
Services Organizations. In 1997, I moved into the State Regulatory Organization

where my responsibilities included issues management and policy witness
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support. | assumed my current responsibilities in July 2003

WHAT IS THE PURPOSE OF YOUR TESTIMONY?

The purpose of my testimony is to provide BellSouth’s policy positions pertaining
to the appropriateness of BellSouth’s PreferredPack Plan offering and promotions
(“PPP Promotions”). Specifically, I address the issues as set forth in the Florida
Public Service Commission’s (“Commission”) Order Establishing Procedure

issued September 22, 2004 (see Order No. PSC-04-0931-PCO-TP).

DO YOU HAVE ANY GENERAL COMMENTS REGARDING

BELLSOUTH’S ABILITY TO OFFER PROMOTIONS?

Yes. First and foremost, BellSouth must be able to compete for customers and be
able to respond to the plethora of promotions offered by BellSouth’s competitors,
all of which are designed to entice customers to switch service providers. As
proven by the Commission’s 2003 report to the Legislature on competition (“2003
Competition Report”), these competitive promotions have been very effective.

Indeed, the 2003 Competition Report establishes that the telecommunications

market in Florida is thriving. The report concludes:

e CLECs have obtained an overall market share of 16% in 2003, compared
to 13% in 2002.
e Competitors have increased their share of the business market to 29%, up

from 26% in 2002
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® CLEC residential market share has increased to 9% from 7% in 2002

® Total access lines have decreased by 2.4% since 2001

This increase in competition is not unique to Florida. In fact, on a region-wide
basis, the total CLEC market share in BellSouth’s region, for the first two quarters

of 2004, increased from 22% to 25%.’

In addition, competition for end users is not limited to ILECs and CLECs as
wireless carriers, cable companies, and VOIP providers are now competing for
Florida end users. As a result, BellSouth must be able to provide attractive,
adaptable promotions in order to respond to all manner of competition from

regulated as well as non-traditional providers.

CAN YOU DESCRIBE SOME OF THE PROMOTIONS THAT BELLSOUTH

HAS TO COMPETE AGAINST?

Yes. In fact, Supra provides an excellent example of the available promotions
directed to Florida end users. Specifically, as admitted by Supra in response to
Staff’s discovery, Supra has a filed tariff that offers Florida consumers one month
of its Total Solutions product for “free” if they switch from BellSouth to Supra. 2
In addition, Supra currently advertises that it will not charge “conversion fees” or

line installation charges for customers who switch from BellSouth to Supra and

" See BellSouth’s July 28, 2004 letter to the FCC attached hereto as Exhibit KKB-1.

2 See Supra’s Answer to Staff’s Second Set of Interrogatories (Nos. 7-17) in this docket, at 7(d), p2
attached hereto as Exhibit KKB-2.
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that a new customer can win a DVD prize package that exceeds $300 upon

switching from Supra.’

Other specific examples of promotions offered by CLECs and non-traditional

carriers include (copies of which are attached hereto as Exhibit KKB-4):

MCT offers one month of ‘free service” if a new customer signs up for
Neighborhood Complete or Neighborhood 200 and 50 percent off all other
Neighborhood Plans. In addition, new customers of the Neighborhood
Plan receive “3,000” airline miles with Northwest Airlines and 6 free
DVD or game rental certificates at Blockbuster;

AT&T offers new customers who switch to AT&T local service a $25
credit on their long distance bill. In addition if a customer purchases a
phone from AT&T, that customer is entitled to receive a $10 credit on
their AT&T bill;

Z-Tel offers one month of free service of its Z-Line Home Unlimited for
new customers who switch to Z-Tel service (a value of $49.99). In
addition, Z-Tel provides customers with a $20 credit on their bill for every
referred customer;

Momentum Telecom offers its customers a $20 credit and an opportunity
to win $10,000 for all referred customers;

Talk America offers new customers $10 off any plan price for six months;

¥ See Supra Web Pages included as part of BellSouth Exhibit 3 attached to BellSouth Telecommunications,
Inc.’s Opposition to Supra’s Motion for Summary Final Order, filed August 16, 2004 and included as
Exhibit KKB-3
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» Vonage offers new customers a “FREE month rebate credit”, a value up
to $34.99 for switching to Vonage;

» AT&T’s CallVantage offers new customers a $120 credit for six months
worth of service:

» Most of these carriers do not charge any conversion or switch fees.

In such a competitive environment, BellSouth must have the ability to compete
for customers that have been, or that may be, targeted successfully by its
competitors. Otherwise, competition cannot flourish, and the competition that

does exist will benefit only a few protected CLECs and not Florida consumers.

WHY IS IT IMPORTANT FOR THE COMMISSION TO CONSIDER THE

PROMOTIONAL OFFERINGS OF BELLSOUTH’S COMPETITORS?

These promotional offerings represent the kind of competitive offers and the level
of competition that BellSouth has to compete against on a daily basis. Indeed,
promotional offerings represent the best proof as to the level of competition in a

particular market.

HAS THIS COMMISSION PREVIOUSLY ADDRESSED THE ISSUE OF
PROMOTIONAL OFFERINGS AND THE RESULTING BENEFITS TO

FLORIDA CONSUMERS?
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Yes. This Commission has already determined in In re: Petition for Expedited
Review and Cancellation of BellSouth Telecommunications, Inc.’s Key Customer
Tariffs, Docket No. 020119-TP, Order No. PSC-03-0726-FOF-TP, June 19, 2003
(“Key Customer Order”) that winback or reacquisition efforts, like the promotions
at 1ssue herein, benefit Florida consumers. Specifically on page 40 of the Key

Customer Order, the Commission held that:

We believe a win-back promotion such as the Key
Customer offering is not, in and of itself, detrimental. In
fact, win-back promotions can be very beneficial to Florida
consumers by giving them a choice of providers with
varied services at competitive prices.

In support of this finding, the Commission cited to In the Matter of
Implementation of the Telecommunications Act of 1996, FCC Order 99-223 (Sept.

3, 1999), wherein the Federal Communications Commission (“FCC”) held:

Winback facilitates direct competition on price and other
terms, for example, by encouraging carriers to “out bid”
each other for a customer’s business, enabling the customer
to select the carrier that best suits the customer’s needs.

Some commenters argue that ILECs should be restricted
from engaging in winback campaigns, as a matter of policy,
because of the ILEC’s unique historic position as regulated
monopolies. Several commenters are concerned that the
vast stores of CPNI gathered by ILECs will chill potential
local entrants and thwart competition in the local exchange.
We believe that such action by an ILEC is a significant
concern during the time subsequent to the customer’s
placement of an order to change carriers and prior to the
change actually taking place. . . However, once a customer
i1s no longer obtaining services from the ILEC, the ILEC
must compete with the new service provider to obtain the
customer’s business. We believe that such competition is
in_the best interest of the customer and see no reason to
prohibit ILECs from taking part in this practice.
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Because winback campaigns can promote competition and
result in lower prices to consumers, we will not condemn
such practices absent a showing they are truly predatory.

FCC Order 99-223 at 99 68-70 (emphasis added).

Subsequent to its finding in the Key Customer Order, the Commission also
determined that the method by which BellSouth targets potential customers for its
reacquisition programs is appropriate. The Commission found in In re:
Complaint by Supra Telecommunications and Information Systems, Inc. against
BellSouth Telecommunications, Inc. regarding BellSouth’s alleged use of carrier-
to-carrier information, Docket No. 030349-TP, Order No. PSC-03-1392-FOF-TP,
December 11, 2003 (“Operation Sunrise Order”), that the specific program and
database (referred to as “Operation Sunrise™) that BellSouth uses to identify and
generate leads for its retail marketing organizations was not anticompetitive.
Thus, the Commission has already recognized the benefits to Florida consumers
of BellSouth’s reacquisition promotions as well as the means that BellSouth uses

to target potential reacquisition customers.

PLEASE EXPLAIN WHAT PROMOTIONS AND OFFERS ARE AT ISSUE IN

SUPRA’S COMPLAINT.

The Promotions and offers challenged by Supra include the following:

» PreferredPack Plan Service. This residential service tariff offering
provides for a flat rate access line with the option of receiving up to
10 vertical features and Privacy Director for $26.95 a month. This
service is available to current and new BellSouth customers. Supra
had notice that BeliSouth would be adding an access line to its
PreferredPack feature package since November 2003 and this current
offering has been in effect since January 9, 2004.
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> Line Connection Charge Waiver. With this offering, certain new
BellSouth customers are eligible to receive a waiver of the line
connection charge when they switch to BellSouth. As I previously
discussed, Supra and other CLECs offer a similar type of promotion.
Supra had notice of this offering since November 5, 2003 and the
offering has been in effect since January 2, 2004.

» $100 Cash Back Offer. With this promotion, certain eligible new
BellSouth customers are entitled to receive a $100 cash back coupon
after returning to BellSouth, purchasing the PreferredPack Plan
service, and after meeting certain conditions and completing and
returning applicable paperwork and coupons. Supra had notice of
this offering since December 17, 2003 and the promotion has been in
effect since January 2, 2004,

» $25 Gift Card Promotion. With this promotion, certain eligible
new BellSouth customers were entitled to receive a $25 gift card
after returning to BellSouth, purchasing the PreferredPack Plan
service, and after meeting certain conditions and completing and
returning applicable paper work and coupons. BellSouth has not
offered this promotion on a region-wide basis since April 2004, and,
as of August 20, 2004, is no longer available in BellSouth’s region.
Supra had notice of this offering since December 17, 2003 and the
promotion has been in effect since January 2, 2004.%

In order to receive the $100 Cash Back (or the previously offered $25 Gift Card)
promotion, the customer must meet certain eligibility criteria. First, the customer
must be a returning BellSouth customer who has not had service with BellSouth
at least 10 days prior to the new service connection date. Second, the customer
must have local service at the same local service address. Third, the customer
must request service at the same address and in the same name (except for cases
of an imminent move from one location in BellSouth’s territory to another

location in BellSouth’s territory). Fourth, the customer must have eligible

* BellSouth made the decision to not actively promote, and to ultimately terminate, the $25 Gift Card
promotion on a region-wide basis because the promotion was not obtaining the desired result
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services on the new service order and purchase BellSouth’s PreferredPack Plan
service (or other eligible bundled service). Fifth, the customer must fill out a
coupon and mail the coupon to a specified address within 90 days of the order
date. Sixth, the customer must still have the qualifying service after BellSouth

processes the coupon and before issuing the cash back check.’

Generally speaking, if BellSouth mails the coupon after order completion, the
approximate time interval between the customer’s service being established and
BellSouth’s issuance of the cash back coupon is 4-6 weeks. Upon receipt of the
completed coupon, BellSouth will verify the customer’s eligibility. If at that time
the customer no longer subscribes to the PreferredPack service, the customer will
be deemed ineligible and the Cash Back check will not be sent. In addition,
before actually mailing the Cash Back check BellSouth verifies whether the
customer 1s receiving the subject service. Thus, approximately two to three
months could elapse between the time the customer submits an order to return to
BellSouth and the time the customer actually receives any of the subject non
telecommunications promotions. During this time period, BellSouth bills the
customer $26.95 for the PreferredPack service (along with the $6.50 subscriber
line charge (“SLC”) and will treat the customer as any other customer for
nonpayment of services rendered if payment is not received. In addition, neither
the $100 Cash Back Offer nor the $25 Gift Card can be applied towards payment

of a customer’s bill.

* See Exhibit KKB-5
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Issue 1: What criteria should be used to evaluate whether or not BellSouth’s
PreferredPack Plan and/or its related promotional offerings (i.e., the $100 Cash Back,
waiver of the subscriber line connection charge, and the $25 gift card) have violated

364.01(4)(g), 364.051(5)(c), or 364.08 Florida Statutes?

Q. WHAT CRITERIA SHOULD THE COMMISSION CONSIDER WITH

RESPECT TO SECTION 364.01(4)(G), FLORIDA STATUTES?

A. Although I am not an attorney, Section 364.01, Florida Statutes, in general,
provides that the legislative intent is to give exclusive jurisdiction in all matters
set forth in Chapter 364 to the Florida Public Service Commission in regulating
telecommunications companies. Section 364.01(4) provides guidance to the
Commission as to how to exercise the jurisdiction that the Legislature granted the
Commission, and more specifically, Section 364.01(4)(g) requires the
Commission to “ensure that all providers of telecommunications services are

treated fairly, by preventing anticompetitive behavior....” (Emphasis added.)

In its Key Customer Order, the Commission recognized that “we interpret Section
364.01, Florida Statutes, as providing us with the authority to promote
competition by preventing any conduct or practice which contravenes the goal of
promoting competition as set forth in Section 364.01, Florida Statutes.” ey

Customer Order, p. 8).

The Key Customer Order concludes the following with respect to whether a

BellSouth promotion is anticompetitive.

10
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“We believe a win-back promotion such as the Key Customer offering

is not, in and of itself, detrimental. In fact, win-back promotions can

be very beneficial to Florida consumers by giving them a choice of

providers with varied services at competitive prices.”®

“BellSouth may meet competitor’s offerings in a specific market or to
a specific customer as long as it does not engage in any anti
competitive act or practice, or unreasonably discriminate among
similarly situated customers.””’

“BellSouth should have the ability to respond to offerings made by
competitors in BellSouth wire centers. Restricting BellSouth from
meeting offerings would limit the choices of the consumer in the
marketplace.”®

“Section 364.051(5)(c), Florida Statutes, examines direct costs, and we
believe an examination of direct costs is needed to make a
determination of whether the post-discounted rates offered in a Key
Customer contact remain compensatory for BellSouth. If a
determination revealed that the [sic] such rates were non

compensatory, such a finding would sway us to conclude that the tariff

offerings are unfair, anticompetitive, or discriminatory.”’

O

Key Customer Order p. 40 (emphasis added).
Key Customer Order, p. 9

Key Customer Order, p. 11

Key Customer Order pp, 21-22

11
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Thus, the criteria that the Commission should evaluate in determining whether
Section 364.01(4)(g) has been violated is whether the PPP Promotions prevent
competition in Florida. As Dr. Taylor provides in his testimony, as long as
BellSouth recovers its direct costs (which the PPP Promotions do), then a
promotion cannot be considered anticompetitive. In addition, the Commission
should consider (1) whether the CLEC provides definitive evidence that it has
been harmed by the promotions or that it cannot compete in the marketplace
because of the promotions; and (2) whether the CLECs have modified their
business plan to address promotional offerings made by a competitor.  For
instance, it should be noted that Supra has provided its customers with
information to dissuade its customers from taking the PPP Promotions. This type
of retention marketing by Supra, which is entitled “BellSouth’s Great Deal is not
SO Great”,IO is concrete proof that BellSouth’s BPP Promotions are not

anticompetitive and that Supra can and has countered BellSouth’s marketing

efforts through a business solution and not a regulatory solution.

It is important for the Commission to take into account these specific factual
inquiries to avoid the use of regulation to insulate Supra and other CLECs from
legitimate competition from BellSouth. BellSouth witness, Mr. Pitofsky, explains

in further details the pitfalls of falling into such a trap.

WHAT CRITERIA SHOULD THE COMMISSION CONSIDER WITH

RESPECT TO SECTION  364.051(5(C), FLORIDA STATUTES?

19 See reproduction of Supra web page attached as Exhibit KKB-6

12
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In determining whether BellSouth’s promotional offerings meet the requirements
of 364.051(5)(c), Florida Statutes, the Commission must determine what
BellSouth’s direct costs are in providing nonbasic service to its customers.
Although Chapter 364 Florida Statutes does not set forth a specific test for
predatory pricing in a competitive telecommunications market, Section
364.051(5)(c) does provide a price floor to prevent anticompetitive pricing of a

non-basic service:

The price charged to a consumer for a non-basic service shall

cover the direct costs of providing the service and shall, b the

extent a cost is not included in the direct cost, include as an

imputed cost the price charged by the company to competitors for

any monopoly component used by a competitor in the provision of

its same or functionally equivalent service.
Thus, the relevant question for this Commission to decide is whether the price of
the PreferredPack Plan service is compensatory after reviewing BellSouth’s
“direct costs.” In the context of the instant retail, residential service offering and
promotions, the phrase “direct costs” must, with respect to the flat rate basic
service component of the bundle, be interpreted to mean BellSouth’s 1FR rate

because such rate is the rate this Commission requires BellSouth to charge its

customers.

Specifically, under current Florida Commission rules, BellSouth is required to
charge its residential customers an amount that is less than the actual costs to
provide the service. As a result, BellSouth should be allowed to use the 1FR rate
as its actual costs in determining whether or not prices for bundled services that
include a 1FR meet the standard set forth in Section 364.051(5)(c). To do

otherwise would penalize BellSouth in two ways. First, BellSouth is forced to

13
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charge residential customers a price that is less than the cost to provide the
service. Second, BellSouth is forced to use its actual costs in creating promotions
and services bundles to try and win back that same customer. Therefore, the

“direct costs” of BellSouth services should be the 1FR rate.

WHAT CRITERIA SHOULD THE COMMISSION CONSIDER WITH
RESPECT TO SECTION 364.08, FLORIDA STATUTES?

Section 364.08 states that a telecommunications company may only charge the
tariffed rate for a service (§364.08(1)) and that such telecommunications company
may not “directly or indirectly, give any free or reduced service between points

within” the State of Florida (§364.08(2)).

Free service means that the customer is not required to make any payment for the
receipt of service. All customers subscribing to the PreferredPack Plan service,
including those that are eligible and actually receive the subject promotions, are
required to make monthly payments throughout the duration of receipt of the
service. Moreover, as explained by Dr. Taylor and Mr. Shell, BellSouth recovers
all of its direct costs with the PPP Promotions based upon the revenue received
and the average length of time a reacquisition customer stays with BellSouth.
Thus, BellSouth’s PPP Promotions do not violate Section 364.08(2), Florida

Statutes.

Interestingly, Supra is of the same opinion regarding the appropriate interpretation

of Section 364.08 as it claims (after admitting that it is in violation of the law) that
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Supra’s one month of free service promotion would not violate Section 364.08
because eligible customers stay with Supra for a time period that allows Supra to

recover its costs. This is the same result with BellSouth’s PPP Promotions. !

Issue 2(a): Based on the criteria identified in Issue 1, does BellSouth’s PreferredPack
Plan and/or its related promotional offerings (i.e., the $100 Cash Back, waiver of the

subscriber line connection charge, and the $25 gift card) violate 364.01(4)(g),
364.051(5)(c), or 364.08 Florida Statutes?

Q. WHAT IS BELLSOUTH’S POSITION WITH RESPECT TO THIS ISSUE?

A. Absolutely not. BellSouth recovers all of its direct costs in providing the BPP
Promotions. As Mr. Shell and Dr. Taylor explain more fully, the price BellSouth
charges for the PPP Promotions well above the cost of providing the service and

therefore does not violate either Section 364.051(5)(c) or 364.08.

Issue 2(b): If so, what action should be taken by the Commission?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

A. It is not necessary for the Commission to take any action at this time, other than to

close this docket and deny the Petition of Supra. BellSouth’s Preferred Pack Plan

and cash back offerings comply with Florida Statutes and the Commission’s rules.

" See Exhibit KKB-2,
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Issue 3: Should this docket be closed?

Q. WHAT IS BELLSOUTH’S POSITION REGARDING THIS ISSUE?

Yes, this docket should be closed.

Q. DOES THIS CONCLUDE YOUR TESTIMONY?

A. Yes.

16
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BELLSOUTH

BeliSouth Corporation

Suite 500

1133 215t Stroet, NW.
Washington, 8.C. 20036-3351

mary.henze@bellsouth.com

Ms. Marlene Dortch

Secretary

Federal Communications Commission
445 12t Street, SW, TW-A325
Washington, DC 20554

July 28, 2004

Mary L Henze
Assistant Vice President
Faderal Regulatory

202463 4109
Fax 202 463 4631

Re: WC Docket 02-112, Sunset of the BOC Separate Affiliate and Related

Requirements

Dear Ms. Dortch,

Attached is BellSouth's public response to the Wireline Competition Bureau's
request for updated information regarding the company’s local and long distance
business. This data supplements information filed in this proceeding on February 19,

2004.

if you have any questions regarding this filing please do not hesitate to contact

me.

Sincerely,

Mary L. Henze

cc: M. Carowitz
P. Megna
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Exhibit No. KKB-1

WC Docket 02-112
Sunset of the BOC Separate Affiliate and Related Requirements
BellSouth’s Response to FCC Request for Updated Data

Attachment 1A - Public

BellSouth Number of BOC Service Access Lines — Mass Market

State 1/31/2004 2/28/2004 3/31/2004 4/30/2004| 5/31/2004 6/30/2004!
AL 1,318,774 1,315,243 1,301,338 1,289,277 1,278 237 1,268,259
FL 4,612,023 4,590,800 4,555,950 4,515,484 4,483,303 4,458 261
GA 2,545,989 2,540,446 2,530,582 2,512,940 2,491,490 2,474,474
KY 817,187 810,570 802,882 797,077 790,415 782,900
LA 1,602,398 1,592,188 1,579,381 1,561,111 1,543,916 1,531,204
MS 902,394 901,438 897,639 890,343 882,226 876,751
NC 1,690,485 1,675,830 1,657,692 1,641,915 1,627,014 1,608,024
SC 1,045,977 1,039,426 1,031,327 1,022,425 1,014,265 1,007,236
TN 1,883,790 1,871,367 1,856,835 1,839,529 1,823,243 1,807,055




FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake

BellSouth Telecommunications, Inc.

Exhibit No. KKB-1

Page 3 of 11

WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements
BellSouth’s Response to FCC Request for Updated Data
Attachment 3A — AL - Public

Local Service Market - AL

State AL . o

Study Area BST-AL

ltemida.

Class of Service Description

Res

CLEC Owned (est.) - Res

Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market
Res + Bus Total Wireline Market

Class of Service

Descripﬁ&i

Res CLEC Market Share - Res
Bus ‘ CLEC Market Share - Bus
Res + Bus CLEC Total Market Share

Class of $ervice

[Description

Res

| CLEC Wholesale - Res

Class of Service

Description

Bus

CLEC Owned (est.) - Bus

Bus

CLEC Wholesale - Bus

lBus

CLEC Total Bus

1/31/2004
38,161
157,471
185,632
1,144,151
144,996
91,545
236,541
467,121
1,339,783
703,662
2,043,445

113112004
15%
34%
21%

1/31/2004
38,161
157,471
195,632

1/31/2004
144,986
91,545
236,541

2/28/2004
38,108
165,302
203,411
1,139,136
146,455
91,415
237,870
485.027
1,342,547
702,887
2,045,444

2/28/2004
15%
34%
22%

2/28/2004

38,108
165,302
203,411

2/28/2004
146,455

91,415
237,870

313112004
37,470
179,127
216,597
1,125,208
147,716
92,0563
239,769
462,885
1,341,806
702,664
2,044,470

3/31/12004
16%
34%
22%

3/31/2004
37,470

179,127

216,597

3/131/2004

147,716
92,053

239,768

4/30/2004
37,162
185,956
223,118
1,112,796
149,068
92,507
241,575
462,158
1,335,914
703,733
2,039,647

4/30/2004
17%
34%
23%

4/30/2004

37,1862
185,956
223,118

4/30/2004
148,068

92,507
241,575

5§131/2004
36,954
190,570
227,524
1,101,804
148,896
93,021
241,917
460,915
1,329,328
702,832
2,032,160

5/31/2004
17%
34%
23%

5/31/2004
36,954

190,570

227,524

5131/2004

148,896
93,021

241,917

6/30/2004
36,606
184,038
231,544
1,091,691
153,398
94,243
247,641
458,664
1,323,235
706,305
2.029.540

6/30/2004
17%
35%
24%

6/30/2004
36,606
194,938
231.544

6/30/2004

153,398
94,243

247 641
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1/31/2004
122,394
506,085
628,479

3,860,154
558,846
395,411
954,257

1,630,924

4,488,633

2,585,181

7,073,814

1/31/2004
14%
37%

WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements
BellSouth’s Response to FCC Request for Updated Data
Attachment 3A — FL - Public

Local Service Market - FL

Study Area BST-FL. i
ltem 33,

Class of Service Description

Res CLEC Owned (est.) - Res

Res CLEC Wholesale - Res

Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus

Bus CLEC Wholesale - Bus

Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market

Res + Bus Total Wireline Market

Class of Service Description

Res CLEC Market Share - Res

Bus CLEC Market Share - Bus

Res & Bus CLEC Total Market Share

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Class of Service Description
Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus

Bus

CLEC Total Bus

22%

1/31/2004
122,394
506,085
628,479

1/31/2004
558,846
395,411
954,257

2/28/2004
120,047
519,333
648,380

3,836,606
573,254
403,820
977,074

1,627,952

4,484,986

2,605,026

7,090,012

2/28/2004
14%
38%
23%

2/28/2004
129,047
519,333
648,380

2/28/2004
573,254
403,820
977,074

3/31/2004
128,875
543,701
672,376
3,799,433
593,301
406,284
999,585
1,620,828
4,471,809
2,620,413
7,092,222

313112004
15%
38%
24%

3/31/2004
128,675
543,701
672,376

3/31/2004
593,301
406,284
998,585

4/30/2004
126,768
563,843
690,611

3,756,954
601,106
407,673

1,008,779

1,617,315

4,447,565

2,626,094

7.073.659

4/30/2004
16%
38%
24%

4/30/2004
126,768
563,843
690,611

4/30/2004
601,106
407,673

1,008,779

5/31/2004
125,386
575,788
701,175
3,723,234
617,159
408,355
1,025,514
1,612,675
4,424 409
2,638,189
7,062,598

5/31/2004
16%
39%
24%

5/31/2004
125,386
575,789
701,175

513112004

617,159

408,355
1,025,514

613012004
123,776
577,345
701,121

3,696,912
624,877
406,689

1,031,566

1,612,147

4,398,033

2,643,713

7.041.746

6/30/2004
16%
39%
25%

6/30/2004
123,776
577,345
701,121

6/30/2004
624,877
406,689

1,031,566
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements

BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — GA - Public
Local Service Market - GA

State

Study Area

ltem:3a.

Class of Service

Description

Res

CLEC Owned (est.) - Res

Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market
Res + Bus Total Wireline Market

Class of Service

Description

Res

CLEC Market Share - Res

Bus

CLEC Market Share - Bus

Res + Bus

CLEC Total Market Share

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

(Class of Service

Description

Bus

CLEC Owned (est.) - Bus

Bus

CLEC Wholesale - Bus

Bus

CLEC Total Bus

1/31/2004
107,768
467,604
575,372
2,115,200
561,262
194,785
756,047
1,201,562
2,690,572
1,957,609
4,648,181

1/31/2004
21%
39%
29%

1/31/2004
107,768
467,604
576,372

1/131/2004
561,262
194,785
758,047

2/28/2004

106,458
473,469
579,927
2,108,703
562,270
195,649
757,918
1,196,611
2,688,630
1,854,530
4,643,160

2/28/2004
22%
39%
29%

2/28/2004
106,458
473,469
579.927

2/28/2004
562,270
195,649
757,919

3/31/2004

104,737
479,806
584,543
2,098,562
575,855
196,870
772,725
1,188,694
2,683,105
1,961,419
4,644,524

3/31/2004
22%
38%
29%

3/131/2004
104,737
479,806
584,543

3/31/2004
575,855
196,870
772,725

4/30/2004
103,294
487,782
591,076

2,080,772
588,494
196,661
785,155

1,184,334
2,671,848
1,969,488
4,641,337

4/30/2004
22%
40%
30%

4/30/2004
103,294
487,782
591,076

4/30/2004
588,494
196,661
785,165

5/31/2004
102,438
493,829
596,267
2,059,749
584,218
198,709
782,927
1,182,018
2,656,016
1,964,945
4,620,961

513112004
22%
40%
30%

5/31/2004
102,438
493,829
596.267

6/31/2004
584,218
198,709
782,927

6/30/2004
100,857
496,879
597,736

2,043,470

605,154
199,573
804,727

1,169,624
2,641,206
1,974,351
4,615,557

6/30/2004
23%
41%
30%

6/30/2004
100,857
496,879
597,736

6/30/2004
605,154
199,573
804,727
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements

BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — KY - Public
Local Service Market - KY

State KY '
Study Area BST-KY -
Item:3a.

Class of Service Description

Res

CLEC Owned (est.) - Res

Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market
Res + Bus Total Wireline Market o
Bus CLEC Market Share - Bus
Res + Bus CLEC Total Market Share

Class of Service

Description

Res CLEC Qwned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Class of Service

Description

Bus

CLEC Owned (est.) - Bus

Bus

CLEC Wholesale - Bus

Bus

CLEC Total Bus

1/31/2004
54,209
124,273
178,482
687,131
62,227
43,534
105,761
312,541
865,613
418,302

1,283,915

1/31/2004
21%
25%
22%

113112004
54,209
124,273
178,482

1/31/2004
62,227
43,534
106,761

2/28/2004
54,918
131,913
186,831
680,609
63,639
43,713
107,352
310,703
867,440
418,055
1,285,495

2/28/2004
22%
26%
23%

2/28/2004
54,918
131,813
186.831

2/28/2004
63,639
43,713

107,352

3/31/2004
55,459
138,897
194,356
672,682
64,949
45,151
110,100
307,740
867,038
417,840

1,284,878

3131712004
22%
26%
24%

3/31/2004
55,459

138,897

194,356

3/31/2004
64,949
45,151

110,100

4/30/2004
55,718
140,743
196,461
666,727
66,291
44,971
111,262
301,988
863,188
413,250
1,276,438

4/30/2004
23%
27%
24%

4/30/2004
55,718
140,743
196,461

4/30/2004
66,291
44,871

111,262

5131/2004
56,193
141,725
197,918
660,273
62,874
45,219
108,093
300,612
858,191
408,705
1,266.896

5/31/2004
23%
26%
24%

5/31/2004
56,193

141,725

197,918

5/31/2004
62,874
45,218

108,093

6/30/2004
56,723
143,846
200,569
653,006
63,521
45,843
109,364
298,316
863,575
407,680
1,261,255

6/30/2004
23%
27%
25%

6/30/2004
56,723
143,846
200.569

6/30/2004
63,521
45,843

109,364
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WC Docket 02-112
Sunset of the BOC Separate Affiliate and Related Requirements
BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — LA - Public
Local Service Market — LA

[Study Arga  [BSEREA o oo T I
Class of Service Description 1/31/2004 212812004 3/31/2004 4/30/2004 513112004 6/30/2004
Res CLEC Owned (est.) - Res 47,6892 49,598 51,111 53,426 55,341 57,408
Res CLEC Wholesale - Res 167,122 178,810 188,468 197,412 202,840 204,550
Res CLEC Total Res 214,714 228,408 239,579 250,838 258,181 261,958
Res Retail - Res 1,364,769 1,355,129 1,342,447 1,324,887 1,308,422 1,295,663
Bus ‘ CLEC Owned (est.) - Bus 159,664 161,407 167,376 169,295 158,660 157,533
Bus i CLEC Wholesale - Bus 91,108 92,432 95,198 95,614 97,484 98,261
Bus ‘ CLEC Total Bus 250,772 253,839 262,574 264,909 256,144 255,794
Bus Retail - Bus 598,822 593,575 589,751 586,501 583,370 579,971
Res Res Wireline Market 1,579,483 1,583,537 1,582,026 1,575,725 1,566,603 1,557,621
Bus Bus Wireleine Market 849,594 847,414 852,325 851,410 839,514 835,765
Res + Bus 'Total Wireline Market 2,429,077 2,430,951 2,434,351 2,427,135 2,406,117 2,393,386
Class of $ervice Description ] 1/31/2004 2/28/2004 3/31/2004 4/30/2004 513112004 6/30/2004
Res CLEC Market Share - Res 14% 14% 15% 16% 16% 17%
Bus CLEC Market Share - Bus 30% 30% 31% 31% 31% 31%
Res + Bus CLEC Tota| Market Share 19% 20% 21% 21% 21% 22%
Class of Service Description 1/31/2004 2/28/2004 3/31/2004 4/30/2004 5/31/2004 6/30/2004
Res CLEC Owned (est.) - Res 47,592 49,598 51,111 53,426 55,341 57,408
Res CLEC Wholesale - Res 167,122 178,810 188,468 197,412 202,840 204,550
Res CLEC Total Res 214,714 228,408 239,579 250,838 258,181 261,958
1/31/2004 2/28/2004 3/31/2004 4/30/2004 513112004 6/30/2004
169,664 161,407 167,376 169,295 158,660 157,533
91,108 02,432 95,198 95,614 97,484 98,261
Bus ‘ | CLEC Total 250,772 253,839 262,574 264,909 256,144 255,794
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements

BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — MS - Public
Local Service Market - MS

State

Study Area ]
Itemn:33.

Class of Service Description

Res CLEC Owned {est) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market
Res + Bus Total Wireline Market

iClass of Service

Description

Res CLEC Market Share - Res
Bus CLEC Market Share - Bus
Res + Bus CLEC Total Market Share

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Class of Service

Description

Bus

CLEC QOwned (est.) - Bus

Bus

CLEC Wholesale - Bus

Bus

CLEC Total Bus

1/31/12004
374
129,035
129,409
773,681
40,001
58,810
98,811
331,418
903,070
430,228
1,333,299

1/31/2004
14%
23%
17%

1/31/2004
374
128,035
128,409

1/31/2004
40,001
58,810
98,811

2/28/2004
370
135,141
135,511
772,511
37,326
59,404
96,730
330,336
908,022
427,066
1,335,088

2/28/2004
15%
23%
17%

2/2812004
370

135,141

135,511

2/28/2004
37,326
59,404
86,730

3/131/2004
378
138,308
138,684
768,287
37,704
60,060
97,764
328,868
906,971
426,633
1,333,604

3/31/2004
15%
23%
18%

3/31/2004
376
138,308
138,684

3/31/2004
37,704
60,060
97,764

4/30/2004
383
143,256
143,639
760,828
37,828
60,674
88,502
329,470
904,467
427,972
1,332,439

4/30/2004
16%
23%
18%

4/30/2004
383

143,256

143,639

4/30/2004
37,828
60,674
98,502

5/31/2004
404
145,474
145,878
752,770
37,025
60,791
97,816
331,256
898,648
429,072
1,327,720

5131/2004
16%
23%
18%

5/31/2004
404
145,474
145,878

5/31/12004
37,025
60,791
97,816

6/30/200
422
145,310
145,732
747,312
38,338
61,195
99,533
328,982
893,044
428,515
1,321,559

6/30/200
16¢
23¢
19¢

6/30/200
422

145,310

145,732

6/30/200
38,338
61,195
99,533
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements

BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — NC - Public
Local Service Market - NC

State

Study Area

ftem: 34,

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retalil - Bus

Res Res Wireline Market

Class of Service

Description

Res CLEC Market Share - Res
Bus CLEC Market Share - Bus
Res + Bus CLEC Total Market Share

iClass of Service Description

Res CLEC Owned (est) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Totai Bus

1/31/2004
19,427
134,068
153,495
1,435,341
327,624
124,198
451,822
696,093
1,588,836
1,147,915
2,736,751

1/31/2004
10%
39%
22%

1/31/2004
18,427

134,068

153,485

1/31/2004
327,624
124,198
451,822

2/2812004
19,974
148,339
168,313
1,420,876
331,132
124,438
455,570
691,086
1,589,189
1,146,656
2,735,845

2/28/2004
11%
40%
23%

2/28/2004
19,974
148,339
168,313

2/128/2004
331,132
124,438
455,570

3/31/2004

21,332
162,233
183,565

1,402,710
342,232
125,758
467,990
686,375

1,686,275

1,154,365

2,740,640

3/31/2004
12%
41%
24%

3/31/2004
21,332

162,233

183,565

313112004
342,232
125,758
467,990

4/30/2004
22,987
171,922
194,909
1,386,034
351,254
125,918
477,172
683,033
1,680,943
1,160,205
2,741,148

4/30/2004
12%
41%
25%

4/30/2004
22,987
171,922
194,908

4/30/2004
351,254
125,918
477172

5/31/2004

25,328
176,483
201,812

1,371,325
346,900
126,154
473,064
680,204

1,573,137

1,153,258

2,726,395

5/31/2004
13%
41%
25%

5/31/2004
25,329

176,483

201,812

5/31/2004
346,900
126,154
473.054

6/30/2004
29,293
183,661
212,954
1,354,003
351,655
127,377
479,032
677.291
1,566,957
1,156,323
2,723,280

6/30/2004
14%
41%
25%

6/30/2004
29,293
183,661
212,954

8/30/2004
351,655
127,377
479.032
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements
BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — SC - Public
Local Service Market — SC

State

Study AreLa

iterr3a: |

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus | Retail - Bus

Res | Res Wireline Market

Bus Bus Wireleine Market

Res + BLQ‘ Total Wireline Market
Class of Service Description

Res CLEC Market Share - Res
Bus CLEC Market Share - Bus
Res + Bus CLEC Total Market Share o

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Ciass of Service

Description

Bus

CLEC Owned (est.) - Bus

Bus

CLEC Wholesale - Bus

Bus

CLEC Total Bus

1/31/2004
11,208
99,323

110,531

905,448

146,279
62,358

208,637

377,085

1,015,979

585,722

1,601,701

1/31/2004
11%
36%
20%

1/31/2004
11,208
99,323
110,531

1/31/2004
146,279
62,358
208,637

2/28/2004
11,259
107.115
118,374
899,060
148,111
62,398
211,509
376,028
1,017,434
587,537
1,604,971

2/28/2004
12%
36%
21%

2/28/2004
11,259
107,115
118,374

2/28/2004
149,111
62,398
211,508

3/31/2004
11,388
116,821
128,209
891,167
150,786
62,731
213,517
373,095
1,019,376
586,612
1,605,988

3/31/2004
13%
36%
21%

313112004
11,388

116,821

128,209

3/31/2004

150,786
62,731

213,517

4/30/2004
11,370
118,646
130,016
882,333
163,753
63,500
217,253
370,718
1,012,349
587,971
1,600,320

413012004
13%
37%
22%

4/30/2004
11,370
118,646
130,016

4/30/2004
153,753
63,500
217,253

5/131/12004
11,428
121,002
132,430
873,800
133,731
63,630
197,361
370,125
1,006,230
567,486
1,673,716

§/31/2004
13%
35%
21%

§/31/2004
11,428

121,002

132,430

5/31/2004

133,731
63,630

197,361

6/30/2004
11,595
122,425
134,020
866,867
136,718
63,688
200,407
368,660
1,000,887
569,067
1,569,854

6/30/2004
13%
35%
21%

6/30/2004
11,595
122,425
134,020

6/30/2004
136,719
63,688
200,407
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WC Docket 02-112

Sunset of the BOC Separate Affiliate and Related Requirements

BellSouth’s Response to FCC Request for Updated Data

Attachment 3A — TN - Public
Local Service Market - TN

State

Study Area

Class of Service Description

Res CLEC Owned (est.) - Res
Res CLEC Wholesale - Res
Res CLEC Total Res

Res Retail - Res

Bus CLEC Owned (est.) - Bus
Bus CLEC Wholesale - Bus
Bus CLEC Total Bus

Bus Retail - Bus

Res Res Wireline Market

Bus Bus Wireleine Market
Res + Bus Total Wireline Market

Class of Service

Description

Res CLEC Market Share - Res
Bus CLEC Market Share - Bus
Res + Bus CLEC Total Market Share

Class of Service

Description

Res

CLEC Owned (est.) - Ras

Res

CLEC Wholesale - Res

Res

CLEC Total Res

Class of Service

Description

Bus

CLEC Owned (est.) - Bus

Bus

CLEC Wholesale - Bus

Bus

CLEC Total Bus

1,019,547
2,842,530

1/31/2004
9%

41%
21%

1/31/2004
7,564

168,241

165,805

1/131/2004
267,388
152,070
419,458

2/28/2004
7,804
174,148
181,952
1,644,435
273,866
162,916
426,782
597,855
1,826,387
1,024,637
2,851,024

2/28/2004
10%
42%
21%

2/28/2004
7,804
174,148
181,952

2/2812004
273,866
152,916
426,782

3/31/2004
7,368
186,238
193,606
1,629,451
281,232
153,529
434,761
594,392
1,823,057
1,029,153
2,852,210

3/31/2004
11%
42%
22%

3/31/2004
7,368

186,238

193,606

3/31/2004
281,232
153,529
434,761

4/30/2004

7,589
195,707
203,296
1,611,705
280,242
154,793
435,035
592,777
1,815,001
1,027,812
2,842,813

4/30/2004
11%
42%
22%

4/30/2004
7,589
196,707
203,296

4/30/2004
280,242
154,793
435,035

5/31/2004
7,776
203,070
210,846
1,595,164
282,137
155,862
437,998
590,607
1,806,000
1,028,606
2,834,606

5§/31/2004
12%
43%
23%

5/31/2004
7,776

203,070

210,846

5/31/2004
282,137
155,862
437,999

6/30/2004
8,073
209,375
217,448
1,579,094
280,185
156,365
436,550
586,216
1,796,542
1,022,766
2,819,308

6/30/2004
12%
43%
23%

6/30/2004
8,073

209,375

217,448

6/30/2004
280,185
156,365
436,550
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SUPRA’S ANSWERS TO STAFF’S SECOND SET OF INTERROGATORIES (NOS. 7-17)
DOCKET NO. 040353-TP
PAGE 2

telecommunications company which payment is less than the telecommunications
company’s costs (as defined by Section 364.051(c)) to provide such services.

Note 364.08(2) reads as follows: “A telecommunications company subject to this
chapter may not, directly or indirectly, give any free or reduced service between
points within this state. However, it shall be lawful for the commission to authorize
employee concessions if in the public inter

b. How doces the definition given in (a) relate to the Florida statutes?

Answer: Supra’s definition is consistent with the FPSC’s interpretation of the
Florida Statutes.

c. Pursuant to the definition in subpart (a) above, are all offerings of free service a
violation of Section 364.08(2) of the Florida Statute?

Answer: Yes. Alternatively, each service must be evaluated individually. Pursuant
to Supra’s alternative definition in 7(a) above, any time there is the potential that a
single customer could, under the life of the proposed promotion, render payment to a
telecommunications company which payment is less than the telecommunications
company’s costs (as defined by Section 364.051(c)) to provide such services, such
would be violative of Section 364.08(2) of the Florida Statute.

d. Supra is currently offering a one month free service promotion to residential
customers in BeliSouth’s territory (sec Supra Telecommunications & Information
Systems, Florida Price List No. 1, First Revised Sheet 39.1, Sections 3.16.1). Is
this promotion in violation of Section 364.08(2) of the Florida Statute?

Answer: Supra objects to Interrogatory Number 7 to the extent information
regarding Supra’s promotional offerings is requested. Pursuant to Florida Rules of
Civil Procedure 1.280, “discovery regarding any matter, not privileged, that is
relevant to the subject matter of the pending action, whether it relates to the claim or
defense of the party seeking discovery or the claim or defense of any other party” is
permitted. Supra has raised a claim related to BellSouth’s promotional offerings.
BellSouth has not raised any counterclaims or defenses related to Supra’s
promotional offerings. Pursuant to Rule 1.280, any information regarding Supra’s
promotional offerings is therefore not relevant nor permissible.
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Notwithstanding and without waiving said objections, Supra provides the following
response:

Yes. Under a strict reading of the statute, Supra’s promotion would be considered
free service. In order to compete in the present marketplace, where BellSouth’s
tariffs are considered presumptively valid until invalidated by Commission order,
Supra was forced to offer this service to compete with BellSouth's free service
offering, pursuant to Section 364.051(5)(a)(2), Florida Statutes.

Under Supra’s altemnative definition of “free service” in response to 7(a) above, the
answer is No. Supra, pursuant to the cited Price List, requires the residential
customer to remain with Supra for a minimum of 4 months in order to receive one
month of “free service.” Based on Supra’s costs and prices cbarged to its residential
customers for the first 3 months, Supra makes enough of a profit to cover the costs of
the fourth month. There is no situation where a customer, taking advantage of
Supra’s promotion, could ever render payment to Supra which is less than Supra’s
cost to provide the services during the life of the promotion. Therefore, Supra is not
providing “free service.”

Under either definition of free service, BellSouth’s Preferred Pack Plan violates
Section 364.08(2) of the Florida Statute.

e. If the response to (d) is negative, please explain what criteria are used to
determine whether a promotion is or is not a violation of Section 364.08(2) of the
Florida Statute.

Answer: Please see response to 7(a).

f. Please identify the basis for the differentiating between what is permissiblé under
Section 364.08(2) of the Florida Statute and what is not permissible.

Answer: Please see response to 7(a).

g. If the statewide weighted average cost to provide a service is $10 and a customer
is charged $9, does Supra believe that the service is offered below cost?
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Supra Telecom - Friends DVD Giveaway Page 1 of 2

PRODULTS se SERVICES

MYACCOUNT CUSTOMER SEAVICE DROER SERVICE Abo

o e (| ()

« Home | Campaigns

We:have a winner!

Congratulations to-All our winners of Supra’s Friends DVD giveaway. They have won a DVD collection of the T\
series, “Friends.”

Supra Telecom® has an online giveaway contest for all new customers who subscribe to the “Supra Friends

Unlimited” plan.and existing customers who upgrade to our “Supra Friends Unlimited plan.” This pian provides
‘unlimited talk time to anyone in the United States , Canada ; & Puerto Rico for one low rate. To qualify for this
“glveaway you nieed to subscribe via the: web only! Good luck!

Looking for some new F-R:1&N:P+5 ?

Order Supra Friends Unlimited E

'*Week 1= leckenbusch fémiiy Week 2 - Sonia Garbutt Week 3 Winner TBA

;.‘t am very pleased to be a part - It feels'good to know that 1
" of-a company.that offers’ great : - don’t have any calling limits

o .savmgs and setvices.” . . 2% o when calling my family in New

Week 4 Winner TBA Week 5 Winner TBA Week 6 Winner TBA

BELLSOUTH EXHIBA 3.
RESPONSE TO MOTION
DOCKET 040353-TF

http://www.supratelecom,com/campaign#lﬁiendsdvdlﬁiends_winners.aspx 7/29/2004
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Week 7 Winner TBA Week 8 Winner TBA Week 9 Winner TBA

Week 10 Winner TBA
Official Rules

"Friends” 7 Season DVD Giveaway is offered to new and existing customers who sign up for our Supra Friend
Unlimited® Plan. This promotion is only available on our web site www.supratelecom.com or www.stis.com .
Every week one customer is chosen at random and will be notified by phone number, mail, or email of their
winnings. Customer must be in good standing on their account with Supra Telecom® in order to be eligible.
Limit one winner per household. This promotion will end on Monday, September 13, 2004 before midnight. A
personal information obtained will not be sold to any third-party. Your information is protected by the
Consumer Internet Privacy Protection Act of 1997. Friends and all other trademarks, Designated trademarks
and brands are the property of their respective owners.

Terts i Canditins -1 Phivacy Pofirva 30 Subi Toletan® i B Contaier s

http://www.supratelecom.com/campaigns/friendsdvd/friends_winners.aspx 7/20/2004



The Neighborhood - Home Page Page 1 of 2

Get Unlimited Local, Long Distance
& High Speed Internet

The Nelghborhood offers unlimited locai and long distance calling
plans and high speed Internet service, as well as other calling
packages you can tallor to meet your needs. Sign up today for
Nelghborhood Compiete or Nelghborhood 200 and get your first
month FREE or sign up for any other Neighbarhood calling plan and
get 50% off your first month.t

With Neighborhood Complete, our mest popular package, you can
get the following for one low monthly price (starting at $49.59 In
most states),

@ Unlimited long distance calis

8 Uniimited local toli calis

@ Unlimited local calls

8 One company, one bill

@ Call Walting, Caller ID, Speed Dial 8 and 3-Way Calling

8 Personal Volcemall & Message Center

B High speed Internet for as low as $19.99 a month
(where avallable)*

» See apex anded |3l of features and bepefits

Find The Neighborhood plan that works for you.

Enter your home phone number below to check avallability anc
pricing for The Neighborhood.

( Yo -

q
Features, pricing and availablity vary by state,

BELLSOUTH EXHIBIT 6
RESPONSE TO MOTION
DOCKET 040353.TP

http://www.theneighborhood.com/res_local_service/jsps/default.jsp 6/4/2004
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The Neighborhood - Home Page - Page 2 of 2

~1:Nelghborhood California; Nelghborhood.Complete-and
Nelghborfiood 200 customers will recelve a certificate for the first
full month's primary and additional:local line fées, Customers jolning
other Neighborhood calling plans will recelve a certificate equal to
50% of these faes, Certificate excludes long distance, international,
card and Personal 800 usage, taxes:and surcharges. Offer avallable
only for 2 limited time to customers that do not currently have or
subscribe to MCI local service,

Additional Network Actess Charge of $6.50 per month for the first
line, Carrier Cost Recovery Charge of 1.4%, Federal Universal
Service fee, In-state fees, and taxes apply.

gn!:lmlt_ed‘ calilng Is for residential voice service only. Click here for
etalls. e 2 = .

*High speed Internet service rates.vary from $19.99-$39,99 based
-on:the:Neighborhood calling plan Selectéd. The price for high speed
- Internet service wlil-be displayed at the beginning of the sign-up .

. process.

M T Inc All Rights Reserved

http://www.theneighborhood.éodm/res;_loéai_s’crvicc/jsp‘s/defaﬁlt’.jsp 6/4/2004

*ou] ‘SUOLIEOIUNWI02( [ N0y

aerd "M Ayied Jo Auowsa 19915(Y
dL-€5€070 "ON 312400 DSdd

€D "ON HqIyXg

I jo 7 98eq



BellSouth Telccommunications, Inc.
FPSC Docket No. 040353-TP
Dircct Testimony of Kathy K. Blake

MCI Residential Partner Rewards Programs Page 1 of' 1

Procucls Neeo,  aRstMEY  Canpany Yiiues Custameer Soryice

Neighborhood Rewards

B tuisd Al i 2 e Join nOW and eam rewards from these partners
» Local & Long Distance Plons foramoun(s’youspendw:m'lhoNaighbahood.

-WM
~ Rewards Programs
Eam 3,000 WorldPerks Bonus miles for joining The Neighborhood, and _
e ghiloshoodi Rt 5 miles for every $1 spent with MCI, excluding taxes, credits, and Ynwa v
> Long DEtance Rewards glose) -
s Propatd Catiog Cords " Leam more about The Neighborhood and Northwest Airlines partner program

» Chack Yolcemaull GetGﬁeeDVDorgarmmaalwbﬁcam.goodataparﬁapam

i R e BLOCKBUSTER store, when you join The: Neighborhood. Plus eam 1 ﬁ
» Onatomnas Secvice free DVD or game rental certificale for every $25 you spend with The
e Nejghibothood (net of taxes, surcharges and credits).

& Leam More about The Neighborhood and BLOCKBUSTER pariner program

Eam Quixiar comperisation for joining The Neighborhood through our
Quixtar partner program.

+ -» Leam More about The Nelghborhood and Quixtar partner program

As pait of the eScrip program MCI will contribute 5% of your monthly
Fne fea to the school or organization of your choice. @S(

s Leam more about The Nelghborhood with eScrip

» Go to eScrip website
Privacy Policy  Legal Notices . Service Terins & Rates | Site © 2004, MClinc. A¥ Rig
Map
BELLSOUTH EXHIBIT ¢
RESPONSE TO MOTION
DOCKET 04035319

http://consumer.mci.com/partner_offers/partners.jsp R/13/04
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AT&T Local Promotions

Page |l o1 1

atlcom | AtHome & Onthe Go | Small & Medium Business | Enterprise Business

—

AT HOME & ON THE GO: PRODUCTS & SERVICES | CUSTOMER CENTER | ASSISTANCE

Sl
T TS

Blservice avattabinity

Local service Is available in
your srea,

s Unet
(305) 347-5561

YCheck another number

Q) ATAT Local Service

? Compars All Plans
¥ Promotions

*> Bllling Options

‘> FAQs

& BUNDLES | CALLING SERVICES | INTERNET SERVICES | VOICE OVER IP | PHONES & ACCESSORIES | WIRELESS

Flordda Loczl Service

B ATAT PROMOTIONS

¢

$25 Bill Credit’ |

WHEN YOU SIGN UP TODAY

J

Switch to ATAT Local Service and recelve a $25 cradit towards the Long Distance portion of your bill, If you don't spend
the fult $25 on Long Distance calling that month, don't worry, we'll apply the remaining amount to your next phone blil!
(Please note: This credit will appear on "Other Charges and Credits” portion of your bill, Depending on when your biliing

cycle begins, It may not appear until your second AT&T bil.)*

#Tha bil credit will be epplied to your first full month’s bill and cannot be combined with any other AT&T Local Service promotion. You must

aiso ba an AT&T Residential Long Distance subscriber. it you have alraady accepled ancther offer to switch to AT&T Local Sarvice we can
only fultilf the flest response received.

Terms & Conditions | Privacy Poliey | Comact Us

© 2004 AT&Y. All rights reserved.

Hosted by ATAT

http://www.local.att.com/echanncl/support/promotions__lcam.jsp;ChannelSession=AA45ic4Pvz!7848855 84

BELLSOUTH EXHIBIT §
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AT&T Products Page 1 of 3

%m attcom | Home& OntheGo | Smafl & Medium Business | &

ATHOME & ONTHE GO:  PRODUCTS & SERVICES CUSTOMER CENTER  ASSISTANCE

CALLING PLANS INTERNET SERVICES BUNDLED SERVICES ~ VOICE OVERIP  WIRELESS PHONES & ACCESSORIE!

PHONES ACCESSORIES

H AT&T PHONES & ACCESSORIES
Introducing several exciting phones with clear, clean digital quality and state-of-the-art calling featu

Phones that match your lifestyle: single-handset, multihandset, singie-line, two-line cordless
answering machines,

Popular features such as Conferencing, Speakerphone, 50-Name/-Number Directory, Lighted
Intercom, Call Transfer, and more!
Phones starting as low as $69.95*.

¢ You choose the payment option that's most convenient - one single payment or four monthl

- and charge your order to your home telephone number. -
Plus, all cordless handsets come with a FREE earbud headset -- a $12.99 value!

Purchase a phone online today... Get a $10 credit on your AT&T bill. (Offer good thi
6/30/04)

NOTE: To place an order and take advantage of this offer you must currently have AT&T R
Long Distance or AT&T Local Service and an active e-mail account.

View frequently asked questions about AT&T products.

To proceed, view phones or accessories by dicking on the appropriate category tab below and seled
you wish to order. To adjust guantities, see your Order Summary at the bottom of this page. Please
orders are limited to four phones per billing period.

Features such as Caller 1D and.Call Waiting require separate subscriptions through your local servi

i, CORDLESS PHONES

‘] © CORDLESS PHONES WITH ANSWERING SYSTEMS | AccEssorigs | @ HOME NET

PHONE DESCRIPTION : PRICE’
2320 Digital Cordless Telephone (equipped for Caller 1D & Call Four mont
Waitmg") payments

(or one pz
. . $79.95)
» 2.4GHz Digital Transmission
« Digital S’pread-spectrum Frequency-Hopping Technology
o Expandable Syster {add Lp to three additional handsets)
o Cordless Handset Speakerphone
o 50-Name/-Number Directory
BELLSOUTH EXHIBIT 6
RESPONSE Y0 MOTION
DOCKET 040353 TP

http//www shop.att.com/wrapper?portal=n_main ace&amp;bannerid=NKBOO3BNGBN 6/4/2004

Exhibit No. KKB-4
Page 5 of 14



Break Free From Calling Limits with Unlimited Local and Unlimited Long Distance from Z-Tel Page 1 df 4

Henderson Enterprises

BELLSOUTH EXHIBIT §

Peopie want simplicity and savings in' home
phone service. We've responded by partnering
with Z-Tel, the oniy national local phone service
company in the country. Z-Tel offers unlimited

local calling, uniimited nationwide long distance
calling (no matter where you call and how long

you talki) and all the popular features on one bili
for one LOW pricet

Z-LineHOME Unlimited includes:

UNLIMITED Local Calling
UNLIMITED Long Distance
Enhanced Voicemail

Call Waiting

Caller ID

3-way Calling

Speed Calling . —
Find Me Call Forwarding Z-Tel is the only national local
Notify Me phone company in the US!
Z-LineHOME Access Card

Personal Voice Assistant jsemo)

e & 2 o ¢ o

http.//www freelongdistancecalls.bz/pages/1/index.htm 6/4/2004
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Break Free From Calling Limits with Unlimited Local and Unlimited Long Distance from Z-Tel

ONLY
$49.99/MONTH*

in most areas

For a limited time only, signup for
any Z-TEL residential service and
get your FIRST MONTH FREE I!!

(not including taxes and regulatory fses)

There is no cost to switch — and you can
keep your current phone AUTBAM -

Plus, we're offering an exclusive benefit to
those who enroll today. Click on the fink
below to learn how to get a free discount
program that offers THOUSANDS of
dollars in savings to members!

Click here.to find out how tQ receive_thousands of dollars
in discounts (av ACATIONS!) for free!

Switch Existing Service:

CLICK HERE TO CHECK Z-TEL AVAILABILITY IN YOUR AREA
Please review minimum_requirements for successfully placing an order

Order New Service:

o Call 2-Tel Sales at 877-237-6278 .
o Tell Z-Tel Agant you want to crder Z-LineHOME Unlimited.
o Tell Z-Tel Agent you leamed about Z-Tel from a Z-Tel Affiliate,

http://www.freclongdistancecalls,bz/pages/1/index.htm

Page 2 of|4

6/4/2004
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Break Free From Calling Limits with Unlimited Local and Unlimited Long Distance from Z-Tel Page 3 of 4

. GIYQZéT_"ql;Ageptjhe»;.fgllowlng"(\mugt_gg;\gém_‘ID‘:,Nu;ribors:
 MasterAgent 0 #: 89506 (SLINX Enterprises, inc.)
o Secondary Leval ID#: 1102622 :

Want To Get. Your ENTIRE BILL FREE? Just sign up for our service yourself then retum

to this site, click on the link below and type in tha s-mail-addresses of friends that you think
will benefit from this offer. We'l do the rest] Bt

We'll give you $20 off one month's bil for eéc_h referral that signs up for our great
service! That means a few actve referrals.and your service is FREE for a month.
You can refer as many potential. customers and as often as youlike!

Click on the link below to start getting $20-off your bill for each referred customer
and to help your friends get free long distance and graat benelits as welll

Sign our guast book and receive.a free *Inside the Telephone Rate.Game,"-

which provides Insights on the hidden ‘costs, fees and "gotchas" associated with most
calling programs. The report Includes éxamples of good: plans for different calling
pafterns and was authored by an industry: xpent. - It has helped many.people save-

HUNDREDS &f dollars on phonie bll}"s!' N
i n *Sign our. G o receiVe your free'reportl
iote: Your "mnMW.umgmy.Wﬁfé@m:m-.‘uz-y..;yon‘.mm.ﬁm '

http://www.ﬁ-celbng'distancecalls;bz/p‘:i*g&sii/ii{dlex.ﬁﬁhv ‘\ il ok 6/4/2004
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Break Free From Calling Limits with Unlimited Local and Unlimited Long Distance from Z-Tel

Z-Tel | Benefits Program | Sign Up! Now | FAQ | Contact Us

* NOTE!

$49.99 Uniimited / $29.99 Select / 325.00 each additional Hne.

This ptan applies to AL, AR, CA, CT, DE, FL, GA, IL, IN, K8, KY, LA, MD, MI, NH, NJ, NY, NC, CH, PA, Ri, TN, TX, VT, VA,
and Wi,

$55.99 Unlimited / $39.99 Salact / $35.00 each additional line

Thig plan applies to MA, MN. MO, OK, and WA

7 $38,00 each additicnat fine.
This ptan apolies fo iA, MS, and ND

/835,00 sach additional ine.
This plan applies lo AZ, CO, ME, NM, OR, SC, S0. and UT

§72.89 Unlimited / $45.00 each additional line.
This plan appiies to FL {Sprint Terrfory ONLYY), 10, MT NE. WV, and WY

Monthly rala does not include applicable taxes and regulatory surcharges, Rates and savings vary by state. Terms and
conditions apply.

http://www freelongdistancecalls.bz/pages/1/index.htm

Page 4 of 4
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Momentum Telecom : Residential Service
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Page 1 of 1

MOMENTWUM |
T E L E € ©

me SeMceJansiness SEI’WCE ’ KQ Access

My Account Contact Us

Home | .

| LAbout Us

: bl
nantunFamily

8 Telo-Friend & Win — "0

Start your own MomentumFamily.

. Refer a friend and once they choose a
MomentumFamily plan, they become a
member of your MomemtumFamily. For a
Himited time only telling your friends about the
money you're saving with youf
MomentumFamily plan could win you $10,000
through our $150,000 sweepstakes! See
official rules below for details.

Between May 1, 2003 and July 31, 2004,
We'll bé having fifteen $10,000 drawings.

. Every time you add a new MomentumFamiily
meniber you get a chance In the drawing,
Refer 10°members, get 10 chances. Starting
June 5, 2003, well pick one winner each
month for 15 months. If it's you, you win
$10,000.

Didn’t win last month?
You could win riext month; you're st eligible with your current M.
members. Of course, if you add more members to your Momentur
more chances to wint -

Like the options and service you get

with your Momentumramily plan?

Then tell a friend. We'll give you $20 credit for each MomentumF
you refer, as soon as they pay thelr ﬂrst bill.

Referting a friend is easy. :

They can join by visiting.our web site; callng ourtol-free number
filling out the reply card on one of our brochures and mail it In. As
telephone number, as thelr promoﬂon code” and they automatica
of your MomentumFamily.

How do 1 know who i is in.my Homentnm#amnly?
Alist.of your Momentum¥amily is lnduded on your monthly bill or
tme to MY ACCOUNT o our: web slte to see who has joined your §

Where can 1 find the mtm rules?
The rules are explalned here. _

v Chcose uwnMemntumFamWw

 and domeslic

. Save alot of Money!

oM omentumFamity UNUMITED

P'ease enier yaar telephane
number in e Boa below and tick
tasee if you ran get Momenium,

1 winsio000r

- Enter i out T Foenc and Win

~and gnjoy great savings oniocal

(Check Avaiabily ]

long distanse

B | phone service: mofe inde ¥

Join No‘w

Pﬂvacy Pollcy l Acceptable Use Policv { Terms: of Service I lnterstate Tam’f i NC Sta ‘T aﬁfi

http://www.momenmmtelecom.oomlfainilylfmn_teleﬁ'iend.asp

BELLSOUTH EXHIBIT'S
RESPONSE 70 MOTION
DOCKET 0R3537P

8/13/2004

Exhibit No. KKB-4
Page 10 of 14

ti-Slam Policy 1§



BellSouth Telecommunications, Inc.
: FPSC Docket No. 040353-TP
Talk America Direct TRAg6n} 6ifkhihy K. Blake

Exhibit No. KKB-4
T ’k TN To obtain a promo code @) Call 1-866-880-8255
KK Americar please click here

Page 11 of 14

Special Sumimer Savings Get More. Save More.

G e Foratimited time only
Take %’\O'oﬁ any plan price Savf Sslgrqsm i
) QurLocalaiin IS

for 6MONTHS! . ¢./'s monTHs:

‘ Tak Amenca brings you customized savings plans that include your
Ar t Talk America om
w;)yto;m,;mt your p!anwd complete local and long distance phone service for a low flat monthly
’ i rate.

Your savings plan will include:

start saﬁng

To find pians avaitable in your area; enter
your phone number: ™ o ¢ Local and/or reglonal calfing minutes

* One low rate for complete phone service and dial-tone

( L BN « Selection of many features (call wailing, caller D, etc)

* Unlimited FREE member-lo-member calling - anywhere
Looking for a calling plan for your

small business? Click here. In addition, receive world-class customer service, enhanced billing

features, low rates and more! Hundreds of thousands of customers are
saving today - find out how you can too!

Try our simple online evaluation tool to find the
Talk America plan tailored to your needs!
* Offer available to new customers only and applies to primary line plan only. Not available in alt states.
** Note: Your telephone number Is used o determine eligible plans and available calling fealures. If you respond "go” to the

above, Talk America will access your telephone records in order to determine your eligibility and current features. Your
information will be confidential and your current telephone service will not be affected.

©2003 Tatk America Hoidings, Inc. Al Rights Reserved .0, Power and Associalos Privacy Policy Conditions of Use Other |.egal Notices

BELLSOUTH EXHIBIT 6
RESPONSE TO MOTION
DOCKET D40353-1P

https://secure.talk.com/web.cgi/user/products-checkavailability. htm?{aid]}=9039&[source}=cogonline&{p... 8/13/2004



Vonage rebate — Instant digital voice rebate — New Vonage customers receive $40 Page 1 of 3

3t c ‘
V D N A G E ERQADBAND
digitalvoice ~ PHONE COMPANY

1g -
58,
£
~ INSTANT Vonage Digital Voice REBATE. | ggg
New customers receive a FREE month rebate cred!t on their lnvolce, a value of up to $34.99, L
One rebate per Vonago cuatomer. !
i
!
il \ise yaur hroadband intarnet connection
 {ox great savings every month
o : Unlimited Calls to ANYWHERE in the USA and Canada! oy
Chack qut these great features and banefits) Canada are Includad too!
Effective. immediately for all
With Vonage Digital Volce you get local, reglonal, domestic long distance, and calls to Canada > S ~
included. Plus all these Features and Benefits - included for FREE! _ m';gfbf"g:‘m‘f’:; castomers,
» FREE Long Distance e FREE Cal Transfer o Keap your current hu‘mber calls to Canada. Now when- you
(Oomestic US, Hewatl, Alaska) o FREE Catter (D Block ¢ 30 DAY MONEY-BAC!'C,- dial friends North of the border, its
s FREE Call Waiting o Intl Fees to Canada Waived! puarantea™* all_part. of one Vonage ‘Digital’
¢ FREE Yoicemall - o Control features femctely o Great mmmgmung - Voice - plan. Any minutes to-
s FREE Cat Forwarding: o Any area cods of your thoice _ » ’S‘“‘d‘c "8 P bu'erg'n u]t‘;sst “Xﬁ
f’ » FREE Repeat Dialing - o Vitual Phone Numbers - 8 siGN UP NOW! } . Canadian territories are-included.
Great international Rates!
HongKong| 8¢ /min] - London] B¢ /min
Rosidential - : Mexico City! B¢/min{ Montreat] Walved
Uniimited Local Plan Moscow | B¢ /min| New Delhi] 28¢ mn
| f " | Pansj 6g/mn| Sydney] 8e/mn
“{/www.vonage-promotion.com/rebate.htm] 6/4/2004
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Vonage rebate - Instant digital voice rebate ~ New Vonage customers receive $40

*Beforn | MVamyl, my .
talephone bills wers $790 _;:ﬂ‘t‘;gr'g’;% 2 you Vonage Digttal Volos now offers 911
a M"""w Vorage, | month, A single service anywhere in the United States »
pay only company gives you all the phone Vonage Digita! Voice Comes to
Once you gb Yensge, yéu * services you currently enjoy. Sacramento, Callfomia more»
Ellostapainets - Christopher Abriton, Popular
-Danisd Connar Machanics .

lnunl Fob 3-7

L Teraviv| eimn]  Tokyol 7l

All of Vonage discount intemational rates

m

1! ',‘
(ONHHM(I ' (XPO i

Vonagse Digital Voice Rebate offer.

Vonaqe Digital Volca™ is & service mark of Vonage Holdings Corp
copyright 2003, Vonage Holdings Cormp., All Righits Raserved.-

mmmmmmwmmmmammwmmm
works Questions Voicempil Term$of service Yonage Holdings V s Yonage DigitalVoice Customer service Coupon Features Keeping

current oumber Area codes: Rebaie Amazon Discount intemational rates Canadisn calling Shipping System requirements Rate plans
Service features Referral Yonage DigitalVoice questions Billing and payrient Business Rats Plans FAQ Virtual phone

DSL-cable
oumbers Eax 911 Sign Up Bandwidth Speed Test

http:/fwww. vonage-promotion.comy/rebate. html

Page 2 of 3
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BellSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake

AT&T CallVantage Page 1 of 1

attcom | AHome2CnteGo | Smalt & Medium Business |

AT HOME & ON THE GO: PRODUCTS & SERVICES CUSTOMER CENTER ASSISTANCE

8 BUNDLES GALLING SEAVICES INTERNET SERVICES VOICE OVER PHONES & ACCESSORIES WIRELESS

AYAT CALLYANTAGE HOME

wHaT 1s aTaT caLLvanTace R .. .‘ NDW Y UR PH
wown'wd'ékéh‘ ' 4 ANSWERS l

ORDER NOW

REFER A FRIEND

IMPORTANT INFO AND FAQS

comcrvs [RGY A VN |

L-NTROSVETLRY

SUBSCRIBER AGREEMEN’\'

" EXPERIENCE THE POWER Fhore soiet

et

2 QLT RN

{ ANeady an ATAT CalVantage |
. Customer?
s cy Aopess YO wooounl faxe.

IT GIVES YOU MORE AND ASK
USE YOUR HIGH-SPEED INTERNET Tl
TO.ENJOY:

THE CUSTOMER BUYZZ
Seewhat people
are saying.

i @ LEARN MORE

» UNLUIMITED LOCAL & LONE DISTAY
+ BASIC FEXTURES LIXE VOICEMAL &

» PLUS ADYANCED FEATURES THAT
EXPERENCED—ALL INCLUBED,

> Learn More

Sign up now or call to order service at 1-866-816-3815, ext. 64529

*Early termination fee of $59.99 for tanceling service after 30 days and other charges may apply. AT&T CaliVantage Service bills one month in
advance. Your first bift will include charges for the second month of service. Automatic credit card payment via onfine billing is required. You €
your e-bill ontine at the ATAT Customer Care Center.

2A 320 DIl creait will be applied to each of your 1st & months of enrollment. Full retalt price of $39,99 automaticaily commences with 7th mont
service. §f you've recently accepted another offer to switch to ATST Caitvantage Service, we can fulfil only on the first response recetved. Offe
expires 6/30/04.

3Minimum system reguirements apply. DSL or 2 way cable Internet access required. Call Forwarding not avaable outside Continental U.S. Ses
does not support directory-Usted numbers, dial-out directory assistance, direct dial cas outside the U.S. and Canada, operator assisted, pay s
or third-party billing (except calling cards or prepaid services). Other restrictions may apply. Personat conferencing currently provided free of ¢
but will become a paid feature in the future. You will be notified prior to that change occurring.

Service will not funclion donng a power outage or broadband service outage. The Service does not support home alanm or security systems, 5
911 Emergency Dialing operates differently from traditionat 911 Service. In order for ys to correctly route emergency calls, the Service Addres
have on file for you MUST correspond to the physical location of your AT&T CallVantage®™ Service phone. This will enable us to accurately iden
your emergency Public Safety Answering Point and correctly roite your cail.

See the FAQs for additional detait about 9131 Emergency Dialing angd other terms and conditions.

Terms & Conditions | Privacy Policy | Comtact Us
© 2004 ATAT. AB rights reserved.

BELLSOUTH EXHIBIT 6
RESPONSE TO MOTION
DOCKET 040353.TP

http://www.usa.att.com/callvantage/action/smp 6/4/2004
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BeliSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake

Supra Telecommunications & Florida Price List No. 1
Information Systems First Revised Sheet 39.1
Cancels Original Sheet 39.1

SECTION 3.0 - BASIC SERVICE DESCRIPTION & RATES (CONT’D)

3.16 PROMOTIONAL OFFERINGS

3.16.1

New customers to Supra Telecom who subscribe to Total Solution One Line Plan
and Supra Friends Unlimited will receive a one month’s waiver of the recurring
charge with a minimum of two months service until June 30, 2004.

3.16.2 Three Ways to Save and the First Months Free — Direct mail piece to

3.16.3

3.16.4

3.16.5

3.16.6

non-Supra Telecom customers offering them the choice of three products

to choose from. Customers will receive the first month free with a minimum

of two consecutive months of service. The three products offered in the promotion
are:

SupraSaver - $17.95
Total Solution - $27.95
Supra Friends Unlimited — $42.95

Effective November 15, 2003, Supra will no longer be offering Life Line credit.

Supra Friends Promotion — Supra will be sending a post card to potential
customers offering our Supra Friends Unlimited plan. Included in this mailing is
a calling card worth 500 minutes of domestic long distance or the international
equivalent. All new customers who sign up for Supra service from December 1
through December 19 will also receive this card. :

This promotion will only be valid from December 24-31, 2003.
Any Supra customer upgrading from Supra Saver, Total Solutions, and Basic
Service will be entitled to a one time credit of $20 (on bill), but not more than two
lines. This also includes child accounts. Promotion will run from 1/27 to 3/15/
2004.

Intentionally left blank.

Materigl previously located on Sheet 40

ISSUED: May 13, 2004 EFFECTIVE: May 14, 2004

' ISSUED BY:

Ann H. Shelfer, V.P. Regulatory Affairs
1311 Executive Center Drive, Suite 220
Tallahassee, FL. 32301

Exhibit No. KKB-5
Page 1 of 9
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BellSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake

Supra Telecommunications & Florida Price List No. 1
Information Systems Original Sheet 39.2

SECTION 3.0 - BASIC SERVICE DESCRIPTION & RATES (CONT’D)

3.16 PROMOTIONAL OFFERINGS

3.16.7 A customer will receive one month’s free service for any previous customer wlo
agrees to switch back to Supra after two month’s service. The products are Supra
Saver, Fotal Solutions, Supra Friends Unlimited, and SupraCents Long Distance.
The promotion will last from 1/24/04 - 3/31/04.

3.16.8 Intentionally left blank.

Material previously Jocated on First Revised Sheet 39.1

ISSUED: May 13, 2004 EFFECTIVE: May 14, 2004

ISSUED BY: Ann H. Shelfer, V.P. Regulatory Affairs
1311 Executive Center Drive, Suite 220
Tallahassee, FI. 32301

Exhibit No. KKB-5
Page 2 of 9
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BellSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake
Exhibit No. KKB-5

Page 3 of 9
Supra Telecommunications & Florida Price List No. 1
Information Systems Fourth Revised Sheet 40
. Cancels Third Revised Sheet 40
SECTION 3.0 - BASIC SERVICE DESCRIPTION & RATES (CONT)
3.16 PROMOTIONAL OFFERINGS (CON’T)
M

3.16.9 Any Supra customer upgrading from Supra Saver, Total Solutions, and Basic
service will be entitled to a one time credit of $20 (on bill), but not more than two
lines. This also includes child accounts. Promotion will run form 1/27 to 3/15/04.

3.16.10 Offer one month of free service to any previous customer who had Supra service
between June 2002 through July 2003 and agrees to switch back to Supra. The
customer will be required to have two months of service before the free month
is applied. Promotion will run from February 4 to March 31, 2004.

3.16.11 Offer one month of free service for any NEW customer who selects SupraSaver,
, Total Solutions, or Supra Friends Unlimited for two months. This promo will
run from February 13, 2004 to March 31, 2004.

3.16.12 Offer Preferred Choice to NEW customers only for $22.95. This includes Caller
ID, Call Waiting, Call Return, 3-Way Calling, unlimited local calling,
. unlimited local long distance calling (LATA wide calling). This promo will run
from April 15, 2004 to July 15, 2004.

3.16.13 Offer to new installations and c onversions to e xisting c ustomers who upgrade ~ (N)
their service will receive a calling card worth 500 minutes of domestic

long distance or the international equivalent, ™)
ISSUED: May 13, 2004 EFFECTIVE: May 14, 2004
' ISSUED BY: Ann H. Shelfer, V.P. Regulatory Affairs

1311 Executive Center Drive, Suite 220
Tallahassee, FL. 32301



BellSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Direct Testimony of Kathy K. Blake

ITCADELTACOM COMMUNICATIONS, INC. FLORIDA LOCAL PRICE LIST
' . d/bfa ITCADeltaCom d/b/a Grapevine ' Section 3
Eighth Revision Page 95

Cancels Seventh Revision Page 95

LOCAL EXCHANGE SERVICE

SECTION 3 - SERVICE DESCRIPTIONS (continued)
3.5 - Promotional Offerings

The Company, from time to time, may make promotional offerings of its services
which may include waiving or reducing the applicable charges for the promoted
service. The promotional offerings may be limited as to the duration, the date
and times of the offerings and the locations where the offerings are made.
Notice wiil be provided pursuant to Commission Rules and Regulations.

3.5.1 Current Promotions

A. Summer Sizzle 2004 Promotion

The Summer Sizzle 2004 promotion is available to new Local
customers, and also to existing customers who are within six (6)

. months of an expiring term plan on Local service, who sign a 12,
24 or 36 month Term Agreement. Customers billing less than
$1000 per month may be eligible to receive a 5% discount on all
subscribed services for the duration of the term agreement.
Customers billing more than $1000 per month may be eligible to
receive a 10% discount on all subscribed services for the duration
of the term agreement.

if the customer terminates the agreement after the initial 90-days of
the Term Agreement, in addition to all accrued charges for usage
and the discontinuance charges assessed under the associated
service, the Company will seek recovery of discounts received in
connection with this promotion as of the date of termination.

This promotion is available as of the effective date of this filing
through June 30, 2004 and cannot be combined with any other
promotions.

ISSUE DATE: February 9, 2004 EFFECTIVE DATE: February 10, 2004
Senior Manager - Regulatory Attorney
‘ 4092 South Memorial Parkway
Huntsville, Alabama 35802

Exhibit No. KKB-5
Page 4 of 9
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BellSouth Telceommunications, Inc.
) FPSC Docket No. 040353-TP

Exm{resnmAy of Kathy K. Blake

Exhibit No. KKB-5

T i . : . id r T Page 5of 9
BELLSOUTH - GBNERALSUBSCRIBEISBRV!CBTARIFF o : Seemdkevwmzs.l
TELECOMMUNICATIONS, INC. . . Cancels First Revised Page 26.1

- FLORIDA : i ’ :

ISSUED: December 24, 2003 ’ EFFECTIVE: January 9, 2004
BY: Joseph P. Lacher, President -F1,
Miami, Florida
A3. BASIC LOCAL EXCHANGE SERVICE
A3.4 Flat Rate Service (Cont'd)
A3.4.5 Optional Paynent Plans for Muli-Line Flat Rate Scn'ke (Obsoleted, See Section Al 03) m
A3.4.6 PreferredPack Plan o
Al DucnpbonofSuvm o)
1 mPnfuTedPtckplmprondefcannes/mmspmﬁedfonowmgmdnﬂxnbmahmwnh'l‘onch-’fom oM
2 'lhameq)enﬁedbaemenmluamdmcmbsuibammhmtedcallmgtonncxcMgemhmmthmnn ()]
) subscriber’s local calling area a3 defined in A3.3.1. of this Tanff. _
3. mmwﬁwwﬂmm:mm@ammmmwmmwmwspwﬁeuonowmg o
- from the Eisted soctions of this Tadff:
Al39 ~Caanﬁng Dehme, The&WayCalﬁn&CaﬂquﬂngBunync,C&ﬂPorwudngon’t Amwer ™
(with or withont Ring Coutrof), Star 98 Access .
Al3.19 Caller ID-Deluxs, Call Retum ()]
Al347 Message Waiting Indication oD
A13.70  Privacy Director service ™
B.  Regubstionz and Limitations of Sexvice - o
1. The PreferrcdPack plan is only available to residence subscribers. Amsxdmcesnbwﬂmmyselcctmymmble o™
. combination of the features/services listed in A3.4.6.A.3,
2. Al rules, reguiations and lmitations specificd in the sziﬂ‘ sections Hsted in A3,4.6.A.3 apply .to the respective o)
features/services requested as part of this package.
3. Al features/services are fumnished only ﬁmmﬂoﬁuz&m}nvebemmged!omwdcmsaﬁm The o)
mwmmmumm»nmotmm
4.  Servico chasges specified in Section A4, oﬁhshnffdonotlpplyfuumcﬁoumwhlchawhuibuonlymdxﬁu on
m existing PreferredPack plan package by adding, delcting or changing features/scrvices requested as pert of the' -
5. MgWo{ﬂwMkaﬂnmwuhMowamfumWﬂphna )] )
’ myofthcfuhnedmwm:pmﬁedmm46..\.3ymdmgmlm spmﬁcﬂlymomdbylhetamofmespecnl
promotion.
6. ’DmefemdekphmmbomspmdednmﬂedmAZ3160ﬁhuTmfi Dnrmgthopmodofxuspennon,t}»rue o™
specified following applies.
C.  Rates snd Charges . (1)
1. Tbcfolluwingmo«ﬁhlynbupptyforthe?mfme&ﬂckphn. on
Suspend Mnthly UsoC
A Rate Rate
() Perplanpackage $5.50 | 32695 PAMAS o™
BELLSOUTH EXHIBIT 8
RESPONSE TO MOTION
DOCKEY 040353-TP
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OPTCIAL ATTROVED VERSION, KELEASED DY RSTHG

BellSouth Telecommunications, Inc.

FPSC Docket No. 040353-TP

Direct Testimony of Kathy K. Blake

DELLSQUIN . " ‘GENERAL SUBSCRIBER SERVICE TARIFF-
. FLORIDA
ISSUED: December 17, 2003
BY: Joscph P. Lacher, President -FL
A2, GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)
A2.10.2 Deseriptions (Cont'd) _
A, mfollowimpmmodommonﬁbmthtbCommisﬁon.(Cow‘d)
' Peried
Amofrnnoﬁn s«m Charges Wakved Awdority
BeliSouth’s Scavico Texritory $100 Cash Back Offer -  ~$100 cmbback wilbogiven QLN
~ From Centrsl Office where " o costomers retorning 1o ®

‘carvently bave Jocal seavice with  BeliSouth Completo Choice
BeBSouth of w0t hawe service with fumily plaa or BeliSouth - .

-BellSouth on one or more of thei PrefenredPack plan.

existing lines, incloding the lino - %
om which the service qualifying  ~ The custorner mst placs the
for this prosnotion will be ordes om of beforo 12726/04.

— Tho castomer must place their
Wmhvebcd osdes throngh & BeliSouth.

- mweqwnleu in boxh offico or outh "

Tiew of wire-tine) st the same Jocal felcomrketing vendor or altemats
service sddress o one or more of channels as indicated. c
—~ The customes must £ill ot 3
= et service coupon and mad} e cotpin 10
ubmeldamndhﬂn specificd address by a specified

", $ane name, unless custoiner i3 dato i order 10 receive the $100

planning sn imminept move from cash back.

ono address e BeDSouth tesritory

%0 xnother sddress in BcliSowth - Once the custolner completes
tervitory withia histy (30) days of the sbove requirements they will
responding to the offer. In tho case receive the $100 cash back. X

** of n e ey the '

BeliSouthrep canofferthe  discontiimes the qualifying
enstomes the promotion snd place sesvice prios o falfilknent, be -

tboonhnubcm-&km. will be incligible for the cash

back offer.
~ Cotomes tmxt have not had
Joca) scrvice with BciSouth st

* least ten (10) days prior to the new

sexvice connoction dae 1o be
cligible.

- Customer musst have the cligible:
services om their new service otder

" (N) in order 10 receive the

Al BelSonth ks cootained herein nd a ct foth i the trademarks and servios meks soction of s Tacifae.owned by BeliSouth Inkellectua Propesty

prowotional offer.

— Offex valid fox valy mme (1)
mheut\hc-mdedloal
service address,

- BeliSouth resexves the right to
discontitroc or modify this
Promotion st sy time without
castomer notice. )

Original Page 32.1

33

33

Exhlblt No. KKB-5

Page 6 of 9
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Direct Tesumony of Kathy K. Blake
-Exhibit No. KKB-5
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i cmnusuascmmsnwcanm - . - OrigmalPape 322
FLORIDA : ' -
ISSUED: December 17,2003 . ' EFFECTIVE: Janmary
BY: Joscph P. Lacher, Presidens -FL. - o - %2004

. C A2, GENERAL REGULATIONSA
A2.10 Special Promotions (Cont'd)
-A2.10.2 Ducrlptlon (Cont'd)
. A mmmpmmmﬁbmmcm:(cww

Ares of Prometion - Service ' cmgawm .

Authority -
BeilSonth’s Service Tesitory $100 Caeh Back Offer (Cont’d) ~ Offer maay be combined with 01X/ : oD
~ Prom Ceniral Office where ) cash back offess or other )
crvices are svailable ~ The castomer nmst switch their promotional offers ons thesame - 122604 o)

mmbmu sexvices, a8 such offirs may be
pavchase any tne of the foBowing: concarently available flom time
BellSouth Complets Choice plee, 10 time, provided that the .
‘ BeliSouth Complete Cholce Two- Company reserves the right o
Line Plan package, BollSouth  ~ prohibit the combination of this -
mmmmmmmm
package, Ares Plug with Promotios, st the Company’s

plan for Voicemail,

AnWmﬁswmmaﬁﬁmaummmmm«umﬁnmwmwhm



BellSouth Telecommunications, Inc.
FPSC Docket No. 040353-TP
Dircet Testimony of Kathy K. Blake
Exhibit No. KKB-5

Page 8 of 9

BELLSQUTH - GENERAL SUBSCRIBER SERVICE TARIFF . . Original Pags 323

ISSUED: December 17, 2003 ' o EFFECTIVE: January 2, 2004

A2, GENERAL REGULATIONS
A2.10 Special Promotions (Cont'd)

A2.10.2 Descyiptions (Cont’d)
A, Thofoﬂowin;pmmﬁmnonﬁlewithmeCommisﬁom(Com’d)
. Yeriod
Area of Prometion Service Charges Walved Avtherity
BeliSouth’s Service Temitory 32563()111 —~ A 325 gilt card will be given 01/02/04 (1))
— Frosa Central Office where . to eXipible residential customers o -
. 3ervices are avsilable Mnamdthermt " who return #o BeltSonth and ' 122604 ®)

" BeliSouth on ome or more of thelr PrefesredPack plan and who *

_ existing Jines, including the ine  have not boen castomers of

on which the service qualifying BeliSonth for ininety-ane (91) or
for this peomotion will be more dayz. -

"~ The customes soust pince their

~— Customer must have Jocal order wongh » BcltSouth

s£rvice of equivakent (wircless s business office or outbound

hmﬂmlu)dhmbcdwmhum

service addreas om ove or more of, chanmels. .

lhcrc:&m;lmuﬁonmdu .

provider. — The cusdosmer must fill ont & . ()]

‘coupon and mail the coupon to 8 o

Cnmmamutmqwm specified address by a specified o

at the samo address and in the dale i order 1o receive the gift

e naoe, tnless customer ks - cand.

planning wn imminent move from

one sddress i BellSouth territory — Onoc&cmcunpldu ™

to another address in BellSooth  the above fequirements ey will. :

wmhqwnln-fwdly:e{ m&opﬂuﬂ.)ﬁbe

responding to the offes. In the case 1s or discont

of a0 imminent move, the the qualifying service prioe to

BeliSouth rep can offer the - fulfiliment, he will be incligible

:muwmdrhuﬁrhpﬁwi

the ordes a the new addrese.

33

Wmhnd\cm
Qnmmhnnothd discontiavs o modify this

Local sesvice with BellSouth st mummm
Jeast ninety-one (91) duys prior %0 customer notice,
the now service connoction dets or ) :
must have never been 8 Belsouth — Customer must have the o)
customer snd uently have - eligible sexvices on their new
scrvice with anothes provides. servieomlu@l)hotdeno

33

pwchsonyouof&nfoloﬁu:pwwmlon‘mmbemc
" BellSouth Complese Choice plaa  services, a3 such offess msy bo
ammm concuirently available from time
to timo, provided that the
~ The customes must place the  Company rexcrves the rigi to o)
order on ot before 12/26/04. prohibit the combination of this
=~ Offes valid for onlyme (1)~ promotion with any other i an
service line at the intepded local  promotion, at the Company’s
service address. sole discretion.

Almgmmmwman-nsnmmuwmmmammﬂmmwwwm



A2.10 Special Promotions (Cont'd)

A2.102 Descriptions (Cont'd) . :
A, 'Ibfdlowingmoﬁmmmﬁlcwi&me Commission: (Cont'dy

Area of Prowetion _Serviee - Charges Walved

A2. GENERAL REGULATIONS ;

icati Inc.
BellSouth Telecommunications,
_ FPSC Docket No. 040353-TP

Direct Testimony of Kathy K. Blake
‘Exhibit No. KKB-5
Page 9 of 9

EFFECTIVE: Jamary 2, 2004

Period

BellSouth's Service Teitory Line Connection Chasgo Waiver = The livo connection charge to . 01404 (L]

~ From Central Office whers

BeliSouth on cne or mors of theic

= The targst coomer for his  — Offee valid for ouly ome (1)
promotion is & customer that wrvice fine st the jntended Jocal

ixtlon or wh

setvices are available = Customes et esther not residential costomers who
BellSouth or not have sexvice with for Jocal service sod who

BeliSovth Complets

to
12125004 : -0

- 'This promotion is nos valid for =~ Tho tristoeser oet place their - 0]

mmmm trder fyongd & BellSouth
new 1o BeliSovth, business office or cutbound

2 ) telemarketing vendor or alterate
channels ag &

m«mﬁ:mi

'. -Clﬂomamleqnaf'awvioo

uhmuﬁmpdinﬁo ~ Catommer must have the
#amo name, waless custoaney i Bgible sexvices om their new
Mnhﬁmmﬁm‘nﬁuﬂu%ioﬂub .

%0 another address in BeliSouth

Serritory within 30 duys of - Offex may be combined with

Jiea of wire-ine) at the same local - BellSouth resesves the right fo _ o~
service addvess on one or more of discontinne or modify this : .
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MESSAGH FROM THE CEO

BEAR VALUED CUSTOMERS:

Thanks for chuosing Suprs Telecom. Your continued
Inyadly, Vgether with nyer 248,000 f yonr neighburs,
made 2001 the besi year ever [or Supra

Fbelieve 2004 wilt be a great wear for Supra Televom We
ape planning [o bring in sdditiopal investoent capits! 1o
support cantinued network expansion and important new
pmdiseis. We will snecessfully earerge Srom Chaprer 1) in
mid-2eH14 anik plan on continwing to be o vibrane,

conpedifive Torce serving vusr chsfamers for years 1o came,
It is our hope thyt you will turn o fuiure editious of chis
newsielter To kevp vau up o date o these and nthor offorts.

1004 is off te a grear stare as well, We plun o hold the
Hae on prices awd offer three now priducts Wat are prived
(3 S¥ve yaou cven mare maoney. Look for our aew Jower cose
internalions) Josng disranee service, calling vards and bigd
speed (nterne) service - all priced 10 make you smile

Tharks sy for your Inyaslty, preseversoee, and helie! in
the power of vompeiiion, | hope 2004 is o super year for
wost atsk your fingiby.

UCustoaners bave asked me 1o keep tiem informed of our
rorparate perfnrnance and tis newstelter s inteaded
dis just thac, o the Featused articies you can read aboul
many of the vxeiting things happening a5 Supra inchnding
the successtul sesdution of vur BellSoarh liiigation, our Russ Lambern

Fivrsrui T narelaemiarireg Eoor DT asol iine Ssmnvran? 0

Nincerely,

http://www.supratelecom.com/newsletters/2004-05 newsletter ss2.aspx 10/13/2004

9-E31 "ON Hqyxg
Melg M Aey Jo Auownsa] 10nQg
dL-£5€0P0 "ON 12320 DS

*2U] ‘SUOHEBIIUNUILIOIDND |, YINOS[oe]

TJo 1 afeq



Supra Telecom: Local Telephone - Long Distance - Internet Services Page 2 of 2

R R T TS FY TYS NSt

infrastruciure injtiatives

RBECLSOUTHS GREAT LBEALIS NGT SO GREAT

SUPRA TELECOM® BELL SOUTH"

Total Solution® $27.95 Complete Choice® $30.00
Alt Calling Features FREF Al Calling Features FREE
Unlimited Local Calls  FREF Unlimited Local Calls FREE
Unlimited Local LU FREF Local LD ¢ $.25/cail

1F YO8) WAKE WOKE THAN 7 CATLSHAY $26- 2 5

TOTAL CHARGES $27.95 TOTAL CHARGES $56.25
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